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Creativity Resources
Fall 1996

I ntroduction

What is Creativity?

Creativity istheentire process by which ideas are generated, developed, and transformed into value.

Being creative means being novel and appropriate. Subsumed under the appropriateness criterion are
qualities of fit, utility, and value.

"Being creative is seeing the same thing as everybody else but thinking of something different.”

" Creativity thinks up new thingsand I nnovation does new things."

Minds alone, however prolific with fresh ideas, are nothing without processes
specifically designed to translate these fresh ideasinto valued products and services.

...idea management must be as rigor ous as the management of number s and tangible
assets.

Today's creative player is someone who picksup—faster, mor edeftly, and more
usefully than others—the conflicts that need resolution, the gaps that need filling,
the hidden connections that need drawing, all the quirky, and possibly profitable,
interrelationships that can be discerned in the new oceans of information.

It isimportant to distinguish among different levels of knowledge. First, thereis
knowledge asraw material: facts, information, data. The second type of data is
insight. Insight connotes seeing into a situation, leading to connections defined by
inner perception, or representation of knowledge: the"Aha!" Then we have ideas.
I deas ar e interconnected insights we can run with. ...Finally we have knowledge as
perceived value to a customer or other stakeholder.

Creativity isa process with a grammar.
- John Kao
Excer pts from Jamming

What is the objective of this report?
This report attempts to give the reader the mgjor works on the subject of Creativity in all types of media.
The underlying hope is to inspire more human creativity through this comprehensive, one-stop resource.

For more answers to the question, "What is Creativity?" please see the "Definitions" page within the
Creativity Home Page site at www.ozemail.com.au/~caveman/Creative/cfag2_|.htm.

Best of luck in finding and fulfilling your dreamsd


http://www.ozemail.com.au/~caveman/Creative/cfaq2_l.htm
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Creativity Types

A Artistic
Artistic creativity does not require the economic value-added that is generally needed in
business creativity.

B. Business
Business creativity is generally perceived as creating econcmic value-added in the pursuit
of significant innovative breakthroughs.

C. Inventive
Inventive creativity concentrates primarily on the development of new physical products
that have utility as well as significant innovation,

D, Self
Creativity with the self involves new techniques, skills, self perception, social awareness,
character, style, integrity, imagination, dreams, and reality among others.

E. Spiritual
Spirituality is (in my opinion) the soul of creativity; the source from which all other forms
of creativity are derived. If God is the original creator of all things, then human creativity
ultimately comes from one’s spirituality. (How can something like the invention of the
paper ¢clip be spiritual you say? Don’t think of the end result as necessarily spiritual, but
the process of creating as divine.)

F. Problem Solving
Short-term creative problem solving is generally focused and less spontaneous in an effort
to come up with a viable solution. However, all previously-unsolved problems will have
a creative solution (if one exists). Many techniques have been developed in this area to
help people develop creative problem solving skills.

G. Future and Trend :
Future and trend creativity tries to predict the future and make creative informational
links to help form trend hypotheses. This type of creativity is not intended to be fiction
but rather creative educated predictions. (e.g. the fictional TV series Star Trek would be
mainly artistic, not future or trend creativity).

Techniques

A, Business

L Brainstorming
a) Nominal Group Technique
b) Crawford Slip Method
c) Story Boarding
2, eativi
a) Idea Volleyball
b) Circles of Creativity
3 CoRT Process
4 CPSI Process
5. Five Why's
6. Idea Checklists
7 Imitation
8 Lateral Thinking
9. Lotus Blossom Technique
10. Methaphorical Thinking
1L Mind Mapping
12, Morphological Synthesis
13. Narrative Analysis
14, Neuro-Linguistic Programming
15. Problem Reversal
16. Shared Vision Process
17. Six Thinking Hats
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18. Synectics
19. The Discontinuity Principle - PO (Provocative Operation)
20. Water Logic (and flowscapes)

B. Artigtic
1 Crestive Viaudization
2. Dream Andysis
3. Free Writing
4, Massage
5. Meditetion
6. Non-Dominant Drawing
7. Sociodrama
8. Yoga
Resour ces
A. People
: JamesAdams
2. Margaret Boden - Her book Artificial Intelligenceand Natural Man (1977) has
becomeaclassic.
3. John Briggs - Havard
4, Tony Buzan - Developed "mind mapping" concept. Leader in "right brain”
Sudies.
5. David Campbdl - Executive with the Center for Creative Leadership
6. Scott Collins- Sanford
7. Edward de Bono - World authority on thinking. Developed "lateral thinking"

concept. Has written over 50 books.

8. Walt Disney - pioneer in gpplied creetivity

9. Peter Drucker - Mogt respected management thinker of our time.

10. Victor Frankd -

11 Raobert Fritz - Helps peaple become more crestive by the " practice of creating."

12 John Gardner - Harvard

13. Gerald Harman - Presdent of Crestive Learning International.

14. Ned Herman - Developed theory of brain dominance.

15. Rosabeth MossKanter - Author of The Change Masters

16. John Kao - Crestivity professor &t Harvard and Stanford.

17. Raobert Kdly - "Gold Collar" workers (ideaand knowledge workers)

18. Robert L. Kuhn - Mgor research on creetivity and innovation

19. Peter Lentt-

20. Gerald Nadler - President of The Center for Bregkthrough Thinking.

21. Vincent Nolan - Charman of Synectics

22, Dr. NakaM ats - The Edison of Japan. Holds more than 2,300 patents.

23. Margaret Mead -

24. Maria Montesson - Leader and pioneer to foster creetivity in children.

25. Alex Osborn - The father of gpplied brainstorming.

26. Sdney Parnes - Founder of the Crestive Education Foundation.

27. Norman Vincent Peale - Minigter and leader in "using the mind to creste
results’

28. Tom Peters- Author of severd best-sdlling books on quality, cretivity, change.

29. Wilferd Peterson - Published The Art of Creative Thinking at the age of 92.

30. Gilford Pincinot - Developer of the Intrapreneurship concept.

31. Polak
32. Faith Popcorn - President of the Brain Reserve
33. - Sanford

34. Bob RMike Rayosenfidd - Former Director of Kodak's Office of Innovation.
35. Singer



36. Mike Vance-Dean of Disney University. Developed management applications
for gory boarding and and displayed thinking.
37. Roger von Oecta - Silicon Valley creativity consultant. Known for Whack Pact
38. Marilyn vos Samant - Her 1 Q--228—isthe highest known in the world.
Columnist on applied creativity and common sense.
39. DenisWaitley - " Human potential". Author of Winning thelnnovation Game.
40. Wayne Wickelgren - Mathematical psychology, human memory, problem
solving, thinking and psycholinguistics
41. Joyce Wycoff - Founder and executive director of the Innovative Thinking
Network.
Book Lists
1 Profiles of the Creative Person
a) A World of Ideas. Bill Moyers.
b) Creativity isForever. Gary Davis
c) Creativity. John Brockman. Ed.
d) Developing a 21% Century Mind. Marsha Sinetar
€) Fundamentals of Creative Thinking. JohnDacey
f) Sourcebook for Creative Problem Solving. Sidney Parnes, ed.
0) The Courageto Create. Rollo May.
h) TheDay the Universe Changed. JamesBurke.
2. Thinking Styles and Mental Processes
a) CreatingMinds. Howard Gardner.
b) Frames of Mind. Howard Gardner.
c) Higher Creativity. WillisHarman.
d) Lateral Thinking. (1970) Edward de Bono.
e Leading Minds. John Gardner
f) Mind Pack (1995) Edward de Bono
0) Parallel Thinking - From Socratic Thinkingto deBono Thinking
(1994) Edward de Bono
h) Practical Intelligence. Paul Sernburg.
i) Serious Creativity. (1992) Edward de Bono.
) Teach Yourself to Think (1994) Edward de Bono
k) Textbook of Wisdom (1996) Edward de Bono
1) The Passion of the Western Mind: | deasthat Have Shaped Our World
View. Richard Tarnas
m) The Psychology of Consciousness. Robert Orastein.
n) Water Logic (1993) Edward de Bono
3. Imagination
a) Creative Imagery. William Fezler.
b) Creative Visualization. Shakti Gawain.
C) Right Brain Learningin Thirty Days. Keth Harary.
d) Thelntuitive edge. Philip Goldberg
€ Visionizing. Sid Parnes.
4, Creating
a) Fireinthe Crucible. John Briggs.
b) Original Blessing. Matthew Fox.
) Path of Least Resistance. Robert Fritz
d) The Act of Creation. Arthur Koestler.
€ The Quantum Self Danah Zohar.
f) Training Your CreativeMind. Arthur Van Gundy.
5. The Physical Creative Self
a) Drawing on the Right Side of the Brain.

b) Flow. Mihaly Cskszentmihalyi.



7’

10.

11.

¢) Peak Performance: Mental Traning Technigues Of The World'’s
: Greatest Athletes. Charles Garfield and Hal Zina Bennet.

d) Relaxercise: The Easy Way to Health and Fitness. David Zermach-
Berson and Kaethe Zermach-Berson.

e) The Body Electric: Electromagnetism and the Foundation of Life.
Robert Becker and Gary Selden.

1) Yoga: The Technology of Ecstacy. Georg Feuerstein.

Divergent Methods

a) A Whack on the Side of the Head. Roger von Oech.

b) Creative Problem Solving: The Basic Course. Scott Isaksen and
Donald Treffinger.

c} Creative Whack Pack. Roger von Oech

d) Fifty Creative Exercises. Robert Nicholas.

e} Story Boarding. Mike Vance.

D The Universal Traveler.

g) ThinkerTays. Michael Michalko.

h) Use Both Sides of Your Brain. Tony Bazun,

i) Wake Up Your Creative Genius. Kurt Hanks and Jay Parry.

J) What a Great Idea. Charles Thompson.

Convergent Methods

a) A Review of Creativity and Problem Solving Technigues. William
Souder and Robert Ziegler.

b) Advanced Approaches to Creative Problem Solving. Scott Isaksen.

c) Finite and Infinite Games. James P, Carse

d) Implementing Innovative Solutions. Gordon Bonner.

e) Synectics. William Gordon.

] That's a Great Idea. Tony Husch and Linda Foust.

Chaos and Absurdity as Transformational Agents

ay Crazy Wisdom. Wes Nisker.

b) Mirth in Management, William Higginbotham,

€) Pragmagic. Marilyn Ferguson.

d) The Mind Gymnasium. Denis Postle,

-Development of the Creative Self

a) A Child’s Eye View: Piaget for Young Parents and Teachers. Mary
Sime.

b) Creative Aging: A Meaning Making Perspective. Mary Baird Carlsen

c) In Their Own Way. Thomas Armstrong.

d) Montessori: A Modern Approach. Paula Polk Lillard.

e) Reclaiming the Inner Child. Jeremiah Abrams.

f) The Magical Child, Joseph Chilton Pearce,

Language, Yerbal and Written

a) Media Analysis Technigues. Arthur Asa Berger.

b) Poetry and the Imagination. David Whyte. (audio tape})

c) The Creative Journal. Lucia Capacchione.

d) The Wild: Mind Living the Writer's Life. Natalie Goldberg.

e) Writing Down the Bones: Freeing the Writer Within. Natalie
Goldberg.

f Your Mythic Journey: Finding Meaning of Your Life Through Writing
and Storytelling. Sam Keen.

Myths and Fairy Tales

a) Hero with a Thousand Faces. Joseph Campbell.

b) Iron John. Robert Bly,

c) She: Understanding Feminine Psychology. Robert A. Johnson.

d) The Creative Fire: Myths and Stories about the Cycles of Creativity.

Clarissa Pinkola Estes, {audio tape)



12,

13.

14,

15.

e The Mythic Imagination. Stephen Larsen.

1] The Path of the Everyday Hero, Loma Catford and Michael Ray.

2 The Uses of Enchantment. Bruno Bettelheim.

Dreams

a) A Primer of Jungian Psychology. Calvin §. Hall & Vernon J. Nordby

b) Creative Dreaming. Patricia Garfield.

c) Dream Time and Dreamwork. June Singer.

d) Dreams and the Brain. Allan ], Hobson.

€e) Dreams: Language of the Soul. Marion Woodman. (audio tape)

f) Inner Work, Robert Johnson

2 Lucid Dreaming. Stephen LaBerge.

h) Man and His Symbols. Carl G. Jung

i) Understanding Dreams. Mary Ann Mattoon.

Neuro-Linguistic Programming

a) An NLP Workbook: Advanced Techniques Book 1. Phil Boas.

b) Application of Neuro-Linguistic Programming. Robert Dilts.

c) Introducing Neuro-Linguistic Programming. Joseph O’Conner and
John Seymour.

d) The Structure of Magic One. Richard Bandier.

Creativity with Computers

a) Computer-aided Creativity. Sandler.

b) Creativity in Invention and Design, Computational and Cogritive
Explorations of Technological Originality. Dasgupta, Subrata

c) The Creatitve Process: A Computer Model of Storytelling and
Creativity. Scott R, Turner,

d) Understanding Computers and Cognition. Terry Winograd.

Business Creativity

a) 101 Creative Problem Solving Technigques. James Higgins,

b) Breakthrough. Tom Logsdon.

) Breakthroughs. Nayak and Kettringham.

d) Creative Management. Jane Henry.

e) Creative Work: The Constructive Role of Business in a Transforming
Society. Willis Harman and John Hormann.

D Creativity and Strategy in Mid-Sized Firms. Robert Lawrence Kuhn.

g) Creativity in Business. Michael Ray and Rochelle Myers,

h) Empowering Innovative People. Karl F. Gretz and S. R. Drazdeck.

i) Handbook for Creative and Innovative Managers. Robert .. Kuhn

1), Idea Power. Arthur B, Van Gundy.

k) Innovate or Evaporate. James Higgins

I} Innovate. Paul Shuman.

m) Innovation and Entrepreneurship. Peter Drucker.

n) Innovation. Harvard Business Review, 1991,

0) Jamming. John Kao.

P) Managing Creativity. John Kao.

qQ) Managing Innovation. Jane Henry and David Walker,

I Managing New Product Innovations. William E. Souder.

8) Mastering the Dynamics of Innovation. James M. Utterback.

1) Mavericks. Donald W. Blouowiak.

u) New Traditions in Business: Spirit and Leadership in the 21” Century.
John Renesch.

v) Product Juggernauts. Jean-Phillippe Deschamps & P. R. Nayak

w) Serious Creativity. Ed de Bono,

x) Shared Vision Management. Majorie Parker.

¥) The Change Masters. Rosabeth Moss Kanter

z) The Competitive Power of Constant Creativity, Clay Carr,



aa) The Creative Edge. William Miller.

bb) The Discipline of Innovation. Peter Drucker.

cc) The Healthy Company: Eight Strategies to Develop People,
Productivity, and Products. Robert Rosen.

dd) The Innovators. John Diebold.

ee) The Pursuit of Wow. Tom Peters

ff) Thinkertoys. Michael Michaiko.

gg) Winning the Innovation Game. Denis Waitley,

16. Future and Trends
a) How toTurn Trends into Fortunes. St Taylor
b) Megatrends 2000. John Naisbitt and Patricia Aburdene.
c) Technotrends
d) The Popcorn Report. Faith Popcom
e} Trend Tracking. Gerald Celente.

17. The Creating Mind: Developing an Understanding of Essential Western
Ideas. (Professor Jeff DeGraff, U of M Creativity Coursepack)
a) A Brief History of God. Karen Armstrong. *

b) A Brief History of Time. Stephen Hawking.
c) Against Interpretation. Susan Sontag.

d) Bulfinch's Mythology. Thomas Bulfinch,

e) Flow. Mihaly Csikszentmihalyi.

f Godel, Escher, Bach. Douglas Hofstadter. *
2 Janus. Arthur Koestler.

h) Literary Theory. Terry Eagleton.

i} Mysticism. Bruno Borchert. *

1] Parailel Myths. ]. F. Bierlein.

k) Peak Learning. Richard Gross.

) Philosophy for Beginners. Richard Osborne. *

m) Seven Theories of Human Nature. Leslie Stevenson
n) Six Great Ideas. Mortimer Adler.
© o) The 100: A Ranking of the Most Influential Persons in History,
Michael H. Hart.
P) The Americans: Parts I & II. Daniel J. Boorstein.
q) The Aquarian Conspiracy. Marilyn Ferguson.
1) The Creators. Daniel ], Boorstein, *
5) The Discoverers. Daniel J. Boorstein. *
t) The Lessons of History. Will and Ariel Durant.
u) The Power of Myth. Joseph Campbell.
v) The World's Religions. Huston Smith. *

w) Uncommon Wisdom. Fitjof Capra.
x) Who Were You? ]. Maya Pilkington and the Diagram Group.
y) References and Collections
¢} Arn Incomplete Education. Judy Jones and William Wilson. *
2) Masterpieces of World Literature, Frank N. Magill, Ed.
3) Masterpieces of World Philosophy. Frank N. Magill, Ed.
{4) Real Philosophy. Jacob Needleman and David Appelbaum. *
18. Other (See Book List in Appendix A)
Videos

1. Civilization. Lord Kenneth Clark, *
2. Competing for the Future.

3. Connections 2, James Burke,

4, Connections. James Burke.

5. Cosmos. Carl Sagan.

6. Healing and the Mind. Bill Moyers,
7. Legacy. Michael Wood. *



8. Man and His Symbols. Carl Jung,
9. NLP ar Work.
10, Testament: The Bible and History. John Romer,
11. The Creating Spirit. John Gardner.
12. The Day the Universe Changed. James Burke. *
(Most of these can be ordered via Pacific Video: 1-800-538-5856)

Audio (*Books with an “*” are also on tape.)

1. 100 Greatest Books of All Time. Intelliquest (1-800-210-5669). *

2. A Whack, A Kick and a Poke., von Oech, Roger., Nightingale Conant

3 Copy & Creativity - Caples, John., Hoke Communications, Garden City, NY.,
1972

4, Creative Problem Solving (six sound cassettes & workbook), Moskowitz,
Robert. AMA Extension Institute, New York, 1978

5. Creative Thinking, Vance, Mike., Nightingale Conant, 1982

6. . Creativity : Where Do New Ideas Come From (one sound cassette), Seriss, Jim.,
National Seminars, Inc. Shawnee Mission, KS, 1987

7. Executive Creativity Realize Your Innovative Thinking Potential

(four sound cassettes + one workbook)., Vetrone, Karen., Asher-Gallant Press,
Westbury, NY., 1987

8. Intellectual Traditions of the West. The Teaching Co. (1-800-832-2412), *

9. Is Creativity a Cultural Stereotype?, Meyers, William R., University of
California Extension Media, Berkeley, CA, 1977

10. Journeys into Creative Problem Solving, 1990, Coulson, Dr. Ted & Alison
Strickland, Applied Creative Learning Systems, Seminole, FL, (813-391-5080)

Il Mind Mapping - How to Liberate Your Natual Genius, Gelb, Michael J.,
Nightingale-Conant

12, Super Creativity - Buzan, Tony, Audic Renaissance, 5t. Martins Press, 1988
{1-800-221-7945)

Periodicals

Alternative

1. Changes Magazine (Deetfield, FL)

2, Future Survey (Besthesda, MD)

3. Magical Blend Magazine: A Transformational Journey (SF, CA)

4. Museletter

5. New Frontier Magazine (Philadelphia, PA)

6. The Door Opener (Vernon, CT)

7. Utne Reader (Minneapolis, MN)

8. Business Horizons. (Bloomington, IN)

9. Entrepreneurial Theory and Practice (Waco, TX)

10. Innovating (Rensselaerville, NY)

11. Journal of Product Innovation Management (New York, NY)
T Copyrigh

12. Inventor's Digest (Colorado Springs, CO)

13. The Light Bulb (Fort Jones, CA)

14. World Patent Information (Tarrytown, NY)
Psychology

15. American Journal of Art Therapy (Montpelier, VT)

16. Brain and Cognition. (San Diego, CA)

17. Cognitive Psychology (San Diego, CA)

18. Imagination, Cognition, & Personality (Amityville, NY)
19. Journal of Abnormal Psychology (Washington DC)

20. Journal of Applied Psychology



21. Journal of Mind and Behavior (Orono, ME)
22. Knowledge: Creation, Diffusion, Utilization (Thousand Oaks, CA)
23. The Creative Child and Adult Quarterly (Cincinnati, OH)

Science
24, 21* Century Science and Technology (Washington DC)
25. Innovation and Ideas. (LA, CA)

26. Visions(Portland, OR)

Education

27. Creative Classroom (New York, NY)

28. Journal of Aesthetic Education (Champaign, IL)

29. Journal of Thought (BeKalb, IL)

30. NST: Nature, Society, and Thought (Minneapolis, MN)

3L Technotrends: for leadersin education and training (Washington DC)

Artigtic

32. Creative Edge, The - " Thoughts on Creativity" articles, images, experiences,
and a" Leter Box" with reader'spoetry.

33. Obscure - quirky journal of unapologetic creativity.

34. Slumgullion - bimonthly magazine featuring fiction, nonfiction, poetry, and
photography. Advocates a clearinghouse of creativity, ideas, opinion, and
debate. Welcomes submissionsin all categories.

35. Synapse On-line - quarterly magazine produced by volunteer collective that
sponsor s performance events and art exhibitsin order to provide a visible space
for women's creativity in Seattle.

Creativity - General

36. Creative (New York, NY)

37. Creative Ideasfor Living (New York, NY)

38. Creative Kids (Waco, TX)

39. Creative Living (Secaucus, NJ)

40. Creative Loafing (Atlanta, GA)

41. Creative Product News (Chantilly, VA)

42. Creativity and Innovation Management. Blackwell Journals.

43. Creativity Research Journal, Ablex Publishing Corp., 355 Chestnut $t.,
Norwood, NJ 07648

44, Exploring -Exploratorium Museum in San Francisco, CA 94123.

