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SOUTll CAROLINA CObDlISSION ON ALCOHOL AND DRUG ABUSE 
--Peggy Anderson 

This will be a brief rundown on the ASAP system in South Carolina in terms 

of how it developed. I will then talk about our Outreach program and some of 

the materials we have produced. You might be interested to know that South 

Carolina experienced a 13% reduction in traffic fatalities in the first six 

months of 1975. This compares to the national 3% increase. South Carolina has 

always had a high traffic fatality rate. Highway experts of South Carolina point 

to a number of different reasons for this decrease; for instance, the cost of 

gas, the 55 mph speed limit, and, perhaps, the state's mini-bottle law. The 

mini-bottle law states that restaurants and bars can serve alcoholic beverages 

in 1.6 oz. bottles (similar to those you get on airplanes). 25% of all revenue 

from mini-bottle sales goes back to the counties for alcohol-drug programming. 

So the state receives some tax revenue from the sale of mini-bottles. The 

current ASAP system has developed from the 25% revenue that goes back to the 

counties, allowing the extablishment of local alcohol and drug administrative 

units. When we started to develop this statewide ASAP program, it was easy to 

establish because grass roots support was already there. The program currently 

has 41 local courtworker/coordinators, 34 secretaries, 110 instructors, and 25 

other instructors in training for alcohol-traffic safety schools. We have 32 

county contracts covering all 46 counties of the state. 

This effort began in July of 1971 when Richland County was chosen as one 

of the 35 original federally-funded ASAP sites. From that, after a year of 

operation, Richland County experienced a 33% reduction in traffic fatalities, 

whereas the rest of the state had an increase of about 7%. So the governor 

of South Carolina decided that some of the experiences of Richland County could 



be of  va lue  t o  t h e  r e s t  of  t h e  s t a t e ,  wi th  t h e  aim o f  d e c r e a s i n g  t r a f f i c  d e a t h s .  

The General Assembly a p p r o p r i a t e d  funds from t h e  uninsured m o t o r i s t  fund.  With 

t h i s  South C a r o l i n a  fund,  d r i v e r s  a r e  r e q u i r e d  t o  have i n s u r a n c e ,  o r  e l s e  they  

must pay a  f e e  of  $50 t o  $100 t o  t h e  South C a r o l i n a  Highway Department. Th i s  

money was used f o r  highway s a f e t y  programming i n  South C a r o l i n a .  The General  

Assembly a p p r o p r i a t e d  funds from t h a t  t o  s e t  up s t a t e w i d e  ASAP programming. 

I n  November o f  1973, we began t o  sp read  t h e  ASAP program a c r o s s  t h e  s t a t e .  

I t  s t a r t e d  us ing  countermeasures t h a t  worked f o r  Richland County. I t  was 

i n i t i a t e d  i n  a r e a s  of  t h e  h i g h e s t  popu la t ion  and a l s o  t h e  h i g h e s t  DUI a r r e s t  

r a t e s .  T r a d i t i o n a l l y ,  South C a r o l i n a  h a s  about 20,000 DUI a r r e s t s  p e r  y e a r .  

P r i o r  t o  t h e  s t a t e w i d e  ASAP program, only  a  smal l  m i n o r i t y  o f  a r r e s t e e s  were 

processed through t h e  Richland County ASAP i n t o  some s o r t  o f  i n t e r m e d i a t e  o r  

a l t e r n a t i v e  t r ea tment  programming. 

When t h e  ASAP f i r s t  s t a r t e d  a c r o s s  t h e  s t a t e ,  t h e  p r i o r i t i e s  were t o  g e t  

t h e  u n i t  e s t a b l i s h e d ,  t o  g e t  t h e  program o p e r a t i o n a l ,  and t o  g e t  c l i e n t s  i n t o  

t h e  program s o  t h a t  t h e r e  could  be r e f e r r a l  f o r  t r ea tment  i n  t h e  c a s e  of  a  s o c i a l  

d r i n k e r  o r  some o t h e r  e d u c a t i o n a l  method i n s t i g a t e d .  Each a lcoho l -d rug  program 

from the  county c o n t r a c t e d  wi th  ASAP. They were t o  p rov ide  t h e  c o o r d i n a t o r s  f o r  

t h e  county and a l s o  q u a l i t y  s e r v i c e s  f o r  t h e  c l i e n t s .  h'e, i n  t u r n ,  would 

p rov ide  c o n s u l t a t i o n ,  t r a i n i n g ,  funds ,  and o t h e r  s u p p o r t i v e  s e r v i c e s  such a s  

p u b l i c  in fo rmat ion  and e d u c a t i o n .  

In  January of 1975, we had 30 c o n t r a c t s  i n  tile s t a t e  cover ing  55% o f  t h e  

p o p u l a t i o n .  We began a  massive e f f o r t  t o  g e t  t h e  p r o v i s i o n a l  d r i v e r ' s  l i c e n s e  

law passed i n  South C a r o l i n a .  \$e had t r i e d  i n  p rev ious  y e a r s  b u t  had f a i l e d .  

Under t h e  p r o v i s i o n a l  l i c e n s e ,  those  a r r e s t e d  f o r  d r i v i n g  under t h e  i n f l u e n c e  

(on a  f i r s t  o f f e n s e )  who were e i t h e r  found g u i l t y ,  o r  p leaded n o l - p r o s  o r  n o l o  

con tendre ,  could  apply  f o r  a  p r o v i s i o n a l  d r i v e r ' s  l i c e n s e ,  good f o r  an i n t e r i m  

p e r i o d  o f  s i x  months. So we undertook a  massive p u b l i c  in fo rmat ion  and 



educat ion e f f o r t  from t h e  l o c a l  g r a s s  r o o t s  l e v e l ,  encouraging people  t o  con tac t  

t h e i r  l e g i s l a t o r s ,  t h e i r  r e p r e s e n t a t i v e s ,  and s o  f o r t h .  We s t r e s s e d  t h e  

importance of  having a  systemized approach t o  g e t t i n g  people i n t o  ASAP, s o  t h a t  

everybody could t a k e  advantage of the  program, no t  j u s t  those  who could a f f o r d  

lawyers .  The people  who weren ' t  aware of  ASAP were t h e  people we r e a l l y  

wanted t o  r each ,  so we needed a  s t a t ewide  system t o  g e t  them i n t o  t h e  program. 

By Apr i l  15, when t h e  p r o v i s i o n a l  d r i v e r ' s  l i c e n s e  law was passed,  we had t h e  

e n t i r e  s t a t e  covered wi th  ASAP programming. Between Apri l  15 and J u l y  31, we 

were r e f e r r e d  2,900 c l i e n t s ,  a s  opposed t o  3,200 f o r  t h e  e n t i r e  previous  ASAP 

exper ience .  

he s t a r t e d  t r y i n g  t o  i n s t i g a t e ,  i n  the  c o u n t i e s ,  t h e  countermeasures t h a t  

we f e l t  would have t h e  most e f f e c t ,  based on t h e  exper iences  of  Richland County. 

',,'e d i d n ' t  have any money f o r  enforcement,  bu t  we d i d  h e a v i l y  encourage t h e  use  

of enforcement a s  a  means f o r  g e t t i n g  our  c l i e n t s  i n t o  t h e  ASAP program. We 

have hosted r e g i o n a l  law enforcement t r a i n i n g  workshops. In  t h e s e  workshops, 

we have t r i e d  t o  emphasize courtroom demeanor--so t h a t  when t h e  o f f i c e r  goes 

i n t o  c o u r t  he knows what h e ' s  up a g a i n s t .  We a l s o  s t r e s s e d  t h e  importance of  

South Caro l ina  as a  r u r a l  s t a t e .  In  many smal l  towns, f o r  i n s t a n c e ,  law enforce -  

ment personnel  tend t o  d r i v e  an i n t o x i c a t e d  person home o r  t o  charge him with  

ano the r  o f fense  (such a s  speeding)  which i s  no t  a s  s e r i o u s  as  d r i v i n g  under t h e  

i n f l u e n c e .  \ie have t r i e d  t o  emphasize t o  them t h a t  i t  would be more meaningful 

f o r  t h e  i n d i v i d u a l  t o  be put  i n t o  an educa t iona l  program. 

We g e t  a  l o t  of cooperat ion from t h e  j u d i c i a l  system i n  South Caro l ina .  We 

d o n ' t  have any funds t o  a i d  t h e  c o u r t s ,  but  we do provide  a  county coord ina to r /  

courtworker \kho ~ ~ o r k s  wi th  t h e  a r r e s t e e s  and t h e  judges .  An i n d i v i d u a l  who 

a p p l i e s  f o r  a p r o v i s i o n a l  d r i v e r ' s  l i c e n s e  d o e s n ' t  have t o  go t o  c o u r t .  I f  he 

does ,  t h e  judges r e f e r  h i m  t o  t h e  ASAP program, many t imes t h e  judges w i l l  say 

t h a t  a s  a  p a r t  of t h e i r  p roba t ion  they have t o  go through the  ASAP procedure and 



s e e  whether o r  no t  they need a d d i -  

t i o n a l  t r e a t m e n t .  Those t h a t  have 

been a r r e s t e d  f o r  DUI two o r  t h r e e  

t imes obviously  need some s o r t  of  

t r e a t m e n t .  Also ,  we've begun t o  

g e t  r e f e r r a l s  from c o r r e c t i o n a l  

i n s t i t u t i o n s  as  p a r t  of  p a r o l e .  

Pa ro lees  have t o  go through t h e  ASAP 

program. This i s  unique and, a l -  

though we h a v e n ' t  had many, w e ' r e  

see ing  more and more s t a r t i n g  t o  

d r i f t  i n t o  t h e  program. 

For l e g i s l a t i o n  we r e l y  on 

t h e  l o c a l  county governments because we f e e l  t h a t  they  know what i s  b e s t  needed 

f o r  t h e i r  c o u n t i e s .  I t  has always been our  philosophy a t  t h e  Commission on 

Alcohol and Drug Abuse t h a t  we provide  an a r c h i t e c t u r a l  concept ,  g iv ing  t h e  

coun t i es  a  g u i d e l i n e  from which t o  b u i l d  t h e i r  programs. We t r y  t o  l e t  them 

remain autonomous, something t h a t  i s  very  important  t o  them. Regarding t h e  

p r o v i s i o n a l  d r i v e r ' s  l i c e n s e  law, one y e a r  i t  f a i l e d  because it wasn ' t  recognized 

as being impor tan t .  But when t h e s e  g r a s s - r o o t s  people  went t o  t h e i r  l e g i s l a -  

t o r s  and r e p r e s e n t a t i v e s  saying how much i t  was needed i t  was immediately passed 

wi th  l i t t l e  o p p o s i t i o n .  We have formed a  s tudy composed of s i x  people (3  from 

t h e  Senate  and 3 from t h e  House) t o  review t h e  p r o v i s i o n a l  d r i v e r ' s  l i c e n s e  law 

each yea r .  In  1978,  a f t e r  3 y e a r s ,  t h i s  committee w i l l  determine whether o r  

n o t  i t ' s  e f f e c t i v e  and,  i f  i t  i s ,  then w e ' l l  cont inue wi th  t h e  p r e s e n t  system. 

I f  i t ' s  no t  proven e f f e c t i v e ,  w e ' l l  have t o  come up wi th  something e l s e  t o  make 

i t  more e f f e c t i v e .  



We always monitor our data systems, looking at client intake forms, 

looking at BAC levels at time of arrests, looking at the reports we get 

from law enforcement agencies, etc. We are attempting to determine what 

methods we need to improve on and what other research is needed. We're 

also constantly evaluating our public information programming. 

South Carolina also passed a law providing that the coroner has to 

take a blood sample from fatally-injured drivers and pedestrians within 

four hours to determine whether or not alcohol was present. Preliminary 

reports showed that 78% of people killed have alcohol in their blood, 

with 64% over the legal limit of .lo%. (This is over a three-month period.) 

An interesting development in the Alcohol Traffic Safety Schools is 

that some people are there not because of alcohol arrests, but because of 

other drugs. Based on preliminary findings we decided to conduct a sur- 

vey in South Carolina to determine the incidence of drugs other than 

alcohol in driving, We havent t released the findings from our office yet, 

but there is a very high incidence of the use of psychoactive prescription 

and illicit drugs in South Carolina, both alone and in combination with 

alcohol in driving. It was very surprising to lean. This will affect 

our public information programming and a number of other future law en- 

forcement training programs. 

We call our rehabilitation countermeasure "intervention" rather than 

"rehabilitation." We view our ASAP as a double-barrel strategy. Not 

only do we think that it s a good measure for highway safety, but also for 

recognition and confrontation of problem drinkers or drug abusers. 

In terms of outreaeh we have a number of public information programs. 

The provisional driver's license is, of course, an outreach program inas- 

m c h  as if a person wants his license for the six months for which it has 
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been suspended, he has t o  go through the  ASAP program. One of the  pro- 

v i s ions  of t he  law i s  t h a t  he complete the  Alcohol-Traffic Safe ty  

School educat ional  program, which i s  a ten-hour curriculum. Another 

outreach program i s  a  van, containing a  brea tha lyzer ,  which i s  funded 

by 402 Highway Safety Funds. I t  i s  taken t o  var ious p a r t s  of the  s t a t e  

t o  funct ions where alcohol i s  served. People can have t h e i r  blood 

alcohol content measured - and l ea rn  about o ther  ASAP funct ions .  

This i s  the  type of thing we f e e l  we have t o  do i f  we're ever going 

t o  reach the  people of South Carolina who a r e  i n  r u r a l  a reas .  The 

Newberry County Commission on Alcohol and Drug Abuse, f o r  ins tance ,  

thought it would be a  good idea  t o  have the  van and some program emphasis 

on alcohol a t  one of the f o o t b a l l  games. We've done t h a t  f o r  a  couple of 

years now. This ge t s  us a  tremendous amount of program exposure. Some- 

where between 90-99% of the  people t e s t e d  on the  brea tha lyzer  had con- 

sumed alcohol .  Natura l ly ,  those who were dr inking were more l i k e l y  t o  

have t h e i r  breath t e s t e d .  We make sure  t o  have people with the  van from 

the  loca l  Commission on Alcohol and Drug Abuse t o  answer ques t ions .  

Based on an evaluat ion of Richland ASAP we learned t h a t  i f  we passed out 

blood alcohol  ca l cu la to r s  ind iscr imina te ly ,  they weren't  used and d i d n ' t  

a i d  i n  program recogni t ion .  Now we only pass  them out  a t  the  ATS Schools 

o r  a t  t he  van where a  one-to-one contact  can be made and a  person can be 

shown how t o  use the BAC c a l c u l a t o r .  

--Question--Does t h i s  van operate  a l l  year round? 

--Answer--Yes, i t  does. We used it i n  t he  Richland ASAP, with 

the  roadside surveys, and with some of  t he  pub l i c  information 

func t ions .  However, s ince  i t ' s  been under t h i s  new 402 g ran t ,  

i t  goes a l l  over the  s t a t e .  Any time one of the  counties  
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A P P R O X  % 
B L O O D  
A L C O H O L  

Want more information? 
Contact your local Alcohol Safety Actlon Project 

or the S. C. Commission on Alcohol~sm 
1611 Devonrhlre Dr., Columbia, S. C. 29204 Phone 758.3537 

BAC Calculator--  

B e  "FIRST A FRIEND,  THEN A HOST" 
w h e n  s e r v i n g  a l c o h o l i c  b e v e r a ~ e s .  1 
S h o w  lavishness as a hos t  w i t h  a t e m p t l n g  
d isp lay  o f  f o o d  ra the r  t h a n  a n  over-generous 
s u p p l y  o f  a l coho l .  
A v o i d  d o u b l e  sho t s  a n d  have n o n - a l c o h o l ~ c  
beverages o n  h a n d .  
P lay  s ~ m p l e  games I ~ k e  "Wa lk -a -L i ne "  t o  
i d e n t i f y  t h o s e w h o ' v e  h a d  t o o  m u c h  t o  d r ~ n k .  
A r range  a ca r  o r  tax1 p o o l  f o r  t hose  w h o ' v e  
ove r  i m b ~ b e d .  

P e r c e n t  C o m m o n  E f f e c t s  on 

D r i v i n g  A b i l ~ t y  

M l l d  changes. B a d  d r ~ v i n g  h a b i t s  are  
m o r e  p r o n o u n c e d .  

D r ~ v e r  t akes  t o o  l o n g  t o  d e c ~ d e  i n  a n  
emergency .  Loss o f  d r ~ v ~ n g  s k ~ l l s .  

l n a t l o n  s e r ~ o u s l y  a f f ec ted .  

A l l  phys i ca l  a n d  m e n t a l  f a c u l t ~ e s  a f f ec ted .  
W a l t  9 o r  10 h o u r s  b e f o r e  t a k ~ n g  w h e e l .  

A t  t h i s  p o i n t  m o s t  d r i ve r s  have "passed 
.40 o u t "  I n t o  a c o m a  a n d  are o n  t h e  verge ( 1  o f  d e a t h  I 

01973, Graph~c Calculator C o .  Barr~ngton, 111. 60010 Made ~n U S.A. 

i de s  

reques ts  i t ,  i f  i t ' s  not booked and we f e e l  t h a t  i t ' s  a  cost-  

e f f e c t i v e  event ,  we send. it ou t .  

--Question--What i s  your reasoning f o r  the  way you hand out 

blood alcohol cards? 

--Answer--When a person comes i n t o  the  van one person w i l l  be 

taking the  brea tha lyzer  t e s t  while a  s t a f f  member explains  how 

the  blood alcohol cards work. We always poin t  out t h a t  it  i s  

j u s t  a  guide and not a  l ega l  measurement. But i f  t h i s  i s  not 

explained, then i t  has no e f f e c t  whatsoever, 

--Question--Do you have problems i n  t e s t i n g  people when they 

claim t o  have had only one dr ink ,  but r e g i s t e r  on the  breath-  

a lyzer  a s  having had th ree  o r  four?  



--Answer--We have two people who run the  brea tha lyzer  r egu la r ly  

and t h e y ' r e  responsive t o  t h i s  s o r t  of a t t i t u d e .  They know 

what t o  expect and they don' t  l e t  anybody fool  them. And, 

s ince  there  a r e  two brea tha lyzers ,  i f  they ge t  a  contested 

reading on one, then they can always t e s t  them on the  o ther  

machine. 

One o ther  program we emphasize i s  our in te rvent ion  measure. When a 

person en te r s  the ASAP system, t h i s  i s  the process they go through. F i r s t ,  

there  i s  a  court  appearance. I f  the person does not  appear and i f  i t ' s  

h i s  f i r s t  offense,  he may s t i l l  g e t  a  provis iona l  d r i v e r l s  l i cense .  I t ' s  

not  necessary t h a t  he be the re ,  a s  long as  h e ' s  found g u i l t y  o r  pleads 

no contes t .  These people a r e  

then n o t i f i e d  of our program. 

I f  they e n r o l l  i n  the ATS 

program, we n o t i f y  the  high- 

way department. The ASAP 

coordinator  works with the 

ATS i n s t r u c t o r  on a  diagnosis  

of the person while h e ' s  i n  

the ATS school ,  and again 

af terwards.  There i s  a l s o  

an interview with the  court  

worker. One of the s t i pu -  

l a t i o n s  of the provis ional  

d r i v e r ' s  l i cense  i s  the  

successful  completion of the  

Alcohol T r a f f i c  Safe ty  

Local ASAP Systems Flow 

T R I A L  B 
G U I L T Y  d 

GUILTY + 



School. Not everybody does ,  b u t  i f  they need f u r t h e r  t r ea tment  o f  some 

s o r t ,  i t  i s  recommended. Normally, we recommend then t h a t  they  go 

through a  d i f f e r e n t  s o r t  of t r ea tment .  I f  t h a t  i s  s u c c e s s f u l l y  com- 

p l e t e d ,  then t h e  highway department i s  n o t i f i e d .  The law s t a t e s  t h a t  

if a person s u c c e s s f u l l y  completes t h e  schoo l ,  he i s n ' t  r e q u i r e d  t o  

undergo f u r t h e r  t r ea tment ,  b u t  our  c o u r t  workers normally t r y  t o  pe r -  

suade him t o  go through i t .  I f  t h i s  i s  accepted,  he i s  r e f e r r e d  t o  

o t h e r  county suppor t ive  s e r v i c e s  such a s  mental h e a l t h  o r  another  

a lcohol ism program. 

Many t imes ,  a s  I ' v e  s a i d ,  p a r t  of t h e  m u l t i p l e  o f f e n d e r s '  p roba t ion  

w i l l  be t o  go through t h e  ASAP system. I f  they do, i n  many cases  t h e i r  

sen tence  i s  reduced.  This i s  t h e  general  p a t t e r n .  I f  they  a r e  found 

g u i l t y  i n  t h e i r  t r i a l ,  they  a r e  sentenced wi th  ASAP being a  p a r t  of 

t h e i r  p roba t ion  (though t h i s  i s  n o t  t r u e  i n  a l l  c a s e s ) .  I f  they a r e  

diagnosed a s  problem d r i n k e r s ,  they  a r e  s e n t  t o  o t h e r  t rea tment .  I f  they 

s u c c e s s f u l l y  complete t h e  t r ea tment ,  t h e y ' r e  r e t u r n e d  t o  t h e  c o u r t  f o r  

r e - s e n t e n c i n g ,  But they a r e  n o t  r e t u r n e d  u n t i l  they 've  rece ived  t h e  

necessa ry  t r e a t m e n t .  As p rev ious ly  mentioned, t h e  f i r s t  o f fender  d o e s n ' t  

have t o  accep t  f u r t h e r  t r ea tment ;  a l though i t ' s  recommended, i t  's  n o t  

r e q u i r e d  by law. 

I n  t h e  f i r s t  yea r  t h e  ASAP programs were s t a t e w i d e ,  we conducted 

s ta tewide  p u b l i c  informat ion campaigns and, a t  t h e  same t ime,  gave some 

c o u n t i e s  money f o r  t h e i r  own p u b l i c  informat ion e f f o r t s .  This gave them 

an oppor tun i ty  t o  use t h e  money a s  they  l i k e d ,  We ran  i n t o  some problems 

with  t h i s .  Some of  t h e  c o u n t i e s ,  f o r  one reason o r  ano ther ,  whether 

pe rsona l  p re fe rence  o r  j u s t  d i f f e r e n t  degrees  of s o p h i s t i c a t i o n ,  simply 

l ack  funds t o  g e t  b i l l b o a r d s  put  up.  Not every county was us ing  t h e  
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s t a tewide  programs t h a t  were provided.  This yea r  we ' re  doing something 

a b i t  d i f f e r e n t .  In  a d d i t i o n  t o  providing one o r  two s t a tewide  cam- 

paigns along wi th  what we ' re  us ing from Grey Adver t i s ing ,  we're g iv ing  

the  coun t i es  an oppor tun i ty  t o  apply  t o  us f o r  p u b l i c  informat ion and 

educat ion funding.  So f a r  f i v e  coun t i es  have a p p l i e d .  

One i tem t h a t  h a s  been prepared by two coun t i es  i s  an annual 

school a c t i v i t y  p lanner  designed by high school  s t u d e n t s .  This  was an 

i d e a  borrowed from Richland; i t  g ives  t h e  s t u d e n t s  a ca lendar  o f  events  

wi th in  t h e i r  schools  and a l s o  gives  them informat ion on a lcoho l  and drug 

abuse. I t  accomplished some of t h e  n a t i o n a l  goa l s  i n  terms of  t r y i n g  t o  

November pages from school a c t i v i t y  p l a n n e r .  
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d i s p e l  some of  t h e  myths about a l c o h o l .  I t  a l s o  l e t s  them know t h a t  a  

program e x i s t s  and t r i e s  t o  i n s t i l l  t h e  i d e a  o f  a p p r o p r i a t e  i n t e r -  

v e n t i o n s .  

A f t e r  t h r e e  years  o f  p u b l i c  informat ion and educat ion programming, 

we f e l t  t h e  need t o  re-emphasize t h e  program and t h e  problem. I n  our  

f i r s t  t h r e e  t e l e v i s i o n  s p o t s  t h a t  was what we were t r y i n g  t o  do. I n  t h e  

second two s p o t s  we were t r y i n g  t o  i d e n t i f y  t h e  r e l a t i v e  r i s k  of a c c i -  

den t  a f t e r  d r ink ing  a l c o h o l i c  beverages and a l s o  t h e  e f f e c t s  of a lcohol  

on t h e  d r i v i n g  a b i l i t i e s .  I n  t h e  t h i r d  spo t  we f e l t  t h a t  t h e  s t a t e  had 

progressed t o  t h e  p o i n t  where they could i d e n t i f y  wi th  t h e  n a t i o n a l  

theme of g e t t i n g  people t o  make d r ink ing  and d r i v i n g  a s o c i a l  i s s u e  and 

g e t t i n g  people t o  t a k e  a c t i o n  t o  prevent  d r ink ing  and d r i v i n g .  This  i s  

what we t r i e d  t o  do wi th  t h e  l a s t  s p o t  f o r  a  you thfu l  audience.  

--Question--Do you g e t  t e l e v i s i o n  s p o t s  from Grey? 

--Answer--Yes. We're us ing them more now than p r e v i o u s l y .  The 

s p o t s  a r e  not  always used,  b u t  they  a r e  good and we t r y  t o  use 

them when a p p r o p r i a t e .  In  f a c t ,  we ' re  g e t t i n g  ready t o  send 

ou t  t h e  NHTSA I1Teddyt1 and I1Bartendert1 s p o t s  now. We h e l d  them 

f o r  awhile because we had our  own s ta tewide  program going.  We 

f e e l  t h a t  our programming should be designed t o  complement Grey 

r a t h e r  than c o n f l i c t  wi th  i t .  

