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INTRODUCTION 

T h i s  r e p o r t  covers  t h e  second i n  a  s e r i e s  of  in fo rmal  seminars  i n  which 

pe r sons  r e s p o n s i b l e  f o r  major p u b l i c  in fo rmat ion  campaigns on d r i n k i n g  and d r i v i n g  

d i s c u s s  t h e  n a t u r e  and e f f e c t s  of t h e i r  mass media programs. The seminars a r e  

among s e v e r a l  a c t i v i t i e s  developed by t h e  P u b l i c  Communication Group o f  t h e  

Highway S a f e t y  Research I n s t i t u t e  wi th  sponsorsh ip  from t h e  Alcohol and Drug 

P r o b l e m  A s s o c i a t i o n  of  North America, Canada S a f e t y  Counci l ,  Licensed Beverage 

I n d u s t r i e s ,  N a t i o n a l  S a f e t y  Counc i l ,  and Occ iden ta l  L i f e  o f  C a l i f o r n i a .  

I n q u i r i e s  concerning t h e  campaigns d i s c u s s e d  i n  t h i s  r e p o r t  may be d i r e c t e d  

t o  t h e  o r i g i n a t i n g  o r g a n i z a t i o n s  o r  t o  t h e  I n s t i t u t e .  In fo rmat ion  r e g a r d i n g  

o t h e r  a c t i v i t i e s  o r  p u b l i c a t i o n s  of  t h e  P u b l i c  Communication Group may be 

ob ta ined  from Mrs. Ann G r i m m  a t  t h e  Highway S a f e t y  Research I n s t i t u t e ,  U n i v e r s i t y  

of Michigan, Ann Arbor,  Michigan 48105. 
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FRESENTATION BY CANADA SAFETY C O U N C I L  
--P. J ,  Farmer 

Last year  more than 5900 Canadians were k i l l e d  and 200,000 injured i n  t r a f f i c  

acc idents .  S t a t i s t i c s  show t h a t  55 - 5 %  .of  t he  dead d r ive r s  had been drinking,  and 

t h a t  of those 80% had blood alcohol  concentrat ions above -10% (Canada's l e g a l  

l i m i t  i s  .08%).  Studies  have a l s o  shown t h a t  35% t o  40% of d r i v e r s  charged 

with impaired d r iv ing  have a  dr inking problem. 

Impaired d r iv ing  i s  an offense under t he  Criminal Code of Canada. There a r e  

t h ree  sec t ions  t o  t h i s  code. Par t  one s t a t e s  t h a t  you can be charged even i f  your 

blood alcohol  l e v e l  i s  l e s s  than .08%. The second sec t ion  s t a t e s  t h a t  breath 

t e s t s  f o r  blood alcohol  a r e  compulsory; t he  penal ty f o r  r e f u s a l  i s  the same a s  

f o r  convict ion.  The f i n a l  sec t ion  s t a t e s  t h a t  it i s  an offense t o  dr ive if the 

d r i v e r ' s  blood alcohol  exceeds -08%. 

The proclamation of the  .08% Law i n  Canada i n  December of 1969 has not had 

any e f f e c t  i n  reducing the number of t r a f f i c  accidents  caused by impaired dr iv ing .  

The present  Canadian law has th ree  major weaknesses a s  seen by those of us who 

dea l  with the  problem: 1 )  it has nor increased the  r i s k  of an impaired d r ive r  

being a r r e s t e d ,  2 )  it does nothing t o  r e h a b i l i t a t e  the a lcohol ic  o r  problem 

dr inker  charged with impaired d r iv ing ,  and 3)  it provides no method t o  determine 

t h e  presence of drugs i n  cases of impaired dr iv ing  when alcohol  i s  absent .  The 

breath t e s t  i s  t he  only l e g a l  t e s t  i n  Canada; blood and ur ine  t e s t s  a r e  admissable, 

but  cannot be demanded by the  cou r t s .  

To r e c t i f y  these  weaknesses i n  t he  Criminal Code, the  Council has recommended 

t h a t  the  Code be amended t o  allow roadside screening t e s t s  on suspicion of 

dr inking ,  a f t e r  a  d r ive r  has committed a  moving v i o l a t i o n ,  a f t e r  a  d r ive r  i s  

involved i n  a t r a f f i c  acc ident ,  or  a t  roadblocks. Great Br i t a in  has roadside 

screening t e s t s .  They showed an 11% reduct ion i n  f a t a l  and se r ious  i n j u r i e s .  

Norway a l s o  has roadblocks and the re  has been a  dramatic e f f e c t  there .  F ina l ly  



we would l i k e  t o  be ab le  t o  use chemical t e s t s  of blood and u r ine  a s  wel l  a s  

brea th  i n  cases  where breath t e s t s  a r e  negat ive.  

In Canada the  d r iv ing  pub l i c  i s  l a r g e l y  unaware of t h e  dangers t o  themselves 

and t o  o thers  assoc ia ted  with d r iv ing  while impaired by beverage alcohol .  The 

s taggering cos t  i s  only dimly perceived by many d r i v e r s  and t h e  t r a g i c  conse- 

quences always happen t o  t h e  o ther  guy i n  t he  minds of most mo to r i s t s .  

I have taken the  time t o  give you t h i s  background information because it has 

a  bearing on t h e  Canada Safety Counci l ' s  approach with r e spec t  t o  dr inking and 

dr iv ing .  Driving a f t e r  dr inking i s  not considered by most Canadians a s  deviant  

behavior,  We a r e  not  ou t  t o  preach temperance; dr inking i s  a  s o c i a l  custom of  

70%-80% of Canadians. The Canada Safety Council be l ieves  t he re  i s  a  need i n  

Canada f o r  a  continuing n a t i o n a l  pnb l i c  information program on drinking and 

dr iv ing .  The objec t ives  of such a  program should be t o  gain publ ic  support f o r  

adequate impaired dr iv ing  laws and t h e i r  enforcement, f o r  t he  t reatment  of persons 

convicted of impaired d r iv ing  who have been found t o  have a dr inking problem, 

and t o  br ing  about more respons ib le  use of beverage alcohol  by t h e  publ ic  i n  

general  and i n  p a r t i c u l a r  by moto r i s t s .  

To accomplish t h i s  t h e  publ ic  information program must a l e r t  the publ ic  t o  

t he  ser iousness  of t he  t r a f f i c  accident  problem assoc ia ted  with the  use of alcohol:  

inform people about t he  e f f e c t s  of a lcohol  on human behavior and p a r t i c u l a r l y  

the  dangers when used i n  conjunction with d r iv ing  a  motor veh ic l e ;  review the  

pena l t i e s  f o r  impaired dr iv ing  ( i . e .  f i n e s ,  j a i l ,  cr iminal  records ,  l o s s  of dr iv ing  

License, l o s s  of insurance,  f i n a n c i a l  l o s$ ,  and s o c i a l  s t igma).  We must a l s o  

suggest t he  respons ib le  use of a lcohol ,  s p e c i f i c a l l y  t o  have motor i s t s  dr ive  

l e s s  a f t e r  dr inking and not  t o  d r ive  a t  a l l  a f t e r  heavy drinking.  