45, Innovation andldeas (LA, CA)
46. Innovator, The GSU (University Park, IL)
47. International Creativity Network Newsletter, Center for Studiesin Creativity,

Buffalo State College, 1300 EImwood Ave., Buffalo, NY 14222

48, MindWare Catalog. - 6142 Olson Memorial Highway, Minneapolis, M N 55422

49, Readingsin Innovation

50. Signals Catalog - P.O. Box 64428, S. Paul, MN 55164-0428

51. The Creative Woman (Arlington Heights, EL)

52. The Journal of Creative Behavior. The Creative Education Foundation.

53. THINK: The Magazine on Critical and Creative Thinking - ECSLearning
Systems, P. O. Box 791437, San Antonio, TX 78279

54. Utne Reader - LENS Publishing, Minneapolis, MN

Newsletters

Business

1 Boot Strappin' Entrepreneur (LA, CA)

2 Bright Ideas (Bowie, MD)

3. Business Ideas (Clifton, NJ)

4, Creative Business (Boston, MA)

5 Creative Leap International (Saskatoon, Saskatchewan)



6. Creative Training Techniques {Minneapolis, MN)
7. Die Geschaeftisidee (The Business Idea) (Germany)
8. The Dream Merchant Newsletter (Torrance, CA)

5. The Entrepreneurial Spirit (Calgary, Alberta})

10, The Innovator (Neenah, WI)

Communication & Education
1. Creativity Connection

12. Creativity in Action (Buffalo, NY)
13. Study of Play Newsletter (Georgetown, TX)

Science

14, Futuretech (Fort Lee, NJ)

15. Ré&D Innovator

16. Technologies Tomorrow (Albuquerque, NM)
17. Technotrends (Milwaukee, WI)

Software - Web Site (haas.berkeley.edu/~marquis/creativity.html)
Commercial (www.ozemail.com.aw/~caveman/Creativ: ftw, windex.htm
ACTA

Axon Idea Processor

Brainstorm

CCi Creativity Teletraining

CK Modeller

CM/1

ComedyWriter

Corkboard/Three by Five

Creative Whack Pack

10. Dramatica

I DynoNotePad

12, Genius Handbook

13 Graphics Cope

14, GroupSystems

i5. Grouputer

16, Idea Generator Plus

17, HdeaFisher

18 IDEGEN++

19 In Control

20. InfoDepot

21 InfoMap / VisiMap

W N LR LN~

22, Inspiration

23. Invention Machine
24. MacThink

25, MicMac

26. Microsoft Word (Outlining Feature)
27, Microsoft Word (Thesaurus Module)
28. Mind Mapper

29. Mind Maps Plus

30. MindLink Problem Solver

31 MindMan

32, MORE

33 Personal Best 3.1

34 Plot Prompt

35, Plots Unlimited

36. Powerpoint 3.0

37. Serious Creativity

38 StoryCraft



39. Synergia

40. The Creativity Machine
41. Thoughtline

42, Turbo Thought

43, VisionQuest

44, Visual Outliner

45, WordPerfect

Sharewar
46. BatMemes mutates text one enters to generate new memes using the technigue of
the Ouilipists,

47. MindMan v1.10: MindMapping for Windows. MindMan allows one to
graphically layout one’s thoughts and ideas.
48. ParaMind is a similar sort of brainstorming program that uses word chains.
Organizations
Celebrating Excellence
Center for Creative Leadership
Creativity Learning International
Enator Building (Sweden)
Juran Institute, Inc.
Pecos River Learning Center
The Innovation Institute
The Quality College (PCA) Phil Crosy & Assoc.
fessional Associations
The American Society for Training and Development (ASTD)
The Creative Education Foundation
The Society for Human Resource Management
World Future Society
Conferences, Seminars, Events
{www.ozemail.com.aw/~caveman/Creative/creconf.htm)
1. American Creativity Association Annual Convention
Creative Problem Solving Institute
Creativity Consortium -Toronto
IDEAS FEST '96 (www.idcas.wis.net/ideafest.html)
Innovate or Die! Conference at Penn State
Innovative Thinking Conference
International Conference on Thinking
National Conference on Creativity in American Colleges & Universities
The International Alliance of Social Architecture
The International Creativity and Innovation Network
mpanies and Consultants
Advanced Ideation Technology
Adventures in Creativity, Inc. (volusiacom/creative/index htm)
American Creativity Association
Anne Durrum Robinson
AP International (Ann Arbor, MI)
Applied Creativity, Inc. - Offers creativity, leadership and innovation training,
APT/T (Kathy Myers)
Auro-Ra - Redefining the field and practice of management through developing
and mobilizing human creativity and potential.
9. Barnes and Conti Associates (Berkeley, CA)
10. Center for Creative Growth (Fullerton, CA)
11 Center for Creative Leadership (Greensboroe, NC)
12, Center for Creative Learning
13. Center for Studies in Creativity
I4. Covey Leadership Center
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15.
16.
17.
18.
19.
20.
21
22,
23,
24,
25,
26.
27,
28.
29.
30.
31,
32,
33.
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56.
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58,
59.

61.
62,

63.

Creative Business Solutions (Framingham, MA)

Creative Company, Inc. (Salem, OR)

Creative Concepts International (Milton Feinberg)

Creative Consultants (Grand Rapids, MI)

Creat've Direction, Inc. (SF, CA)

Creative Directions (SF, CA)

Creative Education Concepts

Creative Education Foundation

Creative Guidance, Inc (New York, NY)

Creative Ideas Unlimited, Inc (MI)

Creative Impact - The Art Of Breaking Barriers

Creative Incentive Group (Berkeley, CA)

Creative Instruction (Washington DC)

Creative Leadership Consultants (San Diego, CA

Creative Learning International (Chicago, IL)

Creative Learning Systems (San Diego, CA}

Creative Management Group (VA)

Creative Management Group, Inc. (GA)

Creative Marketing International Corp. (West Chicago, IL}

Creative Organizing (Colorado Springs, CO)

Creative Realities {Boston, MA)

Creative Resource Management (Salt Lake City, UT)

Creative Strategies Ventures Corp. (Los Gatos, CA)

Creative Strategy Services (Berkeley, CA)

Creative Technologies (Santa Clara, CA)

Creative Think. Menlo Park, CA, Roger von Oech, founder

Creartive Thinking Association

Creative Training Concepts (PA)

Creativision, Inc. (Golden, CO)

Creatus {San Jose, CA)

DMA Technologies

Double Dominance, Inc., Steve Grossman, President. Focuses on developing a
company's ability to turn creative ideas into practical applications.
(www consultants-mall.com/creative.htm)

Expanding Thought (Boulder, CO)

Great Innovations, Inc. (WA)

Gruenberg, Brazee and Associates (Denver, CO}

Idea Catalysts

Idea Fisher Systems

IdeaScope Associates, Inc. - Collaborates with companies to break down today's
business boundaries and identify tomorrow's opportunities. This site is dedicated
to perpetuating corporate innovation and creativity.

Innotech, Inc. (Ann Arbor, Mi)

Innovation and Information Consultants, Inc. (Cambridge, MA)
Innovation Or Demand

Innovation Research of California (Palo Alto, CA)

Innovations International - Gives live and CD-ROM based seminars on
diversity, empowerment, creativity, and leadership,

Innovative Abilities (Colorado Springs, CO)

Innovative Business Solutions International (Littleton, CO)

Innovative management Strategies (Chevy Chase, MD)

Innovators and Associates (Suffield, CT)

Institute for Management Excellence - Focuses on improved productivity and
creativity in the workplace, and managing change; monthly online newsletter,
Intellectual Equities
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64, Invention Machine Corporation

65. Laughter Works: The Consulting Group (Fair Oaks, CA)

66. Leadership 2000, Inc. - The breakpoint company; providing innovation
strategies and systems and creativity training for worldwide clients.

G7. MeNellis Company

68. Michael Michalko

69. National Center for Creativity, Inc. (NCCI)

70. Ned Hermann Group

71 Nightingale-Conant Corporation

72. Northern California Songwriter's Association (NCSA)

73. Peter Senge's Group

74, Richard Saunder's International (Eureka! Mansion)

75. Robert Black

76. Synectics Education Systems (Cambridge, MA)

7. Synectics, Inc - Offers consulting for corporate innovation; features specialists in

change management, creativity training, and product development.

78. Synectics, Inc.

79. The Creativity Institute - New York

80. The Innovative Thinking Network

81. The Mattimore Group, Bryan Mattimore, President. Specialize in the use of
creative techniques to generate new product names, solve business and
marketing problems, and in general, stimulate innovative thinking.
(www.consultants-mall.com/creative.htm)

82. WORDplay & Associates

8. Xaos Enterprises - Xaos Enterprises is a software and consulting group with a
focus on the synthesis of skill and creativity.

On-line Education & Courses

1. A Short Course In Creativity (galileo.metatech.com/create/course.htm)

2. Creativity in Action. (www.in2it.com/Creativity/)

3 Creativity Pure and Applied (creativity.psych.yorku.ca/InnovStation/CPA-
Menu.html)

Internet Newsgroups

1. alt.self-improve (dicgenes.cs.clemson.edu/~1larsen/alt.s-i.html)

2. misc.creativity (sunsite.unc.edu/usenet-i/groups-html/misc.creativity.html)

3. The Creativity Cafe (www creativity .net/ccafe/)

4. The Creativity Group (newciv.org/worldtrans/nen/creativity.htmi)

Internet Mailing Lists (www.ozemail.com.au/~caveman/Creative/crintnet.htm)

1. BUZAN

2. CPSI-L

3. CREA-CPS

4, DEBONO

5. Keith Hudson's

6. majordemo@world.std.com

7. NCCI

Internet Sites

1. CCI Teletraining International

ourworld.compuserve.com/homepages/cci_ltdhomepage.htm)
Creative Direction. (www creativedirection.com/creative/)

Creativity in Action. (www.in2it com/Creativity/)

Gorman’'s

I Dig Books Store - features books about innovation, creativity and small
business. (www Ideas, wis.net/idbooks.html)

Innovation Station. (innovationstation.psych.yorku.ca/Creativity/)

Right Brain Works.

MR W

Po

Creativity Home Page. (www.ozemail.com.aw/~caveman/Creative/crbigpic.htm)
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The Innovator’s Booksource Catalog. Aspen Books & Software - offers titles
on inventing, software development, patents, copyrights, trademarks, licensing,
creativity, inventions, matketing it yourself topics.,
{www.webcom.com/aspen/ibc/index.html)

Web Pages Related to Creativity
(www.ozemail.com.aw/~caveman/Creative/cgroup8.iitm)

A Web Site that teachs Creativity, including Lateral Thinking - by Professor
Ramos (www.xpnet.com.br/creativity/)

CPSI (cef-cpsi.org/cpsi.html)

Creativity Teletraining (ourworld.compuserve.com/homepages/cci_ltd/)
Brain Dancing (www bdance.com/bdance/homepage.htm)

Creative Education Foundation in Buffalo (cef-cpsi.org)

What a Great Idea! - by Charles "Chic" Thompson (www.whatagreatidea.com)
Learning Fountain Marketing (www tricky.com/lfm.html)

Brain Tricks (www . braintricks.com)

Kari Skogberg's pages in Sweden (www.routing.se)

New Age Affirmation Saftware (www.ozemail.com.au/~affirm)

Baertracks Creative Impuises (www.shentel net/baertracks)

Duaily Zen - (www.iac.net’~mamund/DailyZen.html)

Simplex A creative problem solving process
(www.helicon.com/simplex/simplex.htm)

The Innovision pages (www.euronet.nl/users/xplore/creativity/INDEX HTML)
Quantum Books (www.quantumbooks.com/Creativity.html)

A Multimedia magazine on creativity, innovation and change produced by
Adventures in Creativity, Inc. (volusia.com/creative)

University of Texas - Advertising World section on Creativity
(www.utexas.edw/coc/adv/world/AW300 htmB#Creative)

Creative Thinking Skills (Mike Koplitz) (members.gnn.com/futuretrek/index.htm)
The Creative Engine (www eighmey.com)

Project Mind {mochin.htin)
Breakthrough Thinking (www.wisdom-inc com!-wnsdom 1/btt.shtmi),

The Learning Revolution (www.als-tlc.co.uk/tichome.htm)

Other sites referenced from the Breakthrough thinking page.
(www teleport.com:80/~wisdom1/creative.htm)

Bodhi Tree Books and Games (Mark Joyner) (www.botree.com)
Breffni's page related to patents for implementing your ideas.
(www.ucc.uconn.edu/~bxb95001)

Creativity, Work & Life Direction at The Open Center in NY city.
(www.opencenter.org/creativity.htm)

The Affirmation Web Site {www.affirmation.com)

Innovation Station - A Site Dedicated to Creativity in Action.

(creativity.psych.yorku.ca/InnovStation/Home.htmi})

Computer and Creativity Survey (www.usfca.edu/usf/sawystO1/create. html)
Tom Pirre’s Page (www.pitre.com)

Curriculum development ideas on integrating thinking skills in a business
curriculum (world.std.com/~lo/Derzko.summary)

The School of Thinking (in Australia) (www.mel.aone.net.au/sot)

Pattern Research, Free Order, Open Network, and Open Society
{www.rmii.com/~leif}

Portland Creative Conference '95 (www.teleport.com/~cre8con)
National Center for Creativity and Innovation (NCCI)
(indyunix.inpui.edu/~ncci/meci.himl)

Technigues from Non Linear Creations (www.ottawa.net/~nonlinear/path)
The Right Brain Works (www _pol.com/GoCreate)

Interface Magazine for the Creative Computer User (vyv.com/interface)
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Creativity Book List as of 14th Febrary 1996
Produced from the Creativity Web Pages at
http:/fwww.ozemail com.av/~cavemnan/Creative

Copyright (C} 1996 Charles Cave

T: The Care and Feeding of Ideas
A:James L. Adams

P: Addison-Wesley, Reading, Mass.
Y: 1986

I:

T: Conceptual Blockbusting: A Guide to Better Ideas.
A: James L. Adams

P: Reading, Massachusetts: Addison-Wesley

Y: 1986

I: 0-201-10089-4

Contents;

* 1. Introduction

* 2. Perceptual Blocks

* 3, Emotional Blocks

* 4. Cultural and Emotional Blocks

* 5. Intellectual and Expressive Blocks
* 6. Alternative Thinking Languages

* 7. All Kinds of Blockbusters

* 8. Groups and Organisations

T: Grow or Die, The Unifying Principle of Transformation
A: George T. Ainsworth-Eand

P: John Wiley

Y: 1986

I

T: Brain Power - Learn to Improve your Thinking Skills
A: Kart Albrecht

P: Prentice-Hall

Y: 1980

I: 0-13-136325-5

Fact Finding, Thinking on Your Feet, Problem Solving, Decision Making, Idea
Production and Becoming an Innovator.

* Do you want to expand your mental power?

* Think more clearly, logically, and creatively?

* Improve your memory?

* Solve problems and make decisions more effectively?

With the help of Brain Power, you can sharped all your thinking skills,



Introducting six functional thinking abilities you need to become an
adaptive, innovative thinker, the author helps you develop your ability to
think on your feet, to isolate and arrangefacts, and to avoid logical
pitfalls. You will see how to use creative problem-solving strategies, both
in busness and in privatelife. And, you'll learn specific ways for
maintaining a positiveframe of mind and blocking out negativism in your
environment.

With practical exercises, to improve your full range of mental capabilities
from concentration to intuition, management consultant Karl Albrecht answers
all your questions on becoming a more efficient and effective thinker.

Offering a gold mine of ideas and techniques to use in most any situation,
Brain Power provides fascinating illustrations, games, and puzzles that will
simulate and expand your brain power.

T: The Creative Corporation

A: Karl Albrecht

P: Dow-Jones-Irwin, Homewood, IL
Y: 1987

I:

T: A Pattern Language: Towns, Buildings, Congruction
A: Chrigopher Alexander, et al.

P: New York: Oxford University Press

Y

[

0195019199

Though others havetried over the years, no one has ever produced a work
quite like this one. It's 1200 pages of careful thinking on how to design
humane towns, buildings, and houses. Some will quibble about certain of
Alexander's design principles, but as amode of systems thinking and
socially engaged design the book has no equal. Alexander's idea of
presenting design advice in compact, interrelated modules (called
"patterns') has been borrowed in other fields including or ganizational
design and softwar e engineering, to name only two.

T: Creativity As An Exact Science.

A: Genrikh Altshuller

P: Gordon and Breach Science Publishers, New York
Y:1988

I:

T: Creativity and its Cultivation
A: Harold Anderson (ed)

P: New York: Harper & Row
Y:1959

[

Comment by James Adam in " Conceptual Blockbusting”:

This volume contains addr esses presented at various symposia on creativity



held at Michigan State Univerdty in 1957 and 1958. Contributorsinclude
Erich Fromm, J.P.Guilford, Ernest Hilgard, Rollo May, Margaret Mead, Carl
Roger s, Abraham Madow and others.

T: Creativity, TheMagic Synthess.
A: Sylvano Arigti

P: Basic Books, New York

Y: 1976

I

Arieti provides a fairly good introduction to the sudy of the creative
process, including a good overview of research in the area (up to 1976). He
was also one of thefirst to emphasize non-verbal and pre-conscious aspects
of cognition.

T: The Care and Feeding of Ideas
A: Bill Backer

P: Times Books, Random House
Y: 1993

1:0-8129-1969-6

Thisisa higory of the making of the famous Coca-Cola Hilltop commer cial.
Backer writes with an engaging tone and provides a wonderful look at the
lifecycle of an idea. His use of metaphor is fun and powerful.

T: Using Your Brain - for a Change
A: Richard Bandler

P: Real People Press, 1985

Y:

I

..and youll begin finding a totally new world inside your sdif.

T: How To Profit From Your Ideas. Make Your IdeasWork.
A: Flemming Bank

P: Aston-Hill Book Company [distributor], Portland, OR

Y: 1985

I:

: Future Edge

: Jod Arthur Barker

: William Morrow and Co, New York
11992

T<T>d

T: New Beginnings. Healing through communication
A: RussBedord

P:

Y: 1995

I

Russ Bedord (RussBe@aol.com) wrote in October 1995



mailto:RussBe@aol.com

It challenges readersto apply this metaphor in developing their own
creativity, aswell as, that of othersin the workplace and lifein general.

(Sidney J. Fames, Ph.D. testimonial for the book)

T: The CreativeMind - Myths and Mechanisms
A: Margaret Boden

P: Abacus

Y: 1990

I: 0349 10469 7

Shakespeare, Bach, Picasso, Newton, Darwin, Babbage, Chand, the Saatchis,
Groucho Marx, the Beatles...take your pick. From poets and scientiststo
advertisers and fashion designers, creativity abounds.

But what exactly is it? How does it come about? And could science ever
explain it? In this book, Margaret Boden goes on to offer some new and
gartling answer s to these questions. She arguesthat intuition - the

impetus, many believe, for creativity - can be scientifically examined.

Using the idea that creativity involves the exploration of conceptual spaces
in the mind, she describes these spaces and ways of transforming them to
produce new ones by using computational concepts drawn from artificial
intelligence. And she demongtrates that we can now apply psychology in a new
way by trying to make computers do the sort of things real minds do. Without
denying creativity's unpredictability or its wonder, and emphasising the
richness and power of the human mind, she crosses the art/science divide and
outlines how the creative process may be scientificaally under stood.

T: Mechanism of Mind
A: Edward de Bono

P: Penguin

Y: 1968

I:

The human mind can bereagrded as an insoluble mystery .. or asafairly
simple and fallible system which depends on the behaviour of its mechanical
units. Patterns made by drops of water on different surfaces or by eectric
bulbs in advertising displays help Dr de Bono, in this fascinating and
provocative book, to build up a picture of a'special memory-aurface*, which
might resemble the brain in its selection, processing and regjecting of
information. With simple analogies he illustrates the mind's tendency to
create and consolidaterigid patterns to build myths, to polarize and

divide, and then relates these mechanisms to the various modes of thining -
natural, logical, mathematical, and lateral. In conclusion, Edward de Bono
coins and defines a new word of one syllable, with the sartling suggestion
that its addition to the language could greatly widen the effectiveness of
human thinking.

T: The Five Day Coursein Thinking
A: Edward de Bono

P: Penguin

Y:1968

[



This books offers a series of simple but intriguing problemsin thinking

that require no special knowledge and mathematics. The problems are designed
to let thereader find out about his own personal style of thinking, its
weaknesses and grengths and the methods, latent in himsdf, that he never

uses. Beingright is not alwaysimportant - an error can lead to theright
decision

T: Lateral Thinking - Creativity Step by Step
A: Edward De Bono

P: Perennial Library

Y: 1970

I:

Described in Karl Albrecht's " Brain Power" :

A thorough treatment of deBono's novel concept of an alter native style of
attacking problems, that is, lateral thinking vs. conventional vertical
thinking.

Contents

* The Way the Mind Works

* Difference between lateral and vertical thinking
* Attitudes towards lateral thinking

* Basic nature of lateral thinking

* The use of lateral thinking

* Techniques

* The generation of alternatives

* Challenging assumptions

* Innovation

* Sugpended judgment

* Design

* Dominant ideas and crucial factors
* Fractionation

* Thereversal method

* Braingorming

* Analogies

* Choice of entry point and attention area
* Random gtimulation

* Conceptg/divisong/polarisation

* The new word PO

* Blocked by openness

* Description/problem solving/design

Read the notes made from this book by Charles Cave.

T: Po: Beyond Yesand No
A: Edward de Bono

P: Penguin

Y: 1972

I

Po: Beyond Yesand No isthe basic primer of arevolutionary new way of
thinking. Edward de Bono maintains that most of us aretrapped within the
rigid confines of traditional ways of thinking, limited by concepts which



have developed smply for the purpose of arriving at the 'right' answer.
While humanity has advanced technologically, in thereal of ideas and
thought processes we are, he says, ill using therestricted and
regricting conceptsthat have always been used.

He offers Po as a device for changing our ways of thinking: a method for
approaching problemsin a new and more creative way. It isthe product of a
resear ch scientists who notably - and very entertainingly - thinks for

himsaf.

T: The Greatest Thinkers - the thirty mindsthat shaped our civilisation
A: Edward de Bono

P: Weidenfeld and Nicolson London

Y:1976

1:0297 77198 1

Thereis nothing more powerful than an idea in the mind of man. At some
point in time the thinking of a single man putsthingstogether a new way
and an ideaisborn. That idea can changethe world and thelives of
everyoneliving in theworld. Something asinsubstantial as thinking,
someone as unimportant as a single person can have this effect. That isthe
fascination of thinking and ideas.

This book is about the greatest thinkers - the minds that have shaped our
civilisation. Essays on thirty great thinkers - de Bono'sindividual

selection - are set in the context of the history of Western thought. From

M oses, through such diver e figures as Jesus, Columbus, Descartes, Marx and
Freud, to Sartre, the book ranges across the wide fied of human achievment
and perhaps surprisingly includes few philosophers. A particularly original
feature of the book is the visualisation of each thinker's achievment and

the way it changed the existing line of thought. The book is fully

illugtrated with portraits and other documentary material.

With 100 black and white illustrations and 30 diagrams.
Thethirty peoplein the book

Moses, Confucius, Plato, Aristotle, Euclid, Jesus, Augugting, Aquinas,
Columbus, Machiavelli, Copernicus, Luther, Bacon, Descartes, Newton,
Rousseau, Kant, Malthus, Clausewitz, Darwin, Marx, Clerk Maxwell, William
Jaems, Nietzsche, Pavlov, Freud, Eingein, Keynes, Wiener and Sartre.

Further reading

Tony Buzan's Book of Genius (1994) follows a smilar style of choosing
significant people and analysing their characterigtics.

T: Atlas of Management Thinking
A: Edward de Bono

P: Maurice Temple Smith Limited
Y:1981

[: 085117 213 X

From thefront cover: Thisisthefirst book ever to be written ddiberately
for theright side of the reader's brain.



Itisanather of Edward de Bono'spionexring efforts, and should becomea
gandard work for anyone conoerned with management or decison-making. It
fitsdirectly in with hisapproach to thinking: the building up and

enrichment of perogptual maps 0 that thethinker can find hisway about
effectivdy. He bdievesthat perogption isby far themog important part

of thiniking since the processing can now be ddegated to computers

Reszarch work on the brain has suggested that our usud thinking, dominated
by language and logic, takes placein theleft Sdeof thebrain. Theright
ddeof thebrain worksin images whole patternsand undefined fedings-

all of which cannat be verbalised. Thisnon-verba type of thinking often
worksaswhat isloosdly called 'intuition'.

Vebd desriptions of complex managament Stuations are necessarily lodged
in theleft Sdeof our brain. In order for usto be ableto usetheright

sdeof diebrain weneed arepertareof non-verba images That is

predsdy what thisbook setsout to provide Theimages provided by the
drawingsin thisbooks enrich the perogptua map of the executive. The
images allow him to add someright-brain thinking to hishisusua

left-brain thinking. Thismakesit eader far the executiveto recognise
Stuationsin aflash indead of having to build them up piecemedl.