South Caro l ina  has  a  l o t  of p u b l i c  s e r v i c e  programming, so  we have 

a  good r a p p o r t  wi th  our p u b l i c  s e r v i c e  people .  Te lev i s ion  people p l a y  

our  s p o t s  be fore  programs having anything t o  do wi th  a lcohol  o r  drugs .  

We add l o c a l  t a g s  t o  r a d i o  and t e l e v i s i o n  m a t e r i a l  from Grey, saying 

"Contact your l o c a l  Alcohol o r  Drug Help Center  o r  Local ASAP program." 

We f e e l  i t  has  much more impact t h a t  way. 



Alcohol Safety Action Project--Columbia, S.C. 
Televis ion spot- a arch' 11, 1975 
DUI What a Hassle,  30 seconds 

Visual Audio 

MS of young boy hanging up r e -  SFX: Bar sounds i n  back- 
ce iver  of ou ts ide  pay telephone. ground (sounds from juke- 
He looks a s  though he has been box). 
dr inking,  bu t  i s  not  f a l l i n g  
down drunk. (An ind ica t ion  
could be him pu t t i ng  down o r  
crushing a cup.) I t  should be 
an obvious ac t ion .  There 
should be f lash ing  l i g h t s  and 
an obvious bar  s e t t i n g  behind 
o r  near the booth. Boy s l i ngs  
casual-type coat over h i s  
shoulder,  begins walking towards 
corner (on sidewalk).  CU as  
boy begins t o  t a l k .  

Pride? Sure I 've got p r ide ,  
t h a t ' s  why Fred 's  p ick in1  me 
UP 
Last time, I was sure  I - 
could d r ive .  Yeah...I was 
a r r e s t ed ,  f inger -pr in ted ,  
locked up and f ined  $100. 
Not t o  mention my insurance 
going up and a DUI on my 
record. 

Boy reached corner.  Stands 
wait ing f o r  ca r .  SFX: Cars passing by. 

Horns, e t c .  

Proud? Yeah, proud t h a t  
I ' v e  got f r i ends  l i k e  Fred. 
He's giving me a r i d e  . . .  
'cause he wants me around 
tomorrow. 

ECU of boy's face as  he 
speaks i n t o  the camera. 

ASAP logo. Anncr: A publ ic  s e rv i ce  
announcement from your 
l oca l  Alcohol Safe ty  Action 
Program. 

Although we ge t  a l o t  of coverage on some of the  Grey spots  i n  South 

Carol ina,  we a l so  ge t  a l o t  of coverage on our state-produced spots .  

While it i s  not near ly  as much as we would l i k e  t o  have, the  f a c t  t h a t  



we've got loca l  people going t o  the  various radio 2nd t e l ev i s ion  s t a t i o n s  

makes a l l  the  d i f fe rence  i n  the world i n  terms of the amount of publ ic  

se rv ice  programming exposure we ge t .  

TWO of the spots  came across  j u s t  a  b i t  too "cute1'. In the f i r s t  

th ree  we attempt t o  i den t i fy  the program and the  problem. The l a s t  one 

complements Grey. We did,  i n  some measure, communicate the f a c t  t h a t  

persons should c a l l  f r i ends  i f  they've had too much t o  drink and a l so  get  

f r iends  t o  r e a l i z e  t h a t  they ought t o  be wi l l i ng  t o  take t h e i r  f r iends  

home. However, i t  may have been too sub t l e .  We w i l l  follow t h i s  by 

using Grey's "Bartender" spot .  

--Comment--I think you may be 

r i g h t  about how, f o r  r u r a l  

s t a t e s ,  where there  a r e  many 

communities, you might have 

t o  go back t o  more simple 

concepts. 

--Reaction--That Is the  

attempt of the f i r s t  th ree  

spots .  Now, hopeful ly,  

we've got them or ien ted  

enough t o  the  program and 

t o  the problem so  t h a t  we 

can continue with our 

t h r u s t  and complement Grey. 

We did b i l lboards  and pos te rs  on the l a s t  two campaigns, whereas we 

d i d n ' t  on the f i r s t  t h r ee .  In  the  f i r s t  pos te r  we d i d n ' t  c a l l  f o r  any 

ac t ion  on the forecas t  f o r  dr inking d r ive r s .  A l l  we did was t o  i d e n t i f y  

,,, .. g 
? 

US. DEPARTMENT OF TRANSPORTATION 
National Highway Traffic Safety Administration 

\,$,,ej W l i P 8 r g l o r  D C  23100 

P U B L I C S E R V I C E  PHOTOSCRIPT 6 0 S E C  F I L M  
- h , - # n , . , , "  

T f e  B A R T E N D E R  Co~rner:#oI N z  X X G R  29 60 r . d l l  IF 8 .  30 Ser length 

mmm ca.,e ,,, P S C  P $  - 3 %  , s*.: 100 C. .PC 8 e d "  ," b3-e 2 .  , e  , 8 : a t  h"* c:. .: 
- 3  . . . - -  . ,, r -  -. P , i - e *  .. - a -  - r 

c " . q l  ";r . L 1 G  i" .. J Y1.,. 

,:, ~ q C " , :  0 "~ b P C - *  % a  c mmm * s '  , : 8 * F  I i : I ?  e 8 8 -  PC 0 er., 1,, a :  , i  -,r a s  i* 3 0  r a,",, h* 7 . :  i s  a * o i  5 i.* 4": an; .a. he .p .;i c. 2 - <  b .  0 .  i :. - c -  d ~ " a  .an .. ic:e ~* Tb 3 hC s 9 - ..- s 

- rrc  , " i s  

sc t -  e x  7 - 5 8 ,  : 8 3 a - b e .  ? .  r o  - c .  .':..li L . - -?  -: '. .. I 
-a; r -  rnri. *)" ,e I r e  -he?  .. : . : ".. = - -  - - 
*' i - c  :. " '  h,. . ' ne ,:. - .. . ,e 



the  poss ib le  problem and i t s  e f f e c t s .  We d i d n ' t  ask them t o  do anything 

which i s  the na t iona l  t h r u s t  now--getting people involved. We thought 

the s t a r k  colors  and the scare  t a c t i c  would ge t  people 's  a t t e n t i o n .  In  

small counties we had t o  do t h a t  f i r s t .  

We read the Grey repor t  saying t h a t  k ids  don ' t  i d e n t i f y  with o r  

&*espect law enforcement and 

When developing the  l a s t  

spot  a  group of kids was 

consul ted.  They thought i t  

was t e r r i b l e .  So we k i l l e d  

t h a t  spo t ,  on which we had 

spent a  good dea l  of money. 

I  asked the  same k ids  t o  

look a t  t h i s  pos t e r .  Here 

h doesn't have to end this way. But because alcokd blurs we suggest countermeasure 
vision, impairs judgment and causes one to lose control 
of his coordination, drunken drivers are seven times techniques f o r  them t o  use: 

more likely to have an accident If you must drink and driving a  f r i e n d  home, 
drive, drink responsibly. 

Wi[FI1p ALCOHOL SAFETY ACTION PROGRAM 

e t c .  

In South Carolina, 

along guidel ines  t h a t  DOT 

has es tab l i shed  f o r  e x i s t -  

ing ASAP s i t e s ,  we a r e  continuing t o  inform people about the  program and 

t o  make drinking and dr iv ing  a  publ ic  s o c i a l  i s sue .  Now we a r e  sponsor- 

ing  responsible  hos t  and hostess  workshops. A meeting t h i s  November with 

Jaycee and Jaycee-Ette pres idents  w i l l  give the ASAP coordinators  the  

opportunity t o  meet with these  representa t ives .  



The ove ra l l  s t r a t egy  BUS TED! of t he  south Carolina ASm 

adminis t ra t ive  u n i t  i s  t o  

ge t  the  counties t o  pick 

up the programs on t h e i r  

UIH own. Next year t h e y ' l l  

have t o  foot  40% of the pro- 

gramming cos t s .  I f  they 

don ' t  get  community sup- 

What A Hassle! por t  s t a r t i n g  a t  the grass  

roo t s  l e v e l ,  then they 

Avold the hassle. Don't try to drlve get your friends either. If they get 
after drinking too much. Being drunk, put them up for the night, won't be ab le  t o  do ' t h a t .  
frisked, spending time behind bars, call a cab, or send them home with 
paying a $100 fine and higher in- a sober driver. After all, isn't that 
surance rates, plus irate parents are what friends are for? 

Another thing,  too,  i s  
just part of a DUI bust. Don't for- 

t h a t  i n  1978 i f  t he  pro- 

:=:[FiJ#w PLCOHOL SAFETY ACTION PROGRAM 

v i s iona l  d r i v e r ' s  l i cense  

b i l l  ha sn ' t  proven e f f e c t -  

i ve ,  we w i l l  have t o  use 

some o ther  technique. 

Another of the problems t h a t  i s  seen r egu la r ly  i n  s o c i a l  s i t u a t i o n s  

i s  t h a t  when people a r e  t o t a l l y  i neb r i a t ed ,  and t h e i r  f r i ends  say,  Ifcan 

you dr ive? ,"  n a t u r a l l y ,  the  response i s  "Yes.If Grey's research a l so  

backs t h i s  up; people don ' t  know when another person has had too much t o  

dr ink .  

--Comment--I've seen a  theme encouraging parents  t o  be wi l l i ng  t o  dr ive  

t h e i r  kids home i f  they c a l l  from a  pa r ty  and a r e  too drunk t o  dr ive  them- 

se lves  home. 



--Question--But how can you sugges t  we go about doing t h a t ?  How 

can we encourage p a r e n t s  and k i d s  t o  accep t  t h a t  countermeasure? 

--Answer--We need a  l o t  o f  p u b l i c  in fo rmat ion  t a l e n t  t o  come up 

wi th  a  s o l u t i o n  t o  t h a t .  

--Comment--I d o n ' t  th ink  t h e  k i d s  w i l l  c a l l  t h e i r  p a r e n t s .  

--Comment--It's a  Kay of  g e t t i n g  p a r e n t s  t o  unders tand what t h e  s i t u -  

a t i o n  is  wi th  t e e n a g e r s - - t h e y ' r e  going t o  d r i n k  anyway. They might a s  

w e l l  g e t  used t o  i t  and t r y  t o  h e l p  by d r i v i n g  them home. 

--Comment--We f a c e  t h i s  wi th  our  Alcohol Education Program f o r  high 

schoo l  k ids  (7 th  through 10th  g r a d e s ) .  Some people  wonder why we b o t h e r  

t o  t a l k  t o  them about a l coho l  and d r i v i n g .  The problem wi th  t h e s e  k i d s  

i s  t h e y ' r e  no t  d r i v i n g  themselves a t  t h i s  age ,  b u t  they  might i n f l u e n c e  

t h e i r  p a r e n t s  t h e  same way t h a t  they  i n f l u e n c e  t h e i r  p a r e n t s  t o  use  

s e a t b e l t s .  Perhaps they can i n f l u e n c e  t h e i r  p a r e n t s  i n  t h i s  a r e a  even 

i f  t h e y ' r e  n o t  d r i v i n g .  
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This research of the  Universi ty  of Michigan has nothing t o  do with 

alcohol and highway s a f e t y .  I t  has t o  do with how young people ge t  i n -  

formation, how they r e l a t e  t o  i t ,  and what the  outcomes a r e .  We chose t o  

approach t h i s  from a t h e o r e t i c a l  po in t  of view. That i s  t o  say, we were 

i n t e r e s t e d  i n  how media messages do o r  do not  a f f e c t  people.  For years 

t he re  has been what was r e f e r r ed  t o  a s  a  lthypodermic needle e f f e c t . "  

I f  you ge t  the  stimulus j u s t  r i g h t ,  it w i l l  do the  job. There has been 

a  t rend away from t h a t .  Our research  found t h a t  media don1 t produce 

e f f e c t s  i n  a cons i s t en t ,  pa t te rned  way. A t  l e a s t ,  we have a  hard time 

f inding them. However, I be l i eve  they a r e  e f f e c t i v e .  The problem i s  

t h a t  it i s  an i n t e r a c t i o n  between the  needs, motivations,  and 

cha rac t e r i za t ions  of the  people on the  receiving s i d e  and the  a t t en t ion -  

g e t t i n g ,  s p e c i f i c  o r  non-specif ic ,  c h a r a c t e r i s t i c s  of  the  s t imulus,  the  

message, or  t he  various kinds of veh ic l e s .  I 'm su re  you a r e  aware of 

t he  Surgeon-General's r epo r t  on smoking and of a l l  the debates on t e l e -  

v i s ion  violence and ch i ldren .  Much research on these  top ic s  has come 

out of the labora tory .  I t  i s  very d i f f i c u l t  t o  apply t h i s  t o  r e a l  l i f e .  

But by the  same token, survey research does not  have the  appropriate  

experimental cont ro ls  enabling one t o  know j u s t  where the  explanation 

l i e s .  

A t  the Universi ty  of Michigan we conducted a  f i e l d  experiment, 

We received a  gran t  from the  John and Mary Markle Foundation i n  New 

York. We got supplemental g ran t s  from NIM, from N I D A ,  and from the  

Population Research Fund of t he  Universi ty  of Michigan. We pu t  
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t o g e t h e r  a f o u r - t o p i c  f i e l d  experiment.  We matched two c i t i e s  on t h e  

b a s i s  o f  media markets a l o n e - - F l i n t  and Toledo. The f i r s t  t o p i c  we chose 

was "family planning informat ion. ' '  We knew we'd have a  hard t ime pene- 

t r a t i n g  households if we asked very  d a r i n g  q u e s t i o n s ,  y e t  t h i s  i s  a d i f -  

f i c u l t  problem f o r  young people .  Other  t o p i c s  were a l c o h o l ,  d rugs ,  and 

occupa t iona l  a s p i r a t i o n s .  These a r e  t h e  kinds  o f  cho ices  t h a t  young 

people a r e  o f t e n  fo rced  i n t o  o r  a r e  a p t  t o  have t o  make some d e c i s i o n  

about .  I f  t h e  cho ices  a r e  n o t  made then we have some p e r s p e c t i v e  on t h e  

kind o f  t r o u b l e  they  may run i n t o  i n  t h e  f u t u r e .  We were u n s a t i s f i e d  

with t h e  p u b l i c  s e r v i c e  announcement approach t o  t h e s e  t o p i c s .  When our  

campaign was running i t  was Nat iona l  Drug Week and we had s t u d e n t s  

monitor TV c o n t i n o u s l y .  I n  our a r e a  we found on ly  t h r e e  PSAts on drugs 

dur ing Nat ional  Drug Week. The PSAts a r e  pu t  i n  i n  c e r t a i n  s t a t i o n s ,  

and I t h i n k  people overgenera l i ze  t h e i r  r each .  We c o u l d n ' t  a f f o r d  t h a t  

i n  t h e  con tex t  o f  what we were doing,  so  we purchased t ime on rock r a d i o  

s t a t i o n s  and pu t  t o g e t h e r  adver t isements  t h a t  would be played 400 t o  500 

t imes a  month on a  s p e c i f i c  t o p i c  i n  one c i t y .  The o t h e r  c i t y  was used 

a s  a  c o n t r o l .  We reversed  t h e  procedure so  t h a t  i n  t h e  a l t e r n a t e  c i t y  

we r a n  a  d i f f e r e n t  campaign s h o r t l y  t h e r e a f t e r .  We interviewed ado les -  

c e n t s  t h r e e  d i f f e r e n t  t imes over a  y e a r  t o  analyze before -and-a f te r  

e f f e c t s .  

The f i r s t  campaign d e a l t  wi th  family  p lann ing .  We r a n  i n t o  some 

i n t e r e s t i n g  problems t h e r e .  Whenever we used t h e  word "period" o r  

"time of t h e  month," we c o u l d n ' t  buy t ime f o r  t h o s e  s p o t s  because t h e y  

were seen a s  promoting promiscui ty  and t h e  r a d i o  s t a t i o n s  d i d n ' t  t h i n k  

t h a t  was i n  t h e i r  b e s t  i n t e r e s t s .  I t  w a s n ' t  a s  much o f  a  problem f o r  



a lcoho l  and drugs because everybody saw t h a t  a s  a l e g i t i m a t e  problem. 

So our  a lcoho l  and drug adver t isements  were accepted.  

NIAAA thought t h e  f i r s t  s e t  of family  planning ads were t e r r i b l y  

n a i v e ,  and I'm s u r e  they  were. I'm n o t  an a d v e r t i s i n g  person.  We con- 

s t r u c t e d  one-minute soap operas .  For example: 

Two g i r l s  t a l k i n g  i n  schoo l :  
llWould you l i k e  t o  go f o r  a swim a f t e r  s ~ h o o l ? ' ~  
''No, no I can '  t .  I 've  go t  my per iod  and I understand you 

f a i n t  when you go i n  t h e  water  when you've go t  your 
pe r iod  . I 1  

"Oh, t h a t ' s  hogwash, t h a t ' s  an o l d  wives t a l e . "  
I1Well, 1 donf t know much about t h a t  . I 1  

"Well, t a l k  t o  your mother.It 
"No, I  r e a l l y  c a n ' t .  I t ' s  a  d i f f i c u l t  t o p i c . "  

Then we'd give  informat ion about l o c a l  h e a l t h  c e n t e r s  they  could v i s i t .  

We d i d  t h e  same t h i n g  f o r  drug and f o r  a lcoho l  adver t isements  us ing  d i f -  

f e r e n t  k inds  of s t i m u l i .  

For a lcoho l  we used l l a u d i o - t r i g g e r s . ' t  You've heard t h e  term 

"v ideo- t r iggers . "  This type of f i lming  has  been done exper imental ly  a t  

t h e  Univers i ty  o f  Michigan, us ing  a quick v i s u a l  s t imulus .  People a r e  

i n t r i g u e d  by i t ,  bu t  they  d o n ' t  g e t  a c o n s i s t e n t ,  continuous message. 

With r a d i o  we used "audio-triggersf1--breaking b o t t l e s ,  screaming s i r e n s ,  

c h a r a c t e r i z a t i o n s  of t h e  t h i n g s  people a s s o c i a t e  wi th  d r ink ing  and d r i v -  

i n g .  Then a t  t h e  end we i n s e r t e d  informat ion about l o c a l  h e a l t h  c e n t e r s  

where they could g e t  informat ion.  

Our b a s i c  a t tempt  was n o t  t o  change a t t i t u d e s  o r  behav ior ,  b u t  t o  

s e e  whether people learned t o  cognize t h e  messages themselves.  The d i s -  

cuss ion around t h e  t a b l e  t h i s  morning i n d i c a t e s  t h a t  people a r e  cogniz- 

i n g  t h e  messages, bu t  they  wonder whether a t t i t u d e s  a r e  being changed. 

I 'm n o t  s o  s u r e  they  i n t e r p r e t  the  messages a t  a l l .  T h a t ' s  t h e  f i r s t  

i s s u e  with which we have t o  be concerned. 



THERE ARE A LOT OF THINGS YOU CAN DO WITH A BOTTLE 
Radio s p o t  -- 60 seconds 

SFX Audio : 

Fade i n  wi th  s e v e r a l  v o i c e s  d e p i c t -  Male, b lack  vo ice  
i n g  p a r t y  s i t u a t i o n .  Conversat ion 
u n i n t e l l i g i b l e .  There a r e  a  l o t  o f  t h i n g s  

you can do wi th  a  b o t t l e .  
You can s h a r e  it wi th  
f r i e n d s .  

Sounds o f  waves b reak ing  and 
s e a g u l l s .  Breaking b o t t l e .  

Crowd cheer ing .  

Cheering fades  o u t .  

S i r e n ,  followed by sc reech ing  
b r a k e s .  Car whizzes by a s  
sc reech ing  comes t o  a  h a l t  and 
c a r  door slams. 

Heavy door c l o s i n g  loud ly ;  
b o t t l e  f a l l s  and r o l l s  along 
t h e  pavement. 

Sound of b o t t l e  t o p  being r e -  
moved. B o t t l e  top  c l a t t e r s  t o  
t a b l e .  Sound o f  b e e r  being 
poured i n t o  a  g l a s s .  

Launch a  s h i p ,  

Ce lebra te  a  v i c t o r y ,  

Or go t o  j a i l .  

Make y o u r s e l f  a  bum, 

o r  j u s t  r e l a x  a f t e r  a  
long day. 

There a r e  a  l o t  o f  t h i n g s  
t h a t  a  b o t t l e  can do t o  
you. You might want t o  
t a l k  i t  over  wi th  your 
f r i e n d s  o r  fami ly .  Or 
c o n t a c t  your h igh  school  
s t u d e n t  s e r v i c e  c e n t e r .  
Or phone UP i n  F l i n t .  
785-0855. T h a t ' s  
785-0855. 

There a r e  a  number o f  d i f f e r e n t  p i e c e s  of in fo rmat ion  h e r e  t h a t  may 

i n t e r e s t  you. I hope t h a t  they  have some re levance  s o  t h a t  you can con- 

v e r t  my r e s e a r c h  i n t o  some p r a c t i c a l  p e r s p e c t i v e .  We d i d  f i n d  out  about 

teenage use  o f  drugs  and a l c o h o l .  Now t h a t  n a t i o n a l  f i g u r e s  a r e  o u t ,  I 
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s e e  t h a t  ours  a r e  n o t  f a r  o f f ,  though t h e r e  a r e  some d i f f e r e n c e s ,  We 

showed about 23% abs t inence  from a l c o h o l ,  mar i juana o r  poly-drugs and 

about 70-75% f o r  a lcoho l  on ly .  

I n  our f i r s t  s t u d y  on family  planning we found t h a t  what made t h e  

d i f f e r e n c e ,  more than anything e l s e ,  was how a person perceived t h e  people 

around him o r  h e r ;  i n  p a r t i c u l a r  t h e  mother, t h e  f a t h e r ,  o r  a peer--someone 

whom they  considered t o  be a person they 've  t a l k e d  t o  about t h e  t o p i c .  I n  

our  soc iomet r ic  des ign ,  we a c t u a l l y  in terviewed t h e s e  p e e r s  and mothers 

and f a t h e r s .  We could g e t  up t o  four  peers--one f o r  each topic--because  

i t ' s  n o t  inconceivable  t h a t  a person would choose a d i f f e r e n t  peer  f o r  

each t o p i c .  We found t h a t ,  i n  g e n e r a l ,  you always perce ived  your p e e r ,  

r e g a r d l e s s  of t h e  t o p i c ,  a s  congruent with you--not smar te r  than you, n o t  

l e s s  smart  than you, b u t  about t h e  same. With regard  t o  family  planning,  

t h e  mother and f a t h e r  were seen a s  much more congruent.  With regard  t o  

a l c o h o l ,  t h e  mother and f a t h e r  were seen as  ahead o r  congruent,  bu t  very  

seldom were behind.  With drugs i t  was j u s t  t h e  r e v e r s e .  With drugs you 

were s e e i n g  your mother and f a t h e r  a s  n o t  ve ry  knowledgable, al though 

perhaps congruent as  you g e t  o l d e r .  That p a r t i c u l a r  c h a r a c t e r i s t i c  

a lone t r i g g e r e d  our th ink ing  about whether,  indeed,  substance a s  it i s  

used i n  i t s  g e n e r i c  sense ,  i s  t h e  appropr ia te  way t o  t a r g e t  messages. 

We d i d  f i n d  i n  family  planning t h a t ,  i f  people t a l k  t o  t h e i r  p a r e n t s - -  

t o  r a i s e  a ques t ion  such a s  t h e  one s t a t e d  e a r l i e r - - t h e y  were much more 

l i k e l y  t o  cognize messages i f  t h e r e ' s  good communication between t h e  

mother o r  t h e  f a t h e r  and t h e  c h i l d .  I n  f a c t ,  t a r g e t i n g  messages toward 

t h e  i n s t i g a t i o n  o f  t a l k i n g  i s  bound t o  be p roduc t ive  i n  terms o f  r a i s i n g  

t h e  s a l i e n c e  enough so  t h e r e  i s  p o t e n t i a l  cognizance o f  messages. A t  

l e a s t ,  t h a t  i s  my i n t e r p r e t a t i o n  of t h e  d a t a .  Another p r e d i c t o r  of our  



campaign e f f e c t i v e n e s s  was whether a  person was l i k e l y  t o  t r y  t o  o b t a i n  

informat ion from t h e  media. That i s  t o  s a y ,  us ing  t h e  non-soc ia l  i n f o r -  

mation sources  t o  b r i n g  you i n t o  some congruence w i t h  peop le  around you. 

I f  you saw yourse l f  a s  ahead, t h e r e  was no reason t o  r e l y  upon t h e  

people  around you, bu t  r a t h e r  you would be us ing  t h e  media even more. 

So you would expect  more use  f o r  t h e  people  who saw themselves a s  ahead. 

A t  t h e  beginning t h i s  worked p e r f e c t l y  i n  t h e  fami ly  planning campaign; 

however, it d i d n ' t  con t inue .  