To prove t h a t  publ ic  information campaigns can be e f f e c t i v e  i n  achieving 

the  objec t ives  ou t l i ned ,  t h e  Council ca r r i ed  out two p i l o t  p ro j ec t s .  The c i t y  of 

Edmonton was chosen a s  the  s i t e  f o r  the f i r s t  p i l o t  p ro j ec t  i n  1971 and Calgary was 



chosen a s  t h e  c o n ~ r o l  c i t y .  Eoth c i t i e s  a r e  about t h e  same s i z e  (430,000 

p o p u l a t i o n ) ,  have t h e  same socio--economic background, have t h e i r  own media o f  

mass communications (newspapers,  r a d i o  and TV s t a t i o n s ) ,  p o l i c e  f o r c e s ,  and 

a c t i v e  s a f e t y  c o u n c i l s .  The c i t i e s  a r e  about 200 mi les  a p a r t  and t o  a  g r e a t  

e x t e n t  informat ion s p i l l - o v e r  was avoided.  

The campaign was conducted f o r  one month from 6 December 1971 t o  5 January 

1972. This t i n e  of year  i s  cons ide red  t o  be a prime t ime f o r  s o c i a l  dr in l t ing 

and a  t i n e  many people  d r i v e  a f t e r  d r i n k i n g .  

The t a r g e t  audience  was 

t?:e s o c i a l  d r i n k e r .  While i n  tb.e 

l a s t  many programs have been 

a ined  a t  t h e  problem d r i n k e r ,  

t h e  Ednonton c a ~ p a i p  was 

d i r e c t e d  a t   he s o c i a l  d r i n k e r  

because *,he n ia jor i ty  o f  

people  who use a l c o h o l  and d r i v e  

a r e  s o c i a l  d r i n k e r s  and because 

s o c i a l  d r i n k e r s  would no t  r e l a i e  

t o  a  campaign aimed a t  t h e  

s roblem d r i n k e r .  'dhiie problem 

d r i n k e r s  a r e  u n l i k e l y  t o  be 

infl-uenced by a p u 5 l i c  i n f o r -  

n a t i o n  campaign, t h e i r  behavior  

may be inf luenced by fami ly ,  

f r i e n d s ,  d o c t o r s ,  o r  s o c i a l  

workers .  

. . .then here are 
some things to consider 
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The theme, "If you d r ive  a f t e r  drinking" was chosen a s  one which would 

r e l a t e  t o  t he  major i ty  of  d r i v e r s ,  We t r i e d  t o  f i n d  f a c t u a l  information r e l a t i n g  

t o  t he  problem and suggestions a s  t o  how t o  avoid a lcohol - re la ted  acc idents .  

The Edmonton campaign was planned and cbnducted by t h e  Edmonton and Alberta 

Safety Councils with the  back-up support from t h e  Canada Safety Council. We 

had tremendous cooperation from business  and indus t ry ,  the  p o l i c e ,  t he  media, and 

t h e  whole community. So t h e  campaign was an exce l l en t  example of what can be 

accomplished by uni ted  community ac t ion .  

We c i r c u l a t e d :  50,000 placemats; 1000 window pos t e r s ;  50,000 o ther  pos t e r s ;  

50,000 pamphlets; 150 s i l k  screened pos t e r s ;  50,000 pay ro l l  s t u f f e r s ;  2 2  outdoor 

l i gh ted  b i l l boa rds ;  7 r a d i o  t apes ;  1 t e l e v i s i o n  spo t ;  a  press  k i t  t o  a l l  news- 

papers ,  r a d i o ,  and TV s t a t i o n s .  We r a n  an essay contes t  on the  t o p i c  " I f  you 

d r ive  a f t e r  dr inkingt t  which was conducted i n  11 junior  high schools .  We a l s o  had 

a  s e r i e s  of s p e c i a l  meetings with community organiza t ions ,  a  pre-campaign b r i e f ing  

f o r  t he  news media, a meeting t o  open the  campaign formally,  and a  luncheon 

meeting with sen io r  execut ives  of t he  mass media of communications. On December 13 

we held a  brea tha lyzer  recept ion  f o r  media people with t h e i r  own programs o r  

columns. Each person was ab le  t o  record the number of dr inks  consumed and 

h i s  own brea tha lyzer  readings.  They a l l  l e f t  t h e i r  ca r s  a t  home. This generated 

a  tremendous amount of i n t e r e s t  and was mentioned i n  newspaper columns and on 

t a l k  shows on both r a d i o  and T V .  

The con t ro l  c i t y  of Calgary was subjected t o  i t s  normal December t r a f f i c  

s a f e t y  campaign. The Calgary Safety Council conducted "Safe Driving Week" and 

toge ther  with the  Pol ice  and Motor Association conducted t h e i r  annual program 

aimed a t  t he  drunk d r i v e r .  

Of primary i n t e r e s t  i n  t h i s  study were those  d r ive r s  who were found t o  be over 

the  l e g a l  blood alcohol  l i m i t ,  .08%. Luckey Drink-o-Meters were used t o  i den t i fy  

those people who had been dr inking .  Drivers  who were i d e n t i f i e d  a s  dr inkers  



were t h e n  t e s t e d  on t h e  Stevenson Model 900 Brea tha lyze r  i n  o r d e r  t o  determine 

t h e i r  e x a c t  BAC. Ten thousand people were surveyed.  

An eng ineer ing  c o n s u l t i n g  f i r m  was h i r e d  t o  conduct a  "before and a f t e r "  

s tudy  i n  t h e  c i t i e s  of Edmonton and calgary. A new s i t e  was v i s i t e d  on each o f  

t h r e e  n i g h t s  (Thursday, F r iday  and Saturday)  by t h e  r e s e a r c h  teams. Thus s i x  

s i t e s  were v i s i t e d  i n  each c i t y  d u r i n g  t h e  "before" s tudy .  The same s i x  s i t e s  

were v i s i t e d  i n  t h e  same o r d e r  dur ing  t h e  " a f t e r "  s tudy .  

The s t u d y  proceeded a s  fo l lows :  a  p o l i c e  o f f i c e r  d i r e c t e d  a  c a r  from t h e  

t r a f f i c  s t ream i n t o  t h e  survey s i t e ,  no t  speaking wi th  t h e  d r i v e r .  Once t h e  v e h i c l e  

was s topped,  an  i n t e r v i e w e r  approached t h e  c a r  and in t roduced t h e  survey t o  t h e  

d r i v e r .  The d r i v e r  was informed t h a t  h i s  p a r t i c i p a t i o n  was vo lun ta ry  and t h a t  any 

in fo rmat ion  given t o  t h e  survey crew would remain c o n f i d e n t i a l  and would n o t  be 

used a g a i n s t  him. The r e f u s a l  r a t e  was q u i t e  low, about  3%. The d r i v e r  was t h e n  

asked t o  answer f i v e  q u e s t i o n s  and t o  blow up a  ba l loon  which was p a r t  of  an 

a l c o h o l  sc reen ing  t e s t .  If a l c o h o l  was d e t e c t e d  by e i t h e r  t h e  nose o r  t h e  sc reen ing  

t e s t ,  t h e  person was asked t o  p rov ide  a  b r e a t h  sample f o r  a n a l y s i s  on t h e  Stevenson 

Model 900 Brea tha lyze r .  Screening t e s t s  and i n t e r v i e w s  were conducted a t  the  c a r  

and on ly  t h o s e  d r i v e r s  who were asked t o  t a k e  t h e  formal Brea tha lyze r  t e s t  had t o  

l eave  t h e i r  c a r s  and e n t e r  t h e  t r a i l e r .  Those d r i v e r s  found t o  be over  t h e  l e g a l  

l i m i t  had a l t e r n a t e  t r a n s p o r t a t i o n  arranged f o r  them. 