Thebook hasbemn called an Atlasbecause it isa referencework of visual
images. Theword 'atlas also explainsthe second purpose of the book: to
provide a swift and poerful new communication method for managament. Jug as
referenceto apage and grid number in an ordinary atlasisa convenient, 0
oneexecutive can refer to a particular imagein thisbook in order to
communicate swiftly and effectively about a Stuation. In thisway fedings

and 'flavours do nat haveto be verbalised. Thiscommunication sysem can

have saveral advantages, one of which isto avoid the lengthy ver biage that

may otherwise be necessary to describe a situation. All an executive may

need to communicated may be " With regard to our produdtivity drive, see

page 16!

Dr de Bono has always been conoarned with what he calls'operacy’, which is
thethinking involved in getting things done- in contrag to descriptive
thinking. It will beinteresing to see how managament will respont to this
bdd new initiative

Brief contents

* Confrontation

* Produdivity

* Decigon

* Gdting There

* Problem-solving
* Opportunities

* People

* Change

* Objectives

*Fit

* Future Forecads
* Planning



*|nformation

* Communication

*Rik

* Graup Decisions

* New Venture | nvetment
* Priorities

* Organisation Srudure

* Failure

* Badc Thinking

T: Six Thinking Hats

A: Edward de Bono

P: Little, Brown and Campany
Y:1985

I

From thecover:

:Thinking isthe ultimate human resource Yet we can never be
satidfied with our mog important skill. No matter how good we
become, we should alwayswant to be better "

Edward de Bono

"Thinking often procesds asdrift and waffleand reaction” writesde Bono.
In Sx Thinking Hatsthe authar presentsa Smplebut effectiveway to
become a better thinker. He sgpar ates thinking into six diginct modes,
identified with Sx coloured " thinking hats':

* White - facts figures, and obj ectiveinformation

* Red - emations and fedings

* Black - logical negativethoughts

* Ydlow - podtive congructive thoughts

* Green - creativity and new ideas

* Blue- contrd of the ather hatsand thinking steps

"Putting on” a hat focusesthinking; " switching' hatsredirectsthinking.
With the different parts ofthe thinking processthus dearly defined,
discussons can be better focuses and mare productive

Using real-life Stuations as examples Dr de Bono creates scenariousthat
show how the effectiveuse of " thinking hats'™ can:

* focusthinking moredearly
* lead to mare creative thinking
* improve communication and thus decison making

Dr de Bono'sconceptsare applied by some of theworld'slargest
corporations Six Thinking Hatsdearly illugtrateswhy they have found his
ideas essential for thar management techniques

T: The CoRT Thinking Program
A: Edward DeBono

P: SRA, Eagerville Ohio
Y:1986



60 thinking skills lessons that | go back and revisit frequently. Never

boring and always thought provoking. Excellent for any age group and ability
level. It is presently being piloted in Motorola factoriesin the US, France
and Malaga, quite gpart from being used in thousands of schools around the
world.

T: Lettersto Thinkers
A: Edward de Bono
P: Harrap

Y: 1987
1:0-245-54575-1

This book is rather more personal than previous books becuase it was not
written asabook in the firg place. The contents are taken from a series

of privately subscribed letters which are being made available to the public
for thefirst time. The constute a continuation of Edward de Bono's
thinking about thinking.

T: 1 Am Right, You AreWrong
A: Edward de Bono

P: Penguin

Y:1990

I:

From this to the New Renaissance: from Rock Logic to Water Logic.

In thisbook Dr Edward de Bono puts forward a direct challenge to what he
callsthe rock logic of Western thinking. Rock logic is based on rigid
categories, absolutes, argument and adversarial point scoring, de Bono
believes that this thinking cannot provide the congtructive ener gies that we
are going to need in order to solve problems and create a better future as
we move towar ds the year 2000.

Ingead of rock logic, he proposes the water logic of perception. Drawing on
our underganding of the brain as a saf-organising information system, Dr
de Bono shows that perception is the key to more congructive thinking and
the serious creativity of design.

T: Six Action Shoes
A: Edward de Bono
P: Harper Callins
Y:1991

I: 0-00-255021-0

From the back cover: A brilliant way to take contral of any business or life
Stuation.

Navy formal shoes - suggest routines and formal procedures. (Dressin them
as a pilot would to do a complex pre-flight check)

Orange Gumboots - suggest explosions and danger (Pull them on toreact toa
sudden hostile takeover bid)

Pink dippers - suggest warmth and domegticity. (Slip into them to control a
colleage who didn't get that promaotion)



Brown brogues- suggest the sengbleand the practical. (Wear them to cut
through red tape and get the new plant finished on schedule).

Grey eskers- Sugged " grey maita™ in thebrain and investigation. (Kick
around in diem to collect compdtitiveinformation for launching anew braid
of baby food)

Purpleriding boots- Suggest imperia authority. (Assumetham to issue
orderstoyour gaff for an important rush project).

T: Serious Crestivity
A: Edward De Bono
P: Harpe Business
Y: 1992

I 0-99730-566-0

Fram the back cover: With Serious Cretivity, oreative geniusand
bessdling authar Edweard de Bono bringsright up to date hislandmark
concept of latera thinking.

Thisisthe ssminalwork on ddiberate cregtive thinking. Theworld -renowned
expert in cregtivity and inventor of the sygematic processof latera

thinking showsthat 'serious creativity' isnat a contradiction in terms.

Formd creativetoolsare basad on thelogic of sdf-organising patterning
sygems

De Bond's gpproach has been usad by busness executives with asounding
results A top executive at Du Pont saysthat lateral thinking saved his
company $30million in anew produd introduction, and Peter Ueberrath used
lateral thinking to make the Olympic Games pr dfitable and much sought after
by hod citiesfor thefirg timein higory. Cregtivity isbecoming

increasngly impartant for all busnesses as competition intensfies because

it isthe best and cheapest way to get added value out of exigting resour ces
and asxts New conceptsare essential for the'sur/ptition’ that iscoming

to replacetraditional competition.

Serious Crestivity will undoubtedly become the gandard textbook of

cregtivity around theworld. Twenty-five years of extensve experience,
resear ch and indghtsresulting in new materia makesthisbook a powerful

and fundemental book for all who use cregtive thinking. The yearshave shown
that de Bono'sddiberate techniques of lateral thinking really dowark for
individualsand for corporations At lagt cregtive thinking becomesa

useable il ingead of amatter of talent, temperament, or luck, and moves
tothe centre of valuefor corporations

Pder de Jagger writes Thisisa compilation and summarization of a good

dedl of de Bono'swork. He coverseverything from CoRT thinking program, to
lateral thinking, to Sx Hats Thisisgrest Suff that hasa lifetimes

worth of materid init. If | had no ather areetivity book, | think 1 would
choosethisone.

T: Teach Your Child How to Think
A: Edward deBono

P: Penguin

Y: 1992

1:0 670-830135



From the back cover: Areyou going to wait until schoolsteach thinking
directly? That may betoo latefor your children. Thnking isthe most
fundamental of human skills but education does very little about it. Where
is'thinking' in the curriculum?

For 20 yearsteachers have been asking Edward de Bono what they can do to
develop thethinking skills of their children. Now for thefirst time he

makes hiswork and his experience directly available to people who want to
givether children abetter chancein life.

A good brain is wasted without thinking skills. An increasingly complicated
lifedemansclear and constructive thinking: making decisions, making
choices, taking initiatives and being creative. Watching television for 20

to 30 hours a week,as many children do, resultsin apassive mind that can
only follow what others are doing (including drugs and violence). But you
can dart to teach your children to think - now.

It is not enough to beintelligent or articulate. Many highly intelligent
people get caught in the 'intelligence trap and are poor thinkers. Thinking
isa sKill that you can teach your children. Even one or two thinking habits
or tools taken from this book and given to your children may strongly affect
ther wholelife.

T: Water Logic

A: Edward de Bono
P: Viking Penguin
Y: 1993

I

When approaching a complex problem, it is often difficult fo kegp in mind
the many factorsinvolved and to retain a clear view of how they rdateto
one ancther. Edward de Bono has built his reputation on providing thinking
toolsthat are very smpleto use and yet are powerful in their effect. In

this book he puts forward a new method for problem solving.

De Bono contends that traditional logic is atic, based on the solid
foundations of 'is and identity. In contragt to thistraditional 'rock

logic', he proposes 'water logic' which isbased on 'to' and the flow of the
mind: "What doesthislead to?" asopposed to "What is...?" Thisnew logic
issurprisingly easy to learn and use, and resultsin a visual 'flowscape,
which allows you to lay our and then look at your thinking.

T: Paralld Thinking - From Socratic to de Bono Thinking
A: Edward de Bono

P: Penguin

Y: 1994

I: 0-670-85773-4

From the back cover: With today's rapid changes, judgment is not enough; we
need to design forward from paralld possibilities. Two thousand five
hundred years ago the Greek 'gang of threg (Socrates, Plato and Aristotle)
endowed Western civilisation with a thinking system based on analysis,
judgment and argument. Whileit hasits place, this system lacksthe
constructive, creative and design energiesthat are needed for modern life.



After twenty five centuriesit may be timeto shift from Socratic thinking -
the search for truth - to de Bono thinking - design forward for value.

Those problems that can be solved by analysis have been solved, now therest
can only be solved by 'design'’:

* accept possibilities without judging and lay them down in paralle
* accept both sides of a contradiction and lay them down in paralle
* then design forwardsfrom parallld possibilities

Edward de Bono's new book is not about philosophy, but about the practical
operation of thinking. Paralld thinking outlines the system's techniques
and applicationsin both personal and professional life.

T: Teach Yoursdf to Think
A: Edward deBono

P: Penguin

Y: 1995

l:

Review needed! Please email to charles@jolt.mpx.com.au

T: The Creators A Higtory of Heroes of the Imagination
A: Danid J. Boorstin

P: Random House

Y:

I

From the cover: Publisher'sWeekly: An enormoudy simulating volume, an
epic work of immeasurable riches. Packed with shrewd, pithy judgements and
entertaining biographical profiles...this doquent, remarkable synthesis

sets the achievements of humanity's advance from darkness and ignorance.

T: Moment by Moment: The Art And Practice Of Mindfulness
A: Jary Braza

P: Salt Lake City: Healing Resources

Y: 1993

I: 0-9634863-0-6

A beautiful, smple, and effective treatment of the subject. Includes

exer cises. Perhaps the best introduction |'ve seen for those who are not
naturally drawn to mindfulness or have reservations about the Buddhist
origins of much writing about mindfulness. Foreword by Thich Nhat Hanh.

T: Firein the Crucible
A: John Briggs

P: Jeremy P. Tarcher
Y:
I: 0-87477-547-7

from back cover: "..author John Briggsrevealsthereisno single special
trait of genius. Creative people are not necessarily smarter or more
talented than others; however, they do give attention to their contradictory
or paradoxical feelings and act on subtle nuances of perception that most


mailto:charles@jolt.mpx.com.au

othersignore. Geniuses create themsalves. Briggs clarifies the many
misconceptions about creativity including therole of 1Q, prodigies, and
solitary work..."

T: Actual Minds, Possible Worlds
A: Jerome Bruner

P: Cambridge, MA: Harvard
Y:1986

I: 0-674-00366-7

Bruner looks at literature, philosophy, anthropology, sociology, and

creativity through the lens of cognitive psychology. The chapter on the
thought of American philosopher Nelson Goodman isthe best lay introduction
around and alone is worth the price of the book. My [Peter de Jager]

favorite of Bruner's many books.

T: Sociological paradigms and organizational analyss
A: GBurrdl & G Morgan

P: Heinemann, L ondon.

Y:

I

Shows what kinds of methods match what kinds of assumptions about the nature
of enquiry and reality. Shows the weakness in much of creativity research
using the expr essive phrase 'abstracted empiricism' (using methods of the
natural sciencesto deal with problemsfrom a different kind of paradigm).

T: Use Both Sides of Your Brain.
A: Tony Buzan

P: New York: Plume

Y:1991

l:

T: TheMind Map Book

A: Tony Buzan with Barry Buzan
P: Dutton

Y: 1994

I: 0-525-93904

T: Buzan's Book of Genius and how to Unleash your own
A: Tony Buzan and Raymond Keene

P: Random House

Y: 1994

I:

Thisbook isin three parts

*

* 1. Developing Your Mental Skills
* 2. The Hall of Fame
* 3. Mental World Records



One of my favorite books on this subject is The Artigt's Way, a 12-week
creativity workbook that is quite spiritual in tone, though not * cosmic.”

The techniques she espouses are quite powerful if practiced regularly. I'm
very rardy evangelical about books, but thisisonel am so attached to

that | won't even loan it out: Thisisa 12-week workbook, " acoursein
discovering and recovering your creative sdf." Although some of the
language istilted too much toward the AA/Recovery mode for my liking, the
author'sjourney and advicering true | don't mind her somewhat mystical
spiritual language.

Cameron introduces 2 tools: morning pages and artist dates. Onereads a book
chapter and does a series of exer cises each week. A year ago, | would have
told you, "I'm not reglly an artig." Sincethen, | have learned a new

medium, placed worksin 5 galleries, have had apiecein oneinvitational
show, and have received and completed several commissions. | still do
morning pages. | sill do artigt dates. | till reread pertinent chapters

in the book. | keep meeting people who say, " You know the Artigt's Way?
Isn't it amazing?' Julia Cameron figured out sometoolsthat work, and wrote
the book to sharethem. —Nani Paape

From the back cover:

The Artig's Way isan empowering book for aspiring and working artigts.

With the bagic principle that creative expresson isthe natural direction

of life, Julia Cameron leads you through a compr ehensive twelve week program
to recover your creativity from a variety of blocks, including limiting

beliefs, fear, salf-sabotage, jealousy, guilt, addictions and other

inhibiting forces.

The book isuniquein three ways:

1.1t links creativity to spirituality by showing in nondemoninational
terms how to tap into the higher power that connects human creativity
with the creative ener gies of the universe.

2. It links cresativity to personal empowerment and in each of the twelve
weeks of the cour se helps remove one or more seemingly insurmountable
barriersto artigic confidence and productivity.

3. It links creativity to learnable skills, guiding you through a variety
of highly effective exercises and activities that gpur imagination and
capture new ideas.

Whatever your spiritual orientation, The Artigt's Way will resonate in your
creative mind with truth, wisdom, and inspiration.

T: The Power of Myth

A: Joseph Campbdl with Bill Moyers
P: Doubleday

Y: 1988

I

T: Breakthrough Creativity!

A: Marlene Carosli

P: Quality Resources, White Plains, NY
Y: 1994



T: Time, Narrative, and History

A: David Carr

P: Bloomington: U. of Indiana Press
Y:
1:0-253-20603-0

What isa book on the philosophy of history doing on thislist?! Carr isa
phenomenologist in the tradition of Husserl, Heidegger, and Merleau-Ponty.
He unwittingly shedsimportant light on creativity by giving us a detailed

and brilliant analysis of the role of narrative in the making of personal

meaning and value. Basically, we create our selves by telling oursdves a

story about who we are, what has happened to us, what we plan to do, and how
all of it fitsinto the " big picture" | would extend thisto say that our

creative projectsare an important part of our experience and have the sasme
narrative sructure that Carr findsin everyday life.

T: Explorabook
A: John Cassidy
P:
Y:
I: 1-878257-14-5

Peter de Jaeger found this book to be fascinating. It's actually for younger

children, but it contained GOBBS of info. It came with afresnd lens, a
magnifying glass, Agar, a mirror, amoire spinner, and even a magnet. Cool!

T: Explorabook
A: John Cassdy
P:
Y:
I: 1-878257-14-5

T: The Creative Spirit

A: Danid Coleman, Paul Kaufman, and Michad Ray
P: A Dutton Book

Y: 1992

I

This is the companion book to the PBS Television series. Easy reading and
enjoyable work that covers a wide range of creativity related topics.

T: Get Out of Your Thinking Box; 365 Waysto Brighten Your Life & Enhance
Your Cregtivity

A: Lindsay Callier

P: Robert Reed Publishers (San Francisco)

Y: 1994

I: 1-885003-01-3

Submitted by Lindsay Collier (WhackAM ole@msn.com)



mailto:WhackAMole@msn.com

The Whack-A-Mole Theory: Creating Breakthrough and Transformation in
Organizations, WhAM Books, W. Henrietta, NY. 1994, no I SBN

T: TheWhack-A-Mole Theory: Creating Breakthrough and Transformation in
Organizations

A: Lindsay Collier

P: WhAM Books

Y: 1994

I: 1-885003-01-3

Submitted by Lindsay Collier (WhackAM ole@msn.com)

T: Music and Imagination

A: Aaron Copland

P: Cambridge, Mass: Harvard University
Y:

I

T: The Magic of Conflict

A: ThomasF. Crum

P: Touchstone, Smon & Shuger
Y: 1987

I: 0-671-63818-1

About Aikido the thoughts/ideas/concepts are directly applicable to day to
day living. Including the 'problems of resistance to Change/Creativity,
I've used the concepts to solve business problems reating to office
palitics.

T: Flow: The Psychology of Optimal Experience
A: Mihaly Cakszentmihalyi

P: Harper & Row

Y:

I:

How to enhance the quality of life, by reproducing a mental state in any
agpect of life. The timelessness and oneness you experience when you are
totally absorbed in something, and how to enter that state again and again.

T: TheEvolving Self

A: Mihaly Cakszentmihalyi
P: Harper Perennial, 1993, | SBN: 0-06-092192-7
Y:

I.

T: Quantum Learning: Unleashing the Geniusin You
A: Bobbi DePorter with Mike Hernacki

P: Dell Publishing (Bantam Doubleday)

Y:1992

I: 0-440-50427-9


mailto:WhackAMole@msn.com

Contents

* Redearning How to Learn

* The Limitless Power of your Mind

* The Power of WIIFM - What'sin it for me?
* Setting the Stage: Hie Right Learning Environment
* Cultivating a Winning Attitude:

* Discovering Your Personal Learning Style
* Techniques of High-Tech Note-Taking

* Write with Confidence

* Work your own Memory Miracles!

* Blagt off with Power Reading

* Thinking L ogically, Thinking Creatively

* Making that Quantum Learning Leap

T: Toolsfor Dreamers

A: Robert Dilts, Todd Epstein, Robert W. Dilts
P: Meta Publications, Cupertino CA

Y:

I: 0-916990-26-5

Diltsis one of the founders of Neuro-Linguistic Programming and provides an
interesting attempt to model creativity. He describes the creativity

grategy of Walt Disney. Lots of exercisesto try out and experiment with.

An NLP background would benefit the reader, but is not necessary.

T: Skillsfor the Future

A: Robert Diltswith Gino Bonissone
P: Meta Publications

Y:1983

I: 0-916990-27-3

T: The Power of Limits.

A: Gyorgy Doczi

P: Massachusetts: Shambhala Publications
Y:1981

I:

T: The Woman's Book of Creativity
A: C. DianeEaly, Ph.D.

P: Words Publishing Inc

Y: 1995

I: 1-885223-06-4

Review from Linda Jones (gator pon@j ax.jaxnet.com)

In theintroduction, the author says: " Once in awhile men have attended my
presentations, and several men haveread this book. | get positive feedback
from them. They tel me that they, too, can reate to much of what I'm
saying."


mailto:gatorpon@jax.jaxnet.com

The book is divided into four parts ~ understanding feminine creativity,
developing your unique process, integrating creativity into your daily life,
and breaking blocks. In those four parts, the author defines creativity, the
many saboteurs of creativity, affirmations, meditation, expanding your sense
of self (altered states), imagery, preventing burnout, etc.

| quote afew linesfrom her book: "If you want to be more creative, you
exercise creativity, just as you grengthen your body by exercisng.”

"Haveyou ever believed you resolved an issue, only to haveit recur? This
isthe spiral at work. It gives us the opportunity to examinethe old from a
new per spective, from a new point on the spiral.”

| have no relationship to the author, the publisher, etc. | merdy ssumbled
on thebook in a catalog and ordered it for mysdlf. -Linda Jones

T: Drawing on the Artigt Within
A: Betty Edwards

P: Simon & Shuger, Inc.

Y:

I

Thisbook isa followup to Betty Edwards Drawing on the Right Side of the
Brain. It includes a mix of exer cises and theory to provide, asisdescribed

on thefront cover, an ingpirational and practical guideto increasing your
creative power s. Some of the material and exer cises repeat from Betty
Edward's earlier work, but there is enough that is new to make it worth
whilefor those who have worked with Drawing on the Right Side of the Brain.

T: Drawing on the Right Side of the Brain
A: Betty Edwards

P: Harper Callins

Y: 1993

I: OCX)6338114 6

Betty Edwards has degreesin art and education and is apracticing art
teacher at California State Univer sity. She was for some years a working
artigt, and when she began teaching drawing she found her sdlf increasingly
interested in the problem of helping people learn how to draw. The brain
research carriet out by Professors Jerome Bruner and Roger W. Sperry,
bringing a new under ganding of the functions of the right and left
hemispheres of the brain, led her to develop teaching techniques that forced
gudentsto use theright sides of the brain.

Theresults were astound, even with her most unpromising pupils, and she has
gone on to perfect her techniquesinto a system that enables anyone at all
toacquirereal skill in drawing. Her seque to this book is Drawing on the
Artig Within

T: Why Do Clocks Run Clockwise?
A: David Fddman

P:

Y:

1:0-06-091515-3



This book contains tons of imponder ables that we sometimes never even think
about. Jugt one of the few imponder ables mentioned was " Why do bananas,
unlike other fruits, grow upward?

T: Surdy You'reJoking Mr. Feynman
A: Richard P. Feynman

P: Bantam Books

Y:

I

A nobd prize winner tells histhinking about stuff with great humor.
CharlesCavenotes: " | haveread thisbook and will put my summary noteson
thisWeb site given enough prodding!"

T: TheldeaFisher

A: Marsh Fisher

P: Peterson's Pacesetter Books
Y: 1995

I:

Marsh hasjust released a book called " The IdeaFisher™ that shows how to use
the principles behind the software, even if you don't use the software.
Her€s abrief excerpt from the book:

Creativity is New Réationships

Any new idea is the recombination of past experiencesthat form new
associations. New associations, the essence of creativity, come from
borrowing, adding to, or otherwise manipulating old concepts and their
associations with those of other concepts.

Creativity isafour-step process that happens quite naturally. First, you
haveto record concepts by putting them into your memory. Then you must be
ableto remember them. Next, you reassociate or rearrange those conceptsto
form combinations.

For instance, combining "tomato" with " spherical" gives you the thought of a
"tomato's shape" That'sthinking: making reationships. Thefourth step is

to make brand-new reationships between the concepts and their associations.
Combining the concept of "tomato" with that of " pherical” gave an
entrepreneur the thought of developing a square tomato which would be easier
to pack and ship. That's creative thinking.

The IdeaFisher, How to Land That Big Idea - and Other Secrets of Creativity
in Business (Peter son'sPacesetter Books, 1995) is available from

bookstores. If you'd like more information about |deaFisher software,

contact gtaff@thinksmart.com.