Alcohol f e l l  somewhat i n t o  t h e  same p a t t e r n .  Talking was a  ve ry  

impor tan t  p r e d i c t o r  of how much people  could cognize in format ion .  With 

regard  t o  d r u g s ,  i t  was as  i f  people  around you r e a l l y  weren ' t  ve ry  

h e l p f u l  a t  a l l .  That was t h e  r e s u l t  of c r o s s - s e c t i o n a l  d a t a  taken i n  

pe rsona l  i n t e r v i e w s .  We asked people  t o  l i s t  t h e  kinds  o f  messages they  

had come i n  c o n t a c t  wi th  about drugs  on t e l e v i s i o n ,  r a d i o  o r  b i l l b o a r d s ,  

o r  i n  books, magazines, pamphlets,  o r  movies. We found t h a t  t h e r e  a r e  

d i f f e r e n t  numbers o f  messages i n  d i f f e r e n t  channe l s ,  p a r t l y  due t o  t h e  

channel c a r r y i n g  t h e  in format ion ,  bu t  p a r t l y  because some channels  j u s t  

a r e n ' t  a p p r o p r i a t e .  Some media program f o r  t e e n a g e r s  14 t o  17.  Yet,  

i t ' s  amazing how much people g o t  o u t  o f  t h e  d i f f e r e n t  channels .  TV was 

t h e  most important  channel wi th  regard  t o  a l c o h o l .  With d rugs ,  news- 

papers  and TV were most impor tan t .  For d rugs ,  f i l m s  and p o s t e r s  were 

impor tan t ,  b u t  t h i s  was n o t  t r u e  f o r  a l c o h o l .  My i n s t i n c t s  i n d i c a t e  

t h a t  t h e r e  a r e  n o t  a s  many a lcoho l  f i l m s  o r  a s  many a lcoho l  p o s t e r s  

a v a i l a b l e  i n  schoo ls  r e l a t i v e  t o  drug f i l m s  and p o s t e r s ,  because drugs  

have been a r e c e n t  s a l i e n t  t o p i c .  That i s  an a r e a  t h a t  s t r i k e s  me a s  

being q u i t e  f r u i t f u l  i n  terms o f  pursuing an in format ion  d i s semina t ion  



campaign on a lcoho l .  There seems t o  be more informat ion about drugs i n  

newspapers, books, magazines, and pamphlets. Alcohol was no t  found t o  be 

a  h i g h - p r i o r i t y  t o p i c ,  though it was more v i s i b l e  than family  planning,  

which i s  n e a r l y  a  taboo t o p i c .  I n  t h e  s t a t e  of Michigan, f o r  example, 

family planning may n o t  be taught  i n  schoo ls .  

The choice  and use of d e l i v e r y  v e h i c l e  f o r  p u b l i c  informat ion 

messages seems t o  be of high importance. We found a  s i g n i f i c a n t  r e -  

l a t i o n s h i p  between t h e  number of messages d i sc r imina ted  and t h e  amount 

of knowledge a  person had i n  t h e s e  a r e a s .  Our major measure o f  knowledge 

i n  drugs and a lcohol  was number of p l a c e s  you could go t o  g e t  f u r t h e r  

information o r  h e l p .  The p lace  most o f t e n  mentioned was a  d o c t o r ' s  

o f f i c e .  A number of d i f f e r e n t  p laces  were named, bu t  t h e r e  was a  s t rong  

c o r r e l a t i o n  between t h e  d i sc r imina t ion  of messages pro  and con (adver- 

t i sements  ve rsus  non-advertisements)  which c o r r e l a t e d  very  s i g n i f i c a n t l y  

with peop le ' s  knowledge about p l a c e s  t o  go f o r  h e l p .  

We asked o t h e r  ques t ions  which might be o f  i n t e r e s t  t o  you. Those 

d e a l t  with whether they had heard t h e  messages i n  our campaign. Our 

campaign on a lcohol  was a  roa r ing  f a i l u r e .  I almost h a t e  t o  confess  

t h i s ,  bu t  it  happens, and I th ink  one has t o  t a k e  i n t o  account t h a t  

t h e s e  r e a l - l i f e  s i t u a t i o n s  a r e  r e a l l y  q u i t e  d i f f e r e n t  i n  experiments.  

There were s i g n i f i c a n t l y  more messages d i sc r imina ted  i n  t h e  c o n t r o l  c i t y  

than i n  t h e  experimental  c i t y .  I ' v e  t r i e d  t o  t r a c e  t h i s  o u t ,  and I 

th ink  I have a  s o l u t i o n .  People had no t  a c t u a l l y  heard more messages, 

they j u s t  had more i n i t i a l  knowledge. There a r e  a  number o f  i s s u e s  t h a t  

a r e  methodological i n  t h i s  i n s t a n c e .  But when you look a t  t h e  a b s t a i n e r s  

ve rsus  t h e  u s e r s  of a lcoho l ,  t h e r e  were no d i f f e r e n c e s  between hear ing  

and n o t  hear ing  campaign messages, and t h e r e  were no d i f f e r e n c e s  between 



c i t i e s .  This  was a  campaign o f  500 s p o t s  i n  prime-time, 4:00 t o  9 :00,  

on t h e  major rock r a d i o  s t a t i o n s  i n  t h e  exper imental  c i t y .  T h e r e ' s  no 

doubt t h a t  we were having an impact.  

SOME GOOD SCENES GET STRANGE 
Radio Spot - -  45 seconds 

SFX: Woman's v o i c e ,  laughing s o f t l y ,  then louder .  
F i n a l l y ,  l a u g h t e r  t u r n s  t o  sobbing which 
fades  o u t  a s  man's v o i c e  beg ins  ... 

Black male v o i c e :  Some good scenes  g e t  s t r a n g e .  
Drinking can be  l i k e  t h a t .  You can laugh.  
You can c r y .  Find o u t  why. Talk i t  over  
wi th  your f r i e n d s  o r  fami ly  o r  c o n t a c t  your 
h i g h  school  s t u d e n t  s e r v i c e  c e n t e r .  Or 
phone UP i n  F l i n t .  785-0855. T h a t ' s  
785-0855. 

Some non-experimental  f i n d i n g s  a r e  i n t e r e s t i n g  wi th  r e g a r d  t o  t h e  

family  planning campaign. To use  an example: t h e  agenc ies  who were go- 

i n g  t o  keep t r a c k  o f  t h e  number o f  phone c a l l s ,  s o  weld have a  

behav iora l  measure o f  outcome, q u i t  a f t e r  t h e  f i r s t  f o u r  days .  They were 

so  p r o f e s s i o n a l i z e d  t o  h e l p  s u i c i d e  v i c t i m s  r a t h e r  than  people  who might 

have t r i v i a l  problems t h a t  they  d i d n ' t  want t o  be bo thered  wi th  i t .  I t ' s  

an i n t e r e s t i n g  examination o f  t h e  way i n  which p r o f e s s i o n a l i z a t i o n  o f  

h e l p  agenc ies  can o f t e n  go awry. I n  one o f  our  s p o t s  we mentioned fami ly  

educa t ion  courses  a s  lll~lickey Mouse." The t e a c h e r s  i n  t h e  c i t y  were i n -  

s u l t e d  by t h e i r  s t u d e n t s  saying I'I'm t a k i n g  a  'Mickey Mouse' course ,  I 

heard i t  on r a d i o . "  Both our  o f f i c e  and s e v e r a l  r a d i o  s t a t i o n s  go t  c a l l s  

from t h e  School Board. I n  t h e  end we had t o  I1bleep1' t h e  use  of "Mickey 

MouseI1 from t h e  commercials t o  s t a y  on t h e  a i r ,  even though we were pay- 

i n g  f o r  t h e  a d s .  The s t a t i o n s  saw it a s  a f f e c t i n g  t h e i r  marketing and 

t h e i r  g e n e r a l  image. 



We did ask some quest ions about whether people sought information 

from the  time of our f i r s t  interview u n t i l  t he  time of the  second i n t e r -  

view. One of the  th ings  t h a t  we were t ry ing  t o  i n s t i g a t e  was information- 

seeking behavior.  We're not t ry ing  t o  change an a t t i t u d e .  We're provid- 

ing places t o  ge t  information. Although the  f indings a r e n ' t  s i g n i f i c a n t ,  

t he re  i s  a cons is ten t  p a t t e r n  which i s  very upse t t i ng .  I don ' t  want t o  

p lace  a  l o t  of a t t e n t i o n  on i t ,  but  I want t o  draw your a t t e n t i o n  t o  it 

j u s t  t o  keep it i n  mind. Th i r ty  years ago there  was an e f f e c t  ca l l ed  

"narcot izing dysfunction." People think they know more i f  they 've heard 

a l i t t l e  b i t  of a  message i n  the media about something, and i t  of ten  

de t e r s  t h e i r  ac t ion  a s  opposed t o  enhancing i t .  We found t h a t  people who 

heard the message a c t u a l l y  sought l e s s  information than those people who 

d i d n ' t  between the f i r s t  time and the second time. Though t h i s  was not  

a  s t a t i s t i c a l l y  s i g n i f i c a n t  t r end ,  there  was a  p a t t e r n  i n  every ins tance .  

People say t o  themselves, "1 don ' t  have t o  seek any more information, 

because I j u s t  learned ~orne th ing . '~  But they r e a l l y  d i d n ' t  l earn  any- 

t h ing .  We know t h a t  because we d i d n ' t  give them much t o  learn  about.  

We couldn ' t  ge t  those kinds of commercials on the  a i r .  But t he re  i s  a  

p a t t e r n  the re  t h a t  needs t o  be considered. For example, a t  the  Univer- 

s i t y  of Michigan someone claimed. to have found a  negat ive consequence 

of showing messages. I don ' t  want t o  be an a l a rmis t ,  bu t  I do want t o  

draw your a t t e n t i o n  t o  i t .  Sometimes, i f  you ' re  looking f o r  behavioral 

outcomes, you need t o  understand t h a t  you may have de ter red  people i n  a  

s l i g h t  amount, a t  l e a s t  f o r  the  moment, by v i r t u e  of having given them 

enough t o  s a t i s f y  them f o r  the present .  Again, I emphasize t h a t  t h i s  

was not  s t a t i s t i c a l l y  s i g n i f i c a n t ,  bu t  was a  p a t t e r n .  



26 

Another t h i n g  t h a t  i s  q u i t e  c l e a r  t o  us i s  t h a t  i f  you ask people  

t h e  k inds  o f  messages t h e y  d i s c r i m i n a t e ,  you g e t  ve ry  i n t e r e s t i n g  

p i c t u r e s  o f  t h e  channels  d e l i v e r i n g  t h e  in format ion .  For example, we 

were r a t h e r  s u r p r i s e d  t o  f i n d  t h a t  so  many people knew about occupat ions  

from t e l e v i s i o n .  I t  t u r n s  o u t  t h a t  two c l a s s e s  o f  adver t i sements  have 

been making a  tremendous impact.  One i s  t h e  Control  Data I n s t i t u t e  and 

t h e  o t h e r  i s  a  t r u c k  d r i v e r  schoo l .  They have a  tremendous impact i n  

terms o f  what people  th ink  a r e  j o b s .  The newspaper want ads a r e  a l s o  

ve ry  b i g .  People know t h i s  i s  where t o  go f o r  job in format ion .  The 

p o i n t  i s  t h a t  t h e  word "jobs" o f t e n  has  a  double meaning f o r  peop le .  

When we asked t h e  q u e s t i o n  "What do you th ink  t h e  words ' f ami ly  p l a n n i n g '  

mean?," 50% d i d n ' t  know. So anybody p u t t i n g  fami ly  p lann ing  in format ion  

on b i l l b o a r d s  was having problems. 

The same t h i n g  i s  t r u e  f o r  a lcoho l  and drugs because o f t e n  people  

have a  hard time d i s t i n g u i s h i n g  between e t h y l  a lcoho l  and o t h e r  k inds  o f  

t h i n g s  t h a t  a t t a c h  t o  t h a t  word. Jobs ,  a l c o h o l ,  and fami ly  planning a r e  

a l l  d i f f i c u l t  terms f o r  a d o l e s c e n t s  t o  come t o  g r i p s  w i t h .  We had t o  

s t a n d a r d i z e  t h e  survey ins t rument  so  t h a t  t h e  f i r s t  q u e s t i o n  "Do you 

know what ' family  p lann ing '  means?" a c t e d  a s  a s t i m u l u s  f o r  t h e  r e s t  o f  

t h e  i tems i n  our  q u e s t i o n n a i r e .  We d i d n ' t  do t h i s  f o r  drugs  o r  a lcoho l  

because we were s u r e  people  would know more. I t  wasn ' t  u n t i l  l a t e r  

t h a t  we found o u t  t h a t  we w e r e n ' t  q u i t e  on t a r g e t .  Again, c e r t a i n  

channels  car ry  more o f  a  s p e c i f i c  k ind of in fo rmat ion .  The most 

informat ion-  laden channel we found was school f i l m s  because t h e y  r e  

e d u c a t i o n a l l y  organized.  Newspapers g e n e r a l l y  con ta ined  most i n f o r -  

mation on g e t t i n g  jobs .  Regarding b i l l b o a r d s ,  t h e  main campaign theme 

was j o i n i n g  t h e  Army; 40 o r  50% o f  b i l l b o a r d s  mentioned t h e  Army. 



Media usage d o e s n ' t  seem t o  be a s  c l e a r - c u t  a s  i t  used t o  be .  That 

i s  one of t h e  reasons  we've gone away from measures of exposure,  measures 

o f  t ime,  and number of hours people a r e  i n  c o n t a c t  wi th  messages dur ing  

t h e  y e a r ,  t o  asking them what i t  i s  they 've  l ea rned  a t  f i r s t  c o n t a c t .  

When we asked,  "Did you h e a r  a  message?", people answered, uYes.17 Yet 

we go t  no s i g n i f i c a n t  r e s u l t s  when we asked,  "What d i d  you hear?" We a r e  

a b l e  t o  t e l l  whether they a c t u a l l y  heard something reasonable  a s  opposed 

t o  j u s t  c la iming t o  have heard something. Then our p a t t e r n  of expec- 

t a t i o n s  i n  t h e  d a t a  f a l l s  t o g e t h e r .  

We a r e  now t r y i n g  t o  look a t  c r o s s - t o p i c  comparisons. General theory  

o f  mass communication resea rch  always organizes  i t s e l f  around t h e  

l i t e r a t u r e  t h a t ' s  pub l i shed ,  and most money i n  t h e  p a s t  has  gone i n t o  

p o l i t i c a l  s t u d i e s  as  opposed t o  t h i s  k ind o f  s t u d y .  I n  f a c t ,  we ' re  f i n d -  

ing  l a r g e  t o p i c  d i f f e r e n c e s ,  I t  has  t o  be understood t h a t  y o u ' r e  n o t  

d e a l i n g  wi th  t h e  same phenomenon when you use d rugs ,  a l c o h o l ,  and family  

planning a s  t o p i c s .  My s p e c u l a t i o n  i s  t h a t  t h e  p a r e n t s  a r e  perceived a s  

more knowledgable about sex  and a lcohol  because they have more c o n t a c t  

with both  than c h i l d r e n  do.  Drugs a r e  perceived a s  n o t  being used by 

a d u l t s  and,  t h e r e f o r e ,  c h i l d r e n  d o n ' t  see  a d u l t s  a s  a  p o s i t i v e  c o n t r i -  

bu to ry  re fe rence  f o r  in fo rmat ion .  Evidence i n d i c a t e s  t h a t  t a l k i n g  

behavior  i n  t h e  family i s  a  ve ry  important phenomenon and t h e  mother i s  

t h e  c l e a r  t a r g e t .  The mother i s  much more t a l k e d  t o  even wi th  c ross - sex  

d i f f e r e n c e s .  She ' s  t h e  one who's a t  home t h e  most. Those a s p e c t s  should 

be concentra ted on. Prel iminary r e s u l t s  wi th  regard  t o  an NIAAA p o s t e r  

e n t i t l e d  "Talk t o  your b ro ther"  i n d i c a t e d  it d i d  n o t  work. This  con- 

f l i c t s  wi th  t h e  s p e c u l a t i o n s  t h a t  I 'm making. But I 'm n o t  so  s u r e  t h a t  



2 8 

t h a t  d i d n ' t  have t o  do wi th  t h e  way i n  which t h e y  went about t h e i r  r e s e a r c h  

a s  opposed t o  o t h e r  a s p e c t s  o f  t h e  campaign. 

One ve ry  important  i s s u e  i s  t h a t  you r e a l l y  have t o  be concerned with 

what people c la im they 've  d i s c r i m i n a t e d  a s  opposed t o  what t h e y ' v e  merely 

been exposed t o ,  a l though t h e r e ' s  obviously  a  r e l a t i o n s h i p - - t h e  more you 

watch t h e  more y o u ' r e  l i k e l y  t o  be  exposed and,  t h e r e f o r e ,  t h e  more l i k e l y  

you a r e  t o  be a b l e  t o  say  you have seen i t .  I should  add q u i c k l y  t h a t  we 

d i d  not  ask about a d v e r t i s i n g  p e r  s e .  We asked,  "What have you seen?,"  

which included adver t i sements  a s  we l l  a s  s t o r i e s  about drug r a i d s ,  e t c .  

There i s  a  p a t t e r n .  That i s  t o  s a y ,  people  d o n ' t  watch o n l y  ads  o r  on ly  

o t h e r  s t o r i e s .  I f  t h e y ' r e  i n t e r e s t e d  i n  t h e  t o p i c ,  they  watch a l l  a s p e c t s  

of i t .  Our evidence i s  very  f l imsy  on t h i s  t o p i c  b u t  it seems t o  me t h a t  

i t ' s  a  b i t  premature f o r  t h e  smal l  group o f  lawyers who want t o  t a k e  a l l  

pharmaceut ica l  and a lcoho l  a d v e r t i s i n g  o f f  t e l e v i s i o n  from 9:00 a.m. t o  

9 :00  p.m. There i s n ' t  c l e a r  d i s c r i m i n a t i o n  on t h a t  t o p i c .  Drugs and 

a lcoho l  c o n s t i t u t e d  on ly  about 10% o f  a l l  t h e  mentions we had.  With o u r  

d a t a  we w i l l  be a b l e  t o  compare a d u l t  ve r sus  ado lescen t  p e r c e p t i o n  o f  

s p e c i f i c  t o p i c s  w i t h i n  t h e  same fami ly .  

--Comment--I t h i n k  i t ' s  o f t e n  more meaningful f o r  people  t o  s e e  t h e  

messages r a t h e r  than  j u s t  h e a r  them. On r a d i o  i t ' s  a  proven f a c t  t h a t ,  

when d e a l i n g  wi th  t e e n a g e r s ,  you have t o  use  music.  And you have t o  use  

t h e  r i g h t  s t a t i o n s ,  t h e  contemporary s t a t i o n s ,  t o  g e t  t h e i r  a t t e n t i o n .  

I c a n ' t  t e l l  how much you've done a long t h e s e  l i n e s .  



SOUNDS OF NATURE 
Radio s p o t  - -  60 seconds 

SFX 

Birds  c h i r p i n g .  

Low muffled crowd sound fades  i n  
a s  1 s t  vo ice  speaks .  D i s t i n c t i v e  
above murmur i s  sound of v o c a l i s t  
i n  rock band. 

Motorcycle s t a r t s .  

Motorcycle a c c e l e r a t e s  and moves 
away. 

S i t a r  music. 

Audio 

Female #1 :  Sounds o f  
n a t u r e  r e a l l y  t u r n  me on. 

Male #1: I r e a l l y  g e t  
i n t o  music. 

Female # 2 :  Cycles r e a l l y  
g e t  me h igh .  

Male # 2 :  J u s t  t h i n k i n g  and 
g e t t i n g  i n t o  myself t u r n s  
me on. 

blale #3:  Oh yea? Well, 
t h i s  i s  what I'm i n t o .  

Sound of b o t t l e  top  being removed. 
B o t t l e  top  c l a t t e r s  t o  t a b l e .  
Sound o f  b e e r  f i l l i n g  g l a s s .  

Black announcer: I f  t h e  
l a s t  sound i s  t h e  only  one 
t h a t  t u r n s  you on, you may 
be miss ing something. Talk 
it over  wi th  f r i e n d s  o r  
family  o r  c o n t a c t  your h igh  
school  s e r v i c e  c e n t e r .  O r  
phone UP i n  F l i n t .  
785-0855. That Is 785-0855. 

--Response--We d i d  t h a t .  Some s t a t i o n s  i n s i s t e d  on p u t t i n g  music behind 

our speaking p a r t s ,  so they  wouldn' t  l o s e  t h e  c h a r a c t e r  o f  t h e  ad f o r  t h e  

youth audience.  P a r t i c u l a r l y  wi th  t h e  a lcoho l  adver t i sements ,  we k e p t  t h e  

music up, we kep t  t h e  s t imulus  h i g h ,  and we used t h e  "aud io- t r igger"  a s  t h e  

main d e f i n i t i o n  o f  what was going on.  With t h e  fami ly  planning ads we 

found i t  w a s n ' t  a p p r o p r i a t e  t o  use  " a u d i o - t r i g g e r s . "  A t  f i r s t  we w e r e n ' t  



sure it was appropriate to use "audio-triggers" for commercials. So we 

actually interviewed people, had roundtable sessions, and we abstracted 

commercials from them. 

--Question--Did I hear you say that, in terms of drugs, the 

physician was the authority figure? 

--Answer--Have you seen any messages about drugs? We gave them 

all the channels, they were all open-ended. We got up to three 

different probes. It was a very expensive, very heavily open- 

ended questioning process. The analysis showed the authority 

figures to be, predominantely, doctors, nurses, and school 

counselors. 

--Question--I don't know of any materials that mention the 

physician that way. People must have had a preconception that 

they were reading into it, right? 

--Answer--Let me clarify it. The message-discrimination infor- 

mation that we collected came from our baseline survey. We asked 

what people had seen in the last two weeks about drugs or alcohol. 

Then we asked where they would go for more information, and 

doctorst offices were very high on the list. 

--Question--Was that true for every category you were asking 

about--family planning, alcohol, drugs, and jobs? 

--Answer--Doctors were very high with family planning, but not so 

with drugs. People would go to health centers for alcohol, too, 

but not as much. I think it's a matter of there not being as many 

alcohol centers. People don't yet treat it as a major problem. 
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--Question--Regarding your f i n d i n g s  on job s i t u a t i o n s ,  t h a t  they 

seem t o  ga in  a  l o t  of v i s i b i l i t y .  Most people  know t h a t  jobs  a r e  

somewhat d e s i r o u s .  But we a l l  know t h a t ,  o f  t h e  drunk d r i v i n g  

popula t ion ,  a  l a r g e  number (60% o r  g r e a t e r )  a r e  problem d r i n k e r -  

d r i v e r s ,  people  who r e a l l y  c a n ' t  make t h e  choice  n o t  t o  d r i n k  and 

d r i v e .  One o f  t h e  t h i n g s  t h a t  we know about a l c o h o l i c  people  i s  

t h a t  t h e i r  job i s  t h a t  one l a s t  t i e  they  have wi th  r e a l i t y .  T h a t ' s  

t h e  one t h i n g  they  d o n ' t  want t o  l o s e  above a l l  e l s e .  Do you 

th ink  i t  might be worth an e f f o r t  t r y i n g  t o  t i e  i n  your need t o  be 

sober  and t o  have a  v a l i d  d r i v e r ' s  l i c e n s e  i n  o r d e r  t o  r e t a i n  your 

job? A campaign o f  t h a t  k ind might have some r e a l  impact on a  

popula t ion  we h a v e n ' t  been a b l e  t o  reach y e t .  

--Answer--I c a n ' t  answer t h a t  based on our  a d u l t  survey d a t a .  

There might be a l c o h o l i c  ado lescen t  d r i v e r s .  I ' m  s u r e  you know 

t h e  s t a t i s t i c s  b e t t e r  than I do,  b u t  I t h i n k  t h e r e  a r e  l e s s  o f  

them, p r o p o r t i o n a t e l y ,  because ,  i n  our  sample, t h e y ' r e  j u s t  s t a r t -  

i n g  t o  d r i v e  and whether t h e y ' r e  a l c o h o l i c  o r  n o t ,  we d o n ' t  know 

how t h e y ' r e  g e t t i n g  on t h e  road o r  under what c i rcumstances .  

I might add,  though, t h a t  we d i d  n o t  ask about a lcoho l  and 

d r i v i n g .  We asked only  about a l c o h o l .  However, a  l a r g e  pro-  

p o r t i o n  of a lcoho l  messages d e a l  wi th  a lcoho l  and d r i v i n g .  

--Comment--One p o s s i b i l i t y  would be t o  t i e  ano ther  message t o  one adver- 

t i s i n g  a  t r u c k  d r i v i n g  t r a i n i n g  school .  In  a d d i t i o n  t o  t h e i r  message, 

pu t  ano ther  sen tence  i n ,  something t o  do wi th  d r ink ing  and d r i v i n g  o r  t h e  

need t o  have a  v a l i d  d r i v e r ' s  l i c e n s e  and n o t  have been a r r e s t e d .  This  

could have a  r e a l  impact.  
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We've done one o ther  ana lys i s ,  on channel de l ive ry .  We've looked 

a t  the  v a r i e t y  of messages seen i n  var ious channels.  With regard t o  

jobs we found a rec tangular  d i s t r i b u t i o n .  There a r e  e igh t  major ca tegor ies  

and a l l  channels de l ivered  messages on jobs.  There's a rec tangular  

d i s t r i b u t i o n ,  i n  some channels, f o r  educat ional  f i lms  t a l k i n g  about a 

l i t t l e  b i t  o f  everything.  Whereas, with newspapers, i t ' s  a way of  deal ing 

with the s i n g l e  i s sue  of g e t t i n g  a job. With t e l e v i s i o n  i t  dea ls  with 

education assoc ia ted  with g e t t i n g  s k i l l s  f o r  a job. Some channels a r e n ' t  

informative a t  a l l  and some a r e  very informative,  depending on the  con- 

t r o l l e d  circumstances under which you can use them. 

--Comment--It was my understanding t h a t  you sa id  t h a t  the s tudent  picked 

up a l o t  of information about drugs through pos t e r s  i n  t he  schools ,  but  

not  about a lcohol .  

--Reaction--Let me give you these  s t a t i s t i c s .  We asked "How many 

messages did you discr iminate?" and the average number of messages, per  

person, about drugs was 3.6. For alcohol  it was 2 . 9 .  That ' s  about a 

25% d i f f e rence .  .8  or  . 7  messages came from TV (alcohol was .8, drugs was 

7 )  For newspapers, a lcohol  was -46 ,  drugs was .76--quite a b i t  h igher .  

They're both equal f o r  magazines, . 2 3  o r  . 2 8 .  The next  h ighes t  f o r  

a lcohol  was f i lms ,  but  i t ' s  lower f o r  drugs f o r  f i lms .  And I j u s t  don ' t  

think t h a t  t h e y ' r e  ge t t i ng  i t  i n t o  the  schools .  