The percentage of d r i v e r s  with BACs above .08% was s l i g h t l y  h igher  i n  Edmonton 

than  i n  Calgary be fo re  t h e  campaign. This r e l a t i o n s h i p  was reversed  a f t e r  t h e  

campaign wi th  Calgary having a  g r e a t e r  p ropor t ion  o f  d r i v e r s  above t h e  l e g a l  l i m i t .  

Nei ther  t h e  d i f f e r e n c e  between t h e  two c i t i e s  be fo re  t h e  campaign, nor  a f t e r  t h e  

campaign was s t a t i s t i c a l l y  s i g n i f i c a n t .  Apparently,  however, t h e  Edmonton campaign 

wds e f f e c t i v e  i n  reducing t h e  number o f  impaired d r i v e r s .  This  i s  t h e  s t u d y ' s  

most important  f i n d i n g .  



Concerning the  quest ions asked during the  in te rv iew,  a  s ign i f i caAt ly  higher  

proport ion of  the  population of Edmonton, both before and a f t e r  t h e  survey, knew 

the  exact  l e g a l  l i m i t  of a lcohol  i n  t h e  blood. The number of people who knew 

the  exact  l e g a l  l i m i t  increased s i g n i f i c a n t l y  i n  both c i t i e s  following the  cam- 

paign per iod ,  although t h i s  improvement was much g r e a t e r  i n  Edmonton, 

Before t he  campaign period,  d r i v e r s  i n  Edmonton and Chlgary were e s s e n t i a l l y  

equal  i n  t h e i r  es t imate of how many dr inks  a  d r ive r  could s a f e l y  have within 

the  th ree  hour per iod .  After  t he  campaign per iod ,  however, the  p a t t e r n s  of est imates  

were s i g n i f i c a n t l y  d i f f e r e n t  f o r  t h e  two c i t i e s .  In  conclusion, both campaigns 

were e f f e c t i v e  i n  decreasing d r i v e r s '  es t imates  of t he  s a f e  number of d r inks ,  but 

t he  Edmonton campaign was more e f f e c t i v e .  

The f a c t  t h a t  a  person may be charged with impaired dr iv ing  even though h i s  

BAC does not exceed - 08% was known by a  s i g n i f i c a n t l y  g rea t e r  number of Edmonton 

d r i v e r s  than Calgary d r i v e r s ,  both before and a f t e r  t he  campaign; Only the  Calgary 

campaign was successfu l  i n  producing a  s i g n i f i c a n t  increase  i n  t h e  l e v g l  of know- 

ledge r e l a t e d  t o  t h i s  po in t .  This observat ion seems l o g i c a l  i n  view of t h e  

g rea t e r  emphasis given t o  t he  enforcement funct ion i n  t h e  Calgary a rea .  

There was a  s i g n i f i c a n t  difference between the  two c i t i e s  both before and 

a f t e r  t he  campaign period i n  t h e i r  opinions regarding adequacy of present  

dr inking-driving laws. Before the  campaigns, t he  main d i f fe rence  between the  two 

c i t i e s  was t h a t  more Edmonton d r ive r s  f e l t  t h a t  t he  present  laws were adequate,  

while a  l a r g e r  percentage of Calgary d r i v e r s  f e l t  t h a t  the  present  laws were too  

tough. Both campaigns appear t o  have been e f f e c t i v e  i n  producing s i g n i f i c a n t  

changes i n  the  a t t i t u d e s  of d r ive r s  toward present  laws. The Calgary campaign 

produced a  decrease i n  t he  proport ion of t h e  population who f e l t  t h a t  present  laws 

a r e  not tough enough, and an increase  i n  t he  ~ r o p o r t i o n  of people who f e l t  t h a t  

p resent  laws a re  t oo  tough. The Edmonton campaign a l s o  r e s u l t e d  i n  a  decreased pro- 

por t ion  of t he  population who f e l t  t h a t  t h e  present  laws a r e  not tough enough. 



However, an  i n c r e a s e d  percentage of  Edmonton d r i v e r s  f e l t  t h a t  p r e s e n t  laws were 

adequate .  I n  summary, t h e n ,  both  campaigns i n c r e a s e d  t h e  p u b l i c ' s  p e r c e p t i o n  of 

d r i n k i n g  d r i v i n g  laws a s  being tough.  Th i s  approach seems t o  have been o v e r -  

done i n  t h e  Calgary a r e a ,  r e s u l t i n g  i n  t h e  f e e l i n g  t h a t  p r e s e n t  laws a r e  t o o  tough.  

This  could  be an  important  f a c t o r  i f ,  f o r  example, t h e  Alber ta  Government weye t o  

t r y  t o  i n t r o d u c e  tougher  d r i n k i n g - d r i v i n g  laws.  People i n  t h e  Calgary a r e a  would 

probably  be more r e s i s t a n t  t o  t h e  i n t r o d u c t i o n  o f  new l e g i s l a t i o n  than  would 

people  i n  t h e  Edmonton a r e a .  

Both t h e  Calgary and t h e  Edmonton campaigns were s u c c e s s f u l  i n  i n c r e a s i n g  

t h e  l e v e l  o f  knowledge about  p a r t i c u l a r  p o i n t s ,  and i n - c h a n g i n g  t h e  d r i v e r ' s  

a t t i t u d e s  towards p r e s e n t  d r ink ing-dr iv ing  l aws ,  b u t  o n l y  t h e  Edmonton campaign 

was s u c c e s s f u l  i n  producing t h e  s i g n i f i c a n t  dec rease  i n  t h e  p ropor t ion  of impaired 

d r i v e r s  on t h e  road .  I n  view of  t h e  f a c t  t h a t  on ly  t h e  Edmonton campaign was 

e f f e c t i v e  i n  producing t h e  d e s i r e d  and a l l  important  b e h a v i o r a l  change, it would 

seem t h a t  t h e  e x t r a  t ime and money s p e n t  i n  t h e  Edmonton campaign was indeed 

worthwhile.  

We c a r r i e d  o u t  a  second p i l o t  p r o j e c t  i n  t h e  c i t i e s  o f  Regina and Saskatoon 

( t h e  c o n t r o l  c i t y )  i n  December 1971. Again, t h e  two c i t i e s  were 200 mi les  a p a r t  

and similar i n  s i z e  (though s m a l l e r  wi th  on ly  150,000 popu la t ion  e a c h ) ,  

The e v a l u a t i o n  procedures used i n  t h e  Edmonton campaign were employed i n  

Regina and Saskatoon except  t h a t  it was decided t o  g e t  a  p r o f i l e  of  t h e  blood 

a l c o h o l  l e v e l s  of  t h e  d r i v e r s  surveyed.  To accomplish t h i s  t h e  b r e a t h a l y z e r s  

p r e v i o u s l y  used were r e p l a c e d  wi th  t h e  Alco-Limiter  manufactured i n  t h e  1J.S. by 

Energe t i c s  Sc ience .  Unfor tuna te ly ,  t h e  Alco-Limiter proved t o  be i n a c c u r a t e  i n  

co ld  weather and was s u b j e c t  t o  r epea ted  f a i l u r e s .  As a  r e s u l t ,  t h e  d a t a  c o l l e c t e d  

were n o t  v a l i d  and could n o t  be  used.  



On t h e  b a s i s  o f  community r e a c t i o n s ,  however, t h e  carr~paign was s u c c e s s f u l .  