T: Creative People

A: Wingon Fletcher

P: BusinessBooks, London
Y: 1990

I


mailto:staff@thinksmart.com

T: The Creative Problem Solver's Toolbox

A: Richard Fobes

P: Solutions Through Innovation, Corvallis, OR
Y:

I: 0-9632221-0-4

T: ThePath of Least Resistance
A: Robert Fritz

P: New York: Ballantine

Y: 1984

I: 0-449-90337-0

Thisbook along with " Creating' by the ssme author are " mud reads’ for
anyone serious about improving creative productivity. They treat the process
of creating ~ bringing ideas and projectsto fruition — not so much the
process or philosophy of creativity. For those people who have expressed
frudration with too-many-ideas-not-enough-follow-through, Fritz is your
man. Fritz certainly does not lack in saf-confidence, and his styleis

direct and even abradve at times. (I confessthat | have sometimes

fantasized about locking de Bono and Fritz in aroom to see who would come
out alive)) If you can only get one of the books, | recommend the older one.

T: Creating

A: Robert Fritz

P: New York: Ballantine
Y:1991

I: 0-449-90338-9

T: Theldea of Ideas

A: Robert W. Galvin

P: Schaumburg, Illinois: Motorola Univer gty Press
Y:1991

I

Contents:

* 1. Introduction

* 2. Theldea Process: ItsRole
* 3. Leadership

* 4. Purposeful Differences

* 5, The Customer Idea

* 6. Global Strategies

* 7. Some Outside | deas

* 8. Special Ideas

T: Creating Minds
A: Howard Gardner
P: Basic Books

Y: 1993



Harvard Professor Howard Gardner has written a comparitive sudy of
creativity seen through the lives of Freud, Eingtein, Picasso, Stravinsky,
T.S. Eliot, Martha Graham and Mahtma Gandhi.

The emphasisispsychological and moral at the sametime, rather in the
manner of oldtime psychoanalytical writerslike Erikson. He takes a dimmer
view of the anarchic and destructive side of Picasso, but admires the way
Eingtein, after his great breakthrough, could keep the child alivein him
alive and achieve wisdom.

He's appreciative of the way even as an old man Stravinsky could continueto
create and he's sensitive to the oscillation between sdlf-marginalization in
Eliot and a sense of society.

He quotes Martha Graham saying that to give hersdf to life shed haveto
renounce her art and he's very interegting in tracing how a great man, a
saint like Gandhi, was in his way engaged in the same Faugtian pact as all
theothers.

If you like biography, and like the idea of multiple intelligences, you'll
like the book.

T: Creative Dreaming
A: PatriciaL. Garfidd
P: Smon and Schuster
Y:

I

T: The Creative Process, A Symposium
A: Brewster Ghisdlin, Editor

P: New American Library , Mentor Books
Y: 1963

I

Comment by James Adam in " Conceptual Blockbusting' :

Often quoted in literature on creativity. Thiswork is a collection of

writings by extremely creative people (Mozart, Eingtein, Poincare, €tc).

These |etters speak to the creative process used by the writers. They cover
many phenomena (such as Mozart's ability to hear music and then simply write
it down) that are folklore among those who treat creativity in educational
establishments.

Commentsfrom Peter de Jaeger:

Thisisan anthology of writings on creativity by thirty-eight artigts,

critics, scientigts, etc. including Van Gogh, Nietzsche, Henry Moore,
Eingein, Max Erng, and Carl Jung. Selections are taken from introductions,
letters, essays, and a variety of other kinds of texts. Some of the
selectionsarejewels, somedirt clods.



T: Synectics

A: WJ.J. Gordon
P: Harper & Row
Y: 1961

I:

Described in Karl Albrecht's " Brain Power™:

A thorough description of synectics as a problem-solving methodology and ite
usesin various stuations, emphasises metaphorical thinking techniques
applied to product design, as well as mass idea production.

Comment by James Adamsin " Conceptual Blockbusting'

This book talks about the early history of the Synectics Research Group in
Cambridge, M ass,, the technique of synectics, and its application. It isa
mixtur e of technique and philosophy. The books is particularly interesting
because of its emphasis on metaphorical thinking.

Comment by Peter de Jaeger:
This was one of the first attempts to research psychological states and
operational mechanisms of the creative process.

T: An Adult'sGuide To Style
A: Antonio Gregorc

P: Gregorc & Assoc.

Y:

I:

A definitive work on differencesin per sonality, preferences and talents.
Indispensable tool in exploring creative potential and understanding the
mental ructures associated with different forms of creativity.

T: Empowering I nnovative People
A: Karl Gretz and Steven Drozdeck
P: Chicago: ProbusPubl. Co

Y:

I: 1-55738-265-4

T: The Grace of Great Things. Creativity and Innovation
A: Robert Grudin

P: Ticknor & Fields

Y:1990

I: 0-395-58868-5

Grudin is an English Professor at the University of Oregon. Thisis his
second book, a follow-up to his absolutely fantagtic _Time and the Art of
Livings. ,Hetalks about the various characterigtics or qualities of
creative people.

T: Jump Sart Your Brain

A: Doug Hall with David Wecker
P: Warner Books

Y: 1995



1:0-446-51717-8

Corparate guru Doug Hall isarguably the mog outrageous, mog freewheding
and successful creativity entrepreneur in Americatoday. He presidesover
themod talked about bagion of brain booging in the Country: the Richard
Saundersinternational Eurekal Mangon in Cindnnati, Ohio, where executive
from the nation'slargest corporations companieslike Walt Disney Consumer
Producs Nike, AT& T, Peps-Cala, and Proder & Gamble goto gimulatetheir
imaginations, rekindle childlike per spectives race off-road go-arts, and

aank out new-totheworld ideas

Here for thefirg time Hall shareshisEurekal Simulus Response methods
for thinking amarter, fager and better..methodsthat univer sty ressarch
indicates can enhance cregtivity by up to 500%.

Jump Sart Your Brain isnot a boring, theoretical book. It'sabook of fun

and ingoiring waysto enhance your day-to-day thinking and simulate your
brain tofind creative ansversto real-life problems But morethan that,

Jump Sart Your Brain will show you how to find your own way in a™ me too"
world. It'samanud for living your dreams And it doesn't matter if you're

a CEO, akindergarten teacher, or ashort arder cook; anyone can put Hall's
Eurekal Simulus Response methodsto work.

Doug Hall garted hisentrepreneuria carex at theage of 12 asMerwyn the
Magidan. After receiving a Chamical Engineering degree from the Univer sty
of Maine he entered the bran management department at Procter & Gamble
whaeherostotherank of Mage Markeing Innovator. After 10years he
retired to found Richard SaundersInternational and fulfill hisverson of

the American dream.

David Weke isa Richard SaundersInternational Trained Brain. Hewritesa
nevgpaper column for the Cindnnati Pogt and co-hogtsa call-in talk show on
WLW radio.

Paul Rousssau, who submitted thisbook description, isa Eurekal Mandon
"Traned Bran" and can bereachad at roussea@s ver uwindsor .ca

T: Creativity, Taent and Personality

A: Emanud F. Hammer, Ph.D.

P: Robart E. Krieger Publishing Company
Y:

I

The aub-titleis An Exploratory | nvegtigation of the Per sonalities of Gifted
Addescent Artigts Thiswork describesa ressarch prgect in which Hammer
comparesagroup of truly creative adolesoent with a group of merdy facile.
Hethen goeson to extract a seriesof condusonsregarding oregtivity and
personality. In the Preface, Hammer writes <

T: Mapsdf theMind

A: CharlesHampden-Turner

P: New York: Maamillan Publishing.
Y:1981

I


mailto:roussea@server.uwindsor.ca

T: Wakeup your Creative Genius
A: Kurt Hanks and Jay Parry

P: William Kaufmann

Y: 1983

I

T: Rapid Vis: A New Method for the Rapid Visualization of | deas.
A: Hanks & Belliston

P: LosAltons, California: Crisp Publications.

Y: 1990

I

T: Higher Cresativity

A: WillisHarman and Howard Rheingold
P: Jeremy P. Tarcher, Inc.

Y:1984

I:

Comments by James Adamsin " Conceptual Blockbusting”

An interegting discussion of creativity. Harman is the president of the
Ingtitute of Noetic Sciences, Howard Rheingold is a human behaviour
columnist, and their book includes conjectures upon more esoteric
moativations than one usually findsin creativity books.

T: TheCreative Brain
A: Ned Hermann

P:
Y:
I:

The Hermann Brain Dominance Profile (HBDP), described in Ned Hermann's The
Creative Brain, is similar in many ways to the Myers-Briggs Type | nventory.
However, the HBDP is based on right/l€ft brain research and the M BH is not.
The Hermann Brain Dominance Profile divides the brain into four quadrants

two left brain and two right. The upper two are the cerebral regions and the

lower two consitiute the limbic. Unlike the Myers-Briggs where one has

ether onetrait or the other on each continuim, the HBDP measures how much

of apreference one has in each of the four quadrants

The HBDI "drde" contains four concentric rings. The two outermog indicate
a preference for the quadrant. Thethird indicates use of the quadrant and
thefourth (innermogt), avoidance.

Hermann labels the upper left quadrant " A" He describes people with
preferencesin this quadrant as " logical, analytical, mathmatical,

technical, and scientific." Thelower left, "B" quadrant describes people
who are " controlled, conservative, organizational, and adminidrative" The
upper right, "D" quadrant is where creativity comes into the picture. People
with preferencesin this quadrant are " imaginative, synthesizers, artigtic,
and think non-linearly." Thelower right quadrant, "C" desbribesthosewho



are " social, emotional, piritual, and talkative.

Hermann contends that the goal isto become "whole-brained" and ableto use
the characterigtics of each of the four quadrants

His book isin a landscape format and is chock full of interesting and
entertaining illustrations. Personally, | find his "type' theory to be more
descriptive and useful than the more widely-used and touted Myers-Briggs. |
recommend this book without reservation.

Review supplied by

Fontaine Moore
George Mason Univer gty
Fairfax, VA 22031

T: TheCreativeBrain
A: Ned Harrmann

P: Brain Books, 1988
Y:

I-

T: TheKey to Genius Manic-Depression and the CreativeL ife
A: Hershman
P: Prometheus
Y: 1988

I

: 101 Creative Problem Solving Techniques,
: James M. Higgins
: The New Management Publishing Company, Winter Park, FL

T: Godd, Escher & Bach
A: Douglas R. Hofgtadter
P; Basic Books

Y: 1979

I: 0-465-02685-0

A treasuretrove of ideas regarding the mind, thinking, per spectives on the
world and reality. | go back to this one every few yearsto get re-injected
with new ideas. The book seems to change each reading, offering deeper and
deeper insights.

T: TheMind's|

A: Douglas R. Hofstadter (& Danid Dennett)
P:
Y:1981
I



T: Metamagical Themas
A: Douglas R. Hofgadter
P: Basic Books

Y: 1985

I:

T: The Creative Encounter

A: Rosemary Holsinger, Camille Jordan & Leon Levenson
P: Scott, Foresman and Company

Y: 1971

I

Comment by James Adam in " Conceptual Blockbugting”:

A wide variety of viewpoints presented and filled with interesting and
provocative writings and opinions

T: Frontiers of Creativity Research.
A: Isaksen, Scott G., ed

P: Buffalo, New York, Bearly Limited
Y:1987

I:

T: Managing Creativity.

A: John J. Kao

P: New Jersgy: Prentice Hall
Y: 1991

I:

T: How To ZigIn A Zagging World
A:John M Keil

P: Wiley, New York

Y: 1988

I:

T: The Rational Manager

A: Kepner, C.H. and B.B. Tregoe
P: McGraw-Hill

Y: 1965

I:

Described in Karl Albrecht's " Brain Power":

A step-by-step problem-solving technique, developed by two consultants and
taught in management seminars for business or ganisations.

T: The Art and Science of Creativity

A: GeorgeKndler

P: New York: Halt, Rinehard and Wington
Y: 1965

I:



Comment by James Adam in " Conceptual Blockbugting” :

Thisisasmall and easily read book. It isa good introduction to the
subject of creativity, the people in the fidd, and their discoveries. The
firgt four chaptersdiscuss many existing theories on creativity. The final
two chapters contain the author's opinions concer ning education and the
nature and nurture of creativity.

T: TheNew Universal Travder
A: Don Koberg and Jim Bagnall
P: William Kaufmann, Inc.

Y:

I:

T: TheAct of Creation
A: Arthur Koestler

P: MacMillan, New York
Y: 1967

I

Described in Karl Albrecht's " Brain Power™ :

Probably the most widely accepted theoretical treatment of " creativity” . Not
for the casual reader; it contains a wealth of research information and a
conceptual framework for studying creative thinking.

Comment by James Adam in " Conceptual Blockbugting”:

Knéler calls The Act of Creation " The most ambitious attempt yet made to
integrate the findings of a range of disciplines into a single theory of
creativity. In this book, bold in ideas and profusdy documented, K oestler
seeks to synthesise his own theory of the nature of creativity, as

manifested in humour, art and science with the latest conclusions of
psychology, physiology, neurology, genetics and a number of other sciences'

Peter de Jaeger writes: A good resource for excerpted interviews with
recognized " cregtive geniuses' . Koestler's commentaries are indghtful as
well. His theories of bisociation will become more important in the 1990s

T: Purelnginct

A: Kathy Kalbe

P: Times Books (div. of Random House)
Y:

I: 0-8129-2069-4

T: IfIt Ain't Broke ... Break It!

A: Robert J. Kriegd and L ouis Patler
P: Warne Books

Y: 1991

l:



T: Generating Creativity And Innovation In Large Bureaucracies
A: Robert Lawrence Kuhn, Editor.

P: Quorum Books, Westport, Conn.

Y: 1993

I

T: The Conscious Conquest of Man and Matter Through Accelerated TTiought
A:T.Kun

P:

Y: 1994

I

Thisbook isthe basis for the Project Mind Foundation. The Project Mind
Foundation vision is:

"to freethe human spirit from the crushing illusion of
materialism by using the transfor mative genius, latent in all
humans, to diminatereal and addictive lack."

For more information on the foundation thereis a link at the bottom of this

A Senditive, challenging 'delve into the furthest realms of human
possibilites. Our unlimited potentials ... have not been within our reach,
says the author, because we hadn't attained the requisite levels of

technology and spirituality ... until now. PROJECT MIND proposesthe final
catalys.

T: Women, Fire, and Dangerous Things
A: George L akoff

P: Chicago: U of Chicago Press

Y:
I: 0-226-46803-8

Thisisalarge book in every sense of the term. Lakoff is pursuing a mixed
agenda which includes a critique of current trends in cognitive psychology
and philosophy of mind. I mention the book here because | think that L akoff
is the mogt sophigticated thinker we have on the subject of how human beings
gructure their world through the mental act of categorization. And | think
that if we ever come to a full underganding of creativity and how it works,

it will bein large part because we had come to a full undersanding of how
categorization works. See also Lakoff and Johnson Metaphors We Live By.

T: Breakpoint and Beyond

A: GeorgeLand and Beth Jarman
P: HarperBusiness

Y:1992

I

How to achieve breakpoint thinking and go beyond where you are now, into the
future. Learn about die power of creative growth, the power of future pull,

and about the for ce of connecting. Deals with nature and its concepts and
relationsto us humans.



T: Peter'sQuotations. Ideasfor our Times
A: Peter Laurence

P: New York: Morrow

Y: 1977

I

Described in Karl Albrecht's " Brain Power™ :

Over 500 pages of the most thought-provoking one-liners, witticisms, and
observations every compiled; a welcome replacement to the dull and dusty
drivel of Baitlett's famous door stop. Peter quotes George Bernard Shaw on
the subject of quotations: " often quote mysdf. It adds spice to my

conver sations'

T: Imagineering

A: Michad L eBoeuf
P: McGraw Hill

Y: 1980

l:

T: Playful Perception: Choosing How to Experience Your World
A: Hebert L.Leff

P: Burlington, VT: Waterfront Books

Y:1984

[: 0-914525-00-X

A wide variety of perception expanding exercisesto do alone or in groups.
Leff: "...at every moment of your life you have the power to conscioudly
create and enrich your experience of the world."

T: TheWholeness Principle
A: AnnaF. Lemkow

P: Quest Books

Y: 1990

I: 0-8356-0655-4

T: Groupwarein the 21st Century
A: Peter Lloyd

P: Adamantine Press, London

Y: 1994

I:

T: Creative Problem Solving

A: Edward & MonikaLumsdaine
P: McGraw Hill

Y: 1995

I:

Recommended by

Hortensa Jimenez

Tec de Monterrey, Edo. Mexico
hjimenez@campus.cem.itesm.mx
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T: Advertising creativity: Techniques For Generating |deas
A: JamesL. Marra

P: PrenticeHall, N.J.

Y: 1990

I:

T: The Farthe Reaches of Human Nature
A: Abraham H. Masow

P: Penguin Books

Y:

I:

Peter de Jaeger writes: | have garted thisbook probably 6 or 7 times over
theyearsand | haveyet to get all theway through it....Thecornersare

dog eared where | have stopped reading. Inspired by the book, | keep
abandoning to begin a new project or exploreaprocessor etc. Thereis
something about Dr. Madow that brings out the test in meand | consider him
my teacher although we never met. He and | respect the same values and this
validation waglis very liberating to my respect of my own creative ability.

T: TheListening Book: Discovering Your Own Music
A: W. A. Mathieu

P: Boston: Shambhala

Y:1991

I: 0-87773-610-3

Insgghtful commentary inter spersed with fun listening exercises. "By
exploring our capacity for listening to sounds and for making music, we can
awaken and release our full creative powers"

T: 99% Ingpiration

A: Bryan W. Mattimore

P: Amacom (American Management Association)
Y: 1994

|: 0-8144-77887-7

Comments by Paul Rousseau (May 14, 1995):

Bryan Mattimore is a creativity consultant working out of Connecticut in the
USA. Hisclientsinclude: PepsiCo, Kraft/General Foods, AT& T and the US
Government. This 180 page paperback has 34 short and useful chapters that
will appeal to both novice and seasoned creativity consultant. While it
coversfamiliar ground, (Synectics, Fuzzy Thinking, SE.S., Creativity
Dreaming, and Image Streaming), Mattimore introduces many interesting
approaches to new product development and in stimulating creativity.. They
include: " The Gray Box technique"', " Guestimating", and " Medt the I nventors"

One of the more interesting techniques described in the book is " 1dea Hooks'
Thisinvolves garting with a tangible object and describing it according to
its gructure and function. In thisway, the principles used to create the

object can often be discovered. Once discover ed, the inventor can usethe
principle to create new objects and products.



In Chapter 23, he brigly describesways of applying coregtivity. Oneof the
moarerefreshing recommendationsisto st up a pacein companieswhere
people can experiment, play, dream and be credtivity. Induded in these
spacewould betoys, products music, games, comfortable ehairsand other
thingsthat will dimulatethe cregtivejuices. Healso detribesin this

chapter how to " make your sdf the product” , question assumptions and "idea
naming" Indexd, thisisoneof my favorite chaptersin the book.

Thisbook also peaksdirectly to budding credtivity fadlitators He
dexcribesa ussful tool, called " The Brigfing Document” when fadilitating
cregtivity in organizations Anyonetrying to figure out how to organizea
cregtivity prgject will find thisextremdy valuable

Bryan Mattimore hasan easy to read writing syle and offer practical advice
tothoseintereged in applying creativity in both busnessand in persona
affairs Thisbook will be awecome addition to any thinking person's
library.

T: The Courageto Creste
A: Rollo May

P: Bantam Books

Y: 1975

| 0-553-24222-9

What isthe One Quality Possessad by all geniuses?

How can we aoquire Cregtive Courage?

What takes placein the creativeingant?

How can cresative power makeyour liferiche and mare satisfying?

Crestive Courageisthe discovery of new forms new symbals, new patternson
which sodety can be built. The Power to Creste Exigswithin each of us, in
hismog gimulating book sincethe bessdler Love and Will, Dr May
exploresthetruly remarkable power - and showshow it can make ourlives
richer and morerewarding.

T: Thunderbdt Thinking
A: Grace McGartland

P

Y.

[: 0-9632785-0-9

You don't ned alifethreatening experienceto get unguck. What you do
need isthe flexibility, awar eness, and courageto risk rearranging your
thinking s0 you can make a trandarmationa shift: the shift from one ansver
to a multitude of aternatives

T: You don't haveto go homefrom waork exhauged!

A: Ann McGee-Cooper with Duane Trammedl & BarbaraLau
P: Ann McGeaCoopea and Asociates, Inc

Y:
1:0-9625617-1-1

A personalized how-to guide for energizing your work habits, thinking
patterns work environment, marning routine, commute time, evening and



weekend playtime, reationships, and overall approach to life.

T: Thinking Visually, A Strategy Manual for Problem Solving
A: Robert H. McKim

P: Lifetime Learning Publications

Y:

I

T: Experiencesin Visual Thinking
A: Robert McKim

P: Brooks-Cole

Y: 1972

I:

Described in Karl Albrecht's " Brain Power™:

Wil-illustrated practical treatment of the role of imagery in the thinking
process; contains many illustrations, puzzles, experimens, and problems.

Comment by James Adams in " Conceptual Blockbusting”

This book not only goes deeply into imagery in a very effective and
experiential way, but also contains generous discussion of
conceptualisation, drawing, and general problem-solving. It isan
excellently designed book with plenty of illugtrations, puzzles,
experiments, and problems. It isused asatext in an extremely popular
undergraduate cour se at Stanford (Viz-Think in thelocal jargon) and isa
convincing argument for the importance of visual thinking. It is fun to read
and deceptively profound.

T: Thinking about Thinking
A: Clark McKowen

P: William Kaufmann, Inc.
Y: 1986

I:

T: What Is Contemplation

A: ThomasMerton

P: Springfield, 1llinois, Templegate Publishers
Y:1950

I

T: Thinkertoys

A: Michad Michalko
P: 10-Speed Press
Y: 1991

I: 0-89815-408-1

THINKERTOYS makes it easier to be creative with over 30 meticulously
outlined techniques, and hundreds of hints, tricks, tips, and talesto turn



anyoneinto a gartlingly creative thinker.

: The Crestive Edge.

: William Miller

: Massachusetts: Addison-Wedey Publishing,
: 1987

- <T>rd

: Creating Workforce Innovation

: Michad Morgan

. Business and Professional Publishing
: 1993

11875680020

< 0>

[

In thistimely and highly relevant book, one of Augralia's leadersin
applying the creative process to business shows how creativity and
innovation are essential in today's competitive business environment.

The need to embrace change rather than smply manage changelies at the
heart of today's successful organisation. Creating Workforce Innovation
showsin clear and practical terms how an organisation can initiatethe
change it doesn't want.

In organisations there are many things that seem to work againgt good ideas
and change. We need to change the way we structure work to allow usto tap
into our one untapped natural resource - our people. Thisbook looks at the
forces that work for and againg ideas, how to actually encourage and
organise creative thinking on the job and how to turn individual creativity
into organisational innovation.

About the author

Michad Morgan is apartner in the Morgan Belle Group that specialisesin
organisational creativity and innovation. Michad has over 15 years
experience in helping people bcome more creative and innovative in the way
they think, in the way they work and in the way they live.

Michael has implemented highly successful programsin over 100 leading
organisations in Australia, New Zealand, the United States, Indonesia,
Singapore, Malaysia and the Philippines. He is known internationally for his
creative ability and has presented papers on creativity and innovation in
Australia, New Zealand, Singapore and the United States.

Michae can be contaced by email

T: Free Play: The Power Of Improvisation In Life And The Arts
A: Stephen Nachmanovitch

P: LosAngeles: Jeremy Tarcher

Y: 1990

1:0-87477-631-7

Short, focused meditations on the power of creativity in life and vice
versa. Beautifully written. My favorite chapter is"Erosand Cregtion" - a
wonderful treatment of an often overlooked connection.