There i s  a book coming out i n  the next two o r  t h ree  months, pub- 

l i shed  by Russel Sage, deal ing with mass communication and alcohol use.  

There w i l l  be a chapter  about these f ind ings  i n  t h a t .  



NATIONAL COUNCIL OK ALCOHOLISM 
--Frank Se ixas  f o r  Mary Korch 

We had t h e  oppor tun i ty  t h i s  y e a r  t o  s e e  what ' v o l u n t e e r  power' could 

do i n  a s s a i l i n g  t h e  most d i f f i c u l t  b a s t i o n  t o  conquer i n  t h e  f i g h t  a g a i n s t  

a lcohol ism-- the  medical p r o f e s s i o n .  This  oppor tun i ty  was given us through 

a  g r a n t  from t h e  United S t a t e s  Department o f  T r a n s p o r t a t i o n  (DOT); s p e c i f i -  

c a l l y ,  we d i s t r i b u t e d ,  on a  f i v e - l o c a l e  p i l o t  b a s i s ,  s p e c i f i e d  m a t e r i a l s  

on t h e  dangers o f  a lcoho l  misuse,  p a r t i c u l a r l y  i n  combination with d r i v i n g .  

We would l i k e  t o  p r e s e n t  some pre l iminary  r e s u l t s  o f  t h i s  e f f o r t .  As w i l l  

be shown, d e s p i t e  many o b s t a c l e s  we were a b l e  t o  o b t a i n  some encouraging 

r e s u l t s .  

DOT has  mounted an e x t e n s i v e  program o f  d e t e r r e n t s  t o  p reven t  

a l c o h o l - r e l a t e d  f a t a l  c rashes  on t h e  highway. Even though many problem 

d r i n k e r s  can be i d e n t i f i e d  and a r e  r e f e r r e d  f o r  t r ea tment  by t h e  c o u r t s ,  

i t  has  been shown t h a t  persons  with a lcohol ism average on ly  one Driving 

Under t h e  In f luence  o f  Liquor (DUIL) a r r e s t  p e r  100 t o  200 i n s t a n c e s  o f  

a c t u a l  DUIL, and a l c o h o l i c  persons  have an average o f  f i v e  medical 

h o s p i t a l i z a t i o n s  be fore  they have an a l c o h o l - r e l a t e d  c rash .  The f i r s t  

a l c o h o l - r e l a t e d  highway i n c i d e n t  may be a  f a t a l  c r a s h .  Thus, DOT i s  

a t t empt ing  t o  encourage e a r l y  d i a g n o s i s  o f  a lcohol ism by t h e  p h y s i c i a n ,  

who i s  t h e  family  a d v i s o r  most l i k e l y  t o  be asked f o r  h e l p  and i n  t h e  most 

f avorab le  p o s i t i o n  t o  g ive  i t .  

To t h a t  end,  DOT has prepared a p l a c a r d  and pamphlets f o r  p h y s i c i a n s t  

o f f i c e s  encouraging p a t i e n t s  t o  d i s c u s s  wi th  t h e i r  d o c t o r s  p o t e n t i a l  o r  

c u r r e n t  s i g n s  o f  a lcoho l  problems i n  themselves o r  member of  t h e i r  

f a m i l i e s .  



TO MY PATENTS 
Unfortunately, I f ~nd  that the excesslve use of alcohol IS a 

problem wlthsomeof my patlents Alcohol abuse by Itself IS a hazard 
to health, but when combined w~th drlving ~t 1s particularly dangerous. 
Today, alcohol-related h~ghway crashes rank right after cancer and 
heart dtsease as a leadlng cause of death among Amer~cans 

Theflrst step In controlling alcohol abuse IS self-awareness. 
I therefore urge any of my patlents who are concerned about thew 
drtnklng problem to dlscuss ~t wlth me 

Even ~f you don't have a drlnklng problem, you could be kllled or 
injured d you dr~ve after too much to drlnk So, for your good health 
and safety, stop and thlnk Are you tak~ng unnecessary rlsks by 
drlvlng after excessive drinking or by r~dlng wlth others who 
occas~onally drlnk too much? 

Placard f o r  doc tors1  o f f i c e s .  

Alcohol Crashes Rank High dr~ven w t h  somebody who has been 

as Killers d r l nk rg  too much? Peoplewho 

Todcy the lead~ng ccuses of death dr~nkexcess~vely cnddrlvecan 

ore degeneratve dseases usually lncreosethe~r r skcf a crash by 25  

assocated w t h  advancing age 
tmes or more 

But cutomob~e accdents hove l o w  Talk to Your Doctor 
moved up to the p31nt where they If the amountof you rd r~nk~ng  
are cholleng~ng for the lead Each I S  3 concern to you, feel free total< 
year 28,000 Amercans d e  and to me ~ed~ca t~on .counse l~ rgo r  
thousands more are inlured n therapy can beof help 
hghway  accdentj ~nvo l v~ng  Even i you don't hove a drink. 
alcohol In fact, because vehlce n g  oroblem, you could be kllled 

croshes k I  and  nur re the young os or nlured f you d r~ve  after too 

well as old, they cre equalled much to drink So, for your good 

only by heart dsease as the major becltb. and safety, stop and thlnk 

s~n~ le fac to r  n lost man-years 0: Are y c ~  t akng  dnnecessory risks by 

productvty And among persons 
d r v n g  after excessve drinking or 
by  r d n g  a t h  others '~hooccos~cn-  

under35, h~ghway crcshesarethe dr lnk toomuch? 
moo r  single cause of death 

You May Not Recognize the Risk 
How many tmes have you 

taken too many drnks,gotten into 
yogrcaranddrlven home? Or 

Because of t he  high 

volume of  phys ic ians t  mail ,  

it was des i r ab l e  t o  de- 

velop a simple and e f f e c t i v e  

de l ivery  and follow-up sys- 

tem f o r  the ma te r i a l s .  I t  

was important t h a t  the  sys- 

tem guarantee t h a t  a high 

percentage of  physicians 

rece iv ing  the mater ia l s  

would a c t u a l l y  use them. 

The Natiorlal Couqcil 

on Alcoholism cons i s t s  of 

a network of member 

organizat ions throughout t he  

country which mobilize 

volunteer  support f o r  i n -  

creased awareness of the 

problem of alcoholism and 

f o r  the  improvement of i t s  

t reatment .  NCA has e f f ec -  

t i v e l y  performed la rge-sca le ,  

Ins ide  of pamphlet. nationwide research s tud ie s  

such a s  !!The Effec t  of Rehabi l i ta t ion  on the Driving Behavior of Problem 

 drinker^.^' I t  was proposed t h a t  NCA, i n  conjunction with DOT, undertake t o  

p lace  the  mater ia l s  developed by DOT i n  physicians1 o f f i c e s  by maximum 

use of volunteer  e f f o r t .  



NCA proposed t h a t  a  demonstration p ro j ec t  be performed, using 

volunteers  from f i v e  of i t s  member organizat ions t o  hand-deliver as  many 

packets (each containing one placard and 25 pamphlets) a s  poss ib le  and t o  

mail a  l a rge r  number with appropr ia te  cover l e t t e r s  t o  the  remaining 

physicians i n  the a r ea .  One t o  two months a f t e r  de l ivery ,  follow-up 

v i s i t s  would be made t o  a  sample of a  spec i f i ed  percentage of physicians 

i n  both ca tegor ies  t o  a sce r t a in  the e f fec t iveness  of the  de l ivery ,  by 

category,  and the response t o  the mater ia l s  themselves. 

This p i l o t  program was designed t o  provide usefu l  information f o r  

more widespread e f f o r t s .  

Placards and pamphlets were prepared and p r in t ed  through DOT and 

shipped i n  bulk t o  the f i v e  member organiza t ions .  U.S. Government- 

franked envelopes were used f o r  mailing ind iv idua l  physician packets .  

DOT provided funds t o  cover p r i n t i n g  and reproducing cos t s  of the cover 

l e t t e r s .  NCA undertook the cos ts  of s t a f f  time and the  t r a v e l  expenses 

of volunteers  who made the f i e l d  v i s i t s .  

METHOD 

Subjec ts :  Approximately 1 2 , O O  doctors  (M.D.'s and D.O.'s), 
members of t h e i r  county medical s o c i e t i e s  o r  s t a t e  
osteopathic  s o c i e t i e s ,  were sen t  placards and 
pamphlets. 

Mater ia l s :  Placards,  "A Message t o  My P a t i e n t s t t  

Pamphlets, approximately 25 per  packet,  accompany- 
ing the  p lacard .  

Cover l e t t e r s  - one from the Medical Director  of  
KCA and one under the s igna ture  of a  person i n  
au tho r i ty  from the loca l  Council, a s  explanat ion.  
The loca l  l e t t e r ,  i n  addi t ion ,  noted the  endorse- 
ment of the  loca l  medical and os teopath ic  s o c i e t i e s .  

Follow-up ques t ionnai res .  



Procedure: Five NCA member organizat ions cooperated i n  t h i s  
p ro j ec t :  New York and Westchester Counties, Phi la -  
de lphia ,  Denver, and Lansing, Michigan. They supplied 
est imates  of the  t o t a l  number of physicians who were 
members of t h e i r  county medical s o c i e t i e s  o r  l oca l  
members of t he  American Osteopathic Associat ion.  We 
were given the approximate number of physicians t o  
whom volunteers  could personal ly d e l i v e r  t he  mater ia l s  
and the remaining number of physicians t o  whom they 
could be mailed. 

DOT was t o  send the appropr ia te  number of placards and pamphlets t o  

each member organizat ion with reorder  forms. The loca l  Councils would 

then stamp t h e i r  names, addresses ,  and phone numbers on the  pamphlets. 

Within a month a f t e r  receiving the  ma te r i a l s ,  volunteers  from each 

Council were t o  mail and d e l i v e r  (with the  a s s i s t ance  of t he  county 

medical s o c i e t i e s  and loca l  os teopath ic  assoc ia t ions)  the p lacards  and 

pamphlets. 

One t o  two months a f t e r  the  mater ia l s  had been d i s t r i b u t e d ,  l oca l  

volunteers  were t o  personal ly  r e tu rn  with follow-up ques t ionnai res  t o  5% 

of doctors  t o  whom mater ia l s  were mailed and 10% of those t o  whom o r i -  

g ina l  mater ia l s  were hand-delivered. Physicians were t o  be representa-  

t i v e l y  se l ec t ed  from a lphabet ica l  l i s t s  f o r  the follow-up. Questionnaires 

were t o  be f i l l e d  out by volunteers .  

We w i l l  now proceed t o  descr ibe  the  ac tua l  methods employed i n  the  

p r o j e c t  and the r e s u l t s  der ived.  

The o r i g i n a l  proposal was made on J u l y  23 ,  1974; the  con t r ac t  was 

approved i n  December, 1974; and we were given the  s igna l  t o  proceed i n  

March, 1975. The mater ia l s  a r r ived  from DOT i n  Westchester i n  the l a s t  

week i n  March; New York did not receive i t s  mater ia l s  u n t i l  May 15, due 

t o  a number of t e c h n i c a l i t i e s .  Follow-ups were ca r r i ed  out  u n t i l  the  l a s t  

week i n  June. 



The d e l a y  caused immediate problems. Denver, o r i g i n a l l y  e n t h u s i a s t i c  

about t h e  p r o j e c t ,  found i t s e l f ,  by t h e  t ime of  t h e  follow-up, i n  t h e  l a s t  

s t a g e s  of p r e p a r a t i o n  f o r  t h e  n a t i o n a l  Alcohol ics  Anonymous convent ion,  

when 20,000 members of "the c lub t t  descended upon t h e i r  c i t y .  New York 

found i t s e l f  wi th  i t s  v o l u n t e e r s  disbanded f o r  t h e  summer. I n  Ph i ladeph ia  

t h e  v o l u n t e e r s t  c o o r d i n a t o r  had a  coronary and t h e  follow-up ques t ion-  

n a i r e s  f o r  t h e s e  d o c t o r s ,  from t h e  hand-de l ive red  sample, v i s i t e d  by 

v o l u n t e e r s  were l o s t  i n  t h e  m a i l ,  s o  a  second follow-up (much delayed,  due 

t o  t h e  f a c t  t h a t  t h e  mai l  l o s s  was n o t  r e a l i z e d  immediately) had t o  be 

done. In Westchester t h e  ItMessage t o  My P a t i e n t s t t  d i s t r i b u t i o n  coincided 

n o t  on ly  wi th  t h e  d i s t r i b u t i o n  o f  American Cancer S o c i e t y  p o s t e r ,  b u t ,  

even worse, wi th  p o s t e r s  d i s t r i b u t e d  by t h e  New York S t a t e  Medical S o c i e t y  

on t h e  malprac t i ce  insurance  c r i s i s .  

h'e thus  ended up wi th  a  v a r i e t y  o f  follow-up methods, and we found 

t h a t  t h i s  was no t  a l l  n e g a t i v e ,  a s  i t  answered some ques t ions  we h a d n ' t  

asked.  The f i r s t  q u e s t i o n  we d i d  want t o  answer was, i s  a  mailed d i s t r i -  

b u t i o n  a s  good as one t h a t  i s  hand-del ivered i n  g e t t i n g  m a t e r i a l s  i n t o  

p h y s i c i a n s t  h a n d s - - i . e . ,  what percentage o f  mailed packe t s  have Id id  n o t  

r e c e i v e  m a t e r i a l s t  responses?  

The remarkable s i m i l a r i t i e s  among mailed d e l i v e r i e s  may be something 

about our  p o s t a l  system o r  more l i k e l y  t h e  un i fo rmi ty  o f  s e c r e t a r i a l  

h a b i t s .  I t  may have been,  a l s o ,  a  convenient r e p l y  t o  c u t  o f f  t h e  need 

f o r  answering f u r t h e r  q u e s t i o n s .  We know t h a t  when .mate r ia l s  were hand- 

d e l i v e r e d ,  they  a r r i v e d  a t  t h e i r  d e s t i n a t i o n .  Moreover, v i s i t s  tu rned  up 

s i t u a t i o n s  where two t o  f o u r  phys ic ians  shared an o f f i c e .  They a l s o  

cor robora ted  what one s e c r e t a r y  had surmised--some medical s o c i e t y  l is ts  

inc luded  r e t i r e d  phys ic ians  and even Ph.D. 's--and suburban Westchester  



Packets  Sent Bv Mail 

P h i l a d e l p h i a  50 o u t  o f  134 (37.3%) 

West c h e s t e r  23 o u t  of 48 (47.9%) phys ic ians  
responded t h a t  

I n  New York C i t y  21 ou t  of  5 5  (38.2%) they  "never 
r ece ived  t h e  

Denver 3 o u t  of  8  (37 -5%) m a t e r i a l s "  

Lansing 10 o u t  of  28 (35.7%) 

In  f i v e  l o c a l e s  107 ou t  of  273 (an average of 39.3%) phys ic ian-  
respondents  r e p o r t e d  t h a t  they d i d  not  r e c e i v e  t h e  o r i g i n a l  
m a t e r i a l s  mailed t o  them. 

County has on t h e  r o l l s  of  i t s  Medical S o c i e t y  t h e  home addresses  o f  many - 
phys ic ians  who p r a c t i c e  i n  New York C i t y .  

In Westches ter ,  the  on ly  l o c a t i o n  where we have a  comparison between 

hand and mail  d e l i v e r y  (al though we may y e t  be a b l e  t o  r e t r i e v e  i n f o r -  

mation from t h e  l o s t  P h i l a d e l p h i a  q u e s t i o n n a i r e s ) ,  5  of  13  (38.4%) 

phys ic ians  who rece ived  m a t e r i a l s  by hand d e l i v e r y  had t h e  pamphlets d i s -  

p layed,  whi le  16 of  48 (33.3%) who rece ived  the  m a t e r i a l s  i n  t h e  mail  had 

pamphlets a v a i l a b l e .  Understandably,  i n  p o s t e r - r i d d e n  Westchester  on ly  

one phys ic ian  i n  each mul t i -doc to r  o f f i c e  was d i s p l a y i n g  t h e  p l a c a r d .  

Although t h e  numbers a r e  obviously  too  smal l  f o r  s t a t i s t i c a l  s i g n i f i c a n c e ,  

t h e  edge seems t o  be toward hand d e l i v e r y .  Three phys ic ians  i n  t h e  

mailed group noted i n t e r e s t  a l though they  had n o t  d i sp layed  e i t h e r  t h e  

p l a c a r d  o r  pamphlets .  

New York, where t h e  follow-up was done e n t i r e l y  by mail t o  a 10% 

sample of doc to r s - -enc los ing  a  postage-paid  r e t u r n  envelope w i t h  a fol low- 

up q u e s t i o n n a i r e  and a  cover memorandum from t h e  Medical D i r e c t o r  o f  

NCA--showed 27 phys ic ians  o r  45.8% of those  r e t u r n i n g  t h e  q u e s t i o n n a i r e  

who noted t h a t  t h e  p l a c a r d s  were d i sp layed  and/or  pamphlets were 



a v a i l a b l e  i n  t h e i r  o f f i c e s .  I n  a d d i t i o n ,  t h e r e  were two c a l l s  t o  t h e  

Council  r e q u e s t i n g  a d d i t i o n a l  m a t e r i a l s  and two l e t t e r s  commending t h e  

program. 

In  Denver, t h e  follow-up was made i n  a  r u s h .  Four v o l u n t e e r s  p a r -  

t i c i p a t e d  i n  t h e  follow-up; each one v i s i t e d  d o c t o r s t  o f f i c e s  i n  a  

s p e c i f i e d  a r e a  and s t a y e d  on ly  long enough t o  l eave  t h e  q u e s t i o n n a i r e  and 

a  pos tage-pa id  r e t u r n  envelope.  This  al lowed them t o  observe  t h a t  t h e  

p l a c a r d  and pamphlets were d i s p l a y e d  i n  two p h y s i c i a n s t  o f f i c e s .  I n  

a d d i t i o n  t o  t h e s e ,  ano the r  two of  those  s e l e c t e d  t o  r e c e i v e  t h e  ques t ion-  

n a i r e  responded p o s i t i v e l y ,  One had had t h e  p l a c a r d  and pamphlets d i s -  

p layed ;  t h e  o t h e r  was d i s t r i b u t i n g  t h e  pamphlets t o  h i s  p a t i e n t s .  This  

modest p o s i t i v e  response  o f  f o u r  o u t  o f  54 comes t o  8 % .  

Cont ras t  t h i s  t o  Lansing,  where a l l  fol low-ups were made by t e l e -  

phone. Here 56% of  t h e  18 p h y s i c i a n s  who could  be reached and who had 

r e c e i v e d  t h e  m a t e r i a l s  r e p o r t e d  d i s p l a y i n g  b o t h  p l a c a r d  and pamphlets ,  and 

f o u r ,  o r  an a d d i t i o n a l  22%, had t h e  pamphlets  a v a i l a b l e .  One p a t h o l o g i s t  

keeps t h e  p l a c a r d  i n  h i s  o f f i c e  a l though he s e e s  no p a t i e n t s .  (He i s ,  

however, v i s i t e d  by most of t h e  p h y s i c i a n s  i n  t h e  h o s p i t a l . )  We hope t h a t  

t h i s  s u r p r i s i n g l y  p o s i t i v e  response  from Lansing d i d  no t  come about be- 

cause  of  t h e  v i s u a l  anonymity of  t h e  t e l ephone .  

Were r e f e r r a l s  f o r  a l coho l i sm t rea tment  made fo l lowing  d i s t r i b u t i o n  

of  t h e s e  m a t e r i a l s ?  There were two i n  Lansing,  e i g h t  i n  Denver, 14 o r  

more i n  Westches ter ,  26 i n  New York (and two o t h e r  c a l l s  t o  t h e  Counc i l ) ,  

and 16 i n  P h i l a d e l p h i a .  The smal l  numbers, we b e l i e v e ,  r e f l e c t  t h e  s h o r t  

t ime span and t h e  smal l  sample s i z e  r a t h e r  than  a  d i s a p p o i n t i n g  l ack  of 

i n f l u e n c e  on t h e  p h y s i c i a n .  
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Let us indulge i n  some s t a t i s t i c a l l y  unwarranted s p e c u l a t i v e  e x t r a -  

p o l a t i o n s  from t h e s e  f i g u r e s ,  which w i l l  s e r v e  t o  show t h e  meaning of t h e  

sample. Taking t h e  number of r e f e r r a l s  o f  our sample and assuming t h a t  

had we reached t h e  e n t i r e  group of  phys ic ians  i n  t h e  a r e a ,  t h e  same per -  

centage of r e f e r r a l s  would have ensued, we would have had 970 r e f e r r a l s  by 

11,618 p h y s i c i a n s .  

To t a k e  t h i s  f u r t h e r ,  had t h e  r a t e  of r e f e r r a l s  i n  t h e  six-week 

per iod (us ing t h e  longes t  pe r iod  o f  follow-up) continued throughout t h e  

y e a r ,  t h i s  group of phys ic ians  would have r e f e r r e d  roughly 8 .5  t imes t h a t  

number f o r  t r e a t m e n t ,  o r  82,450.  Then we might assume t h a t  t h e  physic ians  

i n  t h e  sample a reas  a r e  n o t  t o o  d i f f e r e n t  from t h e i r  co l l eagues  i n  o t h e r  

a r e a s .  There a r e  175,000 i n t e r n i s t s ,  p s y c h i a t r i s t s ,  and family  p r a c t i -  

t i o n e r s  i n  t h i s  coun t ry ,  o r  15 t imes t h e  number i n  t h e  a r e a s  s e l e c t e d  f o r  

s t u d y .  Thus, i f  a l l  t h e s e  phys ic ians  maintained t h e  same r a t e  o f  r e f e r r a l  

as t h e  sample f o r  t h e  e n t i r e  y e a r ,  1,236,750 p a t i e n t s  would have been 

r e f e r r e d  p e r  y e a r .  I f  t h e r e  a r e  indeed 9 m i l l i o n  people s u f f e r i n g  from 

alcohol ism i n  t h e  United S t a t e s ,  a t  t h i s  r a t e ,  a l l  of  them would have been 

seen i n  c o n s u l t a t i o n  f o r  t h e i r  a lcohol ism i n  about e i g h t  y e a r s .  

While t h i s  s p e c u l a t i o n  does n o t  count t h e  number of new a l c o h o l i c s  

appearing dur ing t h a t  p e r i o d ,  n o r  t h e  number who d i e  wi thout  t r ea tment ,  

n o r  t h e  number who a r e  unsuccessful  i n  t r e a t m e n t ,  n e i t h e r  does i t  account 

f o r  t h e  inc reased  number o f  d iagnoses  which w i l l  be made by a phys ic ian  

who has s t a r t e d  t o  become aware of a lcohol ism,  n o r  t h e  contagion of t r e a t -  

ment, nor  t h e  'herd  immunity' e f f e c t  of having more s u c c e s s f u l l y  t r e a t e d  

' r e c o v e r i n g '  a l c o h o l i c s  i n  our mids t ,  which has  been noted t o  occur .  The 

use fu lness  of t h e  p l a c a r d  and pamphlets has  thus  only  begun t o  become 

apparen t .  



Our exper ience  wi th  t h i s  l eads  t o  t h e  fol lowing sugges t ions  f o r  an 

expanded f u t u r e  p r o j e c t :  

1. I n s u r e  a f i rm s t a r t - u p  d a t e .  

2 .  P u b l i c i z e  t h e  d i s t r i b u t i o n  before  g e t t i n g  underway. 

3 .  Make persona l  v i s i t s  t o  t r a i n  v o l u n t e e r s ,  

4 .  Del iver  as many packe t s  by hand a s  p o s s i b l e .  

5 .  Continue t o  use t h e  follow-up techn ique ,  expanding 
t h e  sample a s  much a s  p o s s i b l e .  

6 .  Although we ob ta ined  e x c e l l e n t  coopera t ion  from our  
Counci ls ,  we f e e l  t h a t  an u n j u s t i f i a b l e  burden was 
p laced  on them i n  regard  t o  o f f i c e  and t r a v e l  expenses 
and v o l u n t e e r  t ime .  The p r o v i s i o n  o f  minimal funds i n  
t h e  f u t u r e  would .he lp  t o  i n c r e a s e  t h e  p r i o r i t y  given 
t o  a p r o j e c t  such a s  t h i s .  

7 .  DOT d i d  no t  and should inc lude  forms so  p h y s i c i a n s  can 
r e o r d e r  t h e  pamphlets.  

8.  Only one Council was a b l e  t o  stamp i t s  name, address ,  
and phone number on t h e  pamphlets.  S u i t a b l e  a r range-  
ments should  be made f o r  t h i s .  

9 .  Recognize t h e  s e r v i c e s  o f  v o l u n t e e r s  wi th  t h e  NCA 
Volunteer Serv ice  Award. 

One o f  t h e  t h i n g s  a vo lun ta ry  h e a l t h  agency such as  NCA can do i s  t o  

u t i l i z e  t h e  s e r v i c e s  o f  v o l u n t e e r s ,  a l lowing them t o  do a p p r o p r i a t e  jobs 

which have a p o s i t i v e  and b e n e f i c i a l  e f f e c t .  This method of  us ing  volun- 

t e e r s  may wel l  i n c r e a s e  t h e i r  d e d i c a t i o n  t o  t h e  o p e r a t i o n ,  whi le  it a i d s  

i n  d i s semina t ing  a p o s i t i v e  a t t i t u d e  towards decreas ing  a lcohol ism-- in  

t h i s  case ,  b e f o r e  t h e  f i n a l  c r a s h .  