Th. Regina P o l i c e  Department r e p o r t e d  a  36% r e d u c t i o n  i n  impaired d r i v i n g  charges  

dur ing  DecemSer 1072 when compared t o  t h e  same per iod  i n  1971.  The r e d u c t i o n  was 

achieved d e s p i t e  a  s l i g h t l y  h igher  enforcement l e v e l  dur ing  December 1972. 

We have had many r e a c t i o n s  t o  t h e  Edmonton s tudy  i n  terrns o f  feedback 

from t h e  p u b l i c .  They l i k e d  t h e  approach and some changed t h e i r  d r i n k i n g  h a b i t s  

a s  a r l e s u l t ,  l e t  someone e l s e  d r i v e ,  o r  took a  t a x i  home. One group r e n t e d  

a  b~.,. r o  take them hone a f t e r  a  p a r t y  downtown. But wheuher t h i s  e f f e c t  has  l a s t e d  

i s  a n o t h s r  t h i n g  which we h a v e n ' t  measured. 

The d i s t i l l e r s  a s s o c i a t i o n  d i d n ' t  l i k e  our  o r i g i n a l  p o s t e r  which showed a  

rnar+in!. g l a s s ,  s o  we changed t h e  p o s t e r  t o  i n c l u d e  s e v e r a l  g lasses--wine,  b e e r ,  

. m W r ! i  q l~os .  , 

COMMERT: This i s  p a r a l l e l  t o  England 's  campaign i n  which they  used two 

p o s t e r s  wi th  t h e  same t e x t ,  one p o r t r a y i n g  a  bee r  g l a s s  an6 one a  whiskey 

g l a s s .  The purpose was t o  r e a c h  two d i f f e r e n t  d r i n k i n g  p o p u l a t i o n s .  

Don't ask a man 
to drink 

and drive - I I Don? aska man I 
to drink 

and drive - I 



Other i tems produced f o r  t h e  campaign inc luded  blood a l c o h o l  c h a r t s ,  

pamphlets such a s  "You and t h e  Law" which recapped t h e  law and p e n a l t i e s .  We 

a l s o  had p a y r o l l  s t u f f e r s .  One i n t e r e s t i n g  t h i n g  we d i d  was t o  have a  p a r t y  

f o r  t h e  media i n  which we c h a r t e d  t h e i r  d r i n k s  t h e n  gave them p e r i o d i c  b r e a t h  

t e s t s .  The i r  r e a c t i o n  was t h a t  t h e  .08% l i m i t  was ext remely l i b e r a l - - t h e y  were 

amazed a t  t h e i r  own BACs .  

COMMENT: A t  Indiana S t a t e  U n i v e r s i t y  Dr. Walter Gray conducted a  t h r e e -  

week seminar f o r  t r a f f i c  s a f e t y  educa to r s  and t e a c h e r s ,  a  g radua te  course  

i n  v i s u a l  p e r c e p t i o n  and a l c o h o l .  This  was climaxed wi th  a  r e c e p t i o n  a t  

which t h e  same t h i n g  was done. The p r e s s  were i n v i t e d  and they  had t h e  same 

r e a c t i o n .  Two t e l e v i s i o n  anchormen p a r t i c i p a t e d  and they  l e d  o f f  t h e i r  s i x  

and t e n  o ' c l o c k  news programs wi th  f i l m  of t h e  p a r t y .  

Canada i s  p a r a l l e l  t o  t h e  U.S. i s  t h a t  we have 10% o f  your popu la t ion  

(22,000,000) and 10% of your f a t a l i t i e s  and a c c i d e n t s .  But our approach t o  t h i s  

campaign was a  b i t  d i f f e r e n t  from any you have under taken.  We have had 

a  nationwide .08% BAC l i m i t  f o r  t h r e e  y e a r s  and we had worked on g e t t i n g  t h a t  

l i m i t  f o r  10 y e a r s  be fo re  t h a t .  Now we f e e l  we need t o  go t o  t h e  next  s t ep - -  

r o a d s i d e  t e s t i n g .  

QUESTION: The Canadian program i s  a  well-balanced one; is it being done i n  

t h e  U .S. anywhere? 

ANSWER: The ASAP programs have some s i m i l a r i t i e s .  Phoenix i s  g e t t i n g  a t  

t h e  problem d r i n k e r  i n  a  program which is  s i m i l a r  t o  twelve which we have 

i n  Canada. We would l i k e  t o  s e e  t h e s e  programs b u i l t  i n t o  t h e  law. I t  

had been shown t h a t  punishing a  person f o r  a lcohol ism makes no sense--he 

needs h e l p .  

COMYENT: N I A A A  b e l i e v e s  t h e  same t h i n g .  We t h i n k  your approach is h i g h l y  

i n t e l l i g e n t  and r e s p o n s i b l e .  



QUESTION: You seem t o  g ive  suspended sen tences  t o  r e p e a t e r s  because t h e y  

have a h i s t o r y  o f  problems with  alcohol, y e t  a "one-timer" g e t s  j a i l e d .  That 

seems a l i t t l e  u n f a i r .  

ANSWER: Even a suspended sen tence  i S  s t i l l  on t h e i r  d r i v i n g  r e c o r d .  I t  is 

a c r i m i n a l  o f f e n s e ,  We a r e  t r y i n g  t o  say  t h a t  t h e  r e s p o n s i b l e  d r i n k e r  w i l l  

n o t  g e t  h imself  i n t o  t h i s  p o s i t i o n , t h a t  he w i l l  d r ink  i n  moderation.  Canadians 

d o n ' t  cons ider  t h i s  dev ian t  behavior--to l i v e  i n  t h e  parameters  of r e s p o n s i b l e  

d r i n k i n g  and d r i v i n g .  

QUESTION: So someone who has  been charged wi th  t h e  o f f e n s e  one o r  two t imes 

can g e t  a sen tence  whereas someone who has  a h i s t o r y  o f  problems ge t$  a 

suspended sentence? 

ANSWER: A r e p e a t e r  i s  convicted and pays a f i n e ,  then  i s  compelled t o  t a k e  

t rea tment  by being r e f e r r e d  t o  one of twelve programs. I n  some p l a c e s  50% 

of  t h e  people sentenced on impaired d r i v i n g  a r e  sentenced t o  t r ea tment .  

A l l  o f  them l o s e  t h e i r  d r i v i n g  l i c e n s e .  

QUESTION: How do you, i n  your program, i d e n t i f y  t h e  problem d r i n k e r ?  

ANSWER: This  i s  t h e  b i g g e s t  problem. We hope t o  g e t  l e g i s l a t i o n  t o  govern 

t h i s .  F i r s t  we g e t  s p e c i a l i s t s  who can i d e n t i f y  people wi th  d r i n k i n g  problems-- 

s o c i a l  ~ o r k e r s  working wi th  t h e  c o u r t s .  They a r e  doing more t h a n  j u s t  looking 

a t  d r i v i n g  r e c o r d s .  