T: Breakthrough Thinking in Total Quality Management
A: Glen D. Hoffherr, John W. Moran, Gerald Nadler

P: PrenticeHall

Y: 1994

1:0-13-090820-7

T: Breakthrough Thinking

A: Gerald Nadler and Shozo Hibino
P: Prima Publishing

Y: 1994

I: 1-55958-421-1

T: Creative Solution Finding

A: Gerald Nadler and Shozo Hibino with John Farrell
P: Prima Publishing

Y: 1995

I: 1-55958-567-6

Changing Your World Beginswith Changing Your Own Thinking. You can
contribute effectively in finding solutionsin your family, sate, and

nation. Creative Solution Finding shows you that the real obstacles are not
the problems themsdlves but the approaches to finding the solutions.

ased on many investigations and case histories, this book presentsa " Full
Spectrum Thinking" approach to finding solutions. These proven new
principles and processes will help you plan, design, reengineer, improve and
find solutionsto problems. Full Spectrum Thinking:

* Removes obstaclesto smple solutionsin both personal and
organizational affairs

* Encourages a fresh look at optionsin both personal and professonal
spheres

* requires minimal data collection, thusreducing " analyss paralysis'

* produces implementable answer s that give much greater benefitsin
quality, economic returns and timelines

* requires much lesstime and cost in developing these benefits

* promotes innovative thinking to seek major changes in developing new
products, systems and services

* develops successful and long-lasting systems

* builds natural project and work teams

Written by the authors of the highly acclaimed 'Breakthrough Thinking (Prima
Publishing), Creative Solution Finding explains how Full Spectrum Thinking
can help you find outganding solutions at all levels. Thisisyour chance

to break through into new ways of thinking

Gerald Nadler, Ph.D. co-author of the best-selling Breakthrough Thinking, is
IBM chair emeritus in Engineering Management at the University of Southern
California, a past presdent of the Ingitute of Indudrial Engineers, and a
consultant to many of America's foremost corporations and gover nment



organizations. He is the presdent of the Center for Breakthrough Thinking.

Shozo Hibino, Ph.D., co-author of the best-sdlling Breakthrough Thinking, is
Professor or Planning and Design at Chukyo Univer sity, Japan, vice presdent
of the Center for Breakthrough Thinking and vice president of Japan

Planology Society. He has been a consultant to many Japanese junior
chambers, government organizations and companies, including Mitsubishi and
the Chou Sog Bank. He received the Phi Kappa Phi Faculty Recognition Award
in 1990 and the Ban Memorial Award in 1993. He lectures on Breakthrough
Thinking throughout the world.

John Farrdl isajournaligt, screenwriter, and novelist. He has published
350 feature articles, had eight dramatic screenplays produced and written
two novels.

US $24.95
Review contributed by: Paul Rousseau, S. Clair Beach, Ontario, Canada

T: Thelnnovator's Handbook - Problem Solving, Communication & Teamwork
A: Vincent Nolan

P: Sphere Books

Y:

I:

The Skills of Innovative Management: Problem Solving, Communication and
Teamwork

Contents:
*

* Problem Solving

* Problem solving: scope and limitations

* From where you are to whereyou want to be
* Opening up the problem

* | dea-getting Strategies

* Development of Solutions

* Problem Solving with several problem owners
* Problem-solving systems

* Strategy for managing the creative resource

T: The Design of Everyday Things
A: Donald A. Norman

P: New York: Doubleday Currency
Y: 1988

I: 0-385-26774-6

Norman, a cognitive psychologist who has written extensively on matters of
design, explores the psychological roots of what congtitutes good and bad
design in everyday tools and products. The book becomes somewhat
repetitious, but it's full of insgghts and useful reusable models. After
reading Norman's analysis of door design, you'll never walk up to another
new door without thinking of him and doing a quick evaluation of the door.



T: The Genese Diary - Report from a Trappis Monagery
A: Henry Nouwen

P: Phoenix Press

Y:1976

I:

T: The Art of Creative Thinking
A: Robert Olson

P: Perennial Library

Y: 1986

I

T: Applied Imagination
A: Alex F. Osborn

P: Scribner's

Y: 1953

I:

Comment by Karl Albrecht in "Brain Power":

Well-known and bit overrated, but an excellent treatment of Osorn's
technique of brainsgorming. Thisbook has probably had more influence than
any other in gimulating interest in idea production among professonal
peoplein business or ganisations.

Comment by James Adams in " Conceptual Blockbusting”

Discusses nat only brainstorming, but also Oshorn's thinking about
creativity. It iswritten in an expansive, early 1950's style and tendsto
reference opinion rather than science, but it strikes aresponsive chord in
somereaders. It was quite influential, as was Osborn himself in the upsurge
in the study of creativity in the 1950s.

T: Your Creative Power

A: Alex Oshorn

P: Schaumburg, Illinois: Motorola University Press
Y:1991

I:

Foreward

Your Creative Power isan old friend of mine. | first read it in the
original over forty years ago.

Alex Oshorn, its author, was a prolific and exciting thinker, creative and
judgmental. He ingpired others by practical role modelship and clear,
fundamental ingruction. | went to school on histeachings. Step by step, |
became cresative.

As| have grown into the twilight years of my career, the Osborn impact has
sugtained and its potential shows increasing promise for many others.

| have extolled it separately in the preambleto a book | authored in 1991,



The ldea of Ideas. Today Oshorn'sbook and mine are meant to deal a one-two
ener gizing punch to the management and leader ship of Matorola, Inc. The
books challenge a heightened creativity expectation level. They show that we
can readily train to daily superior, vocational creative skills. They,

particularly Oshorn, tell us how.

| personally abridged the excellent original three-hundred page Osborn book
asa serviceto my associated. The supplementary anecdotes and
reinforcements that the full text offered added sheer enjoyment and
convincing evidence.

This shortened version is pure Osbom text. It retains all of his
fascinating insights and principlesthat outline each and every creative
fundamental and step that he lived and practiced and wrote of in the
interest of gimulating our creative power.

Robert W. Galvin
Chairman, Executive Committee
Motorola, Inc

Contents.

* 1. Creativity Examined
* 2. Preparation for Creativity
* 3. Imagination Guides

T: Creating Shared Vision

A: Marjorie Parker

P: Clarendon Hills, IL: Dialog Int.
Y: 1990

I: 0-9630000-0-4

Ogtensbly a book on organizational development, you'll probably find this
onein the business section. In 125 short pages, Parker gives usthe best
case gudy yet in how to use creative " visoning" to bring about changein
organizations. The texture of the experience comes through as she describes
what one European manufacturer did to harness the creativity and vision of
all itsemployees. | can't recommend this book highly enough. If you'rea
creative person suck in atoxic work environment, read this book and hope

again.

T: Visioning

A: Sidney Parnes

P: D.OK. Publishers
Y:1988

I

: Source Book for Creative Problem Solving

: Sidney Parnes, Ed..

. Buffalo, NY . Creative Education Foundation.
1992

T<muvrd



T: TheMind'sBest Work
A: D. N. Perkins

P: Harvard Univerdty PB
Y:1981

I:

From the back cover: " Perkins discusses the creative episcxies of Beethoven,
Mozart, Picasso, and othersin this exploration of the creative processin

the arts, sciences, and everyday life" | wasintroduced to thisbook by a
friend, an English teacher, who in her enthusiasm immediately began to quiz
me on my thought processes and actions.

T: Zen and the Art of Motor cycle Maintenance
A: Robert M. Pirdg

P: Voyager Co., SantaMonica, CA,

Y: 1992

I:

From the front cover: " The sudy of the art of motor cycle maintenance is
really a miniature study of the art of rationality itself. Working on a

motor cycle, working well, caring, isto become part of a process, to achieve
an inner peace of mind. The motorcycleis primarily a mental phenomenon.”

: TheNew Diary

: Trigine Rainer

: Jeremy P. Tarcher
: 1978

—<T>-

: Creative Growth GamesMore Creative Growth Games
: Eugene Raudsepp

: Harvest/HBJ, 1977/1980

:1980

T<T>d

: How to Sdl Your New Ideas

: Eugene Raudsepp and Joseph C. Yeager
. Prentice-Hall

1981

P

: Creativity in Business

: Michad Ray and Rochelle Myers
: DoubleDay

:1986

1:0-385-24851-2

<9>d

Thisisfrom the Stanford Business School class on creativity. It has awide
variety of material, including mandalas, drawing and yoga. Fun stuff.

Contents.



ESSENCE
* 1. Businessas Art (Get to know your inner resource
PREPARATION

* 2. 1f at First You don't Succeed, Surrender

* Learn to havefaith in your own creativity
* 3. Destroy Judgment,
CreateCuriosty
* Make an all-out attack on the barriersto your creativity
* 4. Pay Attention
* Sense, look, and ligten in business
* 5, Ask Dumb Questions
* Find your own wisdom

INSPIRATION AND IMPLEMENTATION

* 6. Do Only What is Easy, Effortless and Enjoyable

* Discover your life's purpose

* 7. Don't Think About it

* Destroy the problem of time and stress

* 8. Ak Yoursdfif It'saYesor No

* Experiencing balance in your life

* 9, Be Ordinary

* Beyour creative sdf all thetime

* 10. Bein theWorld But Not if it

* Bring your creativity to bear within your organisation

T: The Twentieth Century : Mirrors of Mind

A: C. Roberts, J. L. Schlegel HI, R. Vandermagt.
P: Hunter Textbooks, Winson-Salem, N.C.

Y: 1991

I

T: The Creativity Question

A: Albert Rothenberg and Carl Hausman
P: Duke Univergty Press

Y:1976

I

Comment by James Adam in " Conceptual Blockbusting':

A wide variety of viewpoints is expressed and the book is filled with
interesting and provocative writings and opinions.

T: Art Synectics

A: Nicholas Roukes

P: Massachusetts: Davis Publications
Y: 1982

I



T: TheBran Book
A: Paer RusHl

P: Dutton

Y: 1979

K

T: Computer-Aided Cretivity: a Guide For Engineers...
A: Ben-Zion Sandler

P: Van Nogtrand Reinhald, Publishers NY

Y: 194

I

T: Brain Power (Brain Building' in USA and Canada)
A: Marilyn vos Savant & Leonore Flescher

P: Piatkus (London)

Y: 1992

I

T: TheCrestive Attitude

A: Roger Schank with Peter Childers
P. MacMillan

Y: 1938

1:0-02-607170-3

Powerful book on the reasonswhy we blodk our creativity. Very easy read
with dozens of examples Thesub-titleis'Learning to ak and answve the
right quegtions

T: Digant Secrets
A: Rondd Schiller
P

Y:

[: 1-55972-004-2

T: Reconnecting With Nature
A: F. Ridhard Schneder, Ph.D.
P: Prgect Nature Connect

Y: 1995

I

Information supplied by Michad J. Cohen (natur e@padficrim.net) on 29
November 1995 on behalf of F. Richard Schneider Organization: Prgect
NatureConnect/Univ. of Global Education

A saummary of RECONNECTING WITH NATURE: A Regaration of theMisding Link in
Wegtern Thinking by Michad J. Cohen, Ed.D. Soft cover, comb bound, 210 76 x

8 1/26 pages $19.50 plus postage. Published and didributed by Project

NatureConnect POB 1605, Friday Harbar WA 98250 (360) 378-6313 Email
nature@padficrim.ne Internet http:/Amwwv.padficrim.net/~nature)
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The inquisitive mind can be a wonderful force for good.
Recently, upon completing Michad J. Cohen's (MJC) new book
Reconnecting With Nature, Dr. Danid Levine, (DL),
Superintendent of Schools of the Lopez Idand School District
in Washington State, phoned Dr. Cohen and, for useby his
faculty, hetranscribed the author's responses to questions
about the book.

DL: In Reconnecting With Nature you say that for 35 yearsyou
have been an innovative outdoor educator and counselor. What
do you see asthe present sate of our relationship to Planet
Earth and each other?

MJC: A mgjority of theworld is discouraged by the costly
violence, discontent and hatred growing in industrial society.
The degtruction of our forests, wildlife and oceans distresses
most people. Each of uswould like to help heal the wounds we
inflict on our planet, economics and selves. Our discontent
congtitutes a magjor motivating force for recovery if we
empower and support it wisely.

DL: What isthe human potential for a mode society?

MJC: In my work | observethat people have the innate ability
to co-create with nature and sustain responsible

relationships. We can produce a way of reating that
organizes, preserves and regener ates itsdlf to produce an
optimum of life, diversity and beauty. We can do this without
producing garbage or pollution. No person or thing need be
left out or toxified. Society does not haveto produce war,
insanity or excessive violence. Doesn't that modd sound
worthwhile?

DL: Of course, but it's extremely idealistic. We would need
to gain some magical wisdom.

MJC: It's neither idealistic nor magical. That wisdom is
available. In fact we already haveit, wejust don't useit.

DL: Oh? Whereisit ?

MJC: The natural world itself operates like thismodel. It
neither creates nor suffers our problems. The global life
community has sustained the modd's integrity over the
millennia. It hasinteligent, thoughtful, "magica" healing
powers. It isnature, and sincewe are part of nature, it is
us.

DL: But if that were true, we would not be having our
problems.

MJC: Weareborn as natural beings. Weareborn in and with
that wisdom. Itisin our soul. But we educate ourselvesto
discount it rather than treasure, culture and apply it.

DL: Why don't we useit?

MJC: Although we are part of nature, just as every speciesis
different from each other, we are different, too. The major
difference between humanity and nature is that people havethe



natural capacity to communicate and relate verbally. We
interact through spoken and written language. Theremainder
of Nature achievesits beauty and perfection through
non-language communication and reationships.

DL: Isn't our language capacity a gift from nature?

MJC: Absolutely, but indudrial society usesthat gift to
create storiesthat separate usfrom nature We teach
oursalvesto think in language while every other species, and
many other cultures, think in non-language ways. We don't
learn to think theway natureworks, even though wearebor n
with that capacity. Our personal and global problemsresult
because our language stories define our destiny and they are
disconnected from natur€swisdom.

DL : Can you give me an example of this phenomenon?
MJC: Welive, teach and emotionally attach to a sory that
saysto survive we must separate from and conquer nature.
That gory educates usto spend, on average, over 95% of our
timeindoors. Welearn to think in indoor, nature
disconnected terms. Welearn to spend lessthan one day per
lifetime in conscious non-language contact with nature. That's
like expecting an infant to grow normally after it has been
abandoned by itsfamily. Itissimilar toan arm that is 95%
torn from abody; the arm feels pain that it can't identify
because it is so disconnected from the cognizant mind in the
torso.

DL: But isn't that the human condition?

MJC: No, it islearned. Natural beings, including
nature-connected people stay connected with nature. They
continuoudy make tangible non-verbal contact with natural
areas. They incorporate natures wisdom and integrity in
their daily lives and they neither produce nor suffer our
personal, social and environmental problems.

DL: This makes senseidealigtically, but we are not going to
return to gathering and hunting in nature, so it seems
impractical.

MJC: | didn't say we should do that, did 1? You see, our
indoor gtory and thinking tends to conclude that we mugt live
likethefirg nation people. | suggest, and my reconnecting
with nature process demonstrates, that we can learn to
reconnect with nature and incor porate natur€s wisdom in our
thinking. The benefits are dramatic. What is idealistic about
that?

DL: Soyou suggest that we learn to hunt, gather and

incor porate knowledge of how nature works?

MJC: Exactly. Some people already know thisis possible
because they sense nature's peace and healing when they visit
natural areas. However, often the nature-disconnected bias of
our storieswon't let us validate what we experiencein

nature.



DL: Can you give me a example of the significance of our
detachment?

MJC: Condder this event concerning the ingrained ways of a
deeply rooted, theoretically unchangeable group of hard core
killers. IntheWest Virginiamountains, an isolated,

dedicated hunting club found a month old male fawn whose
mother had been killed by a car. For aweek, these middle aged
men, each with decades of devoted deer killing expertise,
decided to feed the fawn formula from a bottle, which it
suckled with half shut eyes of ecstasy. In return the fawn
licked their hands, sucked their earlobes and sang them little
whining sounds of delight from deep within. When the hunt
broke up, these men disper sed leaving the fawn eating grass
and craving its bottle. They made vague promisesto return to
thisremote place. They said they would, astime permitted,
trek the mountain and feed the fawn. A few weeks later, one of
the hunters phoned the othersto see if anybody knew if the
fawn has been fed or had survived. He discovered that without
each other knowing it, five of the hunters often visited the
fawn and fed it, so it was actually getting fat. Although the
fawn might be shot by someone who did not know who the deer
was, it lifted his heart to think that the fawn had a chance

at life because some hardened deer hunters had gone out of
their way to giveit to him. Significantly, he knew for sure

that none of hishunt club memberswould shoot it.

DL: What do you think made this happen?

MJC: Obvioudly, neither ateacher, preacher or palitician was
present to educate the hunters about the value of the fawn's
life and supporting it. Although it said not a word, the fawn,
nature itsdlf, was that educator. Non-verbal sensory factors
within the integrity of its life touched these same factorsin
the lives of the hunters. The connection sparked into their
consciousness ther inherent natural feelings of lovein the
form of nurturing, empathy, community, friendship, power,
humility, reasoning, place, time and a score of others.
Reconnecting moments with nature engaged and nourished a
battery of ther natural senses. These inborn sensesled a
group of deer huntersto support rather than deny the life of
a deer, and to bring new joy to their personal and collective
lives.

DL: But relatively few peoplelivein a natural setting that
would offer them this profound experience.

MJC: We have other contacts with nature that do the same
thing. For example, | recently participated in a hurried,
almost stressful training schedule for people whose
differences kept them arguing amongst themselves. They had
littleinterest or timeto hear an explanation from me of the
unifying and healing benefits of the reconnecting with nature
process. In the midst of this hubbub, a young bird flew into
the meeting room through thedoor. It could not find its way
out. Without a word, the behind-schedule meeting screeched to
a halt. Deep natural feelings for life and hope filled each
person for the moment. For ten minutesthat frightened,



desperate little bird catalyzed those seventy peopleto
harmonioudy, supportively organize and unify with each other
to safely help it find its way back home. Yet when they
accomplished this feat, they cheered their role, not therole

of thebird. In ther gory of theincident, theroleand

impact of the bird went unnaticed. They returned to the hubbub
of the meeting, as if nothing special had happened.

DL: Did you point out to them the impact of the bird, of
nature, upon them?

MJC: | wanted to say something about the powerful effect of
the bird but | didn't. People would have scoffed. They would
have said what you said, that what happened was not important
or usgful for it was uncommon to have awild bird interrupt
their lives.

DL: | think I'd agree with them.

MJC: Would you agreethat reconnecting with nature during that
incident brought a special joy and integrity to ther lives,

aswith the deer hunters? Theindividual and collective

benefits were evident. It isthe continual lack of such

contact that creates our disorders. People fed digraught,

yet helpless, about Earth's life and their livesbeing at

risk, likethefawn and bird.

DL: Yes, but isn't thisavicious circle? Weareradically
separated from nature and lose its benefits, so how can we
possibly use natureto gain them?

MJC: That isthe heart of the matter. My work addressesit.

It takes place in tangible contact with nature, in backyards,
parks, even with potted plants, and wilderness, too. In any
natural setting my books and cour ses help people learn to do,
own and teach simple nature-reconnecting activities. The
activitiesare fun and interesting. They provide, at will,

the naturereconnected moments missing from our lives. The
processis an uplifting and responsible ecopsychology. It
nurtures many natural senses. It produces the same profound
effects catalyzed by the fawn and bird.

DL: You mean, by choice, any individual can reconnect with
nature?

MJG: Project NatureConnect has published methods and materials
that make this possible. We even teach people how to do this

and sharether experiences internationally by E-mail on the
Internet at http:/Mww.paeficrim.net/~nature/

DL: Sothe activities are easily available. How do they work?
MJC: Asthefawn and bird incidents show, our mentality
congists of many non-verbal senses and feelings. Each of

these senses are by and from nature and they make up over 85%
of our human mentality, of how welearn, know and relate. The
activities enable usto tangibly connect with natura areasin

at least 53 natura sensory ways. Jug as importantly, they

also teach us how to gpeak and reason from these
nature-connected moments. The process incor por ates natures
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cooper ative wisdom in our thinking. It profoundly altersthe
destructive stories that we aretaught to believe.

DL: | learned we only have five senses; what do the othersdo?
MJC: I'11 usethirg asan example, it'snot one of thefive:

To sensibly remind usto drink water when we need it, nature
intelligently created the sensation we call thirg. Thirg
fedingly makes sense, It makes us aware of the dehydrated
gate of our being and it attracts usto water. When we drink
water, we tangibly connect with part of nature. It flows
through us and we feel enjoyably unsressed rewarded,
quenched, fulfilled, satisfied. Similarly, thoughtfully
connecting with nature through each of our 52 other natural
senses produces the sameresults. Each connection unstresses
us and enjoyably fulfillsus sensibly. In congress, these

many senses blend. They promote and sustain our inner
naturésintegrity just asthey sugtain the integrity and

vitality of wild populations, for example: wolf communities or
ant colonies. Welearn to resonate and sdf-regulate with the
global life community. We deeply fed part of something
immensaly important, part of life in nature and each cther.

DL: What results have you observed from the reconnecting
activities?

MJC: I've seen detachment from destructive stories and
attachment to

thoughtful fulfillments. The activities responsibly dissolve
sress

and discontent. They defuel and decrease Sressrelated
medical

and emational symptoms aswell as apathy. Wellness,
self-esteem and mental health increase. Greed wanes, for we
don't continually want. That's why the activitiesare used in
counseling, recovery, environmental and educational settings.
The

result isthat we learn to feel good by reating to the whole

community, to natural places and things as well as people.
Participants feel healthy when they do the activities.

DL: How can nature-reconnecting activities create responsible
change?

MJC: We love sanity, peace and responsible relationships
because they fedl good and they make sense. When something we
love isendangered, we act. It istheright and natural thing

to do. The activities make us conscious of how sanity and

peace are available to us in nature. Doing them reinforces

our lovefor being responsible, and for natural areastoo.

DL: What isther practical contribution?

MJC: Condder this: at least 600 million people

inter nationally can learn to do and teach these activities.
Think about it. What would our world belike if 600 million
people daily enjoyed and shared nature reconnecting
experiencesthat triggered effects smilar to those from



contact with the fawn and bird? How wonderful! These
activities induce acts and internal responses that establish
personal, environmentai and global sanity. Therein lies hope.

DL: How can people get in touch with you?

MIC: Call me at (360) 378-6413 or write POB 1605, Friday
Harbor WA 98250 Email mjecohen@aol.com Internet
http:/fwww.pacificrim.net/~nature/

L R X

F. Richard Schneider is a former Director of Social Work in
Alaska and presentty the Chancellor of the University of
Global Education, a United Nations Non-Governmental
Organization.

T: The Fifth Discipline
A: Peter M. Senge

P: Cumrency Books

Y: 1990

I:

T: Uncommon Genius
A: Denise Shekerjian
P: Viking

Y:

I

I wouldn't buy this book, but I would borrow it. Shekerjian interviewed 40
winners of the MacArthur Award. She did the interviews, you have to do ali
the thinking. The New York Times Book review said it was a nice start, too
bad she didn't do in the book what she said she was attempting; to discover
how great ideas are born.