Many o t h e r  r e a l  advantages can accrue wi th  t h i s  placard-pamphlet  d i s -  

t r i b u t i o n :  t h e  p h y s i c i a n ,  whether o r  n o t  he responds,  i s  a l e r t e d  t o  t h e  

p o s s i b i l i t y  o f  d e a l i n g  d i r e c t l y  wi th  a lcohol ism.  The p a t i e n t  h a s  t h e  

oppor tun i ty  t o  overcome h i s  shyness i n  mentioning t h e  problem. The phys ic ian  

l e a r n s  o f  a resource  otherwise  unused--the l o c a l  Alcoholism Counci l .  



CHILDREN'S TELEVISION WORKSHOP 
--Jim Swinehart  

Last  yea r  t h e  C h i l d r e n ' s  T e l e v i s i o n  Workshop produced a  s e r i e s  

c a l l e d  "Feeling Good," which was aimed a t  a d u l t s  and was disseminated by 

t h e  p u b l i c  b roadcas t ing  s e r v i c e  on prime-time t e l e v i s i o n .  Each program 

was a i r e d ,  i n  most cases ,  twice  dur ing t h e  week i t  f i r s t  came o u t .  The 

s tandard  time was 8:00  on Wednesday n i g h t ,  and most s t a t i o n s  r a n  it again  

sometime dur ing t h e  weekend. The s e r i e s  s t a r t e d  o u t  t o  be 26 one-hour 

shows, b u t  was changed along t h e  way t o  11 one-hour programs and an 

a d d i t i o n a l  13 hal f -hour  programs. The e a r l i e r  programs d e a l t  wi th  f o u r  

o r  f i v e  t o p i c s  each and did  n o t  have a  h o s t .  They had a  s i t u a t i o n -  

comedy element designed t o  g e t  you t o  come back t o  t h e  program t h e  

fol lowing week a s  we l l  a s  t o  p u l l  you through t h e  program on t h e  way. 

I t  had an o r i e n t a t i o n  toward genera l  p reven t ive  h e a l t h  behavior ,  l i f e -  

s t y l e  i n f l u e n c e s ,  t h e  way you f e e l ,  how long you l i v e ,  what you g e t  

s i c k  wi th ,  e t c .  As you know, p reven t ion  i s  very hard t o  s e l l .  For 

example, when doing a  campaign on m u l t i p l e  s c l e r o s i s ,  muscular dys t ro -  

phy, o r  something o f  t h i s  s o r t ,  our  p o s t e r  c h i l d  would be h e a l t h y ,  

running and skipping through t h e  playground. There i s  just no "grab" i n  

t h a t  k ind of t h i n g .  Showing a  bad th ing  n o t  happening i s  very  h a r d .  

T h a t ' s  why most of t h e  d r ink ing-dr iv ing  s t u f f  ends up wi th  a  p i c t u r e  of 

a  c a r  c rash  o r  somebody i n  a  c a s t  i n s t e a d  o f  somebody h e a l t h y  and happy. 

"Feeling Good" d e a l t  wi th  20 d i f f e r e n t  t o p i c s ;  a lcoho l  abuse was 

one of them. Alcoholism tu rned  up,  i n  f a c t ,  on shows 4 ,  7 ,  and 10 i n  

t h e  one-hour s e r i e s  and on.shows 2 and 11 i n  t h e  ha l f -hour  s e r i e s .  

Alt .ogether,  those  programs were viewed by a  l i t t l e  over  9 m i l l i o n  a d u l t s  

according t o  Nielsen e s t i m a t e s .  



I want t o  t e l l  you v e r y  b r i e f l y  about our  p l a n s  f o r  e v a l u a t i n g  t h e  

impact of t h e  s e r i e s  i n  g e n e r a l .  I have t o  say  I1plansv because we d o n ' t  

y e t  have r e p o r t s  i n  from t h e  c o n t r a c t o r s  who a r e  doing t h e  assessment f o r  

u s .  C.T.W. does i n t e r n a l  o r  in-house r e s e a r c h  on i t s  programs-- 

audience  t e s t i n g  and s o - c a l l e d  format ive  r e s e a r c h - - j u s t  a s  a  good many ad 

agenc ies  and o t h e r  o r g a n i z a t i o n s  do.  But t h e  assessment o f  t h e  impact o f  

what happens when a  s e r i e s  goes on t h e  a i r  i s  c o n t r a c t e d  through o u t s i d e  

independent r e s e a r c h  o r g a n i z a t i o n s .  We work wi th  them i n  developing t h e  

des ign  and c a r r y i n g  i t  o u t  and t r y i n g  t o  be s u r e  t h a t  they  unders tand t h e  

o b j e c t i v e s  o f  t h e  program. In  t h i s  p a r t i c u l a r  s e r i e s ,  t h e r e  were a  l o t  

o f  problems i n  t h e  assessment ,  i n  p a r t  because PBS normally reaches  about 

1% of home t e l e v i s i o n  s e t s  i n  t h e  coun t ry ,  and t r y i n g  t o  in te rv iew 100 

people  i n  t h e  hope o f  f i n d i n g  one who has seen  a  program i s  a  very  i n -  

e f f i c i e n t  e n t e r p r i s e .  So, we developed a  complementary s e t  o f  s t u d i e s .  

One i s  a  vo lun ta ry  viewing s t u d y  i n  f o u r  widely  s e p a r a t e d  c i t i e s ,  each 

wi th  a  VHF p u b l i c  b roadcas t ing  s t a t i o n - - t h i s  i n c r e a s e d  t h e  l i k e l i h o o d  

t h a t  some peop le ,  a t  l e a s t ,  would have a  chance t o  s e e  t h e  program. 

Boston, S e a t t l e ,  D a l l a s ,  and J a c k s o n v i l l e ,  F l o r i d a ,  were t h e  f o u r  c i t i e s .  

They a r e  s t a r t i n g  o u t  wi th  a  b a s e l i n e  o f  about 5,000 people  p l u s  a  

s e p a r a t e  group of  1,700 s e l e c t e d  from a  l a r g e r  p o o l .  The b a s e l i n e  mea- 

s u r e  was taken l a s t  October and November b e f o r e  t h e  s e r i e s  went on t h e  

a i r .  The o t h e r  group,  t h e  pane l  e f f e c t s  c o n t r o l  group, was n o t  measured 

a t  a l l  a t  t h a t  p o i n t .  Then a t  va r ious  i n t e r i m  p o i n t s  dur ing  t h e  course  

of  t h e  s e r i e s ,  s u b s e t s  were re - in te rv iewed  and a t  t h e  end we go t  a  s e t  

of  t h e  post-measure d a t a  from t h e  i n i t i a l  panel  and we a l s o  got  p o s t -  

measure d a t a  from t h e  group t h a t  had n o t  been ques t ioned  a t  t h e  t ime o f  

t h e  b a s e l i n e .  Although o u r  d a t a  a r e  n o t  ready f o r  p u b l i c a t i o n  o r  
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d i s t r i b u t i o n  y e t ,  of t h e  6,100 people RAC mailed q u e s t i o n n a i r e s  t o ,  we had 

an a s t o n i s h i n g  n e t  completion r a t e  of about 92%.  Response Analysis  

c l ipped  a  d o l l a r  b i l l  t o  each of t h e  q u e s t i o n n a i r e s  mailed ou t  a s  a  small  

token o f  a p p r e c i a t i o n .  The q u e s t i o n n a i r e  a l s o  had a  l e t t e r  wi th  i t  from 

t h e  p r e s i d e n t  o f  Response Analysis  asking people  t o  c a l l  him c o l l e c t  i f  

they  had any ques t ions  a t  a l l .  The o f f i c e  d i d  r e c e i v e  a  few c a l l s .  The 

response r a t e  was t h e  h i g h e s t  they 've  ever  enjoyed us ing t h a t  s e t  of 

t echn iques ,  So t h i s  was t o  g ive  us d a t a  on viewer,  non-viewer com- 

p a r i s o n s ,  over long per iods  of time and w i t h i n  shows. We f i g u r e d  t h e r e  

would be some s e l f - s e l e c t i o n ,  but  i t  gave us an ~ p p o r t u n i t y  t o  compare 

people who watched a  given show with people who watched o t h e r  shows ex- 

c luding t h a t  one, and with people who watched no shows a t  a l l .  We were 

a l s o  a b l e  t o  p repare  s e p a r a t e  indexes on number o f  shows viewed. So we 

have p r e - ,  p o s t - ,  and within-wave comparisons of viewers and non-viewers 

wi th  t h e  measurement c o n t r o l .  We asked about viewing and included i tems 

on knowledge, a t t i t u d e s ,  and behavior  r e l a t e d  t o  t h e  con ten t  of t h e  pro-  

grams i n  t h e  s e r i e s .  

Nielsen i s  ano ther  exposure measurement. We included it i n  t h e  r e -  

sea rch  because,  a l though t h e  d a t a  a r e  n o t  a l l  t h a t  t r u s t a b l e ,  it  i s  

accepted as  an i n d u s t r y  s t a n d a r d .  So, through Nie l sen ,  we g o t  weekly 

measures throughout t h e  course  of t h e  s e r i e s .  

Gallup d i d  4 n a t i o n a l  surveys  f o r  us o f  1,500 t o  1,600 people each.  

Some ques t ions  were repea ted  ac ross  t h e  four  waves. Samples were inde-  

pendent,  b u t  s i m i l a r l y  s e l e c t e d  and thus  presumably comparable. Some 

of t h e  same i tems asked on t h e  Gallup persona l  in te rv iew surveys  were 

used i n  our Response Analysis  mail q u e s t i o n n a i r e  s tudy ,  and i n  t h e  

Nat ional  Opinion Research Center  te lephone and persona l  in te rv iew s tudy .  



I n  t h e  Na t iona l  Opinion Research Center  s t u d y ,  468 women were 

sampled. A sampling procedure  was used which gave u s  a h igh weight ing 

of low-income peop le .  The respondents  had a t  l e a s t  one c h i l d  under s i x  

and were of  e i t h e r  Black o r  Spanish  background. Th i s  s t u d y  involved a 

f a i r l y  compl icated des ign  wi th  a number o f  measurement p o i n t s .  The r e -  

p o r t s  from t h e  two l a r g e s t  s t u d i e s ,  Response Analys is  and NORC, a r e  about  

a month overdue a l r e a d y .  Hopeful ly ,  we w i l l  have some d a t a  about t h e  

e f f e c t s  of  t h e  s e r i e s  very  soon.  

Let me j u s t  mention,  ve ry  b r i e f l y ,  some m a t e r i a l s  i n  t h e  show. These 

inc luded  a song by S a l l y  Kellerman on p a r e n t a l  i n f l u e n c e  on k i d s  and 

d r i n k i n g .  The wording of  t h e  song d o e s n ' t  say  an th ing  about a l coho l  

s p e c i f i c a l l y ,  b u t  i n  the  con tex t  of  t h e  program, t h e  meaning was q u i t e  

c l e a r .  We had s e v e r a l  viewer s e l f - t e s t s  of  about a dozen q u e s t i o n s  t o  

b e  answered l fyes l l  o r  finoii. There i s  a voice-over  n a r r a t i o n  and t h e  v iewer  

i s  asked t o  keep s c o r e ;  a t  t h e  end he i s  t o l d  t h a t  i f  he h a s  3 o r  more 

I1yesl1 answers ,  then  he might f i n d  i t  u s e f u l  t o  seek some a p p r o p r i a t e  

p r o f e s s i o n a l  h e l p .  There was an a lcoho l  q u i z  f o r  p a r e n t s  wi th  regard  t o  

t e e n  d r i n k i n g ,  a t e e n  a l c o h o l  q u i z  f o r  t een-agers  t o  t a k e  themselves ,  and 

one f o r  a d u l t s  t o  takc f o r  themselves .  

FEELIEG GOOD - 
SHOW # 7  

(MUSIC) 

ANNOUNCER : 

SELF-TEST: ALCOHOL: TEENAGERS 

I n  America today ,  t h r e e  o u t  o f  
f o u r  young people  over  age f o u r t e e n  
have t r i e d  a l c o h o l .  True ,  most o f  them tend 
n o t  t o  d r i n k  ha rd  l i q u o r ,  they  p r e f e r  
b e e r  and sweet wines .  But they  a r e  



consumers of  a l c o h o l ,  and a lcoho l  
i s  a  drug and l i k e  a l l  d rugs ,  i t  
can be  misused.  I t  can a l s o  be 
used r e s p o n s i b l y .  
You're about t o  t a k e  a  s h o r t  qu iz  
on t een-age  d r i n k i n g .  Because a  
young p e r s o n ' s  a t t i t u d e  towards 
d r ink  i s  u s u a l l y  a f f e c t e d  by h i s  
p a r e n t s ,  t h e  qu iz  i s  i n  two p a r t s :  
t h e  f i r s t  p a r t  f o r  t een-agers ,  t h e  second 
p a r t  f o r  t h e i r  e l d e r s  . . .  
I f  you ' r e  a  young pe rson ,  s e e  how 
many of  t h e s e  ques t ions  you 
answer YES . . . . . . . . . . . . . , .  
Question l . . . F o r  you, does having 
a  good t ime u s u a l l y  mean having a  d r i n k ?  
Quest ion 2 . . .Do  you g e t  hangovers? 
. . . Q  u e s t i o n  3 . . .Do you sometimes 
have a  d r i n k  when y o u ' r e  a l l  by 
y o u r s e l f ?  ...Q u e s t i o n  4. . .Have 
your p a r e n t s  o r  f r i e n d s  e v e r  t o l d  you they 
were unhappy about your d r ink ing?  
. . . Q  u e s t i o n  5 .  . .Do you o f t e n  g e t  
drunk when you d r ink?  ...Q u e s t i o n  
6 .  . .Did you ever  d r ink  s o  much 
t h a t  people  had t o  h e l p  you home, 
o r  t h a t  you j u s t  f e l l  a s l e e p  
wherever you happened t o  be? . . .  
Question 7 . . .Do  you 
break t h i n g s ,  o r  g e t  i n t o  f i g h t s  
o r  bad arguments when you 've  been 
d r i n k i n g ?  ...Q u e s t i o n  8 . . .Have  you 
ever  missed c l a s s e s  o r  been unprepared 
f o r  school o r  work because you'd been d r ink ing?  
...Q u e s t i o n  9 . . .Have  you e v e r  g o t t e n  
i n  t r o u b l e  wi th  t h e  p o l i c e  because 
o f  d r ink ing  ...Q u e s t i o n  10 . . .  Have you 
ever  awakened wi thout  be ing  a b l e  t o  
remember what had gone on whi le  you'd 
been d r ink ing?  . . .  
I f  y o u ' r e  a  t eenager  and answered 
YES t o  any o f  t h e s e  q u e s t i o n s ,  your 
d r i n k i n g  h a b i t s  might become a  problem ... 
Paren t s  can have a  powerful  i n f l u e n c e  
on t h e i r  c h i l d r e n ' s  r e l a t i o n  t o  a l c o h o l .  
An example of  r e s p o n s i b l e  use  seems t o  
be the  b e s t  i n f l u e n c e .  The c h i l d r e n  
o f  people who misuse a lcoho l  a r e  t h e  
most l i k e l y  t o  misuse i t .  And t h e  
c h i l d r e n  of t e e t o t a l e r s  - people who 
never  touch a  drop - a r e  a l s o  l i k e l y  
t o  misuse i t .  



There was ano the r  song by Tammy Grimes about an a l c o h o l i c  housewife who 

den ies  h e r  problem. There was a  f ive-minute  documentary wi th  a  f ami ly  

and a  p s y c h i a t r i s t ,  teen-age k i d s  and p a r e n t s ,  who had conf ron ted  an 

a l c o h o l  problem w i t h i n  t h e  family  and were t a l k i n g  about t h e i r  r e a c t i o n s  

t o  i t ,  t h e  e f f e c t s  on the  fami ly  a s  i n d i v i d u a l s  and a s  a  f ami ly  u n i t .  

The p s y c h i a t r i s t  c o n t r i b u t e d  an added p e r s p e c t i v e .  

FEELING GOOD 
SHOW #7 

SELECTED PASSAGES FROM THE DOCUMENTARY: "IF YOU REALLY LOVE MEr '  

YOUNG MAN: 

My p a r e n t s  both  were d r i n k i n g .  They got  
depressed ,  I guess and they  s t a r t e d  t o  
d r i n k  and s t u f f .  And t h e y ' d  come home 
and t h e y ' d  t a k e  out  t h e i r  f r u s t r a t i o n s  
and every th ing  on whatever they  cou ld .  . .  
t h e y ' d  f i n d  a  scapegoa t .  And t h e y ' d  t a k e  
i t  o u t  on anybody, excep t ,  you know, i t  
wasn ' t  t h e i r  f a u l t ,  it was somebody's e l s e ' s  
f a u l t .  And t h a t  happened f o r  a  couple of  
y e a r s .  

When Lenny would d r i n k ,  he would 
d r i n k  most ly  ou t  o f  t h e  house.  .And it 
angered me. And I would g e t  angry 
wi th  him by r e t a l i a t i n g  wi th  d r i n k i n g  
myse l f .  

Kids l i k e  t o  fo l low i n  t h e i r  p a r e n t s '  
f o o t s t e p s .  They s e e  'em d r i n k i n g ,  t h e y ' r e  
gonna th ink  i t  ' s  a l l  r i g h t  f o r  them. 
But,  some smart  k i d s  they  s e e  t h e i r  
p a r e n t s  a r e  making a  f o o l ,  t h e y ' r e  
d r i n k i n g  and making a f o o l  o f  themselves .  
They might t end  n o t  t o  do i t  cause  t h e y ' l l  
t h i n k  t h e y ' l l  a c t  l i k e  t h a t .  
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We had a 3-minute f i l m  on d r i n k i n g - d r i v i n g  which began a t  a p a r t y  where 
0. 

t h e  wife  i s  say ing  t o  t h e  husband, "Give me t h e  keys t o  t h e  c a r .  You 

agreed t o  g ive  me t h e  keys t o  t h e  c a r  . I '  He's drunk and s a y s ,   NO.^' So 

they  go o u t  and d r i v e  away and you s e e  h e r  whi le  you h e a r  h e r  v o i c e  say-  

i n g ,  "1 know I s h o u l d n ' t  argue wi th  him when h e ' s  drunk l i k e  t h i s ,  and 

y e t  I 'm t h e  s t u p i d  one because h e r e  I am i n  t h e  c a r  wi th  him. We could 

have s t a y e d  t h e r e ,  we could have had somebody e l s e  d r i v e ,  we could have 

c a l l e d  a cab . . . I 1  She ' s  mentioning t h e  a l t e r n a t i v e s .  P r e d i c t a b l y  

enough, t h e r e  i s  a c r a s h .  I was unable t o  t a l k  t h e  producer  o u t  o f  hav- 

ing  t h e  nex t  c u t  t o  a graveyard wi th  t h e  g u i l t - r i d d e n  husband s t a n d i n g  

over h i s  wife Is grave.  My 7-year o l d  son ,  when he looked a t  t h i s  and 

they s t a r t e d  ou t  i n  t h e  c a r  s a i d ,  "Oh, I know. They ' re  going t o  have a 

c r a s h . "  I t ' s  t h a t  much o f  a c l i c h e ,  f o r  t h e  in fo rmat ion  o f  t h o s e  o f  you 

who may be  t h i n k i n g  of  doing t h e  same t h i n g .  A t  t h e  end o f  t h e  f i l m ,  by 

t h e  way, t h e r e ' s  a f lash-back t o  t h e  p a r t y  scene a g a i n ,  r e p e a t i n g  t h e  

scene where t h e  w i f e  s a y s ,  "Give me t h e  keys t o  t h e  c a r  . ' I  I n  t h i s  case ,  

he s a y s ,  l ' O . K . l l  And t h a t  Is t h e  end o f  i t .  That was followed by a one- 

minute s p o t ,  shown wi th  approval  from t h e  Kentucky Assoc ia t ion  o f  

Insurance  Agents, c a l l e d    blinder^,^' which i l l u s t r a t e s  t h e  v i s u a l  and 

r e f l e x  impairment t h a t  r e s u l t s  from excess  a lcoho l  i n t a k e .  One e n t i r e  

show i n  t h e  h a l f - h o u r  s e r i e s  c a l l e d  ''The L i t t l e  Pick-Me-Up" d e a l t  wi th  

a lcohol ism i n  g e n e r a l ,  d e n i a l ,  t r ea tment  s u c c e s s ,  t r ea tment  a v a i l a b i l i -  

t i e s ,  and s o  on.  And we had a show on drug and a lcoho l  abuse by t een-  

a g e r s  c a l l e d  "Show Me Something B e t t e r "  which d e a l t  wi th  a l t e r n a t i v e  

programs around the  coun t ry .  

I won't go i n t o  d e t a i l  about the  methods o f  our  format ive  t e s t i n g  

of  showing m a t e r i a l s  t o  r e p r e s e n t a t i v e  t a r g e t  audiences ,  b u t  I w i l l  



your eve right 15 now diloned, lhke Iwkmg through greaied Your rtde v r o n  I S  cut dew by 
glaise as much as 80% 

How would you Ike  to try drvlng T ~ , S  Is the way II IS aner vou've 
Your reaazan t~me IS all OH, raur car like t h i  same night' A had a few dr lnb then t v  to d i v e  
ar ~f you has welghts on your 
feet 

at oi people do 

Shouldn't ~ o u  thmk k ~ c e  beiore You be( your sweet liie you 
tvlng to drive before drnklng, should' 

quickly give you some of the f indings.  Appeal and comprehension tended 

t o  be d i r e c t l y  r e l a t ed  t o  one another.  In general ,  the  more a segment 

was l iked ,  the g rea t e r  were the chances t h a t  i t s  information poin ts  would 

be r eca l l ed  co r r ec t ly .  Both appeal and comprehension tended. t o  be r e l a t ed  

t o  the  perceived usefulness of the information conveyed. S e l f - t e s t s  and 

o ther  formats which involved the viewer d i r e c t l y  general ly  ra ted  high on 

both appeal and a b i l i t y  t o  convey information e f f ec t ive ly .  The use of 

terms which denegrate persons with ce r t a in  kinds of hea l th  problems, f o r  

example, "a drunk," were responded t o  negat ively.  Viewers sometimes drew 

inco r rec t  inferences from drama o r  comedy sketches.  These sketches 

turned out t o  be appealing, but a point  made f o r  comedic o r  dramatic pur- 

poses would of ten get  misunderstood. Believable dramatic s i t u a t i o n s  were 

found t o  convey information e f f e c t i v e l y  t o  d iverse  audiences, including 



those whose 

e thn ic  o r  o ther  

c h a r a c t e r i s t i c s  

d i f f e r ed  from 

those of the 

performers. 

This was a major 

question we had 

i n  the beginning, 

but it  turns out 

t h a t  i f  you have 

a good, s t rong  drama, i t  doesn ' t  make any d i f fe rence  what the  characters  

a r e  l i k e  o r  how d i f f e r e n t  they a r e  from the people watching. I t  w i l l  s t i l l  

have impact. In the context of a program with low information densi ty ,  

documentary segments and s t r a i g h t  forward presenta t ions  of f a c t s  were 

usual ly f a r  more e f f e c t i v e  than one might expect from t h e i r  performance 

and i s o l a t i o n .  

We did a separa te  study on laugh t r acks .  The commercial people have 

known f o r  some time i n  sitcoms t h a t  using a laugh t rack increases  appeal. 

They a r e  not concerned with comprehension o r  educational e f fec t iveness .  So 

we came up with a dilemma f o r  producers i n  the study, because we did a 

cont ro l  s e t  with a laugh t rack and without a laugh t r ack ,  and the  use of 

the  laugh t rack  increased appeal but  decreased comprehension of the  in-  

formation poin t .  Songs were found t o  be a high-r isk format f o r  conveying 

hea l th  information and inducing pos i t i ve  e f f e c t s  toward a recommended 

behavior.  Some were regarded very favorably, though some people s a i d  



i t  d e t r a c t e d  from what we were t r y i n g  t o  do. Parody was a l s o  a  poor 

v e h i c l e  f o r  h e a l t h  messages, which were o f t e n  m i s i n t e r p r e t e d ,  e s p e c i a l l y  

when viewers were u n f a m i l i a r  wi th  t h e  b a s i s  f o r  t h e  parody.  Segments 

us ing  a  s t r o n g  f e a r  appeal  tended t o  be understood l e s s  we l l  than those  

wi th  a  s t r a i g h t  in fo rmat iona l  s t y l e ;  and t h e  l a t t e r ,  judging from s e l f -  

r e p o r t  d a t a ,  were more l i k e l y  t o  be mentioned t o  o t h e r s  by viewers .  

Drama and comedy both  e l i c i t e d  extreme r e a c t i o n s ,  with some viewers 

l i k i n g  them very  much and o t h e r s  o b j e c t i n g  t o  them s t r o n g l y .  For ex- 

ample, on t h e  a lcoho l  segments on t h e  t e n t h  show, some people  found t h e  

d r i n k i n g  and d r i v i n g  f i l m  in fo rmat ive  and emot ional ly  invo lv ing ,  whi le  

o t h e r s  saw i t  a s  con t r ived  and a r t i f i c i a l .  There was a  ske tch  on t h a t  

same show c a l l e d  "On The Wagon,It which some people  s a i d  was e n t e r t a i n i n g  

and o t h e r s  s a i d  was f o o l i s h .  Even a  very  s h o r t  segment can convey i n f o r -  

mat.ion e f f e c t i v e l y .  The l lB l inders l '  s p o t  i n  t h e  t e n t h  show l a s t e d  only  55 

seconds ,  b u t  i t  produced c l e a r  g a i n s  i n  t h e  number of viewers who agreed 

with t h e  s t a t ement  t h a t  excess ive  d r i n k i n g  b l u r s  v i s i o n  and t h a t  i t  can 

reduce s i d e - v i s i o n  by a s  much a s  80%. 