But we d o n ' t  t h i n k  t h e  law w i l l  be e f f e c t i v e  wi thout  r o a d s i d e  sc reen ing  

t e s t s .  A Dutch survey and t h r e e  American surveys  (Mecklenburg County, Washtenaw 

County, and Albuquerque) show t h a t  t h e  number of i n t o x i c a t e d  people d r i v i n g  

depends on t h e  t ime of day.  I n  our own Alber ta  and Edmonton surveys  between 

9pm and 3am we found t h a t  26% of t h e  people had been d r i n k i n g  and 12.9% were over 

.05%. The Dutch survey showed 33% had been d r ink ing  and 17% were over t h e  l i m i t ;  

Wasthenaw County showed 25% and 10% r e s p e c t i v e l y ;  Mecklenburg County 22% and 11%; 

Albuquerque 28.6% and 14.9%. But i n  Norway where they  have r o a d s i d e  sc reen ing  



t e s t s  on suspic ion  on dr inking ,  during the  same hours t h e i r  survey (over a two 

year per iod)  showed t h a t  2 .8% of t he  people had been drinking and 1.9% were 

above t h e i r  l i m i t  of .05%. 

QUESTION: Did you use any d i f f e r e n t  approach t o  t he  French-speaking popula- 

t i o n  of Canada? 

ANSWER: There was no d i f f e r ence .  One t h i r d  of t h e  Canadian population i s  

French-speaking, but  t h e i r  d r inking  h a b i t s  a r e  e s s e n t i a l l y  the  same; unl ike 

those of France. 

CCMblENT: Both Nassau County and Minneapolis a r e  using por tab le  breath 

t e s t i n g  devices ,  but  once a person g e t s  t o  the  s t a t i o n ,  he i s  given a 

regular brea tha lyzer  t e s t .  The a r r e s t s  have skyrocketed. The average E?C 

i s  down s i g n i f i c a n t l y .  The pol ice  a r e  beginning t o  think t h e  same way a s  

program people--that problem dr inkers  can mask t h e  e f f e c t s  of a lcohol .  

COMMENT: A Swedish study showed t h a t  a t  .05% BAC only 14% could be recog- 

nized by c l i n i c a l  methods a s  impaired; a t  . l o % ,  29% could be recognized; and 

a t  .15%, 53% could be recognized a s  impaired. 

The Conviction r a t e  i n  Canada i s  98% and the  average BAC i s  .15%. In Canada 

with the  new l e g a l  l i m i t ,  t h e r e  has been an increase  of 59% i n  impaired d r iv ing  

charges.  But f o r  every one person a t  .15% and above, four  a r e  below t h a t  l e v e l ,  

so our increase  should r e a l l y  have been 500%. 

COMMENT: Minneaota i s  using what they c a l l  " l icense  checks ," not  r e a l l y  

roadblocks. South Dakota w i l l  soon begin using roadblocks. Those pol ice  

using the  device ha,ve had a 70% increase  i n  a r r e s t s  over t h e  previous year 

and they were up 50% over the  year previous t o  t h a t .  Those without t he  

device ( t h e  c o n t r o l  group) showed an inc rease  of 30-35% over the  previous 

year .  



QUESTION: In Canada, do people have the  r i g h t  t o  r e fuse  t o  take  the  breath 

t e s t ?  

ANSWER: They can r e fuse ,  but  t h a t  means an automatic conviction. 

QUESTION: Is your l i cense  revoked i f  you submit t o  t reatment? 

ANSWER: Not neces sa r i l y .  I f  you can prove you need your l i c e n s e ,  you may 

ge t  a  r e s t r i c t i o n  ins tead  of l o s s  of l i cense .  

QUESTION: Are you using Antabuse? 

ANSWER: Some treatment centers  a r e .  

CO~~I~NT:  The e f f e c t s  of h t a b u s e  a r e  being measured i n  t he  U.S. now. D r .  

Chafetz a t  N I A A A  dnesn ' t  l i k e  s u b s t i t u t i n g  one drug f o r  another .  I t  i s  not 

add ic t ive ,  but  i s  s t i l l  another c ru tch .  He f e e l s  t h a t  not enough study had 

been done on Antabuse before it was used f o r  t reatment .  

COMMENT: A court  case has begun i n  Michigan i n  which a man f e l t  t h a t  he 

wasn't  given a  f a i r  choice--either go t o  j a i l  o r  take Antabuse. He claimed 

t h a t  t he re  was an inadequate evaluat ion from a medical o r  screening poin t  of 

view. When he went on the  drug, he f e l t  detached and unable t o  function 

normally on h i s  job or  with h i s  family. He is suing the  program for  t h i s .  

COMMENT: Regarding the  exchange of information, ad agencies a r e  not usua l ly  

w i l l i ng  t o  look a t  o the r s '  mater ia l s  and ideas .  They would r a t h e r  c r ea t e  

t h e i r  own mater ia l s  even i f  it means they end up with the same theme. 

Perhaps it i s  b e t t e r  t o  have seve ra l  campaigns on the  same theme using 

various approaches. I t  seems t o  be genera l ly  agreed t h a t  t he re  a r e  d v a n t a g e s  

t o  both ways. 

In  Canada it was a  problem t o  measure e f f e c t s  of our campaign. We know it 

has i t s  f a u l t s  and weaknesses, bu t  we d i d n ' t  do any pre- tes t ing ,  measuring the  

messages or  doing content ana lys i s .  We f e e l  t h i s  must be done i n  t he  fu ture .  



COMMENT: P r e - t e s t i n g  i s  a  luxury .  I f  a  campaign i s  p u t  t o g e t h e r  w e l l ,  

more o f t e n  t h a n  n o t  a  p r e - t e s t  w i l l  j u s t  v e r i f y  what you a l r e a d y  know o r  

s u s p e c t .  

COMMENT: We found something d i f f e r e n t .  LBI sought advance r e a c t i o n s  t o  i t s  

messages. We made a l t e r a t i o n s  based on t h o s e  f indings--changed messages 

which had t h e  wrong conno ta t ions .  We thought  we were communi6ating one 

i d e a ,  when we were a c t u a l l y  communicating a n o t h e r .  

The t o t a l  c o s t  of  t h e  Edmonton s tudy  was about  $50,000. The campaign was 

more o r  l e s s  pu t  t o g e t h e r  i n  our o f f i c e .  This  c o s t  i n c l u d e s  t h e  r o a d s i d e  su rvey .  

We had p r o f e s s i o n a l s  do t h e  f i l m  ( f o r  $5000),  b u t  we c o n t r i b u t e d  t h e  i d e a s  and 

t h e  s c r i p t .  The survey c o s t  was $23,000. The money came from t h e  Canada Safe ty  

Counci l  budget ($25,000) and from t h e  Min i s t ry  of  Transpor t  ($25,000) .  The 

Min i s t ry  provided t h e  b r e a t h a l y z e r s  and analyzed t h e  d a t a  on t h e i r  computers,  

QUESTION: Did you measure a c c i d e n t  r e d u c t i o n ?  

ANSWER: We f e l t  t h a t  a  one-month pe r iod  would no t  g i v e  us  v a l i d  d a t a .  We 

d i d  measure,however, t h e  BAC and a t t i t u d e s  o r  knowledge o f  t h e  problem. 

E d i t o r ' s  n o t e :  Copies of a  f u l l e r  r e p o r t  t i t l e d  "The Edmonton Study" a r e  
a v a i l a b l e  a t  $1.50 from t h e  Canada S a f e t y  Counci l ,  30 t h e  Driveway, Ottawa, 
Onta r io ,  Canada. 