T: Design Your Future - Live Your Vision in the Ever-Changing Learning
Society

A: Paul Siegel

P: Leamning Society Publications

Y: 1995

I: 0-9623769-6-5

wiiadnan A SOARING book
#hkxrrrhy 3 SOARING author
wrkwktto guide you in a SOARING life
##%++++in pursuit of a SOARING vision

Each person has a vision of what he or she wants to be. But this vision is

often diminished, distorted, degraded, or destroyed by the confusion,
disorientation, and anxiety caused by radical transformations in society.
DESIGN YOUR FUTURE clears the view by showing the reader how to paint a
grand vision and live it creatively by being a lifetime learner.



An excerpt

" Soarates showed theway to lear ning. Socrates did nat teach or train. He
did nat impart information. Socratesindulged in a dialogue with anather
person o that both he and hispartner could build thar knowledgetogether.
They bath learned. Dialogueis contralled by theindividual. Thebig
difference between teaching and training on one hand and learning on the
athe isthis Teaching and training aredone by ather people. Learningis
doneby you.

"Learningisnot athing. It isnat something you can pick up, receive, get,
have, give. It isnat something you find in books. You can't buy it
anywhere Learning takesplacein your mind."

Hereareonly a couple of the many endorsaments DESI.GN YOUR FUTURE has
recaved from prominent people. Joe Batten, CPAE, Authar, Tough-Minded

Leader ship, says" Beward Thisbook isnat for thefainthearted. It can lead

you and equip you for greatness’. L esBrown, Author, Live Your Dreams says

"In these changing times of tremendous uncertainty, DESGN YOUR FUTURE isa
'mugd read' for thosewho want to bein charge of thar degtiny,"

224 pages, 0ft cover, $17.95.

NET1ZENS PAY HALF-PRICE, ONLY $8.95, plusshipping: $2.50 ($4.50, Canada &
Mexico; $7.50, Europe $10.50 dsewher €). Cdlifornia resdents add $0.74

salestax. To order, send check or charge (Visaor MagerCard) for $13.45

(California resdents, $14.16; Canada, $13.45; Outsde USA, $19.45) to:

Learning Society Publications, 3461 Marna Ave, Long Beach, CA 90808; ...OR
Call tdl-FREE 1-800-706-8474, with charge no., expiration date, and
address..OR Email to soar sed @ix.netoom.com with charge no., expiration
date and address

Comeand vigt the PAINT-A-VISON web ste.

T: Laead Thinking Puzzers
A: Paul Soane

P
Y:
I: 0806982276

Other books by Paul Soaneindude-

Challenging Lateral Thinking Puzzles by Paul Soane and DesMacHale
0806986719

Great Latera Thinking PuzzZlesby PS& DM 0806905530
Ted Your Lateral Thinking Q by PS 0806986719
ImproveYour Latera Thinking by PS& DM 0806913746

All arepublished by Sterling Publishing of New Yark and aredidributed in
Augdralia by Capricorn Link.
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They are all essentially puzzle books. The exception isTest Your Lateral
Thinking which sets out to teach the key elements of lateral thinking using
examplesfrom Higtory, Sport, Warfare, Science etc. It usespuzzlesto test
and give a measure of attainment in the various lateral thinking skills.

My firgt book, Lateral Thinking Puzzlers, was published in 1992 and contains
mogt of the lateral thinking puzzle classics. The others contain new and
original lateral thinking puzzles (about 100 in each book).

T: The Nature of Cregtivity

A: Robert J. Sernberg, Editor
P: Cambridge Universty Press
Y:1988

I

1988 IMHO one of the b est collections of recent writing on thetopic. Varied
and comprehensivein its scope. | have also been very impressed with
Sernbergsresearch in the area (studies conducted with exceptional
children— but that's another book); very creative and thoughtful studies.

T: Solitude; A Return To The Sdlf
A: Anthony Storr

P: New York: Free Press

Y: 1988

1:0-02-931620-0

A good book with a mideading title. It'sreally an exploration of

creativity and imagination with special attention to the importance of
reflection and solitude in creating space for them. All my fellow introverts
out there will love this book!

T: The Holographic Universe
A: Michad Talbot

P: HarperCallins

Y: 1991

I

T: Created in Japan
A: Sheridan M. Tatsuno
P: Harper Business
Y:
I: 0-88730-492-3

Created in Japan explains many of the deliberate actions the Japanese
government and indudry are taking while they begin to focus on the
development of the creativeness>of the Japanese people. Firg quality. Now
Creativity.

T: What a Great Idea! Key Steps Creative People Take
A: Charles" Chic' Thompson

P: Harper Perennial

Y: 1992

I



T: Yes, But: TheTop 40Killer Phrases
A: Charles" Chic' Thompson

P: HarperBudness

Y: 1993

I

T: Envisoning Information

A: Edward R. Tufte

P: Cheshire Connetticut, Graphics PB
Y:

I

T: OpennessMind

A: Tarthang Tulku

P: Berkdey: Dharman Press
Y: 1990

I 0-913546-56-9

Indghtsfrom the Tibetan vajrayanatradition in draightforward,
jargon-freelanguage, TT isa prdlificwriter, and many of hisather titles
arealsoworth exploring.

T: Think Out of the Box

A: MikeVance & Diane Deacon
P. Carex Pres

Y: 1995

I: 1-56414-186-1

Thisisagreat book!! | really enjoyed reading " Think Out of the Bax" Mike
Vance hasvag wedlth of knowledge on building a cr egtive environment in
companies. Hewasthe Dean of Disney Univer sity and hasfirg hand knowledge
of how the Disney Company buildsand forgers aregtive culture Mike hdped
build the cregtive aultureingde Applein the very beginning. Mike hasalso

met many very creative people of our century. In between each chapter there
isa Prdfile of oregtive people Mike has met. About each person, he covers

what these peapledid, a persond sory about them and what best pratices

the person followed. All of these peaple have outstanding accomplishments

Contents

Chapter 1: How did we get boxed in?
Prdfilein Cregtivity: Norman Brinker
Chapter 2: Toolsfor opening thebox
Prdfilein Crestivity: Thomas Edison
Chapter 3: The nine-point formula for success
Prdfilein Crestivity: LouisL'Amaur
Chapter 4: He monumental trandformation
Prdfilein Creativity: Frank Lloyd Wright
Chapter 5: Designing creative environments The enriched place
Prdfilein Crestivity: Dr. J. Vernon Ludk
Chapter 6: MICORBS the saven-gtep format to bresk out of the box



Profilein Creativity: Dr. R. Buckmager Fuller
Chapter 7: Nine fundamental questionsto get out of the box
Profilein Creativity: A. C. (Mike) Markkula
Chapter 8: I deation techniques
Profilein Creativity: Jack Walch
Chapter 9: Ingpiration: the missing link
Profilein Creativity: Walt Disney

Review supplied by: Kevin J. Dunlap (kevindu@atm.com)

T: Training your creative mind
A: Arthur B. VanGundy

P: Prentice-Hall

Y: 1982

I

T: ldea Power

A: Dr. Arthur B. VanGundy

P: Amacom div of American Management Association
Y: 1992

I:

-end
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53 entries found, entries 1-8 are:
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¥ > ¥EW Search
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99% inspiration : tips, tales, an Stacks
Mapters and nnovators : styles Stacks
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The competitive power of constamt Stacks
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Creativity: key to continuing pro Stacks

P > PRINT
D > DISPLAY Title and Author
+ > ADDITIONAL options

pentor {1

+ > ADDITIORAL options
mentor (1)

LOCATIONS

UM Rresge Business Library
LOCATIONS

CALL ¢
HD53 .M38
D53 .A22
WP2300 1995 po.96-00
BF408 .N28 1966
HD53 .C32
ED58.7 .578

§B615 .C82

Rep 20:50

UM Kresge Business Library
LOCATIONS

CALL #
BF 408 .F1?
HD 38 .N983 1979

ib62.7 K96
37204.C8 882
HD 38 .5538
Ib3L .G49
ED53 .R26

Rep 20:50

CALL #
153 ,G18
BF 5001 .AS1Zab no.l
HF 5001 .A512mb no.4
HD9980.5 .C92
T175 .Md8
HF 5001 .2512mb no.4



23

Creativity support system for the Stacks
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D45 .R86

BC260.T4 Céd

JL958 .GB6

58,8 085

CALL #
HC175 .Cd6
70.05 €74
EF 5415 .C74
HD9666.5 .578
1185 .C74
D6331.2.U05 847
T 173.8 .068

——32 Consumer reaction to a fipancial Stacks  DISS Horne 1982

You searched for the KEYWORD(S): innovation

351 entries found, entries 33-40 are:

33
34
35
36
37
38
38

Continuous time research and deve Stacks
Continuous time research and deve Stacks
Corporate innovation in environme Stacks
Corporate innovation : marketing Stacks

Corporate R&D strateqy, innovatio Stacks
Corporate strategy and product in Stacks
cOrporate strategy and product in Stacks

LOCATIONS

CALL #
WP3300 1992 no.1012
WP2680 1992 no.133
HD69.P6 CB15
D69 N4 F78
T175.5 .C82
HD 6% N4 C32
ED69. 4 CB2 1981

You searched for the KEVWORD(S): imnovation

351 entries found, entries 41-i8 are:

il
{2
43
H
45
i6

Creating a customer-centered cult Stacks
Creativity and innovation Stacks

Creativity and innovation managem Periodicals

The creativity challenge : manage Stacks
The creative edge : fostering inn Stacks
The creativity infusion ; how man Stacks

LOCATIOHS

CALL §
HP5415.5 \L41
D 38 .N983 1979

HD31 .G48
ED53 .H65
W53 618



47

Creatwe prodnct developlent a Stacks

You searched for the KEYNORD(S): innovation

351 entries found, entries 49-56 ave:

49
50
51
52
53
54
55

Culture and its consequences for Stacks
Data modeling essentials : amalys Stacks
Debt as an engine of creative inn Stacks
Defending market share against an Stacks
Deposit-taking institutions : inm Stacks
Design innovation and fashion cyc Stacks
Detemnants of orqamzatmnal st St.acks

LOCATICHS

HF 5415.15 .256

CALL ¢
WP3100 1993 1o.239
Q176.9.D26 .S559
WP3500 1993 no. §-93
WP1000 1995 no.95-00
BG 185 .C2 B62
WF3300 1993 no.1049
ED38.2 .G45 1992

You searched for the REYWORD{S): ianovation

351 entries found, entries 57-64 are:

57
58
59
60
61
62
63

Discovering creativity : proceedi Stacks
Driving fear out of the workplace Stacks
Dynamic commercialization : an or Stacks
Dynamic timing decisions under up Stacks
Economic organixations as games  Stacks
The economics of innovation : the Stacks

Economics of imnovation and new t Periodicals

LOCATIONS

CALL §
HD58.8 .I63 1992
HDs8.5 .R98
HD9995.1432 Me8 1991
BCSS .N57
144 .E22
HD 45 .P24

__ 64 The Economics of inuovation ~ Stacks D45 B18

You searched for the KEYWORD(S): imnmovation

351 entries found, entries 65-72 are:

65
66
67
68
€9
70
n

The economics of industrial inmov Stacks
The economics of inmovation in th Stacks
The economics of localized techno Stacks
The economics of production and i Stacks
The Economics of strategic planei Stacks
Education and work : the views of Stacks
Effectmeness and mnovatmn in ¢ stacks

LOCATIOHS

CALL §
BD45 .F86 1982
HE7775 JM17
HC79.T4 A63
BC79.T4 B82 1986
#D30.22 .E22
LB1027.8 .E25
ECill .H27B n0.26

You searched for the XEYWORD(S): immovation

351 entries found, entries 73-80 are:

73
b
75
76
n
78
Kk

The electric-lamp industry: techn Stacks
Emerqing patterns of inmovation : Stacks
End-user training Stacks

Fudogenous innovation in the theo Stacks
Engines of growth : domestic and Stacks
Engines of inmovation : U.S. indu Stacks
Entrepreneunal flrl creation pro Stacks

You searched for the REYWORD(S): innovation

351 entries found, entries 81-88 are:

81
82
3
84
85
36

Environmental requlation and immo Stacks
Furofutures : the -challenges of i Stacks
Europe and the new technologies : Stacks
An evaluation of item profitabili Stacks
Extended vacations, an innovation Stacks
Final report Stacks

LOCATIONS

LOCATIONS

CALL ¢
HD 9685 .A2 B8
HC465.74 K76
QA76.9.E53 E56
¥P3200 1993 no.4527
WP1200 1995 no.95-35
1176 .E57
HB615 .BS7

6010 B64S

CALL ¢
WP3200 1996 no.5545
EN380.5.A8 E88
HC240.9.T74 E88
DISS Erwin 1968
HD5261 .B95
EC 110 .74 M7



87

Pinancial engineering a complet Stacks

iG176.7 .

88 FPinancial immovation ___ _Stacks .Jii&&&l.;!i&..

You searched for the KEYWORD(S): innovation

351 entries found, entries 89-96 are:

3
90
9
92
93
94
%5

Financial innovation and the wone Stacks
Financial innovation and monetary Stacks
Financial innovation and mometary Stacks
Financial innovation and mometary Stacks
Financial innovation and endogeno Stacks
Financial inmovation and risk sha Stacks
Pma.mial mnovation and the ana stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 97-104 are:

97
9%
99
100
10t
102
103

Financial innovation and investor Stacks
Financial inmovation, efficiency Stacks
Pinancial imnovation : [papers] Stacks

Financial innovations : their imp Stacks -

Financing recurrent education : s Stacks

Financing the solar home : unders Stacks
Flscal meentmes for 1nvestuent Stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 105-112 are:

105
106
107

A framework for analyzing financi Stacks
Frederick Taylor: a study in pers Stacks
Functionsl coupling, environmenta Stacks
Funds and portfolio management in Stacks
Generating creativity and inmovat Stacks
The geography of innovation Stacks

The qlobal challenge of innovatio Stacks

LOCATIONS

LOCATIONS

LOCATIONS

CALL §
HG173 P4
BG230.3 .F48
HG540 P48
862988 .P33
WP1600 1992 no,TB-92
HG176.7 .A42
WP2300 1994 00.95-01

P3200 1995 10,5096

CALL #
WP3l75 1994 no.94-33
BG939.5 .875
BG 181 .C75 1975
EG181 .F488
1£5225.¥56 F48
HD 7287.5 .B27
HG5993 152

D5109.2.05R77

CALL §
WPS875 1994 no.D-94-
T 55.85 73§ K13
DISS Engel 1978
BG4530 .F98
53 .632
m73.8 .F32
D45 .B625

You searched for the KEYWORD(S): innovation

351 entries found, entries 113-120 are:

113
114
115
116
117
118
115

The goal of innovation is to crea Stacks
Going for growth : technological Stacks
Governments & corporations in a s Stacks
The bandbook of industrial innova Stacks
How much better is bigger, faster Stacks
Human resource management in inte Stacks
Idea lanaqelent how to lotwate Stacks

You searched for the KEYWORD{S): innovation

351 entries found, entries 121-128 ave:

121
122
123
124
125
126

The Impact of innovation and tech Stacks
The impact of labor unions on the Stacks
The Impact of scientific and comm Stacks
Isplenenting innovation :
The implications for host-country Stacks
Improvement of the intraorganizat Stacks

LOCATIONS

LOCATTONS

an anno Reference

QL ¢
WP1000 1995 ne.95-01
D45 P26
RF1411 .0685
HC79.74 H23
WP3200 1995 no.5138
HF5549.5.E45 H93
W53 .C58

¥P5875 1995 po.D-95-

CALL
HD45 .134
HM221 (W48
WP3600 1992 no.3378-
27164.C81 134
WP5600 1995 no.207
WP5300 1973 no.75



12?

Ilprovmg ven’cuxe capital opportu Stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 129-136 are:

129
130
131
132
133
134
135

Industrial innovation and interna Stacks
Industry views of the role of the Stacks
Innovation Stacks

Innovation and competition : the Stacks
Innovation : a cross-disciplinary Stacks
Innovation and change in voc-tech Stacks
Im:ovatm and creatmty at work stacks

LOCATIONS

BG5430.5.43 134
Ji7s.8 W32

CALL §
#F1007 .18
HD3616.062 K68
HD45 .157 1991
iD9579.C33 U6 S86
T173.8 .I58
LC1045 .L97
HD58.8 .158

_JD58.8 K53

You searched for the KEYWORD(S): imnovation

351 entries found, entries 137-144 are

137
138
139
140
141
142
143

Innovation and entrepreneurship i Stacks
Tnnovation and entreprenewrship : Stacks
Innovationen auf Finanzmarkten  Stacks
Innovation and qrowth : Schimpete Stacks
Innovation and growth in the glob Stacks
Inpovation and industry evolution Stacks
Innovation and narket stmcture Stacks

LOCATIONS

CALL ¢
HD41 .I58
ED2346.7U5 D78
HG4523 158
EC79.74 532
HC79.74 G88
62,5 .A92
1D9696.C62 D68
ED45, . I57

You searched for the KEYWORD{S): immovation

351 entries found, emtries 145-152 are:

145
146
147
148
149
150
151

Innovation and management control Stacks
Innovation and swall firms Stacks

Innovation and the auto industry Stacks
Innovation apd the productivity c Stacks
Innovation and technology in the Stacks
Innovation and technological chan Stacks
Innovat.lon and the ssall and ledi Stacks

You searched for the KEVWORD{S): innovation

351 entries found, entries 153-160 are:

153
154
155
156
157
158
159

160 Innovation in big business

The innovation decision in Soviet Stacks
Imnovation diffusion models of me Stacks
The innovation ethic Stacks
The innovation edge : creating st Stacks
Innovation for global health [vid Reserves
Innovation games with increasing Stacks
Innovation, imitation, and intell Stacks

Stacks

LOCATIONS

TOCATIONS

You searched for the XKEYWORD(S): inmovation

351 entries found, entries 161168 are:

161
162
163
164
165
166

Innovation in education; new dire Stacks
Innovation in electronic mail : t Stacks
Innovation in environmental polic Stacks
Innovation in Bast Asia : the cha Stacks
Innovation in marketing, mew pers Stacks
Innovation in the pharmaceutical Stacks

LOCKTIONS

CALL ¢
HD8039.482 G7 W73
HD2346.05 Al8
HD9710.672 W7
HC79.152 Bl6
HG3881 .157
EC79.74 157
iD2341 .R85

K1528.058 192

CALL 4
BC 336.24 .BS2
EF5415.153 (158
HD £5 .M9%
HF5415.5 RS
Career Video 3027
WP4330 1994 no.9%4¢~01
WP3200 1992 no.4081
D4 g8 00

CALL ¢
LB 1027 .C73
HE6239.E54 V57
EC110.85 158
HC460.5.29 T4 BE?
HF 5415 .L67
ED 9666.4 542



16’?

Innovatlon in the qlobal econoly Stacks

WP5600 1995 no.197

You searched for the KEYWORD{S): innovation

351 entries found, entries 169~176 are:

169
170
171
172
173
n
175

Tonovation : leadership strategie Stacks
The innovation millionaires : how Stacks
Innovation, managing the developm Stacks
Innovation policies : an internat Stacks
Innovation performance, learning, Stacks
Innovation strategy Stacks

Innovation the attacker's advan stacks

LOCATIONS

CALL #
53 K95
HY 5386 .B98
HD69.¥4 R82
HC79.74 158
HC79.74 135
D45 W52
HB45 F?G

You searched for the KEYWORD(S): innovation

351 entries found, entries 177-184 are:

in
178
179
180
181
182
183

Innovation through markets hierar Stacks
Inside corporate innovation : str Stacks
Institutions and markets in the & Stacks
An integrative approach to mamagi Stacks
Intermational business and techno Stacks
Interest rate futures : an innova Stacks
Introduct.lon to innovatmn and te Stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 185-192 are:

165
186
187
188
189
190
191

Japanese electronics technology, Stacks
Japanese imnovation strategy : te Stacks
Japan’s managerial system; tradit Stacks
Joint venture strategies and corp Stacks

The Journal of product imnovation Periodicals

Keys to the future of American bu Stacks

The knoﬂledge-creatmq conpany Stacks

LOCATIONS

LOCATIONS

CALL §
BD9999.B442 P67 1989
D45 .B95
EF5415.13 .076 1589
7173.8 .K15
ECT9.T4 R76
BG3879 .B62 mo. 12
N3 LT

HP2300 13% no.9602~

CALL #
iD3696.43 J3 682 198
HD70.J03 B82
ID 70 .J3 Y65
ED4S .Bé8

BD62.7 .C92 1990
HL30.3 K79

You searched for the KEYWORD{S): inmovation

351 entries found, entries 193-200 are:

193
194
195
196
197
198
1%9

The Liability maze : the impact o Stacks
Lightning strategies for innovati Stacks
Making the future work : unleashj Stacks
Managing chaos and complexity in Stacks

Hanaging for immovation : leading Stacks
Hanaqging innovation Stacks
Hanaqmg innovatlon Stacks

LOCATIONS

QL §
FF1251 .168
HF5415.183 .%28
ED70.05 D57
JF1525.C74 Ri7
1D62.37 193
HD 45 .G29
ED45 JN27

You searched for the KEYWORD(S): innovation

351 entries found, entries 201-208 are:

201
202
203
204
205
206

Managing innovation and entrepren Stacks
Hanaging innovation for growth an Stacks
Hanaging inmovation : from the ex Stacks
Managing inmovation : the social Stacks
Nanaging new products : the power Stacks
Management of advanced manufactur Stacks

LOCATIONS

CALL §
D45 .M38 1994
D 38 ,H65
D45 LR38
EC110.74 M27
HF5415.153 .R95 1992
15155 .G38



207

Hanagmg orqauizational 1nnovatio stacks

HG 80?5 018

You searched for the KEYWORD(S): inmovation

351 entries found, entries 209-216 are: LOCATIORS CALL #
209 The management of innovation Stacks D31 ,B9%
210 Hanageasnt of technology and inno Stacks 45 .R23
211 Managing risks and costs through Stacks ED61 .M27
212 Managing technology : competing t Stacks 145 .B56
213 Hanaging technological developmen Stacks ED45 .M27%
214 Managing technological imnovation Stacks Hp4S D26
215 ltanaqmg technologlcal mnovatmn Stacks AD45 .H38
[ ; T175.5 .97
You searched for the KEYWORD{(S): innovation
351 entries found, entries 217-224 are: LOCATIONS CALL #
217 Managing take-off in fast qrowth Stacks D31 M277
218 Market structure and innovation Stacks HC79.74 K15
219 Market seguentation; the basis fo Stacks
220 Narket segmentation; the basis fo Stacks AF5001 .2512%b no.10
221 Mastering the dynamics of inmnovat Stacks mse.e 093
222 Mobilizing capital : program inno Stacks H§C110.83 Hes
223 Money and wacro policy Stacks BG221 .MM

3 Stacks D69 I7 062

You searched for the KEYWORD(S): innovation

351 entries found, entries 225-232 are:

2%
226
27
228
229
230
23

Rational inpovation systems : a ¢ Stacks
Nead assessment : a key to user-o Stacks
Reqotiating competitiveness : emp Stacks
New firms in the biotechnology in Stacks
New technology as organizatiomal Stacks
Hew technologies and the firm : I Stacks
The Mew work systels network

LOCATIONS

CALL #
Ti73.8 .N27
HF5415.153 .H76
HD3451 .WH4
HD9999.B443 G7 W53
D45 .N53
HD45 .N526

a Stacks Referen BD69?1 N55

You searched for the KEVWORD(S): innovation

35] entries found, entries 233-240 are:

233
234
235
236
237
238
23

Obstacles a 1'innovation dans les Stacks
Organization and innovation Stacks

Organizational change and inmovat Stacks
Organizational innovation for eff Stacks
Organization of innovation : east Stacks
Organitation tramsitions and inno Stacks
Parallal learmnq structures in Stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 241-248 are:

4]
42
243
244
245
246

Patterns of technological innovat Stacks
Payment process costs, innovation Stacks
Perpetual innovation : the new wo Stacks
Petroleum progress and profits; a Stacks
Picking up the pace : the commerc Stacks
Planning for innovation through d Stacks

LOCATIONS

LOCATICHS

CALL #
HC240.9.74 P583
HD31 .1696
#58.8 .065
EF5415.153 .068
HD45 .068
HDbs3.8 .Q62
HD58.8 .B9S
5 75—

CALL §
T173.8 .513
WP3500 1995 no.895-2
HC110.T4 K18
TP 6%0.4 .E59
T173.8 P98
T174.3 .H37



247

Planned innovation; a dynamic app Stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 249-256 are:

249
250
251
252
253
254

Policies for the stimulation of i Stacks
The power of financial inmovation Stacks
Procedural fairness : a key to in Stacks
Process innovation : reengineerin Stacks
The Process of technological inno Stacks
The processes of technological in Stacks
The productinty dlleua

roadbl Stacks

You searched for the KEYWORD(S): immovation

351 entries found, entries 267-264 are:

57
58
259
260
261
262
263

Product innovation and the busine Stacks
Product imnovation in food proces Stacks
Product innovation in selected in Stacks
Product innovation : idea to expl Stacks
Product inmovation management : a Stacks

Product innovation strategy pure Stacks
Produc’c liabmty and mnovatmn Stacks

LOCATIONS

LOCATIONS

HD 69 .N4 B127
JID63.K4 BI27 1981

CALL ¢
BC 79 .14 067 1978
BG4027.5 .G28
WP2600 1995 no.95/77
HC?79.155 D25
175 P96
T173.8 .768
b 9710 .0U52 452

HP6040 1968 NG§8-04

CaLL #
WP1200 1995 no.95-46
ED 9005 .B98

HF 5001 .H72 ger.3 v

EP5415.153 .B78
D69.F4 75 1988
HF5415.153 .Réd
T173.8 P96
HD31 .D765

You searched for the KEYWORD({S): innovation

351 entries found, entries 265-272 are:

265
266
267
268
269
270
2N

Profiting from innovation : the r Stacks
Protocol : new tool for the produ Stacks
The pursuit of immovation : manag Stacks
Quality, productivity, and innova Stacks
(uantum quality : quality improve Stacks
R and D networks and innovation : Stacks

R & D, mnovanon and 1ndustnal Stacks

You searched for the KEYWORD(S): immovation

351 entries found, entries 273-280 are:

PAES
M

333

§ B
Py ~d
- [~

Readings in the management of imn Stacks
Readings in the management of imn Stacks
Recollecting the futwure : a view Stacks
Regional inmovation and decentral Stacks
Regulation and innovation Stacks

Requiation of pharsmaceutical inmo Stacks
Research and mnovation develop Stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 281-288 are:

281
282
283
284
285
286

Research on technological innovat Stacks
Rhetoric, innovation, techmology Stacks
Rigk and technological inmovation Stacks
Risk & innovation : the role and Stacks
Schemes of practical utility : en Stacks
The 3chools and the challenge of Stacks

LOCATIONS

LOCATIORS

LOCATIONS

CALL #
HD45 P97
WP5300 1982 n0.299
HD45 .F85
i58.9 .014
HD62.15 .H65
WPS600 1995 no.204
45 M5

J75.5 B2

CALL ¢
HD45 .R28 1988
D45 .R28
HB3730 .585
HC79.H53 R34
Ki6 .L42 v.43 DO,
k¥ 385 .29 P3¢
BC110.T4 R43

4o .B87

CALL #
T173.8 .R43
110.5 .D65
BC 110 T4 588
EC110.H53 R58
WP3180 1992 no.42
LB 1027 .836



28?

Scmme and mnovatlon the us P Stacks

D9666.5 .G19

You searched for the KEYWORD{S}: innovation

351 entries found, entries 289-296 are:

289
2%
29
292
29
2H
295

Seeing differently : improving th Stacks
Selecting product development pro Stacks
Some cultural and social bases of Stacks
Source book for creative problem~ Stacks
The sources of innovation Stacks
Soviet industry from Stalin to Go Stacks
Starting a high-tech company : an Stacks
" inf Tyal o i

You searched for the KEYWORD(S): innovation

351 entries found, entries 297-304 are:

297
298
299
300
301
302
303

ST review. special issue Stacks
Strategies and tactics of product Stacks
Strategies for profiting from an Stacks
Strategic investaents in innovati Stacks
Studies in accounting history : t Stacks
A study of the impact of the soci Stacks
Substitution and conplelentarity Stacks

LOCATIONS

LOCATICHNS

CALL #
HF5411 545
WP3000 1992 no.1020
WPS300 1987 no.493
ED30.29 .572
BC79.T4 167
ED70.563 B52
EB615 .588

JES415.155 B22

CALL §
6331 585
ID 69 .B4 588
WP5300 1996 10.9602-
19696, 7443 U5 D74
EF5611 593
ip58.8 .B22
WP3200 1993 no.4256

— 304 Successful IS jnnovation : the co Stacks ~ WP1000 1996 po.96-00

You searched for the KEYWORD(S): innovation

351 entries found, entries 305-312 are:

305
306
307
308
309
310
31

Suche und Auswahl neuer Produkte. Statks
Suibo to han’ei. Stacks

Supply models; an empirical study Stacks
Synergy: technical integration an Stacks
T-Group theory and laboratory met Stacks
Teans, markets and systews : busi Stacks
innov Stacks

Technology and elpioyment

You searched for the KEYWORD(S): imnmovation

351 entries found, entries 313-320 are:

313
34
315
316
317
kit
39

Technological and market innmovati Stacks
Technology and national competiti Stacks
Technological competition and int Stacks
Technological change and esployme Stacks
Technological collaboration in in Stacks
Technological collaboration : the Stacks
Techmques for lanagmg technoloq Stacks

You searched for the KEYWORD{S): innovation

351 entries found, entries 321-328 are:

k|
322
323
£y
325
326

Technological innovation and mylt Stacks
Technological innovation : a crit Stacks
Technological innovation and Thir Stacks
The Technological innovation cont Stacks
Technological innovation: governm Stacks
Technological innovation: its env Stacks

LOCATIORS

LOCATIONS

LOCATIONS

CALL {
HD 69 .N4 E163
HC465.74 M233
D 45 .BS2
K 6023 .BG7
251 .T36
ED31 .C57
HD6331.2.U5 T26

B VER-T v

CALL #
HD30.26 K99
D45 .T28
121 125
HD6331.2.G28 1253 19
T173.8 .Dé4
HC79.T4 T272
T175.5 .W16

J6331.2.03 120

CALL #
BC79.T4 €23
T173.8 .125
T173.8 .764
WPS300 1980 ne.210
T 173.8 .T26
BC 110 .74 A6



32?

329
3%
31
n
Kkxs
334
335

k1)
338
339
340
Hl
342

K1k}

k11
345
k113
7
348
349

Technologlcal 1nnovat10n in the d Stacks T173.8 127
" o n_in el TR 23 .864
You searched for the XEYWORD(S): inmovation
351 entries found, entries 329-336 are: LOCATIONS CALL ¢
Technological innovation, wultina Stacks Bcr9, M 1275
Technological innovation, reguiat Stacks HG1778.05 125
Technological innovation : the R Stacks TR7871.85 .A12 1982
Technology, managesent, and marke Stacks 175 .676
Technology-mediated comsunication Stacks Ti4.5 .25
Technology transfer, inmovation, Stacks AC110.74 123
Technology venturing hencan i stacks §C110.74 26
i 13 (it ACKS _EG3sg) .T53
You searched for the KEYWORD{S}: innovation
351 entries found, entries 337-344 are: LOCATIONS CALL ¢#
Tort law and the public interest Stacks KF1250 .768
Unions, management, and quality : Stacks iD8072.5 056
Unions, unemployment and innovati Stacks iD6664 B33
Vending machines: introduction an Stacks HF 5483 N34
Venturing abroad : innovation by Stacks ED2785 .S38
Venture capital markets for the r Stacks HG5430.5.45 V47
Haves of creatm destmctlon ¢ stacks WP3200 1994 no.4782
You searched for the KETWORD(S): inmovation
351 entries found, entries 344-351 are: LOCATIONS CALL #
Wealth from knowledge; a study of Stacks T 173.5 .G7 W36
Wellsprings of kmowledge : buildi Stacks ED30.2 .157
What is the optimum amount of org Stacks #P2300 1934 no.95-02
Who owns innovation? : the rights Stacks KF2979 .ST3
Winning the innovation game Stacks HD53 W77
Women and techmology Stacks 36 W87
HF5549.5.17 W92

350

Worker trammg

colpetmg in th stacks

You searched for the KEYWORD(S): innovation

351 entries found, entries 344-351 are:

kL1
345
6
k1Y)
348
349
350

Wealth from knowledge; a study of Stacks
Wellsprings of knowledge : buildi Stacks
What is the optimum amount of org Stacks
Who owns innovation? : the rights Stacks
Winning the innovation game Stacks
Women and technology Stacks

Worker trammg colpetmg in th Stacks

You searched for the KEYWORD(S): inmovation

351 entries found, entries 344-351 are:

kL LS
345
346
ki ¥}
348
349

Wealth from knowledge; a study of Stacks
Wellsprings of knowledge : buildi Stacks
What is the optimum amount of org Stacks
Who owns innovation? : the rights Stacks
Winning the innovation game Stacks
Women and technelogy Stacks

LOCATIONS

LOCATIONS

CALL ¢
T 173.5 .G7 W36
mD30.2 .L57
WP2300 1994 10.95-02
KF2979 .573
HB53 877
T36 W87
BF3549.5.77 W92

JD9ees.5 .BL8

CALL {
T 173.5 .G7 W36
HD30.2 .L57
WP2300 1994 no.95-02
EF2979 .873
D53 877
T36 W87



350 Worker training : competing in th Stacks
’ i { "

You searched for the KEYWORD(S): innovation

351 entries found, entries 344-351 are:

34
345
36
347
348
349

Wealth from knowledge; a study of Stacks
Wellsprings of knowledge : buildi Stacks
What is the optimum amount of org Stacks
Who owns innovation? : the rights Stacks
Winning the innovation game Stacks
Women and technology Stacks
Worker training : competing in th Stacks

LOCATIONS

HF5549.5.77 W92
JD9665.5 LB18

CALL ¢
T 173.5 .G7 W36
HD30.2 .LS7
WP2300 1994 no.95-02
KF2979 .S73
HD53 W77
T36 .W87
HF5549.5,T7 W92

Mummmmm__mm__

You searched for the KEYWORD(S): innovation

351 entries found, entries 344-351 are:

344
345
346
347
348
349
350

Wealth from knowledge; a study of Stacks
Wellsprings of knowledge : buildi Stacks
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LENGTH: 493 words

HEADLINE: New Reason to do homework on time: National contest honors best
computer projects!

DATELINE: HOUSTON
BODY: )
... may range from book reports and lab write-ups to research pyogects and
multimedia presentations. The only limitation is a child’s creativity.

Copyright 1996 Business Wire, Inc.
Business Wire

August 20, 1996, Tuesday
DISTRIBUTION: Entertainment Editors
LENGTH: 1042 words

HEADLINE: Theatrix Interactive Ships Highly Anticipated Hollywood High; Second
Title In Blockbuster Hollywood Series Features Teen Life

DATELINE: EMERYVILLE, Calif.
BODY:

... 8ince its introduction last fall, including the recent garnering of the
Software Publishers Association Codie Award for Best Home Creativity Software
Program and the NewMedia INVISION Silver Award for Young Adult Title.

Hollywood High’s teen life theme ... LEVEL 1 - 38 O

Copyright 1996 Business Wire, Inc.
Business Wire

August 20, 1996, Tuesday
DISTRIBUTION: Lifestyle Editors
LENGTH: 810 words

HEADLINE: WHO LEADS?; Media study on leading and leadership released by Oregon
firm

DATELINE:

BODY:

... ascribed to a leader, the most frequently used in the newspapers were:
vision, experience, education, accomplishment, action, risk-taker, creativity,
trusting/trustworthy, intelligence and popularity. Similar attributes were
found in the magazine articles. '

OCne of the most glaring examples of the limited ...

Manhattan developer Edward Minskoff, who rapidly lined up a group of national
retailers for Roosevelt Centre in Westbury, is done talking to chain stores -
for now, anyway,

Minskoff said he is concentrating on signing some commercial tenants for the
site of the former harness-racing track.



"Right now, we’re focusing all of our attention on the office segment of our
development," Minskoff said. He said he is talking to three potential tenants,
but he declined to name any. "We’re in substantial talks. I’d say we have
progressed a long way."

Roosevelt Centre seemed to go up virtually overnight. :Its tenants include
Incredible Universe, the Home Depot Expo Center, Babies "R" Us, Home Place,
Creativity, and several restaurants.

Another major development in Westbury has been slower to take off. But after
six years of plans and changed plans, Alan Fortunoff’s $194-million Mall at the
Source, next to his landmark Fortunoff specialty store, looks to be taking
shape. Most of the skeletal structure is in place, and Fortunoff intends to open
the mall, with about 50 stores, sometime next year. LEV

Copyright 1996 PR Newswire Association, Inc.
PR Newswire

August 19, 1996, Monday
SECTION: Financial News
DISTRIBUTION: TO BUSINESS AND EDUCATION EDITORS
LENGTH: 986 words

HEADLINE: Success Magazine‘’s 3rd Annual The 25 Best Business Schools for
Entrepreneurs; Schools That Make Millionaires; Everybody Wants to be Their Own
Boss;

Learn What They Teach -- September Issue

DATELINE: NEW YORK, aug. 19

BODY:

In its proprietary 3rd annual listing of "The 25 Best Business Schools for
Entrepreneurs," (September issue)} SUCCESS scours the nation for the prenmier
educational centers that deliver the skills, the confidence, the creativity,

the contacts, and the seed money/venture capital know-how to start your own
business, or improve an existing one. The listing, produced in concert with the
nation’s foremost academic experts and Pennsylvania-based Madway Business
Research Inc., tracks the explosive growth in entrepreneurship programs that is
revolutionizing graduate business education in America and the world.

Where We’ve Been, Where We’re Going -- The number of universities that
teach entrepreneurship has grown from 16 in 1971 to well over 370 .
undergraduate and graduate programs in 1993, according to the most recent
comprehensive study (Karl Vesper, 1993). Bill Bygrave, director of Babson’s
Center for Entrepreneurial Studies says, "There’s no other paradigm in the
management sciences about which we’ve learned so much in so little time.™

Making Millionaires -- The 25 Best package includes:

== "Unlimited Genius," an in-depth look inside the classroom of Teresa
Amabile, Harvard’s expert on entrepreneurial creativity -- the piece covers
her indispensable recipes for (entrepreneurial) creativity and success, as
well as failure.

-- The secrets of the smartest MBAs in the world: Profiles of "Top 25"
grads who are making millions putting the invaluable lessons of
entrepreneurial study into practice.



-- The secrets of 3 of the world’s top entrepreneurs: Reporting from the

front lines of the recent induction to Babson College’s Academy of
Distinguished Entrepreneurs: Richard Branson.

-- The University of Texas at Austin’s MOOT CORP Business plan
competition: Top MBAs from around the world fight for cash & credibility, and
a highly marketable stamp of approval.

Choosing the Best: Survey Criteria and Methodology -- To be eligible for
consideration, a school had to offer at least three distinct courses in
entrepreneurship in its MBA program. The magazine surveyed 137 graduate
business schools across the country. The survey focused on five key areas.
(Each key area accounts for a specified percentage of a school’s total score.)

—— Qualifications of faculty -- 25% (qualifications/role faculty plays in
supporting student endeavors)

-- Curriculum -- 25% (depth and breadth of entrepreneurship curriculum)

== Student programs -- 20% (resources and special programs to provide
"hands-on" experience)

-- Caliber of students -~ 15% (caliber of students attending the school,
academic records, etc.)

-~ Overall program -- 15% (guality, longevity, resources, and community
outreach of the program) PR Newswire, August 19, 1996

AN ALPHABETICAL LISTING OF SUCCESS MAGAZINE'’S
THE 25 BEST BUSINESS SCHOOLS FOR ENTREPRENEURS:
(This survey is a listing, not a ranking.)

University of Arizona, Karl Eller Graduate School of Management
(Tucson, AZ)

Babson College, F.W. 0lin Graduate School of BuSLness (Wellesley, MA)

Ball State University, College of Business (Muncie, IN)

Baylor University, Hankamer School of Business (Waco, TX)

Brigham Young University, Marriott School of Management (Proco, UT)

University of California at Los Angeles (UCLA), The Anderson School
{Los Angeles, CA)

Carnegie Mellon University, Graduate School of Industrial Administration
(Pittsburgh, PA)

University of Colorado, The Graduate School of Business Administration
{Boulder, CO)

Cornell University, Johnson Graduate School of Management (Ithaca, NY)

DePaul University, Charles H. Kellstadt Graduate School of Business
(Chicago, IL)

University of Georgia, Terry College of Business {Athens, GA)

Harvard University, Harvard Business School (Boston, MA)

University of Illinois - Chicago, College of Business Administration

(Chicago, IL)

University of Maryland at College Park, The Maryland Business School
(0011ege Park, MD)

University of Nebraska - Lincoln, 001lege of Business Administration
(Lincoln, NE)

New York University, Leonard N. Stern Schocol of Business (New York, NY)

Northwestern University, J.L. Kellogg Graduate School of Management
(Evanston, IL)

University of Pennsylvania, The Wharton School (Philadelphia, PA)

R?nsselaer)Polytechnic Institute, Lally School of Management & Technology
Troy, NY

3t. Louis University, School of Business Administration (St. Louis, MO)

University of St. Thomas, Graduate School of Business (Minneapolis, MN)



San Diego State University, College of Business Administration
(San Diego, CA)
University of Southern California, School of Business Administration
{Los Angeles, CA)
University of South Carolina, College of Business Administration
(Columbia, SC)
The University of Texas at Austin, Graduate School of Business
Administration (Austin, TX) PR Newswire, August 19

Educators Rank Educators -- Which schools offer the best entrepreneurship
programs? Here’s how the schools themselves rank their peers (SUCCESS asked
all survey respondents to rank their peers):

A RANKING OF THE TOP FIVE BEST BUSINESS SCHOOLS
ACCORDING TO THE SCHOOLS THAT WERE SURVEYED:

Babson College

Wharton/University of Pennsylvania
Harvard University

University of Southern California
UCLA

Oids W=
Tt Yot St Vst N

SOURCE Success Magazine
CONTACT: Stephanie Rabinowitz of Success Magazine, 212-551-9789
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LOAD-DATE: August 20, 1996 Chicago Tribune, August 18, 19

as many as 50. Although the crimes that brought them there range from drug
charges to sex offenses to attempted murder, Mix says, "I’ve never felt
threatened for even a single moment. I’m as comfortable there as I am in my own
living room."

At an inmate’s request, Mix will also draw a picture for him, a valued
memento that can help a prisoner’s identity, because they are not allowed to get
photos of themselves while incarcerated.

Adult inmates in the Gateway program, Mix says, live a life so radically
different from most people that it is hard for outsiders to imagine it.

"They share images of being lonely, angry, confused and, occasioconally,
content," he says. "Spirituality is the first thing to go in the addiction
process and the last thing to come back. I try to establish an atmosphere of
honesty, consistency and trust."

Mix places his faith in the belief that the art process begins healing. "At
its roots, art and creativity are about seeing connections between ourselves
and the world we live in," he says, "and you can’t be aware of those connections
very long before you’re faced with a spiritual dimension of life. I enjoy
having work where the art process is part of the human process."

of human conduct. "Every artist lives and dies in an environment of lies. I am a
natural liar for I am an artist and naturally so,”" he continues. "The personal
lives of palnters are tragic and inevitable and do not explain the artist. For
the artist is his work and no longer human.

"No one ever sees the poet change in the secret chamber of his heart," he
adds, suggesting--as he does throughout his writing--that the mechanics of
creativity are far too rarefied for understanding by non-practitioners. "Who



will tell me what I ought to have meant by what I said?"™ he asks with a trifle
of indignation, adding on a later page, #ii : around images like shadows."

Lest one get the idea that Francis resented the intrusion of the viewer,_the
contrary was in fact the case. "The space at the center of these paintings is
reserved for you,"” he pointed out.

Francis’/ spiritual beliefs were a mixture of Buddhism and superstition, and
several journal entries evidence a decidedly dark cast of mind. "I am sitting by
my grave . . . I am nailed to the firmament," he ruminates (that second bit
being a line lifted from a poem by Percy Bysshe Shelley).

"God is permitted to sin. . . . When God gambles, he creates fate,” he
continues. "The only thing that can be changed by man is his fate through his

relationship to God. . . . Dreams are stolen from God, therefore they should be
kept isolated from the average man. . . . It is as dangerous, don’t forget, to
be overcome by virtue as it is by vice. A frenzy of virtue," he adds in a
cautionary tone, "and, perfect chaos is the only perfection."

Francis was something of a tortured romantic, and his depiction of erotic
love flipped between evocations of celestial bliss and eternal damnation. "Woe
is me for the day that you were not and the hour we shall not be,"™ he brooded.
"Woe is me on the hour I was not the home of your heart. Woe is me. Woe is the
sleep that has its bottom, woe is the waking that has its top. . . . Black are
the bones of men and white the smoke of war."

Those who knew Francis have attested that both his life and his art-making
practice were marked by tremendous conflict and struggle. Recalls Nancy Mosher,
Francis’ personal curator from 1971-89: "Sam didn’t want to be bound to the
earth, and painting enabled him to live that out."

That Francis was transported into the ether through his work is evident in a
journal entry that reads, "Color is a series of harmonies, everywhere in the

universe being divine, whole numbers lasting forever, adrift in time. . . . And
the last words will be those of the stars.™ LEVEL 1 - 9

Copyright 1996 South China Morning Post Ltd.
South China Morning Post
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LENGTH: 2294 words
HEADLINE: Lessons of the healing arts

BYLINE: You can’t paint pain away, but the act of creation can help treat
trauma. Alison Nadel learns about a plan to develop art therapy

BODY:
..+ children play spontaneously and uninhibitedly.

"As adults, it’s important to realise the importance of play. Play is about
exploring and discovering and using our creativity to solve problems. Problens
arise when we lose touch with our creativity and shut off from our feelings.™
Art therapy helps re-establish those links. LEVEL 1 - 9

Copyright 1996 The Washington Post
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HEADLINE: Managing the Company Mind; Firms Try New Ways to Tap Intangible Assets
Such as Creativity, Xnowledge

BYLINE: Martha M. Hamilton, Washington Post Staff Writer

BODY:

Business strategists have been arguing for the past few years that in the
information age, knowledge is power. Perhaps it was inevitable that it would
also become a job title.

Corporate strivers of the 1990s can aim for such jobs as Chief Knowledge
Officer (CKO), Chief Technologist, Intellectual Asset Manager, Intangible Asset
3ppraiser, Chief Learning Officer or Corporate Imagineer. T

The new job titles reflect a growing recognition among corporations that
their future profitability depends on assets that aren’t easily measured --
including creativity, flexibility and the speed with which they can share new
ideas and information. In a literal sense, modern corporations are what they
know,

This new reality is pushing companies to try to evaluate their intellectual
assets and manage them efficiently. And those efforts, in turn, have spawned a
debate in the regulatory and accounting community about whether such resources
can be and should be reflected in corporate reports.