From some of our  survey d a t a ,  i t ' s  r easonab le  t o  conclude t h a t  t h e  

p u b l i c  i s  f a i r l y  we l l  informed wi th  regard  t o  s e v e r a l  a s p e c t s  of 

a lcohol ism.  For example, 83% o f  t h e  respondents  i n  one s tudy  were aware 

t h a t  a lcohol ism i s  a d i s e a s e  which u s u a l l y  develops s lowly and t h a t  i t  i s  

e a s i e r  t o  t r e a t  i n  i t s  e a r l y  s t a g e s .  On t h e  o t h e r  hand, some a r e a s  of 

ignorance were a l s o  i d e n t i f i e d .  Only 52% were aware t h a t  i t  is  hard  t o  

t e l l  when somebody i s  beginning t o  develop a lcohol ism,  and many d i d  no t  

know t h a t  c h i l d r e n  o f  non-dr inkers  a r e  more l i k e l y  t o  abuse a lcoho l  than  

a r e  c h i l d r e n  o f  moderate d r i n k e r s .  While a  l a r g e  major i ty  agreed t h a t  



5 2 

d r i v i n g  a f t e r  d r i n k i n g  i s  dangerous,  many people  were n o t  aware of t h e  

phys io log ica l  changes which impa i r  d r i v i n g  s k i l l ,  F i n a l l y ,  and t h i s  was 

p a r t i c u l a r l y  t r u e  wi th  t h e  h a l f - h o u r  show on a lcohol ism,  v iewers  responded 

very favorab ly  t o  elements they regarded a s  honest  o r  r e a l i s t i c .  They 

a l s o  found new in fo rmat ion  i n  t h e s e  segments. But t h e  primary b a s i s  f o r  

t h e i r  approval  appeared t o  be  t h e i r  f e e l i n g  t h a t  a s e r i o u s  problem de- 

served s e r i o u s  t r e a t m e n t .  This poses a dilemma f o r  producers  o f  t e l e -  

v i s i o n  programs on a lcohol ism s i n c e  s e r i o u s  t r ea tments  tend t o  a t t r a c t  

audiences  which a r e  r e l a t i v e l y  smal l  and a r e  composed l a r g e l y  of people 

a l r e a d y  concerned about t h e  problem. The s o l u t i o n  may l i e  i n  t h e  use  

of  w e l l - w r i t t e n  dramas which a t t r a c t  audiences because of  t h e i r  e n t e r -  

tainment va lue ,  b u t  a l s o  manage t o  convey s i g n i f i c a n t  informat ion i n  an 

unob t rus ive  manner. 

I should mention,  i n c i d e n t a l l y ,  t h a t  I have been quo t ing  from a 

r e p o r t  we prepared f o r  NIAAA, because NIAAA was one of  t h e  sponsors  of  

t h e  s e r i e s .  The t i t l e  of  t h e  r e p o r t  i s  ' ' In ter im Report on Alcohol- 

Rela ted  Research f o r  'Fee l ing  Good' S e r i e s . "  There w i l l  be more d a t a  

r e l e a s e d  l a t e r  on. 

--Question--Did I unders tand you t o  s a y  t h a t  i t  would be b e t t e r  

t o  have c o n t i n u a l  r e p e t i t i o n  o f  a s u b j e c t  w i t h i n  a segment a s  

opposed t o  jumping from segment t o  segment? 

- -Answer-- I t ' s  hard  t o  make a conclus ion from t h e  d a t a  we have, 

because we d i d n ' t  have a good c o n t r o l .  People expressed a p re -  

f e r e n c e ,  i n  many c a s e s ,  f o r  more extended t r ea tment ,  a s  i n  t h e  

h a l f - h o u r  shows on one t o p i c ,  than we were a b l e  t o  p rov ide  t h e  

e a r l i e r  shows. The one-hour four -  o r  f i v e - t o p i c  shows were very  
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complicated t o  do i n  t e l e v i s i o n  t e rms .  They were ha rd  f o r  t h e  

viewer t o  fol low i n  many c a s e s ;  people  a r e  n o t  used t o  i t .  What 

we were t r y i n g  t o  do was t o  a t t r a c t  an audience o f  people  who 

d o n ' t  watch p u b l i c  t e l e v i s i o n ,  who have high h e a l t h  needs ,  who 

probably  wouldn ' t  seek t h i s  k ind o f  in fo rmat ion  on t h e i r  own. 

So, i t  was an "enter ta inment  a s  b a i t "  concept wi th  people  l i k e  

P e a r l  Ba i ley ,  B i l l  Cosby, John Davidson, Johnny Mathis,  Johnny 

Cash, Tammy Grimes, and o t h e r  f a i r l y  well-known people doing 

comedy ske tches  and songs and dramas, n o t  j u s t  documentary o r  

l e c t u r e s .  The people  you want t o  reach d o n ' t  watch i t .  I n  a 

s e n s e ,  we were producing a number o f  programs which were l i k e  

ha l f -hour  o r  one-hour commercials f o r  p o s i t i v e  h e a l t h  behav ior ,  

and we were asking people  t o  watch them v o l u n t a r i l y .  

--Comment--There's a book coming o u t  i n  t h e  n e a r  f u t u r e  on t e l e v i s e d  

p o l i t i c a l  commercials i n  1972. They a r e ,  by and l a r g e ,  a more important  

in fo rmat ion-de l ive ry  v e h i c l e  f o r  p u b l i c  a f f a i r s  i s s u e s  t h a n  a r e  news- 

papers  o r  t e l e v i s i o n  i n t e r v i e w s ,  because t h e y  a r e  so  conc i se  and po in ted .  

--Comment--I draw from what you say t h a t  people  seem t o  r e c a l l  b e t t e r  t h e  

s h o r t  b u r s t  as opposed t o  t h e  longer  b u r s t  because i t  d o e s n f t  mix them up. 

--Response--That may be .  C l e a r l y ,  somebody c o n s t r u c t i n g  a 30-second o r  a 

60-second s p o t  t o  inc lude  one,  o r  a t  most two, in fo rmat ion  p o i n t s  can con- 

c e n t r a t e  on i t ,  make i t  dramat ic ,and,  i f  you s e e  i t  f i v e  t imes i n  a week, 

t h a t ' s  u n l i k e  anything e l s e  y o u ' r e  see ing  t h a t  week. 



DISTILLED SPIRITS COUNCIL OF THE UNITED STATES 
--Paul Gavaghan 

As those  who have a t t ended  t h e s e  in fo rmat iona l  meetings from t h e  

beginning know, DISCUS h a s  been a f i r m  b e l i e v e r  i n  t h e i r  v a l u e .  S ince  

1970, t o  p ick  what I th ink  i s  a  benchmark y e a r ,  t h e r e ' s  been genuine 

p rogress  i n  p u b l i c  informat ion programs devoted t o  t h e  s u b j e c t  o f  a l coho l  

abuse whether on t h e  highway o r  i n  s o c i e t y  i n  g e n e r a l .  Unfor tuna te ly ,  I 

s e e  occas iona l  s i g n s  o f  r e l a p s e .  

I a t t ended  a  r e c e n t ,  major s a f e t y  conference ,  and I  thought it was 

be ing  held  back i n  1967. They were in t roduc ing  a  l o t  o f  t h e  p r i m i t i v e  

throw-back approaches keyed t o  crack-downs which p r o l i f e r a t e d  i n  t h a t  

e ra - -based  on t h e  n o t i o n  t h a t  p u t t i n g  a l l  drunks i n  p r i s o n  w i l l  s o l v e  t h e  

problem. But we a r e  r e a l l y  t a l k i n g  today about complex s o c i a l ,  medical 

and h e a l t h  problems and we know they  won't be  solved i n  any s i m p l i s t i c  

way. 

While we a l l  have d i f f e r e n t  p e r s p e c t i v e s ,  we a r e  u n i t e d  i n  t h e  goal  

of doing a l l  we can through a d v e r t i s i n g  and o t h e r  media t o  h e l p  reduce 

problems r e l a t e d  t o  a lcoho l  abuse i n  t h i s  coun t ry .  I ' d  l i k e  t o  spend a 

few minutes b r i n g i n g  you up t o  d a t e  on the  f o u r t h <  consecu t ive  yea r  of 

our  n a t i o n a l  a d v e r t i s i n g  program which has  t h e  theme, " I f  you choose t o  

d r i n k ,  d r ink  r e s p o n s i b l y , "  

Anyone f a m i l i a r  with t h e  program, which h a s  appeared i n  Time, - 
Newsweek, and U.S. News and World Report ,  and by means of  a  s p e c i a l  ad 

t h i s  yea r  i n  bus iness  magazines, r e a l i z e s  t h a t  our  approach i s ,  i n  a  

r e a l  sense ,  a  form of p reven t ion  of  a l coho l  abuse.  We f e e l  t h a t  t h e r e  

i s  a  r o l e  f o r  our  i n d u s t r y  t o  p lay  i n  b r i n g i n g  r e a l i s t i c ,  c o n c r e t e ,  

s p e c i f i c  in fo rmat ion  t o  t h e  a t t e n t i o n  of  normal a d u l t s  and, i n  t h e  c a s e  



of t h i s  y e a r ' s  program, t o  t een-agers .  I t h i n k  we broke some new ground 

on t h a t  s e n s i t i v e  s u b j e c t .  

We make no p r e t e n s e  t h a t  a d v e r t i s i n g  ever  cured a  s i n g l e  a l c o h o l i c  

o r  t h a t  t h e s e  ads  a r e  r e a c h i n g  a l c o h o l i c s  o r  c h r o n i c  problem d r i n k e r s .  We 

b e l i e v e  t h a t  o t h e r  approaches a r e  needed.  We d o n ' t  t h i n k  t h a t  you can 

address  those  groups d i r e c t l y  and s e c u r e  a c t i o n .  Perhaps ,  some day,  t h a t  

can be done w i t h  t h e  r i g h t  approach and a p p e a l ,  b u t  a l c o h o l i c s  and 

c h r o n i c  d r i n k e r s  a r e  n o t  our  t a r g e t  audience .  

Our t a r g e t  audience  i n c l u d e s  op in ion  l e a d e r s ,  t h o s e  who a r e ,  i n  

e f f e c t ,  t h e  ga tekeepers ;  those  who a r e  i n t e r e s t e d  i n  a l c o h o l  abuse ,  

a l coho l i sm,  drunk d r i v i n g ,  s o c i a l  and h e a l t h  problems; and those  who a r e  

g e n e r a l l y  i n t e r e s t e d  i n  doing something about t h e s e  problems. 

Our ads  have drawn a  f a n t a s t i c  c r o s s - s e c t i o n  of  response  ranging 

from e d u c a t o r s  t o  a l coho l i sm counse lo r s ,  p u b l i c  o f f i c i a l s ,  law enforce -  

ment o f f i c e r s .  This  c r o s s - s e c t i o n  covers  t h e  e n t i r e  spectrum of  t h e  p ro -  

f e s s i o n a l  l e v e l  o f  those  i n t e r e s t e d  i n  a l c o h o l  abuse problems, a s  we l l  a s  

segments of t h e  g e n e r a l  p u b l i c .  

Our 1974 messages rece ived  a  unanimous award i n  t h e  Sa tu rday  Review 

compet i t ion .  I b r i n g  t h a t  up, n o t  f o r  s e l f - c o n g r a t u l a t i o n ,  because  our  

work i s  a  c o l l e c t i v e  endeavor,  b u t  t o  p o i n t  o u t  t h a t  t h e r e  i s  a  d i f f e r e n t  

s e t  of  s t a n d a r d s  a p p l i e d  t o  our  campaign compared t o  most p u b l i c  s e r v i c e  

campaigns. We f e e l  t h a t  our  1975 messages a r e  having an even g r e a t e r  i m -  

p a c t .  While we h a v e n ' t  gone through t h e  e l a b o r a t e  network t h i s  yea r  o f  

r e a d e r s h i p  s u r v e y s ,  based on mai l  r e sponses  and r e q u e s t s ,  we f e e l  t h a t  it 

i s  having such an impact. As i n  t h e  p a s t ,  we sought  p r i o r  review o f  t h e s e  

ads  by NIAAA and DOT, which a r e  t h e  major f e d e r a l  agenc ies  wi th  



r e s p o n s i b i l i t i e s  i n  t h i s  f i e l d .  We're most g r a t e f u l  f o r  t h e i r  aff i rma- 

t i v e  view of our e f f o r t s .  

We devoted a l o t  of thought,  care  and study t o  developing, s e l e c t i n g  

and r e f in ing  our messages because we want then, t o  szrve  a cons t ruc t ive  

purpose. There a r e  many semantic problems i n  t h i s  f i e l d .  Cer ta in  phrases 

ge t  people who a r e  ac t ive  i n  the f i e l d  upset .  We want t o  make a con t r i -  

but ion r a t h e r  than c rea t e  needless misunderstanding. Also, we want t o  

put together  what we think i s  the b e s t  and most reasoned pos i t i on ,  the  

most r e a l i s t i c  approach t o  var ious problems and s i t u a t i o n s  i n  the opinions 

of s c i e n t i s t s  and educators .  We go t o  a g rea t  deal  of t rouble  t o  sound 

out t h e i r  viewpoints,  t o  see t h a t  what we say i s  compatible with the  

s c i e n t i f i c  and professional  l i t e r a t u r e .  

1 
Our platform message t h i s  

\$\en most Amer~cans entertaln at home, serving 
drlnks before dlnner 1s a grac~ous custom But an 
lnvltatlon to dlnner at  seven should not mean cocktails 
untll ten 

Common sense In t h ~ s  respect 1s a mark of the con- 
siderate host 

And just as he has enough alcohol beverages on hand 
for guests who drlnk, he has a varlet?. of soft d r~nks  for 
those who don't 

We, the makers and sellers of d~stllled splnts, hope 
that you show as much care In uslng our products as 
we do In making them 

I1 you choose to drink, drink responsibly. 

HOW many minutes 
in a cocktail hour? 

Hourft was the headl ine of t h i s  

ad. This ad has received the  

most overwhelmingly favorable  

response of any DISCUS ad over 

the pas t  four  years .  We've 

received a l a r g e r  response, 

year d e a l t  with a new subjec t  . 
"HOW M~~ Minutes i n  a Cocktail  

perhaps, f o r  o ther  ads,  bu t  i n  

terms of favorable  versus un- 

favorable ,  agreement versus 

disagreement, controversy versus 

acceptance, t h i s  one r a t e s  

D ~ F ? I I . ~ . E D  cPIHITSCOL'YCIL. OFTHE L NITKD \T-\TF> ( highes t  on the  s c a l e .  One of 
i i r i t l  Prn,,.> ,!dn.a H.llld!ni: \$-,\;1-nini.t<m D C i l l l l ~ l 4  i 



t h e  reasons  t h i s  might be t r u e  (and t h i s  was mentioned i n  q u i t e  a  few 

l e t t e r s ) ,  i s  one p a r t i c u l a r  l i n e  which r e a d s  "And j u s t  a s  he  has  enough 

a l c o h o l  beverages  on hand f o r  g u e s t s  who d r i n k ,  he has  a  v a r i e t y  o f  s o f t  

d r i n k s  f o r  t h o s e  who d o n l t . "  Here i s  a  sampling o f  t h e  responses :  

1 - " A t  l a s t  someone i s  p r e s e n t i n g  l i q u o r  a s  i t  should  be  
enjoyed and r e s p e c t e d , l l  wrote  a  l ady  from F r a n k l i n ,  Maine. 

2 - ItI am a  t e e t o t a l e r  by choice  . . .  This  a d v e r t i s i n g  has  
g r e a t l y  impressed me and improved my o the rwise  prude 
t o l e r a n c e  towards d r i n k e r s . "  from a  gentleman i n  F r i d l e y ,  
Minnesota.  

3 - "1 f e e l  t h a t  your message should  be  pos ted  i n  every  
l iv ingroom i n  America" wrote  t h e  d i r e c t o r  o f  P u b l i c  
Informat ion a t  Gaston Col lege  i n  North C a r o l i n a .  

4 - "We were deeply  g r a t i f i e d  a t  r e a d i n g  your s p l e n d i d  a d . . .  
Any word of  common s e n s e  t h a t  t h e s e  people  (problem 
d r i n k e r s )  may s e e  could  be t h e  recovery p o i n t  i n  t h e i r  
l i v e s "  from t h e  D i r e c t o r  o f  t h e  Alcoholism program i n  
Galveston County, Texas.  

5 - "Thank you f o r  upholding an important  premise of our  
American system - t h a t  w i t h  freedom comes r e s p o n s i -  
b i l i t y "  wrote a  woman i n  Bur l ing ton ,  Iowa. 

6 - "We w i l l  c a l l  t h e  s e r i e s  t o  t h e  a t t e n t i o n  o f  our  young 
o f f i c e r s  a s  e x c e l l e n t  examples o f  t h e  way t o  g e t  a  
p u b l i c  s e r v i c e  message ac ross"  from t h e  a s s o c i a t e  
d i r e c t o r  of t h e  U.S. Informat ion Agency. 

Comment number 4 might apply  t o  t h o s e  who a r e  problem d r i n k e r s ,  b u t  

I  d o n ' t  t h i n k  it would apply  t o  a l c o h o l i c s  p e r  s e .  We unders tand  t h a t  

t h e r e ' s  a  r e a l  d i f f e r e n c e  between t h e  two c a t e g o r i e s ,  even though t h e  

semant ics  may vary  among o r g a n i z a t i o n s .  The r e s p o n s i b i l i t y  theme, 

mentioned i n  comment 5 ,  has  been g e t t i n g  a f a v o r a b l e  r e a c t i o n .  I n  o t h e r  

words, i n d i v i d u a l s  who a r e  normal have a  r e s p o n s i b i l i t y  i n  terms of  

t h e i r  h e a l t h  and t h e i r  behav io r .  This  i d e a  i s  g e t t i n g  a c r o s s ,  because it 

h a s  been t h e  cont inuous  theme i n  our  program f o r  t h e  p a s t  f o u r  y e a r s .  The 

range of  respondents  inc luded  d r i n k e r s ,  non-dr inkers ,  e d u c a t o r s ,  a l coho l i sm 



counselors ,  and a wide v a r i e t y  of p u b l i c  o f f i c i a l s .  Those a r e  t h e  groups 

t h a t  we a r e  t r y i n g  t o  reach;  those  who a r e  i n t e r e s t e d ,  a c t i v e ,  and con- 

cerned.  

We a l s o  have another  o b j e c t i v e  wi th  t h i s  program and i t ' s  what I c a l l  

t h e  m u l t i p l i c a t i o n  e f f e c t .  These a r e  p la t fo rm ads which we want our i n -  

d u s t r y  t o  emulate.  We want o t h e r  i n d u s t r y  groups t o  adopt t h e s e  ads .  

That inc ludes  people i n  va r ious  l e v e l s  o f  t h e  indus t ry - - inc lud ing  d i s t r i -  

bu t ion  and r e t a i l i n g .  By our conserva t ive  e s t i m a t e s ,  more than 12 

m i l l i o n  r e p r i n t s  o f  t h e s e  ads have been d i s t r i b u t e d  t o  t h e  p u b l i c  a t  no 

expense t o  our i n d u s t r y  by non- indust ry  groups.  DISCUS a l s o  provides  

p o s t e r s ,  copies  of ads ,  b o o k l e t s ,  and f o l d e r s  aimed a t  t h e  genera l  p u b l i c .  

This i s  an ex tens ive  promotional e f f o r t .  

One ad t h a t  has g o t t e n  a very good response i n  terms of pra iseworthy 

1 
responses i s  t h e  one de- 

Under new management: 
alcoholism in industry. 

As in other sectors of Amerlcan I~fe, most people in 
~ndust ry  drink And most of them drink moderately 
and respons~bly 

But a small minorlry does develop problems which 
Interfere with effect~ve functioning 

Fortunately, management 1s becoming increas~ngly 
responsive to the needs of thls troubled group More 
companies are starting their own employee programs 
with the support of governmental and private agencles 
Torece~ve lnformat~on on setting up such programs, 
urlre to addrese below 

For execut~ves and their employees, a t  all lexels, the 
same prlnc~ple appl~es 

It you choose to drlnk, drlnk responsibly. 

voted t o  alcoholism and 

i n d u s t r y ,  "Under New 

Management: Alcoholism 

and Indus t ry  .I' This ad 

appeared i n  Business 

Week and t h e  e a s t e r n  - 
e d i t i o n  o f  t h e  Wall S t r e  

Journa l ,  which we f e l t  

were a p p r o p r i a t e  media 

f o r  t h i s  p a r t i c u l a r  mes- 

sage .  We f e l t  t h a t  it 

was an answer t o  t h e  

ques t ion  of what our 



i n d u s t r y  t h i n k s  about a lcohol ism.  Our ads haven ' t  f u l l y  mentioned 

a lcohol ism p e r  s e  f o r  t h e  p a s t  t h r e e  y e a r s .  We d i d  s o  b r i e f l y  dur ing  t h e  

f i r s t  yea r  of t h e  program, quot ing NIAAA and o t h e r  sources .  

We f e l t  t h a t  t h i s  was one c l e a r - c u t  a r e a  where p rogress  i s  being made 

by groups such a s  t h e  Nat ional  Council on Alcoholism and t h e  AFL-CIO. Also 

we f e l t  t h a t  we could meet a need by c a l l i n g  a t t e n t i o n  t o  i n d u s t r i a l  

a lcohol ism programs, because we know from var ious  s t u d i e s  t h a t  t h e  over-  

whelming m a j o r i t y  of  employers d o n ' t  have such programs today.  I t  was our  

way of  saying t h a t  something p r a c t i c a l  can be done about t h i s  problem. 

We a l s o  have what we c a l l  a  r e source  book le t  which c i t e s  a l l  o f  t h e  

major sources  of in fo rmat ion ,  inc lud ing  NCA. I n  o t h e r  words, t h i s  i s  one 

of t h e  few ads t h a t  sugges t s  t h a t  people w r i t e  i n  t o  us f o r  in fo rmat ion ,  

Responses came from personnel  of  more than 200 major co rpora t ions  t o  d a t e .  

We expect  w e ' l l  be g e t t i n g  q u e r i e s  about t h i s  ad f o r  y e a r s .  

So we f e l t  t h a t  our r e source  l e a f l e t  would be t h e  b e s t  way t o  

approach i t ,  because we d o n ' t  want t o  appear a s  i n s t a n t  e x p e r t s .  Many 

o r g a n i z a t i o n s  i n  our i n d u s t r y  have programs. DISCUS has  an occupa t iona l  

a lcohol ism program, we ' re  encouraging o t h e r s  t o  develop one. Some 

o r g a n i z a t i o n s  have i n s t i t u t e d  a p o l i c y  t o  encourage our o t h e r  members t o  

s t a r t  such programs. 

A t  t h e  r e c e n t  Nat ional  S a f e t y  Congress DISCUS was asked t o  develop a 

panel  on t h e  s u b j e c t  of a lcohol ism programs i n  bus iness  and i n d u s t r y .  We 

brought t o g e t h e r  what we f e l t  was a p r e t t y  d i s t i n g u i s h e d  panel  of out-  

s t a n d i n g  a u t h o r i t i e s .  We had r e p r e s e n t a t i v e s  from Hiram Walker, t h e  AFL- 

C I O ,  and DePaul R e h a b i l i t a t i o n  Hosp i t a l  i n  Milwaukee, which i s  one o f  t h e  

f i r s t  i n s t i t u t i o n s  t o  be f u l l y  a c c r e d i t e d  f o r  a lcohol ism t rea tment  i n  

t h i s  coun t ry - - they 've  made every  mistake i n  t h e  book. I n  o t h e r  words, 
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they have admitted t h i s  f rankly and they've ironed out t h e i r  problems. 

They've got a complex program now using a l l  major modal i t ies  of t r e a t -  

ment, with spec i a l  provis ions f o r  the family, with a s c i e n t i f i c  research 

laboratory,  with constant surveying e f f o r t s .  They use every technique 

t h a t  we know ac tua l ly  works. They're a l so  a pioneer i n  t h i rd -pa r ty  

coverages which we f e e l  i s  p a r t  of the  long term remedy f o r  t he  problem 

of alcoholism i n  our soc i e ty .  From the  s tandpoint  of t h e i r  f inancing,  

over 600 employers i n  Wisconsin alone u t i l i z e  t h e i r  s e rv i ces ,  with a 

case load of over 4 ,000  p a t i e n t s  a year .  We a r e  going t o  publ ish the 

proceedings of t h e  program. 

Are their best friends 
their worst enemies? 

Pressure from peers can be a pnme cause of dnnklng 
problems among some adolescents 

And as any teacher knows, ~t can be one ofthe most 
difficult to combat 

The nght  famlly values help g v e  b y s  and glrls con- 
fidence In them own self-worth, help them res~st  the 
Influence of the wrong kind offnends 

And one way to discourage ~ m e s p o n s ~ b ~ l ~ t y  among 
adolescents IS lo encourage respons~bllity among adults 

For parents of teen-agers, i t  is espec~ally Important 
to follow thls pnnc~ple 

If you choose to drink, drink responsibly. 

DISTILLED SPIRITS COUSCIL O F T H E  U S I T E D  STATES 
130UPenn~?lvan1a Bulldlng.K8.rh!ngton D C 20UO4 

Another ad, which i s  

addressed t o  teen-agers ,  

i s  t i t l e d  "Are t h e i r  bes t  

f r i ends  t h e i r  worst 

e n e m i e ~ ? ~ '  We recognize 

the  common conception-- 

I say "conception" because 

t h e r e ' s  some argument about 

i t - - t h a t  peer  pressure  i s  

very i n f l u e n t i a l  i n  the  

choices of the  teen-agers .  