PRESENTATION BY N A T I O N A L  INSTITUTE ON ALCOHOL ABUSE AND ALCOHOLISM 
--Paul Garner 

I t ' s  r e a l l y  amazing how c l o s e l y  a l i g n e d  t h e s e  campaigns a r e .  I n  our f i r s t  

s e r i e s  o f  s p o t s ,  we had a  couple t a l k i n g  d u r i n g  a  p a r t y  who were concerned 

about Good Old C h a r l i e  and h i s  d r i n k i n g  problem. We a l s o  had r a d i o  s p o t s  about 

g e t t i n g  involved i n  h e l p i n g  t h e  problem d r i n k e r ,  g i v i n g  people  a l t e r n a t i v e s ,  

A l l  t h i s  touched on involvement.  We a l s o  had one on t h e  " p a r e n t a l  model" 

because s t u d i e s  have shown t h a t  problem d r i n k e r s ,  g e n e r a l l y ,  come from f a m i l i e s  

of  heavy d r i n k e r s .  We've a l s o  t r i e d  t o  g e t  r i d  of  myths and have people  d r i n k  

r e s p o n s i b l y .  This  invo lves  one o f  our  themes "The t y p i c a l  a l c o h o l i c  American-- 

young, o l d ,  male ,  female ,  e t c . "  and ano the r  myth "I d o n ' t  d r i n k  much, I j u s t  

d r i n k  b e e r . "  We have bumper s t i c k e r s  w i t h  t h e s e  messages and w i l l  have a  b u t t o n  

say ing  "Know when t o  say  when." Another ad s a y s  "Ge t t ing  drunk d o e s n ' t  make 

you t a l l ,  r i c h  , s t r o n g ,  handsome, 

s m a r t ,  w i t t y ,  s o p h i s t i c a t e d ,  o r  sexy-- 

j u s t  drunk.  I n  f a c t  it d o e s n ' t  do 

a  t h i n g  f o r  you excep t  g e t  you drunk." 

We' l l  have t e l e v i s i o n ,  r a d i o ,  cock- 

t a i l  napk ins ,  and c o a s t e r s  made 

wi th  t h a t  message. 

~ U E S T I O N :  What a r e  people  

s e n t  when t h e y  w r i t e  i n  f o r  

informat ion? 

ANSWER : We have a  s t a n d a r d  

package of  m a t e r i a l s  and a l s o  

have some s p e c i a l i z e d  

packages.  We w i l l  a l s o  pro- 

v i d e  s p e c i f i c  answers t o  



r e q u e s t s  and r e f e r  people t o  treatmer. t  f a c i l i t i e s  i f  needed. DOT has  

bought i n t o  our c l ea r inghouse  and we a r e  supp ly ing  some of  t h e s e  s e r v i c e s  

f o r  them, t o o ,  s o  they  d o n ' t  have t o  r e i n v e n t  t h e  wheel. For a  nominal 

f e e  we ' re  supplying s e r v i c e s  we ' re  a l r e a d y  s e t  up t o  provide  f o r  our  own 

i n q u i r i e s .  

QUESTION: Is t h a t  b e e r  message a  p o s t e r ?  

ASSKR: I t ' s  a  p o s t e r  and a l s o  a  t e l e v i s i o n  s p o t .  

I t  i s  my op in ion  t h a t  k i d s  were never  o f f  a l c o h o l ,  but  now i n  some p l a c e s  

where t h e  age l i m i t  has  been lowered i t ' s  e a s i e r  f o r  t h e n  t o  g e t  a l c o h o l .  Adver- 

t i s i n g  of  pop wines has changed, t o o .  A d v e r t i s e r s  used t o  t r y  t o  g e t  people  t o  

change t h e i r  b rand ;  pop wine i s  going a f t e r  young d r i n k e r s  b l a t a n t l y .  We d o n ' t  

o b j e c t  t o  a d v e r t i s e r s  t r y i n g  t o  g e t  people  t o  change t h e i r  b rand ,  bu t  we do 

o b j e c t  TO t h i s  inducement. 

COMMENT: L B I  r e c e n t l y  had a  s e s s i o n  on t h a t ,  I n t e n s i f y i n g  our p r e s s u r e  on 

d i s t i l l e r s  t o  adhere  t o  t h e  code o f  good a d v e r t i s i n g  p r a c t i c e s .  We've renewed 

our  e f f o r t  toward t h a t  t h i s  y e a r .  

COMMENT: The new Bacardi  ad i s  

r e a l l y  one of  t h e  b e s t  I ' v e  seen  

i n  a  long  t ime.  I t  shows t h e  

b o t t l e  caps of s e v e r a l  

p roduc t s  which mix wi th  s a c a r d i ,  

bu t  t h e  f i n a l  one i s  a  s t e e r i n g  

wheel and t h e  c a p t i o n  i s  

"Bacardi rum mixes wi th  every- 

t h i n g ,  excep t  d r i v i n g .  " 

. J 

Bacardi y m  Except driving. 
m~xes Hnttr 
everything. 

15 .  



I t  has  been zskeci :ghat w i l l  hap?)-ji: t o  N I A A A  now t h a t  Senator, Hughes i S  

r e t i r i n g ;  nobody r e a l i y  knows. There is a l o t  going on i~ N I A A A  b e s i d e s  t h e  

a d v e r t i s i n g  campaign and t h e r e  i s  i n t e r n a l  r e s t r u c t u r i n g  going on now. We've 

been working on a  c o n t i n u a t i o n  budget f o r  t h e  p a s t  t h r e e  y e a r s  and w i l l  p robably  

be doing s o  f o r  ano the r  y e a r .  So t h e  k e y - N o r t h  Adver t i s ing  Agency i n  Chicago 

i s  g e t t i n g  l e s s  none17 t o  work wi th .  This i s  a  shame, t o o ,  because they  have 

produced sonle n a g n i f i  cen t  ma-t 'erials . 

C O M E I J T :  Th i s  myth about S e e r  c o n t a i n i n g  l e s s  a l c o h o l ,  o r  t h a t  i t ' s  ha rder  

t o  g e t  drurk  on beer., is  very  wide-.spr>eaci, We're f i n d i n g  it i n  some o f  

rhe  ASAFs, People d r i n k  b e e r  l i k e  soda pop. 

CGYMZNT: LBI hopes t o  t r y  t o  do something about t h e  o b j e c t i o n a b l e  

comrnercia1.s on TV. Beer a d v e r t i s e r s  have o b l i g a t i o n s  and r e s p o n s i b i l i t i e s ,  

t o o .  The American p u b l i c  d o e s n ' t  view t h e  b e e r  i n d u s t r y ,  wine i n d u s t r y ,  

and l i q u o r  i n d u s r r y  a s  t h r e e  s e p a r a t e  o r g a n i z a t i o n s .  To t h e  p u b l i c ,  t h e y ' r e  

one organization. Every t ime T address  any group,  one of t h e  f i r s t  

t h i n g s  I ge t  i s  f?edback about  bee^) and wine commercials. 

I 1. (Silent pullup) 2.  (Sounds of parents arguing in  3 .  ... have a drinking problem? 
subdued tones  in  background, 
Anncr VO) Does vour child.. . I 

S. ... you do... 6. .,.( Silent)... 1 4. I f . . .  



COMMENT: Regarding t h e  U n i v e r s i t y  Of Michigan's  Mate r i a l s  Center ,  it 

would be  a  shame t o  l o s e  t h i s  c o l l e c t i o n .  The d u p l i c a t i o n  o f  e f f o r t  i s  

tremendous and a  c o l l e c t i o n  l i k e  t h i s  i s  a  t e r r i f i c  s e r v i c e .  The problem 

i s  t h a t  people  d o n ' t  a p p r e c i a t e  it. I ' v e  seen i d e a s  he re  today which a r e  

f a n t a s t i c  and whi le  we may n o t  want t o  use  t h e  exac t  same themes, we can 

l e a r n  from them and use  themes which a r e  s i m i l a r .  