There’s no cut-and-dried job description for CKOs or jobs with similar
titles. But one of their main tasks is to look for ways that companies can share
knowledge. For instance, a CKO might set up informal networks designed to get
information from the sales staff -- which may glean what competitors are doing
-- to other parts of the company.

In boardrooms and other corporate forums, CKOs also make the case for
spending on knowledge, and try to ensure that a company appreciates the value of
its intellectual assets. The Washington Post, August 18, 19

"The growing sense among executives is that the only thing sustainable is
what they know and how they . . . utilize it and how [they] can learn something
new," said Larry Pruzak, a principal in the Center for Business Innovation, the
research and development arm of the corporate consulting firm Ernst & Young.
"You can get a hearing in any boardroom in America" on the subject, he said.

Accounting for these knowledge assets is "a critically important issue that
has not gotten as much attention in the past as it needs to," said Steven M.H.
Wallman, a commissioner with the Securities and Exchange Commission who hosted a
confﬁrence at the SEC in April on how to account for and report on intangible
assets.

A Knowledge-Based Economy
"We’'re very much moving into a knowledge-based economy, and the proper

measuring and accounting of assets that create wealth in a knowledge-based
economy 1is critical,™ he said. "It’s the whole underlying foundation of our



aconomy going forward."®

So what do the people who are in charge of managing a company’s knowledge do?
While some of it involves "blue skying," or thinking grand tpoughts,.lt's more
about nitty-gritty attention to detail, according to Mark Weiser, chief

technologist at Xerox Corp.’s Palo Alto Research Center: When he was pamed to
that post earlier this month, the company said his mission was “mqnaglng the
research center’s nission of inventing the future and connecting it to Xerox."

In practical terms, the job often means connecting the technicians’ sense of
what’s possible technologically with "the huge amount of knowledge in marketing
and sales organizations about what’s possible in terms of business and people,"
Weiser said. "Generally, those two groups lead completely different lives and
speak completely different languages.”™

Innovation is really about making person-to-person connections, rather than a
"technological fix," he said. "The informal communities are the ones that really
make an organization work."

As organizations grow larger and global, keeping and creating those
communities may become more difficult. In one attempt to overcome those
difficulties, Xerox is experimenting with lightweight video "that we keep on all
the time,™ he said. "It’s not video-conferencing, but video hanging-out. It‘’s
kind of like sharing an office or sharing a coffee pot with someone, even though
you may be scattered in different sites."” The Washington Po

Hewlett-Packard Co. has created a "Work Innovation RNetwork" to help transmit
knowledge throughout the company. Groups of employees from different divisions
around the globe meet face to face periodically to discuss what works and what
doesn’t. The topics change from meeting to meeting, depending on the challenges
that the company faces.

"We use both a business gauge and a personal-pain gauge to measure what those
are," said Chris Casement, one of the managers of the network. "We take what we
hear in the lunchroom and what we hear at the water cooler . . . and try to put
that into a business context."

What they are hearing about now is the difficulty created by different demand
cycles for products around the world, Casement said. "How does a product
division meet the demand for worldwide markets,™ he said, "when a certain market
in one part of the world might be six months ahead of a developing market? How
do you balance that?"

Intangible Assets

One of the auditors in the knowledge game is Sam Khoury, an "intangible asset
appraiser" at Dow Chemical Co. "What I do is to put a dollar value on
technology,” he said. The Washington Post, August 18, 1996

That’s not as simple as it sounds. In the past, the value of the chemical
company’s patents and research and development efforts typically wasn’t defined
-— unless a purchase offer came along, Khoury said. Then bidding would begln,
usually in an ad hoc fashion, based on prices that were picked out of the air,
he said. In the meantime, it wasn’t clear to the company what the value of its
assets was, and whether these assets, including research and development, were
being used efficiently.

Under the new system, Dow tries to arrive at a fair market value for
technology or patents before it gets any offers for them. The company created a



met hod to assess technol ogy by asking 50 to 60 questions about its conpetitive
val ue, such as whether there are other simlar technol ogies that mght reduce
I ts market val ue.

Khoury said he al so asks another set of questions, focusing on a technol ogy's
utility to Dowor to a prospective buyer. For exanple, he'll query whether
licensing or selling the technol ogy nakes nore sense, or whether to barter it to
anot her conpany for technol ogy that Dow needs.

When a potential buyer conmes in, Dow shares its narket evaluation with the
woul d- be purchaser, and it becones the basis for starting tal ks, he said. O Dow
nmay deci de, based on its valuation, to pursue sonme other use of the asset.

"Sonetimes we say, it's better to keep it inside, ' he said.

Thi s disciPIine has hel ped the conpany better focus its research and
devel opnent efforts, he said. "Wen you' re tal king about big conpanies |ike Dow
that are spending $ 600 nillion on research, having researchers focus their time
on the right targets" is critical, he said.

"It becones a.ver% strong and focused organi zation," Khour{ said. "Wat we
are finding out is that everK researcher in industry would like to see his or
her research bei ng used by the conpany."

~CKGs also worry about a range of other corporate intangible assets —such
things as human capital, intellectual capital, trademarks, reputation and
gopdEAII, brand nanes and franchi ses. Here, too, the accounting problens are
tricky.

(One conpany, Skandia | nsurance Co. of Sweden, has been publishing a
suppl enent to its annual report since 1994 that attenpts to describe the
conpany's intellectual capital to investors.

Untangling the Terns The Washi ngt on Post, August 18, 199

The Skandia report is dense reading, including its glossary with definitions
of such terns as human capital ("the conpetence and capabilities of the
enpl oyees"), business processes ("termdescribing various related activities
that create val ue which custoners are cogni zant of and willing to pay for") and
Enpower nent I ndex. ("Foma recurring SIFO [the Swedish Institute of Public
i ni on Research] survey, an index is created to measure enpl oyee notivati on,
support in the organi zation, sensitivity to quality demands, matching of
responsibility and authority and conpetence. The scale is fromO to 1,000.")

Sone anal ysts argue that these el aborate accounting exercises are a waste of
tinme. The best valuation of technol ogy cones through the market —not froma
bunch of bean counters. Mcrosoft Corp. is hk?hly val uabl e not because of its
neasur abl e assets, but because of its know edge base —the narket power
represented by the collection of smart, hard-driving enpl oyees the conpany has
assenbl ed, they say.

But whet her accountin? standards change or not, it appears likely that
conpani es thenselves will continue to try to develop a better sense of their own
I ntangi bl e assets and how to put themto work.

Patrick Mohr, manager of advance solutions teans at Steelcase Inc., is part
of the office furniture conpany's attenpt to use corporate know edge to sell

products that it once woul d have set in a show oom and expected to sell
thensel ves. "Wiat we'll do is to go out and work with custonmers and di ve very



deep with them into their organizational structure," he said.

The company will ask questions about how business processes have changed and
how people will work in the changed environment, he said. For instance, in the
case of large manufacturing company that was moving away from a strict
hierarchical structure to more decentralized decision-making, Steelcase was part
of a team that recommended moving out of a 28-floor tower in which management
was isolated on the top floors.

The company moved into a three-story building that was "long and linear with
long views, with senior management sprinkled throughout the building,” Mohr
said. The change made the company more flexible and allowed it to move workers
around faster to deal with changing situations, he said.

In the past, Steelcase would have extolled the virtues of its products --
pointing out the five ways in which a chair adjusts, or its frame made of
tubular steel, he said. Now "we’re leading with our knowledge,”™ Mohr said. That
night include talking to a company that wants to save money on real estate about
how to get the most productive use out of a smaller site, for instance, he said.

The advanced solution teams developed as one way to increase corporate
knowledge of customer needs and the speed with which that information is
communicated. Begun as a grass-roots effort by volunteers, the effort has the
corporate imprimatur and has grown to a network of 30 teams with 300 members.

"The world of business is realizing that ultimastely, what matters is the
guality of the people in the organization, and how they treat their customers
and how creative they are in coming up with new products and new services," said
Alan Webber, a founding editor of the Boston-based business magazine Fast
Company .

In the wake of World War II, business and business schools treated business
as a science, he said. "Today, I think there is a part of the rigor that
perseveres, but there is a new appreciation for the art of business," he said.
"The intangible part of it is the magic and the art."™

The new job titles may or may not remain, said Webber, whose magazine runs a
standing feature called "Job Titles We’d Like to Have."

What will survive, he said, is "the fundamental recognition that you need
some people in the organization who are responsible for capturing what the
organization knows and leveraging it and spreading it -- that’s going to stay

with us.”

GRAPHIC: Illustration, linda helton for The Washington Post; Illustration, The
Washington Post, TERMS OF INTELLECT From a glossary of terms for intellectual
capital from Skandia Insurance Co. Ltd. in a report to investors: Core
processes: Strategically unique value-creating processes. Customer capital: The
value of the company’s relationships with investors. IT literacy: The
employees’ competency in using information technologies. Innovation capital:
Renewal of strength in a company, expressed as intellectual property and other
intangible assets. Organization capital: Systemized and packaged competence,
plus systems for overaging the company’s innovative strength and value-creating
organizational capability. vValue chain: A concept developed by Michael Porter
to illustrate a company’s value~creating ability, illustrated as a flow chart.
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HEADLINE: THE IMPORTANCE OF HOPE / IT FOSTERS CONFIDENCE AND DIMINISHES ANXITETY
- AND WHAT’S MORE, YOU CAN CHOOSE TO EMBRACE IT. S: 1)} WHAT’S YOUR HOPE
QUOTIENT? 2) FACING DIFFICULTY AND TAPPING INTO DREAMS
BYLINE: By Suzanne Curley. STAFF WRITER
BODY:

.., 0ld skin . . . s8till clinging to our ankles. That I and all that I love
are inseparable forever; and that I deeply love courage and creativity and the
boldness to try something new..." Trusting in the Future HOPE IS THE belief that
the future you imagine can become reality, according to the ...
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BODY:

Sigmund Koch, a psychologist and philosopher who wrote and edited a landmark

six-volume history of psychology before turning his attention to the processes

involved in artistic creativity, died Saturday in a nursing home. He was 79.

Mr. Koch, of Wellesley, Mass., was a professor at Boston University, where he
compiled the BU Aesthetics Research Archive, a unique collection of videotapes

on which novelist Saul Bellow, playwright Arthur Miller and other artists
discussed their understanding of the creative process.

The New York City native earned a master’s degree at the University of Iowa
and a doctorate at Duke University.

As a young man, he aspired to be a poet. One of his closest friends in
college was poet Delmore Schwartz.
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HIGHLIGHT:
Some of the world’s most promising entrepreneurs showed up in Jerusalem last
week

BODY:

Coming into this world a few generations after Thomas Edison, Gugliemo
Marconi or Alexander Graham Bell may be an inventor’s nightmare, but that
doesn’t mean humanity has become short of people obsessed with entrepreneurial

creativity. The Jerusalem Post, August 14, 1996

In fact, those heroes might have felt at home last week in the Jerusalem
Theater, where a multinational crowd of adolescent business pioneers gathered
for the Seventh European Young Enterprise Company of the Year Competition.

The road to one’s first million dollars may begin with a piece of plastic,
shaped like a figure-eight, that holds pairs of socks together in the washing
machine and drier or on the clothesline. If it doesn’t make them rich,
developing, manufacturing and marketing this simple but useful product at least
taught a group of Danish teens valuable lessons about the world of business. It
also gave the event’s high powered sponsors -— Bezeq, Tadiran, Telrad and
Pelephone -- and a host of dignitaries from three continents sufficient reason
to bask in those youngsters company.

The 16- and 17-year-olds from Denmark won first prize among the event’s 17
delegations, before the Israeli group’s "Flexigon" (Gemishushon in Hebrew) =-- an
innocent-looking, flat hexagon made of paper that, when manipulated in various
ways, discloses six different faces. Headed by l6-year-old company chief
executive officer Michal Weiss, the Israelis aimed their attractive product at
big organizations and enterprises, such as Kupat Holim Clalit and Bank Leumi,
who have purchased tens of thousands of the Flexigons to hand out free to
customers and promote themselves. The Jerusalem Post, Augus

Young Enterprise Europe was established in 1991 as an association of
national organizations united by the common purpose of educating young people
about business through the real-world experiences of running their own companies
with advice from volunteers from the business community. In Israel, the local
organization was initiated in 1994 by Yona Fogel, head of marketing and
strategic development at Bank Leumi, and is based at Jerusalem’s Van Leer
Institute.

Thousands of Israeli high school pupils who devised services or products and
established mini-companies to produce and market them competed for the right to
run the the international competition; the teenagers from the Rishonim High
School in Herzliya were selected as the Israeli delegation.

THE IDEA of the competition is not to invent something that didn’t exist
before -~ I purchased plastic sock holders (albeit single circles holding two
socks together rather than in the shape of an 8) in a Geula-quarter hardware
store not far back. Instead, the young entrepreneurs were charged with thinking



up a useful idea and developing it through the marketing stages.
Showing a bit of a profit would give them extra points as well.

Among the other offerings were wind chimes made from recycled materials
(Britain), table lamps (Ireland), pocket calendars (Estonia), wooden shelves to
hold bottles of spices (Belgium), natural rope jewelry (Hungary), office gifts
and medals (Holland), greeting cards (Latvia), chicken-shaped dolls (Moldova),
display cases (Malta), fire alarms (Sweden) and an emergency computer- repair
service (Germany). The Eastern European delegations, who are not yet official
members of Young Enterprise Europe, competed as guests, and Poland was chosen
number-one guest delegation for its decorated baskets. The Eastern European
teenagers impressed Israelis with their keen awareness of products that would
appeal to the free market.

Each delegation has, since setting up their businesses several months ago,
received expert advise from local businesspeople =-- but the main ideas and final
decisions were their own.

The 12 teenage girls who formed the British delegation and were driven by a
spirit of environmental awareness tied for third place. Their company, Milieu,
which is headed by Rachel Brown., made a profit of some 239 British pounds from
their wind chimes, which they created from scrap material. They donated most of
the profits to charity, and divided the rest among themselves. "Our shareholders
made a profit of 20 percent," said Brown with pride. The Je

The German delegation, also in third place, established the Computer Klinik
computer services. The four teenage boys rushed to customers’ homes even on
nights and weekends to fix broken PCs. "We are customer oriented,® said the
director of the company, which is only six months old. "Now it’s a part-time job
for us, but it looks like the demand is great and we’ll be establishing a real
business when we finish school. Given the high unemployment rate of young people
in Europe, our example of initiative should be taken by others," he said.

The Israeli group, whose company is called the Eighth G, worked afternoons,
nights and weekends to develop their Flexigon.

Producing the unusual paper game was harder than they thought. At first,
they were told that developing a machine that would print, cut and fold the
shiny paper into Flexigons would take two years to build and an investment of $
500,000. But they managed to find a much cheaper way and raised money by selling
office supplies, cakes and cotton candy. The bank and the health fund at first
were taken aback by the brash youngsters who offered them their product. But
they quickly realized that the hexagons, whose faces are not so easy to reveal,
would be & hit among adults and children alike. Weiss’ company donated Flexigons
to pediatric wards in hospitals. "The young patients loved it," she said.
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BYLINE: By KAREN FREEMAN

BODY:

Sigmund Koch, a psychologist and philosopher who put together a widely
recognized multivolume work assessing the state of psychology at mid-century,
and then turned from those mainstream theories to espouse a less reductionist
and more humanistic approach, died on Saturday in a nursing home in Brookline,
Mass. He was 79 and lived in nearby Wellesley, Mass. The Ne

Dr. Koch, a University Professor at Boston University, spent much of his -
career using brisk analyses and a biting wit to critique those who sought
insight into the human condition by, as he described it, watching rats negotiate
mazes —— the behaviorists -- even though he began his psycholecgy research as one
of their number.

Dr. Daniel N. Robinson, chairman of the psychology department at Georgetown
University, described Dr. Koch’s change in direction this way: "As he inhaled
the toxins of a simplistic psychology, he exhaled some of the finest criticism
that the discipline would produce."

The latter part of Dr. Koch’s career was devoted to building bridges between
psychology and the humanities, seeking what he called a "deeper human context."
He built an archive of videotaped interviews in which he spent hours with
artists from various fields, . seeking to understand the creative impulse. His
subjects included the novelists Saul Bellow and Toni Morrison, the playwrights
Edward Albee and Arthur Miller, and composers, choreographers and performers.

But it was perhaps his critical analyses that brought Dr. Koch the most
attention. The New York Times, August 14, 1996

"There was nothing dry about Koch," said Dr. Frank Kessel, a program director
at the Social Science Research Council and a longtime friend. "His use of the
language was extraordinary. The mainstream didn’t exactly find Koch endearing
because he was so sharply critical in such a passionate way. It’s ironic because
he edited the volumes that encapsulated the field."

As a teen-ager, Sigmund Koch hoped to be a writer, perhaps a poet, but he put
those ambitions aside to pursue a scientific career, studying philosophy and
psychology at New York University, and receiving a master’s degree from the
University of Iowa in 1939 and a Ph.D. from Duke University in 1942.

While he was teaching at Duke in 1952, the American Psychological Association
asked him to compile a work that would be, in effect, a status report on the
field. As the editor and project director, he published the six-volume
"Psychology: A Study of a Science" (McGraw-Hill) from 1959 to 1963, and also
contributed to it.

Even as he worked on the project, however, Dr. Koch was yearning to move
psychology closer to the humanities. He said later that the study, known
worldwide, gave him the credentials he needed to challenge accepted approaches
in the field and to try new directions. '~ The New York Times,

"Could I have allowed my thinking to become quite outre, if not for the
respectability loaned me by association with that augustly sponsored and
glittering enterprise?” he asked in a speech to the psychological association in
1977.

_ He wound up as part of the world of artists and writers when he served as
director of the Program in the Humanities and the Arts for the Ford Foundation
from 1964 to 1967. That whetted his appetite for understanding the urge to



create.

He compiled his film archive of writers and artists from 1983 to 1988 at
Boston University. In 1992 he said that in the 17 8-to-10-hour videotape
productions that resulted, he found that - creat1v1ty ‘had common characteristics
acrose the different flelds.

With all the subjects, Dr. Koch said, Ythe self disappears" in the act of
creating art. He said that everyone was capable of reaching such heightened
mental states but that "few have learned to husband them for creative purposes,
and some do not even note the difference between this condition and their more
usual goal-oriented daily striving."” The New York Times, Au

While he sought less rigid avenues for psychological research, he was
skeptical of approaches he considered simplistic, and he became a caustic public
critic of the encounter movement popular in the 1960’s and 1970’s. He was always
suspicious of "some idea that there would be some kind of trendy theory that
would take account of everything in the universe," Dr. Robinson said.

Dr. Koch is survived by a son, John, of Cambridge, Mass.; a daughter,
Katherine, of Highland Park, N.J., and two grandchildren.
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HEADLINE: Inventure Place And BF Goodrich Announce Winners In Collegiate
Inventors Competition

DATELINE: AKRON, Ohio, aAug. 12

BODY:

Inventure Place/National Inventors Hall of Fame and The BFGoodrich Company
(N¥SE: GR) announced today the winners of the sixth annual BFGoodrich Collegiate
Inventors Program. The competition selects the best inventions subnitted by
graduate and undergraduate students in universities and colleges across the
United States. PR Newswire, August 12, 1996

Winning students were from Dartmouth College, Illinois Institute
of Tecpnology, Oregon State University, University of California at
Riverside, Wayne State University School of Medicine and Yale University.

They will receive their awards on September 20 in Akron, Ohio, as part of a
program hlghllghtlng induction ceremonies for the National Inventors Hall
of Fame. Since the competition began in 1990, 25 students have won
awards. Winners in the "All-Collegiate Category" will receive a cash award
of $5,000, and their advisors will receive $2,500. Winners in the



"Undergraduate Category" will receive $1,000, and advisors will receive $500.

Those entering this year‘’s competition were required to be full-time students
and submit their inventions by June 4, 1996. Entries were received from 41 U.S.
colleges and universities. Following are the winners and their inventions:

ALL-COLLEGIATE CATEGORY

Jonathan S. Hott, Wayne State University School of Medicine. "“A Skeletal
Muscle-Specific Protein for the Treatment of Focal Muscle spasm." This
invention is a new drug for the treatment of muscle~spasm disorders and offers
a safer, more permanent alternative to existing drug therapy. Advisor:
Richard J. Youle, Scientific Consultant, George Washington University, and
Chief, Biochemistry Section, National Institutes of Health.

Eric S. Gilbert, University of California, Riverside. "Development of a
PCB Bioremediation Process Based on Chemicals Contained in Spearmint." This
invention is a low-cost technology for environmental clean-up of
PCB-contaminated soil. Advisor: David E. Crowley, Assistant Professor,
Department of Soil and Environmental Sciences.

Peter S. Langner, Oregon State University. "Punch and Die Raised Figure
Embossing Assembly." This specialized printer enables blind people to use a
personal computer to print out their work in high-resolution, raised graphics
and Braille. Advisor: John A. Gardner, Professor, Department of Physics.

UNDERGRADUATE CATEGORY

Megan A. Crosby, Angelos J. Dassios, J. Andrew Culp, John G. Wilde,
Dartmouth College. "“The TredChair." This invention is a portable,
collapsible chair that allows a single emergency medical technician to
transport a medical patient down the stairs of a multi-story residential
building or over hilly terrain to a waiting ambulance. Advisor:

John P. Collier, Professor, Thayer School of Engineering.

Jason L. Annes, Nathan Ballou, Ryan Ritter, Illincis Institute of
Technelogy. "Ozone Generator for Reduced aAuto Emissions." This invention
injects ozone into the intake of an automobile engine using an ultra-~lean
air/fuel mixture, resulting in improved fuel economy and a decrease in harmful

emissions of carbon monoxide, nitrous oxides and hydrocarbons. Advisor:
Francisco Ruiz, Associate Professor, Department of Mechanical, Materials and
Aerospace Engineering.

Gregg E. Favalora, Yale University. "Multi Planar
Autostereoscopic Imaging System." This invention provides non-holographic,
three-dimensional images which can be displayed or viewed without the use of
goggles or other viewing devices. Advisor: Peter J. Kindlmann, Professor
Adjunct, Department of Electrical Engineering.

HONORABLE MENTION

Michael A. Daley, Chris Mangun, University of Illinois at Urbana-
Champaign. "Nanoporous Composite Fiber Assemblies." An effective, low-cost
method for absorbing pollutants from industrial waste streams and the
environment. Advisor: James Economy, Professor and Head, Department of
Materials Science and Engineering.

Jun Zhao, The Ohio State University. "A multichannel Fourier
Transform Raman Spectrometer." An improved Raman spectrometer, providing an
instrument with more reliability, sensitivity and better resolution than
others currently available. Advisor: Richard L. McCreery, Professor,
Department of Chemistry.

Stephen L. Canfield, Virginia Polytechnic Institute and State University.
"Carpal Robotic Wrist."™ An improved wrist for robotic equipment with the

ability to lift heavy objects. Advisor: Charles F. Reinholtz, Professor,



Kregge Buginess
Adminigtration Library
Stacks

MBA Arnson

Arnson, Gregory JI.
Creative Ressources Fall

1996