We a l so  know t h a t  t he re  i s  

something more fundamental, 

whether they admit it  o r  

no t ,  and t h a t  i s  parenta l  

guidence, which i s  of g rea t  s ign i f i cance .  So we had t o  recognize both 

f a c t s  of l i f e  and recognize t h a t  t he re  is o f t en  i n t e r a c t i o n  between the  



two. But t h e  two a r e  o f t e n  i n  c o n f l i c t ,  i n  shaping t h e  d e c i s i o n s  and t h e  

behavior  o f  t een-agers .  So we t a l k e d  about p r e s s u r e  from p e e r s - - i t  can be - 
a prime cause o f  d r ink ing  problems among some a d o l e s c e n t s .  And a s  any 

t e a c h e r  knows, i t  can be one of t h e  most d i f f i c u l t  t o  combat. Then 

ano ther  s i g n i f i c a n t  p o i n t - - t h a t  t h e  r i g h t  family  va lues  h e l p  g ive  boys and 

g i r l s  confidence i n  t h e i r  own se l f -wor th ,  which we th ink  i s  an extremely 

important  concept t o  emphasize. This  may h e l p  them t o  r e s i s t  t h e  i n -  

f luence  of t h e  wrong kinds of f r i e n d s .  The ad reads ,  i n  p a r t ,  "One way t o  

discourage i r r e s p o n s i b i l i t y  among ado lescen t s  i s  t o  encourage respons ib id  

l i t y  among a d u l t s .  For p a r e n t s  of teen-agers  i t  i s  e s p e c i a l l y  important  t o  

fol low t h i s  p r i n c i p l e :  I f  you choose t o  d r i n k ,  d r ink  r e s p o n s i b l y V t t  I n  

o t h e r  words, we g e t  back t o  t h e  home, which we t h i n k ,  f o r  b e t t e r  o r  f o r  

worse, s e t s  a p a t t e r n  f o r  behav ior .  By t h e  same token,  we d o n ' t  d e a l  wi th  

t h e  s u b j e c t  o f  a lcohol ism i n  t h i s  a d .  

There has been a tremendous amount o f  p u b l i c i t y  about t h e  s o - c a l l e d  

teen-age a lcohol ism epidemic.  We t r a c e d  t h e  p u b l i c i t y  t o  i t s  source  and 

found t h a t  i t  had been f a b r i c a t e d - - t h e  o r i g i n a l  s t a t i s t i c s ,  I mean. But 

t h a t ' s  an i s s u e  f o r  d i s c u s s i o n  a t  ano ther  t ime .  Also, t h e  q u e s t i o n  o f  

whether people a t  t h a t  age b racke t  can be pronounced "a lcoho l ics t t  i s  

ano ther  moot p o i n t  which is  open t o  s u s p i c i o n .  Of a l l  t h e  s t u d i e s  we have 

s e e n ,  g e n e r a l l y  t h e r e  i s n ' t  u n i v e r s a l  agreement, b u t  t h e  m a j o r i t y  agree  

t h a t  4% t o  6% of our  t een-agers  have abused a lcoho l  o r  manifes t  some form 

of  problem d r i n k i n g .  These s t u d i e s  go back twenty y e a r s  and t h e r e  is  a 

remarkable cons i s tency  i n  t h e  f i n d i n g s .  So we f e e l  t h a t  we should address  

ourse lves  t o  t h a t - - t o  t h e  problem of  abuse a t  t h a t  age,  of abusive  d r ink-  

i n g ,  o f  s e c r e t i v e  d r ink ing ,  and o f  i m i t a t i n g  t h e  example o f  t h e  wrong 
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peop le ,  r a t h e r  than g e t t i n g  i n t o  t h e  q u e s t i o n  o f  a lcohol ism.  We f e e l  t h a t  

t h e  two s u b j e c t s  have been confused i n  p u b l i c  d i s c u s s i o n s .  

--Question--Did I unders tand you t o  say  t h a t  you aimed t h i s  a t  t h e  

teen-age audience? 

--Answer--No. I t ' s  aimed a t  t h e  p a r e n t s  because we know t h a t  a  

minor i ty  of t h e  r e a d e r s  o f  t h e  p u b l i c a t i o n s  we use  a r e  t eenagers - -  

a  s u b s t a n t i a l  minor i ty .  So i t ' s  r e a l l y  aimed a t  p a r e n t s  a s  we l l  

a s  op in ion  l e a d e r s .  

Regarding our  approach t o  r e s p o n s i b l e  d r i n k i n g ,  we know from our  mai l  

and from o t h e r  i n d i c a t o r s ,  t h a t  many o r g a n i z a t i o n s  agree  w i t h  our  approach 

t o  such an e x t e n t  t h a t  they have . reques ted  cop ies  o f  our  ads  i n  ve ry  l a r g e  

q u a n t i t i e s  f o r  use  i n  t h e i r  own programs. T h a t ' s  n o t  our  g o a l .  Our g o a l ,  

o r i g i n a l l y ,  was n o t  t o  g e t  them t o  use  our  m a t e r i a l  i n  t h e i r  programs at  

a l l .  We were asked,  "What p o s i t i o n  do you take?  by agenc ies ,  p u b l i c  and 

p r i v a t e ,  i n  t h e  a lcohol ism and drunk d r i v i n g  f i e l d s .  Our ads answer t h a t  

q u e s t i o n  and s t a t e  our  p o s i t i o n .  But t h e  ads have had an unexpected 

e f f e c t ;  namely, people  l i k e  them and want t o  use them. 

--Question--How much do your r e g i o n a l  r e p r e s e n t a t i v e s  use  t h e  

ads i n  l o c a l  newspapers? 

--Answer--They d o n ' t .  Local i n d u s t r y  groups p r e f e r  n o t  t o  use  t h e  

media, a l though  some s t a t e s  have and t h e  t r e n d  i s  growing. For 

example, i n  Connect icut  r e c e n t l y ,  one o f  t h e s e  ads was run  i n  a l l  

t h e  major newspapers o f  t h e  s t a t e .  I n d u s t r y  groups p r e f e r  t o  use  

t h e s e  messages a t  p o i n t  of s a l e ,  however, because t h a t ' s  where 

purchases  a r e  made. D i f f e r e n t  a s s o c i a t i o n s  p r e f e r  d i f f e r e n t  

messages. I n  one s t a t e ,  "Know when t o  say  when" was t h e  p r e f e r r e d  



6 3 

message. I n  a n o t h e r  s t a t e ,  our  ftyoung a d u l t f 1  ad was p r e f e r r e d  

because of  i t s  new minimum age law. I t  depends on what t h e  major 

i s s u e  i s  i n  t h a t  g iven s t a t e .  

--Question--But a g a i n ,  t h e  o r i g i n a l  mot iva t ion  f o r  t h e  p u b l i c  i n -  

format ion campaign was t o  r each  a s u b s e t  o f  t h e  e l i t e s  i n  your 

i n d u s t r y ,  a s  w e l l  a s  a s l i c e  o f  t h e  p u b l i c ?  

--Answer--If you compare i t  t o  t h e  t o t a l  U.S. p o p u l a t i o n ,  y e s .  

But we have never  l o s t  s i g h t  o f  t h e  p u b l i c  a s  a whole. We c a n ' t  

use  T . V .  o r  r a d i o  because  t h a t ' s  p r o h i b i t e d  by our  Code o f  Good 

P r a c t i c e  which has  been i n  e f f e c t  s i n c e  t h e  19301s ,  s o  we have t o  

use  p r i n t  media. The l o c a l  i n d u s t r y  groups ,  t o  answer your 

q u e s t i o n ,  use  messages which seem t o  meet a p a r t i c u l a r  s i t u a t i o n  

o r  need.  I f  t h e  young a d u l t  q u e s t i o n  i s  a s u b s t a n t i a l  one, then  

an i n d u s t r y  p o s i t i o n  i s  obviously  impor tan t .  

--Comment--On t h e  i s s u e  of  teen-age a lcoho l i sm,  we d o n ' t  have s t a t i s t i c s  on 

i t s  i n c r e a s e  y e t ,  a l though t h e  c l i n i c a l  impress ion a c r o s s  t h e  coun t ry  i s  

very  s t r o n g .  I t  h a s ,  indeed ,  i n c r e a s e d ,  b u t  i t  won't  be coming o u t  i n  

r e s e a r c h  f o r  ano the r  y e a r  o r  two. 

- -Response-- I t  h a s n ' t  come up i n  t h e  ga l lonage  f i g u r e s  e i t h e r  because 

t h e y ' r e  e i t h e r  unchanged o r  down a c r o s s  t h e  board .  

--Comment--The ga l lonage  f i g u r e s  a r e  n o t  a g e - s p e c i f i c ,  though. 

--Response--By no means, no.  One would assume from t h e  p u b l i c i t y ,  however, 

t h a t  t h e r e  was a tremendous i n c r e a s e  i n  consumption a f t e r  t h e  lower l e g a l  

age laws were p u t  i n t o  e f f e c t .  I had an economic r e s e a r c h  s t u d y  done by 

our  r e s e a r c h  d i r e c t o r  j u s t  t o  s e e  what t h e  ga l lonage  f i g u r e s  were, and 

t h e r e  was on ly  one s t a t e  t h a t  i n c r e a s e d  s i g n i f i c a n t l y .  The average . 
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gal lonage s a l e s  i n c r e a s e  were lower t h a n  wi th  s t a t e s  t h a t  d i d  n o t  lower 

t h e  minimum age.  

--Comment--Self-reported a lcoho l  use by teen-agers  has gone up, h a s n ' t  i t ?  

And t h e  inc idence  of a lcohol  use a t  an e a r l i e r  age has gone down a s  t h e  

laws changed from 2 1  t o  18. What a r e  showing up very p e r s i s t e n t l y  a r e  t h e  

symptoms of  a lcoho l  abuse,  a lcohol ism,  o r  whatever you want t o  c a l l  it-- 

s e r i o u s  a l c o h o l - r e l a t e d  problems concerning d r ink ing  and d r i v i n g ,  f o r  

example. Now many c l i n i c s  a r e  see ing  more teen-age a l c o h o l i c s .  I n  some - 
c a s e s ,  t h e s e  a r e  being repor ted .  

--Comment--That's what we f i n d  i n  t h e  drug programs and e s p e c i a l l y  i n  t h e  

youth c e n t e r s  t h a t  we o p e r a t e .  The s e l f - r e p o r t e d  inc idence  o f  youth,  and 

even p r e - t e e n ,  a lcohol ism i s  t o o  dramat ic  t o  be ignored.  Whether i t ' s  i n  

t h e  l i t e r a t u r e  o r  n o t ,  I  d o n ' t  know, b u t  f o r  us i t ' s  a  r e a l  phenomenon. 

--Comment--This i s  immensely impor tan t .  We r e a l i z e d  it i n  Michigan s i n c e  

t h e  law changed. I f  you a r e  n o t i c i n g  t h e  same t h i n g  now h e r e  i n  New York 

C i t y  where i t ' s  been l e g a l  t o  d r ink  a t  18 s i n c e  1939, then t h i s  i s  on t o p  

of a  l a r g e r  problem t o  begin  wi th .  

--Comment--You s e e ,  we f e e l  t h a t  we've always had abuse o f  t h e  law h e r e  

i n  New York C i t y .  I t  may n o t  be t r u e  i n  your s t a t e ,  bu t  c e r t a i n l y  h e r e  

k i d s  could always o b t a i n  l i q u o r  i f  they wanted i t ,  but  they weren ' t  t a k -  

i n g  advantage of t h e  enforcement l a x i t y ;  however, now they  a r e .  I d o n ' t  

know i f  i t ' s  appear ing i n  t h e  l i t e r a t u r e ,  b u t  t h a t ' s  what we ' re  see ing .  

--Comment--At t h e  17th  Annual Conference on Alcoholism i n  t h e  s t a t e  o f  

Pennsylvania,  we had a  panel o f  s t u d e n t s  from Penn S t a t e  who a b s o l u t e l y  

shocked everyone t h e r e .  There were about 400 r e p r e s e n t a t i v e s  from t h e  

s t a t e  of Pennsylvania.  They were d i s c u s s i n g  t h e  changing o f  t h e  l e g a l  

d r ink ing  age law. They were d e s c r i b i n g  t o  us t h a t  h a l f  of t h e  members o f  
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t h e  s t u d e n t  body were behaving i n  a  manner t h a t  we would d e s c r i b e  a s  pro-  

blem dr ink ing  every weekend. A l l  o f  us were appa l l ed  a t  t h e  n a i v e t e  ex- 

p ressed  by t h e s e  s o - c a l l e d  r e p r e s e n t a t i v e s  of t h e  c o l l e g e  age group o f  t h e  

s t a t e .  

--Comment--I th ink  t h i s  i s  mentioned i n  t h e  Domestic Council Report on 

Drug Abuse t h a t  came o u t  r e c e n t l y .  Some people  f e e l  t h a t  t h i s  i s  a  

s p i l l o v e r  from t h e  e f f e c t i v e n e s s  o f  t h e  drug abuse campaigns i n  t h e  l a t e  

1960 ' s  and e a r l y  1 9 7 0 ' s .  The k i d s '  d e s i r e  f o r  a  h igh was no t  e l imina ted ,  

they  merely tu rned  from drugs t o  a l c o h o l .  

--Comment--I th ink  young people  a r e  d r ink ing  t o  g e t  h igh .  I n s t e a d  of 

d r ink ing  s o c i a l l y ,  they d r ink  t h e  whole b o t t l e  i n  o rde r  t o  achieve a  

s i m i l a r  h i g h .  This i s  very  d i f f e r e n t  from a d u l t  d r ink ing .  

--Comment--My e s t i m a t e  two years  ago was t h a t  by lowering t h e  d r ink ing  age,  

w i t h i n  12 months you would have an 18-20% i n c r e a s e  i n  a l c o h o l - r e l a t e d  

c rashes  inc lud ing  p roper ty  damage, i n j u r i e s  and f a t a l i t i e s  i n  c e r t a i n  

s t a t e s ,  inc lud ing  Michigan. Drinking i n  b a r s ,  t a v e r n s  and r e s t a u r a n t s  

i n c r e a s e s  more than d r ink ing  i n  o t h e r  s e t t i n g s .  

--Response--I d o n ' t  know i f  you ' r e  f a m i l i a r  wi th  t h e  P lau t  r e p o r t ,  

rlAlcohol Problems: a  Report t o  t h e  Nat ion."  In  i t ,  he made a  recom- 

mendation t h a t  t h e r e  should be no such t h i n g  a s  a  minimum age.  He s a i d  

t h e  r a t i o n a l e  was t h a t  n e i t h e r  the  p u b l i c  nor  t h e  l e g i s l a t o r s  would 

accept  i t  a t  t h a t  t ime .  There may be  two a s p e c t s  t o  t h i s  i s s u e .  One i s  

t h a t  when you lower t h e  l e g a l  age,  you a l s o  lower t h e  age a t  which people  

d r i n k  i l l e g a l l y  o r  make i l l e g a l  purchases .  Then t h e r e ' s  ano the r  p o i n t  of 

view which h a s  come t o  t h e  f l o o r ,  and t h a t  i s  what I  c a l l  s o c i a l  expec- 

t a t i o n s .  Namely, i f  people ,  e s p e c i a l l y  young people ,  f e e l  t h a t  a  c e r t a i n  

tYPe of behavior  i s  expected of them, they very  o f t e n  o b l i g e .  This  is 



p a r t i c u l a r l y  t r u e  of des t ruc t ive  behavior.  Also, with regard t o  t he  drug 

abuse program, i t  was mentioned a t  a  meeting about h a l f  a  year  ago, t h a t  a  

moratorium has been declared on drug abuse education i n  t h i s  country be- 

cause it was found t o  be counter-product ive-- that  not  only was it having 

no e f f e c t ,  but  t he  problem was worsening. 

F ina l ly ,  I  want to  mention the  one o the r  ad i n  the  s e r i e s ;  we run one 

every year on dr inking and dr iv ing .  We've repeated the  graphics because 

we've found from readership s tud ie s  t h a t  t h i s  symbol of a  g l a s s  and keys 

have d e f i n i t e  recognit ion and r e t en t ion  value.  I t ' s  become a  symbol f o r  

the  ad which we tend t o  run during the hol iday season between Thanksgiving, 

Christmas and New Years. In  the  ad, we make it c l e a r  t h a t  we a r e  t a lk ing  

about t h e  excessive dr inker .  We a r e  t ry ing  t o  ge t  across  t he  idea  of 

people knowing t h e i r  own l i m i t .  I  am convinced t h a t  most people,  who a r e  
4 .  

,?ktU 

otherwise normal, a re  o c ~ i o n a l l y  ca re l e s s  o r  thoughtless  about t h e i r  own 

l i m i t s  o r  whether they know t h e i r  own l i m i t s .  As a  r la t te r  of f a c t ,  f o r  

many people i t ' s  j u s t  a  phrase. .So there  i s  a  problem of pene t ra t ion  the re .  

--Question--I don ' t  r e a l l y  know what you a r e  doing f o r  the  sake 

of the  indus t ry .  You say ,  f o r  example, because of your Code you 

can ' t  adve r t i s e  on t e l e v i s i o n .  Why no t .  

--Answer--Because the re  would probably be a  Federal law 

immediately prohib i t ing  l i quor  adver t i s ing  on t e l e l v i s i o n .  

--Question--But these a r e  not l i quor  advertisements,  a r e  they? 

--Answer--Any ad using the  name of a  d i s t i l l e r  o r  the  d i s t i l l i n g  

indus t ry ' s  organizat ion would be i n  the  same category. We know 

t h i s .  Also, the o r ig ina l  reason, which goes back i n  the  1930's 

and 194Ots, was t h a t  pub l i c  s e n s i t i v i t i e s  a r e  s t i l l  in tense  on the  

sub jec t  of l i quor  adve r t i s ing  i n  the e l e c t r o n i c  media. 



--Comment--The p u b l i c  could ve ry  w e l l  go f o r  a  s t r o n g  (TV) campaign 

a g a i n s t  t h e  use o f  a lcoho l  which might suppor t  you i n  doing t h i s .  

--Response--Perhaps, i f  it p e r t a i n e d  t o  abuse.  The t h i n g  i s  t h a t  we know, 

j u s t  a s  a  p r a c t i c a l  m a t t e r  o f  f a c t ,  t h a t  t h e r e  would be two consequences 

immediately.  One, t h e r e  would be a  s torm of  p r e s s u r e  from op in ion  l e a d e r s  

who a r e  ve ry  s e n s i t i v e  about t h e  use  o f  e l e c t r o n i c  media by the beverage 

a lcoho l  i n d u s t r y .  The o t h e r  one i s  t h e  l i k e l i h o o d  t h e r e  would be a  Federal  

law p r o h i b i t i n g  l i q u o r  ads on TV very q u i c k l y .  

--Comment--We found i n  Canada t h a t  a  ve ry  l a r g e  m a j o r i t y  o f  t h e  people 

would support  what I would cons ider  t o  be s u p e r l a t i v e  a c t i o n s  i n  t h e  

a lcoho l  a r e a - - t h e r e  would n o t  be a  backlash a g a i n s t  t h e  a d v e r t i s i n g  of 

ve ry  s e r i o u s  warnings about t h e  p o s s i b l e  e f f e c t s  o f  a lcoho l  and a lcoho l  

abuse on r a d i o  o r  TV. This s u r p r i s e d  me and I wouldn ' t  be s u r p r i s e d  if i n  

t h e  United S t a t e s  you would f i n d  a l o t  of people who would f e e l  t h e  same 

way. I n  Canada we found t h a t  t h e  v a s t  m a j o r i t y  have a  d e f i n i t e  s t a n c e  on 

t h i s  i s s u e .  They r e a l i z e  what problems e x i s t .  



GREY ADVERTISING/NATIONAL HIGHWAY TRAFFIC SAFETY ADMINISTRATION 
--Tom Hadlock 

Grey Advertising has handled the NHTSA account for three and a half 

years. Our goal with the campaign is to prevent alcohol-impaired individ- 

uals from driving by enlisting the support of the alcohol-related public. 

This has always been our charge. 

This public information and education campaign is a multi-media 

effort. Television is one of our key public service means of getting 

messages across. Radio, print ads, and brochures are other ones, but 

television and radio are the most important to us at Grey. The reason for 

this is that the FCC has a regulation that stations have to broadcast a 

certain amount of public service time. We get effective response because 

of that regulation. We 
I 

All too often. when tile party 
ends, the trouble begins. 

People who shouldn't be 
dung  anythlng more actlve than 
golng to sleep are drlvlng a car 
Speedlng and weavlng their way 
to death 

Before any of your fr~ends 
drive home from your party, make 
sure they aren't drunk 

Don't be fooled because they 
drank only beer or wlne. Beer and 
wlne can be just as lntox~cat~ng as 
mxed drlnks 

And don't lud yourself 
because they may have had some 
black coffee Black coffee can't 
sober them up well enough to drlve . 

If someone gets tcu drunk to 
dr~ve.  drlve h ~ m  yourself Or  call a 
cab Or offer to let hlm sleep over. 

Maqbe your frlend won't be 
feellng so good on the rnornlng after 
but you're golng to feel t e r r~f~c  

r - - - - - - - - - - - - - - - - - -  
I D R L N K  DRIVER B 1: 
BOX 2345 / ROCKVILLE. hLARYLrlND 20852 

I I iiant to keep mi frjends allu,! I 
I for the next party I 
I Tell me a h a t  else I can do I , 

FRIENDS DON'T LET FRIENDS DRIVE DRUNK. 

also deal with magazines 

and newspapers across the 

country, but this isn't as 

effective because they 

don't have a regulation 

of this kind. We think 

brochures are a terrific 

medium and use them in a 

number of ways. 

At the October meet- 

ing in Ann Arbor you saw 

our two latest TV spots-- 

"Bartender" and "Teddy. " 



While I'm not going t o  show them both again, because I want t o  cover new 

ground, I want t o  remind you t h a t ,  general ly ,  we put  out a t  l e a s t  two d i f -  

f e r en t  s e t s  of commercials i n  a  cont rac t  year.  We use both 60- and 30- 

second spots  f o r  each commercial announceaent. Our two l a t e s t  adul t -  

audience p r i n t s  ads a r e  "The Party i s  Overf1 and "Silence i s  Deadly." Our 

theme remains "Friends Don't Let Friends Drive Drunk." In rad io  we a're 

sending out a l l  our mater ia l s  t o  the  top 100 markets i n  the  country j u s t  as  

we do with t e l e v i s i o n .  We have found t h a t  t o  be very e f f e c t i v e .  One th ing  

t h a t  helped us a  l o t  was segmenting the  audience. We a r e  glad t o  be i n  

New York, because t h i s  helps give us good t i e s  with the  na t iona l  media and 

the  na t iona l  networks a s  well a s  with teenage-oriented loca l  s t a t i o n s  

which a r e  o f t en  the  f lagship  s t a t i o n s  of t he  networks. 

BEFORE THE PARTY: AFTER THE PARTY: 
The best way to mold tqe &hty of drunken d n m g  cdter a pcoty, E to take Gf course, even under the best arcumstmcff, there's alwcrys the chmce that 
some pradcal steps before the pcoty kgm You, crs the host or hostess, some p e o p l e d  dnrk too much When that hcrppens, they become pten'nal 
through your mful p l m g ,  o m  lessen the dcmger of alcohol abuse by the dcmgers to themselves cmd others. U one of your guests has been dnnEang 
rehhments you serve, and the way m whch you serve h e m  Ued below excemvely, you should see to it that he or she does not dnve Here are a 
me several p m t s  you sho'dd keep m m d  when p l m g  your p t y  number of h g s  you mght do 
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WHEN A PROBLEM DRINKER DRIVES, 
IT5 YOUR PROBLEM. 

Inside of pamphlet. 



But returning to the print ads. As I mentioned, we use magazines and 

newspapers across the country, a total of about 1,000 print vehicles. I 

also mentioned brochures. Here's an example of one which I think is ex- 

cellent. The pointers were executed in a very simple manner. We added 

some recipes on the left-hand page under the headline ''Before the party." 

We wrote about what happens at the party and after the party if someone has 

too much to drink. We suggested countermeasures which we are promoting in 

all the media--calling a cab, staying overnight, etc. 

We aim our messages at two audiences. I alluded to the general 

audience, particularly in the area of broadcast. Naturally we also aim at 

youth. Our radio commercials are terrific because rock music-oriented 

local stations will play our commercials. I think we all know the extent 

of the problem with the general audience, but I want to mention a few 

points from our research which pertains to youth. NHTSA and Grey did a 

strategic research survey last year. The study is based on a sample of 

2,000 households across the country. We found that half of all high 

school youths interviewed participated regularly in social drinking 

occasions with their own age group. Many in this group of young people, 

who are frequently in alcohol-related situations, drink often. 45% of 

this group drink once a week, 26% drink twice a week or more. They also 

drink heavily; 39% of this sample have 1-3 drinks in a given day; 29% have 

4-8 drinks. It's important to realize that these alcohol-involved young 

people are drawn from all classes, ages, and student types. As a matter 

of fact, the study is also representative of fairly high levels of 

scholastic achievement. Because of these data we feel a specific need 

for a youth-oriented campaign. We think that both youth and the general 



public should be hit and we're trying to maintain that posture throughout 

the campaign. 

In addition to youth radio 

spots, we've produced youth 

posters. We send these out to 

high school principals across the 

country with a cover letter ask- 

ing them to have it posted. We 

like to think they are getting 

on walls and getting seen by 

students. We wish we could 

even do more in this regard, 

but we feel that this is an 

effective tool. We also pro- 

duce youth print ads which go 

to high school newspapers. 
fllENbS DON" TLET FRIENDS DRIVE DRUB%". 
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Another interesting area, but one which Grey devotes less attention to, 

is the specialized audience. Over the years we have done a number of 

things, for example, "A Message to My Patients" which is a radio cassette 

distributed to cassette-manufacturing companies. We have been fortunate to 

get some of our public service-oriented medical messages onto these cas- 

settes. That's another avenue--a people- to-people, Outreach program. We 

have a division in Grey Advertising called Grey Medical. It is looking into 

this medium to see if we can exert more influence to get our message across. 