COMMENT: A couple of y e a r s  ago,  t h e  groups t h a t  a r e  r e p r e s e n t e d  a t  t h i s  

t a b l e  were s o  f a r  a p a r t  i n  t h e i r  programs and approaches ,  b u t  now we ' re  

s i t t i n g  t o g e t h e r  and complimenting each o t h e r s '  programs. 

COMMENT: T h a t ' s  t h e  purpose o f  t h i s  meeting.  I remember i n  1970 when we 

pub l i shed  our f i r s t  ad .  We had t h e  copy reviewed by major n a t i o n a l  

a s s o c i a t i o n s ;  they  l a t e r  had second thoughts  a f t e r  having given t h e i r  

approval  and a f t e r  t h e  ad had been publ ished.  This  meeting would have 

been a  good t h i n g  t h e n .  

COMMENT: I t ' s  t o o  bad we a l l  c a n ' t  spa re  a  l i t t l e  money t o  c o n t r i b u t e  

c o l l e c t i v e l y  t o  some c e n t r a l  agency l i k e  t h e  Pub l i c  Communication Group. 

COMMENT: I t  was easy  f o r  us t o  g e t  money f o r  t h e  conference i n  November 

1971 which was a  one-time t h i n g ,  b u t  t o  g e t  money f o r  a  p o t e n t i a l l y  more 

u s e f u l  s e r v i c e  l i k e  t h e  Pub l i c  Communication Group has  been d i f f i c u l t .  



PRESENTATION BY LICENSED BEVERAGE INDUSTRIES 
- - F a d  Gavaghan 

As evidenced by our n a t i o n a l  media schedu le ,  we f e l t  it a p p r o p r i a t e  t o  

r e l e a s e  t h e  dr ink-and-dr ive  ad i n  December. One i n  our  p r e s e n t  group h a s  a l r e a d y  

been r e l e a s e d ,  t h e  o t h e r s  w i l l  be  r e l e a s e d  i n  between. 

With r e g a r d  t o  t h e  s i m i l a r i t i e s  i n  approaches ,  f o r  example, our "Know when 

t o  say when" theme i s  remarkably similar t o  t h a t  used by N I A A A .  You might ask  

why T d o n ' t  have t h e  two o t h e r  t y p e s  o f  g l a s s e s  i n  t h e  f i r s t  ad .  I n  t h i s  c a s e ,  

our  s u p p o r t e r s  a r e  members o f  t h e  d i s t i l l e d  s p i r i t s  i n d u s t r i e s ,  r e p r e s e n t i n g  

on ly  one type  of  g l a s s .  "Know when t o  say  when" conveys our o v e r a l l  approach 

and expresses  our unders tanding o f  t h e  problem i n  what we f e e l  is a n  a f f i r m a t i v e  

way . 

The second ad is  a  new d e p a r t u r e  f o r  u s .  We used twenty-year-olds ,  wi th  a  

2Qth  cen tu ry  appearance.  The copy was p r e - t e s t e d ,  g i v i n g  t h e  audience  no 

b r i e f i n g .  Subsequently we changed it s o  we would n o t  seem t o  be u r g i n g  them t o  

l ~ n o w  when to say when. 

Hamngadr~nk wlth fnends IS along-time Amencan 
tradltlon Happily, most people carry on thls t rahtmn 
wthout  overdamg lt Because mast people who choose 
tadnnk,  dnnksennbly 

They know that l lquor~sapartof  thegoodllfe And that 
part ofenlog~ngl~quor a to know when you'te hadenough 

As t h e ~ m p l e i ~ ~ h o m a k e a n d i ~ l l  d~stllledsplrltj, we're 
glad thatmo%tpmplewhodr~nk dosa w~thmoderatlon 

If !'ou choose todnnk.  neuree vou toknow sour 
lin.:': K ~ C . ,  N;I.I:*( .L\ n n . , ~  

I I  YOU choosa l o  drink, drink reaponslbly. 

... - . .L\:LU B:,LI?.\;L .\Ll > I K l L S  
3..:<.">?tc.. . e i . - , . . i '  ," . < . k c 1  r,ec..L,,s I" 

You're old enough to drink. 
But are you mature enough? 

Thelegal vot~ngage has beenlowered recently 
C I has the legal dt:.?kmg age In many areas 
Bothtrendeshoii groulngconfidence In thematurlty of 

our youngc~tlzens 
But iv~theretyp~~t~legecameca ~esponslblllt) 
Ibune men and women a h o  chwse to  exercae the 

pnr,llegeof soc~a ld~~nk~ng , shau ld  learn toexerc~sea sense 
of responslbllity Aba~eal l , they~houldnotpressure 
fnendsirhochoosenot todrink 

Thlsnew eeneratlon~s the beat.miomed, best-educated 
.r i ~ r h ~ . . - , %  \\;- h pt : ,A  .. J:~n.::c.~xi.h:t T t i , a i r  
7 1 1 .\ 3' ?.PI 41(11~3n:dn 

8 1  you ~ h 0 0 8 e  10 drink, drlnk reaponalbly. 

L.c.:.-LJ J : \ E ~ . ; L  . : .L . :~I . IL:  
1, ,. .-::;,, >..: ,... - - . . - c l : . - - - . -  r .  > . i  ' - 

:1,,,,r.. . , < . L C  > i v ,  \, : - >  - 



i m i t a t e  t h e i r  e l d e r s ,  b u t  t o  be r e s p o n s i b l e  on t h e i r  own. We're no t  say ing  

t h e y ' r e  going t o  be r e s p o n s i b l e ,  we j u s t  hope t h e y  w i l l  be .  We know t h a t  

w i s h f u l  t h i n k i n g  on our  p a r t  won't change r e a l i t y .  

QUESTION: Have you had any sampling y e t  on i t s  e f f e c t  on d r i n k i n g  o r  

on d r i n k i n g  and a c c i d e n t s ?  

ANSWER: We've go t  a l l  k inds  o f  in fo rmat ion  g i v i n g  widely d i f f e r e n t  

op in ions  and i n t e r p r e t a t i o n s  of t h e  d a t a .  

QUESTION: What about  Michigan and t h e  new l e g a l  age of 18? 

ANSWER: To r e c o n s t r u c t  t h a t  b r i e f l y :  a  d r y  o r g a n i z a t i o n ,  t h e  Michigan 

Counci l  on Alcohol Problems, pu t  t o g e t h e r  s t a t i s t i c s  comparing 1971 d a t a  

wi th  1972 d a t a  on youth c rash  involvement a f t e r  t h e  l e g a l  age was lowered. 

Unfor tuna te ly ,  t h e y  neg lec ted  t o  p o i n t  o u t  t h a t  t h e  1971 f i g u r e s  d i d n ' t  

i n c l u d e  t h e  D e t r o i t  a r e a  and o t h e r  met ropo l i t an  a r e a s  because t h e  S t a t e  

P o l i c e  r e c o r d s  were incomplete.  And t h e y  neg lec ted  t o  t e l l  t h e  p u b l i c  and 

t h e  media t h a t .  The problem was compounded by o t h e r  o r g a n i z a t i o n s  which 

made p r e d i c t i o n s  and e x t r a p o l a t i o n s  based on t h e s e  f i g u r e s .  A Governor 's  

Task Force has  now been appointed and i s  having a  r e a l  brawl looking i n t o  

t h a t .  Also, over  t h e  y e a r s ,  t h e  c r i t e r i a  have changed i n  d e f i n i n g  those  

who a r e  and a r e  n o t  i n t o x i c a t e d .  So t h e r e  is  a  p o l i t i c a l  problem i n  t h a t  

s t a t e ,  t o o .  I t  depends on whom you l i s t e n  t o .  