Another area to be mentioned is public enforcement--police departments, 

attorneys, etc. In the past we have run print ads in magazines that they 



would be reading.  We found t h a t  t o  be h e l p f u l ,  but  I ,  p e r s o n a l l y ,  d o n ' t  

th ink  i t  i s  a s  important  a s  t h e  h e a l t h  c a r e  a r e a .  

I t ' s  important  f o r  people 

t o  r e a l i z e  t h a t  when Grey p u t s  

evervone t o g e t h e r  a TV o r  r a d i o  

Then nave him black coffee 
aa he could ddve home. 

They thought ~t would sober him 
up 11's one of the myths about dnnk 
rng and dnvlng that most people live 
by-and some people dle by Like 
the m$hs that just a couple of dnnks. 
a few beers or a llttle wne won't 
affect dnvlng That a cold shower 
W I I  help 

Most people aren't alcohol~cs or 
problem dnnkers And they know 
better than to dnue wh~le drunk Yet 
they don'tknow that safe dnvlng 
ability is gone long before slgns of 
Intomcation appear 

Unfortunately, they often won't 
Men to farnliy or fnends, who may 
not hai'e the facts In anvcase 

Butthey irnll listen to you-the health care profess~onal They respect you, 
your knowledge, your rnot~ves You have the facts that can save llues Informat>on, not 
med~catlon. lvlll reduce the lead:ng cause of death among h~gh school students-traffic 
crashes Informailon ivlll equip aaults who frequent]\ are In sltuatlons where drinking E 
followed bil dnvlng, to help themselves and each other But the ~nformat~on has to 
come from someone they'll bellebe-from you 

You can help educate the public you care for We'll help you For new l~terature on 
alcohol abuse and drivlng,wnte to Drunk Dnuer. Dept M D .  Box 2345. 
Rockwlle, MD 20852 

They'll listen to a pro. Q 

announcement o r  a p r i n t  ad,  we 

g ive  i t  a l o t  of  t ime.  We 

th ink  t h a t  what goes i n t o  it 

i s  only a s  good a s  t h e  message 

i t s e l f .  I t  can only  be ac ted  

upon i f  i t ' s  meaningfully 

communicated t o  $he p u b l i c  t o  

which i t ' s  d i r e c t e d .  One o f  

t h e  t h i n g s  t h a t  we've done i n  

t h e  l a s t  year  i s  a major r e -  

sea rch  s tudy  cover ing a d u l t s  

and youth. Th i s  r e sea rch  has 

become t h e  corners tone of our  program. I t  g ives  us  even more meaning f o r  

t h e  a r e a s  we a r e  t a r g e t i n g ,  

I want t o  t a k e  a moment t o  t a l k  about t h e  way we go about doing a 

campaign. This has  a l o t  of  re levance f o r  a l l  of  u s .  Based on our  r e -  

search we have found t h a t  t h e  average c i t i z e n  doesn ' t  know t h a t  a can o f  

beer  o r  g l a s s  of  wine i s  a s  i n t o x i c a t i n g  a s  a s h o t  o f  d i s t i l l e d  l i q u o r .  They 

a l s o  th ink  t h a t  s t i c k i n g  t o  one kind o f  d r ink  i s  l e s s  i n t o x i c a t i n g  than 

mixing d r inks .  They th ink  t h a t  b lack c o f f e e  can make a person sober .  Of 

course ,  we a l l  know t h i s  i s  not  t h e  case .  The p o i n t  i s ,  i n  o r d e r  g e t  our  

message a c r o s s ,  we f e e l  t h a t  we should t a l k  about t h e s e  myths, g e t  people 



oriented to the problem. Be- 

cause if they think that black 

coffee can sober them up, then 

our message has less impact. 

And they're not going to 

take the actions that we 

think they should. By edu- 

cating the public on these 

misconceptions, we can in- 

crease people's willingness 

to take countermeasure 

action. If you don't define 

We feel, based on the research, that we were fairly close to knowing where 

your target accurately, 

you're not going to have 

a constructive, well- 

we should apply ourselves. The point is, we think that people represent 

people ir:ir l \ ~  led r alcohol related cmphas~s ~t wanant i  l o  idertlft i lheC,r.;: -elson a dlunl. arn t ~ :  

traff ccrasl-es .\?out IA.(XX) w r e  d~bn l \  dnirrs mare spec~ficall! t u~ l s  mi .  \ \ L  i\.,?r :?,,to h. .i,c b i t  
muldered ,And i ct not nearli problem dnnlers. the tizoo- thrrc _ _ - _ _ - - _ - _ - . _ _ _ - _ 
enough is bejni:done:o s tspthe o r s l t o r t r n  ttmeoffenders andgcr I I?IIL\. EUI\ I K 1.1 s: I I 
hlgh&av dearh roll from eettlng t hen  off the road and lntntreatment 1 'no' 1qF9 I 
bip~cr and b l ~ e :  T?R:- the suppvtcf theluctclan SO I "I "'"'"'" I" :""' I 

It 1s btal thac IDrlung\i'hle that oqce a D \ t l  olfender ~salre<t ;d  / _~ %,h,L, 

lntor~carsd be conalderrd a majot he is dealt r t ~ t h  proper11 ~n ~ o u n  , ,,,$ .r,,, ,,-,T 

prlont? ot'enst tnTrafflc Lan And ro m f o n  rhe public w ri.<,ic 
Zifwccrnent cffons cffo-rs and ro pet their s u p p n  r w  ~ :Ly. 

There 1s a large natlonal prolect But !t s uprovou li th i t hn i  1s 
~ - -  

l o r  uodenia! [ tar  can helpchange p o ~ n g t o a o r ~  at ail Ir nrrdi  Y:L~ L ' -~-__-_Y 

3 ,!S,K,\,k\ to. ,"&,5,,w-~r,,P\ \ \ , l , ' \ L  I,,\ $ \ 8 >  R,,,,, \ $ , ,  '>  > I , , , .  ~ I , ,  '\ 

different feelings and different thoughts and will, therefore, take dif - 

received advertising program. 

ferent actions. We assign demographic and psycho-graphic characteristics 

to them. 

With Segment A, alcohol-related people, we know that 43% are men and 

women who are married, are over 25 years of age, and are high on the socio- 

economic scale. Segment B, representing 27% of the ARS-involved population 

(which is half of all adults 18-55), is made up primarily of men under 35 

years of age who come from middle-income backgrounds. And very impor- 

tantly the focus and tone of the commercials may differ, depending on the 
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group we're appealing to. We think this is reasonably sophisticated, but 

we also think that this is a way to have the most effective message. In 

the area of motivation, for example, Segment A (which is the larger group 

within the ARS population) is, we think, motivated primarily through social 

conformity. Segment B is a more impulsive, aggressive group whose moti- 

vation tends to be friendship. There may not be vast differences between 

the two,but there are some. With both segments, of course, there are 

some motivations which pervade both. It might be that preventive action 

is greatly increased if the potential intoxicated driver is a close friend 

or relative. That cuts across both groups. But some of these other things 

don't. Again, by segment, we know the different actions that one is will- 

ing to take to prevent drunk driving. In Segment A, you can help by driv- 

ing the inebriated person home, letting him stay over at your home, or 

calling a taxi for him. Or you can do such a simple thing as serving food 

with drinks. With Segment B, you can drive the person home, let him stay 

over, take the car keys away, or exert physical action to prevent him from 

driving. 

In the past we have felt prominent spokesmen have been helpful. We 

will probabllr continue with that this year. Of course, the emphasis on 

taking countermeasure action is a key element of our messages. In the 

area of tonality we're concerned that we use people, particularly spokes- 

men or characters on the air, to whom the audience can relate. 

Both Grey and NHTSA feel we have to be constantly monitoring what 

we're doing. We want to know if our messages are on target. Pre-testing 

is fine, but you've got to monitor what you're doing or else you may get 

off the track. So what we have done, just recently, is to complete two 

major studies. The first is copy-testing of our commercials, using 



representatives of our target audience in geographic centers across the 

country. We've also done some baseline measurements. These numbers are not 

so important at the moment but we will track them as the next step in the 

research in the first part of 1976. By those two studies we will be able 

to see if we're on target. We will do another wave of testing in July or 

August of next year, making this an ongoing program. We want to know con- 

stantly where we're going, how we get there, and how we can change things 

to make them better. 

To evaluate our TV 

spot, "Teddy," we did some 

copy-testing, using 450 

people--150 adults in each 

of New York, Chicago, and 

Los Angeles. We then did 

comparative tests in shopp- 

ing centers. We showed a 

10-minute travelog first, 

with two and a half minutes 

of TV commercials. One of 

the commercials was "Teddy .I' 

We had two exposed groups 

1 a U.S. DEPARTMENT OF TRANSPORTATION 
:,, Naticyal Highway Traffic Safety Administration 

'.,' ,,< ,,? n . r , ,  

PUBLIC S E R V I C E  PHOTOSCRlPTGO5FC FILM .", , ,. 
T t e TEDDY C o n r e r r , ~  V t  X X G R  < i  60 , . i 30 Sa iiilg~h 

and we had an unexposed group where we didn't use any of our commercials in 

segment of commercials. The people were given a short questionnaire. We 

were looking for people's misconceptions on beer and coffee in order to 

re-educate them and thereby increase awareness of potential impairment and 

perhaps persuade them to use relevant countermeasures. We found that 

llTed?;lll ~l~ccessfully communicates the basic strategic premise to help 
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friends not drive drunk. Based on this we feel that "Teddytf educates well 

on the misconceptions about both coffee and beer. The research also told 

us that "Teddy" persuades people to take some strategic countermeasures. 

You have to mention the countermeasures to get a positive reaction. It's 

important that the spokesman state these kinds of measures in a meaningful 

way. "Teddytf came across as a warm, down-to-earth kind of guy. Finally, 

we found from our copy-testing that there were no major negative reactions. 

That doesn't always happen in a commerical. 

--Comment--Although that may be aimed at Segment B, I think people would 

respond to it whether they are garage mechanics or bank presidents. 

--Response--It gets back to what was said earlier. If you've got something 

with "pizazz," it's going to appeal to a number of different target groups. 

--Comment--"Teddyt' also showed a very positive personal appeal in what he 

was doing, which is something new. It is clear that he's going to feel 

good about the actions he's taking. 

--Comment--This Eastern character voice wouldn't go over well in South 

Carolina, but I think the idea is excellent, so our program is going to 

use it. 

--Response--The comment about a distinct character voice accent is one 

we've heard before. However, the mere fact that you can isolate Teddy's 

geographic background makes him more real. He's a person right off the 

street. I think this may work to our advantage. 

In the baseline survey of the commercial, we looked at people's fre- 

quency of alcohol involvement, their potential for drunk driving situ- 

ations, and the immediate action countermeasures they took, as well as 

their general comments regarding this commercial and other commercials on 
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drank driving. We have open-ended and closed-ended questions in the area of 

drunk driving, the communications process, what people see, and what they 

think they see. From that we're going to Phase Two in March of 1976 to see 

if we are making progress in the campaign. 

Regarding media placement results, we have gone from 23 billion adult 

impressions in year two of the campaign to 28 billion in year three, the 

year ending in March, 1975. We've gone from 32 million in dollar value to 

43 million in dollar value from year two to year three. That's a 27% in- 

crease. We get those numbers from a semi-annual survey of 6,000 media 

people in print, television, and radio. We put together a massive report 

that tells us what's happening in the media placement field. We think this 

is unique in this area. Of course, having good contacts with the media is 

one of the nice things about being a New York agency. We're in the com- 

munication center of the world; CBS, NBC, and ABC are all blocks away and 

we take advantage of that. We send our message out to Detroit, Los 

Angeles, and Chicago and we find that that helps. Public service directors 

respond to a good campaign. The thing we've found is that you have to keep 

giving them new material or, after six months, it's not going to be played 

anymore. 

--Question--What do you mean by "adult impressions?" 

--Answer--When you watch a television commercial at home, you're 

one impression. Through Nielsen's rating system it is determined 

how many are watching each television show across the country, as 

well as each commercial. 

--Question--So Nielsen is keeping track of your ad? 



--Answer--No, Grey is keeping track of the ad by questionnaires sent 

to TV public service directors. All Nielsen will tell you is the 

time of day and what kind of rating you should have. 

--Question--Do you find that TV stations use 60-second spots in 

prime time? I find that, here in New York, it seems that the 30's 

are a tougher market than the 60's. 

--Answer--We found that most of our time on network stations is in 

the daytime or after the late news. In network, 88% of all 

announcements are 60's. We send out sets of materials to the 100 

top markets in the country, which represents 88% of the U.S. house- 

hold population. 

Most of you know of Grey's coordination center in Washington. It has 

three objectives. The first is to review all ASAP material, if possible, 

and to work with local officials on the marketing and communications plans 

through local organizations throughout the country. They also provide out- 

side assistance in any other way possible. They get down to the grass 

roots level in dealing with these alcohol and highway safety programs. 

That's an ongoing activity. They also distribute the Grey national cam- 

paign materials on a local basis. Another activity involves holding 

regional seminars for PI and E people. There were three such seminars this 

year: two in Washington and one in San Francisco for all ten regions of 

NHTSA. Finally, Grey- Washington publishes a monthly newsletter for PI and 

E people. This offers programs a way to get free publicity, a way to talk 

about what they're doing. The 1,200 copies are distributed to the ASAP'S, 

to state and local governments, to NHTSA regional offices, to highway safety 

volunteer groups like NSC and AAA, to alcoholism groups, to key public 

officials, and to private industry. 



SUMMARY REMARKS 
--Richard  Douglass 

This  s i x t h  Alcohol /Safe ty  Pub l i c  Informat ion Campaigns Seminar h a s  se rved  a s  

an open forum f o r  t h e  p e r s p e c t i v e s  and approaches of a  wide range of  i n d i v i d u a l s  

and o r g a n i z a t i o n s .  Inheren t  i n  t h e  alcohol/highway s a f e t y  dilemma i s  a  broad 

spectrum o f  p r o f e s s i o n s  and v e s t e d  i n t e r e s t s ;  t h e s e  seminars a r e  des igned t o  r e -  

f l e c t  t h a t  broad spect rum.  To me, t h e  uniqueness o f  t h e s e  meetings i s  t h e  degree  

t o  which t h e  p a r t i c i p a n t s  a r e  normally i s o l a t e d  from one ano the r  . . .  o u t  t h e r e  i n  

t h e  " r e a l  world1' . . .  and t h e  c a n c e l l i n g - o u t  of  t h a t  s e p a r a t i o n  h e r e  around t h i s  

t a b l e .  The Pub l i c  Comrnunlcation Group i s  d e l i g h t e d  t o  s e r v e  a s  t h e  c a t a l y s t  t o  

b r i n g  t o g e t h e r  the  p i e c e s  of t h i s  massive s o c i a l  p u z z l e ;  perhaps  t h e  n e u t r a l i t y  of  

a  u n i v e r s i t y  i s  e s s e n t i a l  i n  t h a t  c a t a l y t i c  r o l e .  

Today's  seminar s t a r t e d  wi th  a  d e s c r i p t i o n  o f  t h e  a c t i v i t i e s  and systems o f  

a  s t a t e w i d e  highway s a f e t y  program. Peggy Anderson's  d e d i c a t i o n  t o  t h e  program 

r e f l e c t e d ,  I s u s p e c t ,  t h e  k ind of  d e d i c a t i o n  t h a t  c h a r a c t e r i z e s  any program wi th  

a s  much success  a s  h e r ' s  has  enjoyed.  

Gerry Kline sha red  t h e  r e s u l t s  and i n t e r p r e t a t i o n s  o f  h i s  major r e s e a r c h  

e f f o r t s  i n  Michigan and Ohio. I t h i n k  t h a t  i n  t h e  f u t u r e  I w i l l  seek o t h e r  

Michigan co l l eagues  t o  a t t e n d  t h e s e  seminars because normally t h e r e  i s  t o o  l i t t l e  

t ime t o  f i n d  ou t  i n  d e t a i l  what my f r i e n d s  a r e  doing!  

The conc lus ions  of  most importance t o  us i n  highway s a f e t y  and a lcoho l i sm 

a r e  g e n e r a l  and twofold .  F i r s t  we must be w e l l  aware o f  t h e  l i m i t a t i o n s  and 

dangers  of minimal e f f o r t  campaigns wi th  l i m i t e d  media involvement.  C l e a r l y ,  

p u b l i c  in fo rmat ion  campaigns cannot do t h e  job a l o n e ;  campaigns can on ly  h e l p .  

I f  too  l i t t l e  e f f o r t  r e d u c e s ,  r a t h e r  than  i n c r e a s e s ,  t h e  p u b l i c  mot iva t ion  t o  

seek more genera l  i n f o r m a t i o n ,  f i n d  h e l p i n g  a g e n c i e s ,  o r  f i n d  h e l p  f o r  a  f r i e n d  



o r  r e l a t i o n ,  then a  minimal e f f o r t  i s  coun te rp roduc t ive .  Perhaps more s o u l -  

s e a r c h i n g  shou ld  be i n c o r p o r a t e d  i n  t h e  p lann ing  of  a l l  new campaigns t o  e s t i -  

mate t h e  l i k e l i h o o d  of  s i g n i f i c a n t  r e s u l t s - - r a t h e r  than  on ly  a  l i s t  of  s i g n i f i c a n t  

a c t i v i t i e s .  

I m p l i c i t  i n  G e r r y ' s  p r e s e n t a t i o n ,  I t h i n k ,  was s t i l l  more evidence t h a t  a  

p r o p e r l y  des igned and executed r e s e a r c h  e v a l u a t i o n  should  be an i n t e g r a l  p a r t  o f  

any major campaign. Far beyond t h e  popu la r  concept of f i s c a l  a c c o u n t a b i l i t y ,  

i t  i s  c l e a r  t h a t  we d o n ' t  know t h e  r e s u l t s  of  media campaigns u n t i l  we measure 

them. I n  1975, t h e r e  were no "A's" f o r  e f f o r t .  

Frank Se ixas  and blary Korch deserve  a  double thanks  from us  a l l .  Although 

Mary was unable  t o  a t t e n d  t h e  meet ing,  she  helped t o  i d e n t i f y  t h e  people  i n  and 

around New York who would b e n e f i t  t h e  meeting and who might b e n e f i t  from a t t e n d i n g .  

Frank provided a  summary of  N C A ' s  j o i n t  p r o j e c t  wi th  NHTSA which i s  a  f i r s t  s t e p  

toward adequate  u t i l i z a t i o n  of  p h y s i c i a n s .  Th i s  i s  a  t i m e l y  approach because 

we do unders tand t h a t  i n  a l l  a s p e c t s  o f  a l c o h o l  abuse and a lcoho l i sm,  p r a c t i c i n g  

p h y s i c i a n s  remain t h e  unchal lenged f i r s t  source  o f  in fo rmat ion  f o r  most peop le .  

Jim Swinehar t ,  who s t a r t e d  t h e s e  meetings when I was s t i l l  a  g radua te  s t u d e n t ,  

f i l l e d  us i n  on t h e  "Feel ing Good" media experiment a t  CTW h e r e  i n  New York. 

A f t e r  d e s c r i b i n g  t h e  shows t h a t , w e r e  produced,  Jim brought us  back t o  e a r t h  wi th  

h i s  " f i e l d  r e p o r t s "  of  t h e  d i f f i c u l t i e s  i n  main ta in ing  an exper imenta l  approach 

i n  a  t r a d i t i o n a l l y  compet i t ive  market .  Also ,  Jim demonstra ted  t h e  f l e x i b i l i t y  

t h a t  adequate  e v a l u a t i o n  must depend on ,  u t i l i z i n g  a  combination o f  d a t a  sources  

and measurement s t r a f e g i e s .  

In  Paul Gavaghan's opening comments, he r e f l e c t e d  t h e  under ly ing  theme of 

t h e s e  meet ings .  Also ,  he reminded u s  t h a t  t h e  system must be kep t  a p p r a i s e d  of 

new knowledge and t echno log ies  i n  t h e  p u b l i c  in fo rmat ion  approach t o  a l c o h o l  

problems o r ,  i n  h i s  words, " p r i m i t i v e  crack-down approaches" w i l l  r e s u r f a c e  w i t h  

no b e n e f i t  t o  anyone. 



Paul r e f l e c t e d  on t h e  wide acceptance of  t h e  "drink respons ib ly"  theme and 

t h e  degree t h a t  a l l  s o r t s  of  agencies  and programs have adopted it a s  t h e i r  own. 

Some of t h e  comments from p a r t i c i p a n t s  emphasized again  t h e  need f o r  more 

network communication among a l l  of  us who c la im some of  t h e  t u r f  i n  t h i s  f i e l d .  

I suspec t  t h a t  Paul o r  another  DICSUS r e p r e s e n t a t i v e  has  repea ted  i n  each o f  t h e  

s i x  PCG seminars t h a t  DISCUS and t h a t  i n d u s t r y  a r e  l i m i t e d  t o  p r i n t  media by 

choice!  C e r t a i n l y  a l l  p a r t i c i p a n t s  on t h e  f r o n t  l i n e s  i n  p u b l i c  informat ion need 

t o  know a t  l e a s t  about t h e  media u t i l i z a t i o n  of o t h e r  involved s e c t o r s .  The 

f a c t  t h a t  a1 1  seminar p a r t i c i p a n t s  were f a m i l i a r  with t h e  DISCUS campaign theme, 

but  not  n e c e s s a r i l y  the  medium, i s ,  I t h i n k ,  a  n i c e  measure of  t h a t  campaign's 

s u c c e s s .  

Tom Hadlock of Grey Adver t i s ing  served a s  our hos t  a s  we l l  a s  a replacement 

f o r  the  f a m i l i a r  Dwight Fee-Paul F i e l d  team i n  a  p r e s e n t a t i o n  of t h e  NHTSA 

campaign. I t s  m a t e r i a l s ,  I b e l i e v e ,  a r e  among t h e  most s p p h i s t i c a t e d  i n  con ten t  

and composition of  anything i n  p u b l i c  informat ion v i s - a - v i s  a  s o c i a l  problem. 

"Teddy" b e s t  i l l u s t r a t e s  t h a t  p o i n t ,  a s  one of  t h e  newest NHTSA/Grey m a t e r i a l s .  To 

me t h i s  campaign has  t h r e e  e s s e n t i a l  components: F i r s t  i s  i s  s t r u c t u r e d  on an 

a c c e p t a b l e ,  h a s s l e - f r e e  behav io ra l  i n t e r v e n t i o n  (hide  the  c a r  keys; have t h e  

drunk, would-be d r i v e r  s l e e p  overn igh t )  . Secondly,  "Teddy" has  a  u n i v e r s a l l y  

a c c e p t a b l e ,  n o n - a u t h o r i t a r i a n  c e n t r a l  f i g u r e .  Teddy i s  a  man f o r  a l l  seasons;  

i s  t h e r e  anyone who wouldn ' t  want t o  be h i s  f r i e n d ?  These q u a l i t i e s  g ive  Teddy t h e  

kind of source  c r e d i b i l i t y  t h a t  any s h o r t  TV s p o t  r e q u i r e s .  F i n a l l y ,  i n  t h i s  

s e r i e s  t h e  a c t o r  h imself  provides  the  e s s e n t i a l  informat ion and educat ion appea l ,  

r a t h e r  than an unseen n a r r a t o r  whose audience c r e d i b i l i t y  h a s n ' t  been e s t a b l i s h e d .  

This keeps t h e  e f f o r t  t o  make Teddy everyone 's  b e s t  f r i e n d  worth a l l  t h e  pro-  

d u c t i o n .  I 'm looking forward t o  t h e  outcome e v a l u a t i o n s  of  t h i s  s e r i e s .  



POSTSCRIPT, JANUARY 1976 
--Richard Douglass 

The Seventh Alcohol /Safe ty  Pub l i c  Informat ion Campaigns Seminar w i l l  be 

h e l d  i n  t h e  f i r s t  week o f  May 1976 i n  Ann Arbor on t h e  U n i v e r s i t y  of  Michigan 

campus. Unless our  f i n a n c i a l  s i t u a t i o n  shows s i g n s  o f  a  d ramat ic  improvement 

w i t h i n  t h e  n e x t  s i x  months, t h e  May 1976 meeting w i l l  conclude t h i s  s e r i e s  of 

i n t e r p e r s o n a l ,  i n t e r - i n s t i t u t i o n a l  s h a r i n g  and mutual l e a r n i n g .  As I pen 

t h e s e  l i n e s ,  I am saddened a t  t h e  p r o s p e c t  o f  concluding an i n n o v a t i v e  and 

g e n e r a l l y  s u c c e s s f u l  s e r v i c e  f u n c t i o n  of  t h e  Highway S a f e t y  Research I n s t i t u t e .  

Should t h e  seminar s e r i e s  end i n  May, t h e  P u b l i c  Communication Group 

m a t e r i a l s  c o l l e c t i o n  would s t i l l  be main ta ined ,  a l though w i t h  c u r r e n t  funding 

f o r e c a s t s  I must r e p o r t  t h a t  t h e  l e v e l  of  a c t i v i t y  w i l l  l i k e l y  d iminish  a long 

wi th  t h e  flow of s u p p o r t i n g  funds .  

This  p o s t s c r i p t ,  obv ious ly ,  i s  an appeal  f o r  s u p p o r t .  Needed immediately 

and throughout  t h e  n e x t  y e a r  a r e  g e n e r a l  purpose maintenance f u n d s .  We have 

t o o  smal l  a  budget a t  t h i s  t ime t o  even cons ide r  t h e  s p e c i a l  p r o j e c t s ,  r e s e a r c h  

i d e a s ,  o r  f u l l  u t i l i z a t i o n  t h a t  t h e  c o l l e c t i o n  m e r i t s .  Wouldn't i t  be sad  t o  

l o s e  t h e  only  e x i s t i n g  forum f o r  a l l  d i v e r s e  p u b l i c  in fo rmat ion  p a r t i c i p a n t s  i n  

t h e  f i g h t  f o r  highways f r e e d  of drunken d r i v e r s ?  