COMMENT: We a r e  t r y i n g  t o  t a k e  an hones t  look a t  Minnesota where a  19- 

year-old  law has  been i n  e f f e c t  s i n c e  J u l y  1, 1973. Unfor tuna te ly ,  t h e  

p r e s s  i s  p ick ing  up t h i n g s  l i k e  t h e  f a c t  t h a t  young people a r e  g e t t i n g  busted 

a  l o t  more f o r  D W I .  But they  d o n ' t  mention t h a t  t h e r e  may be a  l o t  o f  

r easons  f o r  that - -such a s  inc reased  law enforcement.  No conclus ions  have 

been drawn by us y e t ,  b u t  t h e  p r e s s  is  drawing i t s  own conc lus ions ,  

COMMENT: Many t imes when such laws a r e  new, k i d s  w i l l  d r i n k  because i t ' s  



t h e  f i r s t  t ime t h e y ' v e  been al lowed t o ,  s o  t h e r e  w i l l  be a  r a s h  of  youth 

a r r e s t s  which w i l l  t a p e r  o f f  l a t e r .  

The o r i g i n a l  head l ine  of our youth ad was "You're o l d  enough t o  d r i n k ,  

b u t  a r e  you smart  enough?" I t  was f e l t  t h a t  t h e  word "smart" had t o o  many nega- 

t i v e  o v e r t o n e s ,  s o  it was changed. 

COMMENT: I d o n ' t  t h i n k  you a r e  going t o  r each  t h e  k i d s  t a l k i n g  about  

r e s p o n s i b i l i t y  and p r i v i l e g e s .  The American Medical Assoc ia t ion  went 

through t h i s  " r e s p o n s i b i l i t y "  approach wi th  r e s p e c t  t o  a  h e a l t h  program 

and found t h a t  most young people  were t u r n e d  o f f  by it. 

COMYiENT: I t h i n k  y o u ' l l  h i t  a  c e r t a i n  p o r t i o n  o f  t h a t  popu la t ion  j u s t  a s  

you do wi th  t h e  a d u l t  p o p u l a t i o n .  

COMMENT: But you may h i t  t h e  group t h a t  d o e s n ' t  need it .  

QUESTION: You t h i n k  L B I  won't h i t  t h e  abusive  group? 

ANSWER: You may no t  convince them through t h i s  o r  any o t h e r  medium, b u t  

you may c a t c h  some border  group and t h a t ' s  what you have t o  hope f o r .  

COMMENT What L B I  may want t o  do is  t o  appea l  t o  t h e  s o c i a l l y  r e s p o n s i b l e  

youth who i n  t u r n  can pass  on t h e i r  knowledge t o  t h e i r  f r i e n d s .  

The ad i s  based on an L B I  b e l i e f  t h a t  a  c e r t a i n  minor i ty  o f  youth have 

problems and t h a t  a d v e r t i s i n g  i s  no t  going t o  t u r n  t h i s  around. Also,  t h e  ad 

may no t  r e a c h  k i d s  anyway. I t  w i l l  be r e a d  by a  c e r t a i n  number o f  k i d s ,  bu t  who 

knows how many a r e  abusive  d r i n k e r s  and how many a r e  r e s p o n s i b l e  d r i n k e r s ?  

We a l s o  p rov ide  our  ads  t o  our  900  l o c a l  a s s o c i a t i o n s  t o  r u n  wi th  

t h e i r  l o c a l  t a g .  They g e t  exposure t h a t  way wi th  pa id  ads  i n  s t a t e  magazines 

and newspapers. 



COMMENT: Th i s  is  one area--youth ads--where you end up making more com- 

promises because everybody who looks  a t  t h e  problem t h i n k s  i t  should be 

done d i f f e r e n t l y .  Nobody w i l l  e v e r  be  t o t a l l y  s a t i s f i e d  wi th  it. 

COMMENT: We've had meetings w i t h ' g r o u p s  of young people and even t h e y  

c a n ' t  t e l l  us how t o  g e t  through t o  youth .  If they  c a n ' t  t e l l  u s ,  t h e n  

we're groping.  

COMMENT: One o f  t h e  b i g g e s t  problems with  youth i s  t h a t  t h e y ' r e  n o t  

o l d  enough y e t  t o  have formulated hard  op in ions  which w i l l  develop a s  t h e y  

g e t  o l d e r .  D O T  has  a  'youth Advisory Committee. Our messages a r e  p u t  t o  

them p r i o r  t o  p u b l i c a t i o n  and t h e  responses  range frorr, " t h i s  i s  t o o  con- 

s e r v a t i v e  and w i l l  no t  help"  t o  " t h i s  i s  a  t e r r i b l y  emot ional  approach. ' '  

We a l s o  g e t  many h e l p f u l  s u g g e s t i o n s .  I t  i s  hard t o  b u i l d  a  model o f  t h e  

consumer--a composite p i c t u r e  o f  a  group. A l l  you can do is  use  d i f f e r e n t  

approaches and hope t h a t  y o u ' l l  r e a c h  them with  one and w i l l  g e t  some 

a c t i o n ,  

COMMENT: One o f  t h e  b i g g e s t  g r i p e s  I ' v e  had with our campaign i s  t h a t  it 

h a s n ' t  h i t  any m i n o r i t y  groups--not j u s t  e t h n i c  groups ,  b u t  poor people a s  

w e l l .  But I know t h a t  t h e  poor read  Engl ish  and some of t h e  e t h n i c  groups 

d o ,  t o o ,  s o  t h e y ' l l  g e t  some of  t h e  p o i n t  of t h e  ad.  The most important  

t h i n g  i s  t o  be f a c t u a l  and hones t .  

COMMENT: I agree  wi th  t h a t  b u t  I am j u s t  a f r a i d  t h a t  some people would be  

tu rned  o f f .  But t h a t  i s  t h e  r i s k  wi th  any th ing .  One ad t h a t  may t u r n  o f f  

one group,  may t u r n  on ano ther .  

COMMENT: We're t h i n k i n g  now t h a t  t h i s  16 o r  18 t o  e a r l y  2 0 ' s  group may 

n o t  be t h e  one t h a t  we can reach  a f t e r  a l l ,  s o  we ' re  aiming our program 

a t  even primary school  groups.  When they  become 1 6  and g e t  t h e i r  l i c e n s e s ,  

i t ' s  t o o  l a t e  t o  s t a r t  t a l k i n g  about t h e  r u l e s  o f  t h e  road and a t t i t u d e s  



about d r i n k i n g .  They ' re  j u s t  anxious t o  g e t  t h e i r  l i c e n s e s  and t h e y  

should  have t h i s  knowledge b e f o r e  t h e y  g e t  t o  t h i s  point--and i t ' s  t h e  

Nomarrei ho.5 much fun thrcockrall hour I, ,  don'r 
l e t ~ t  dragon forhorus 

And hquot i.n'te\el) one'. sup of tea Saalaays hme  
wit  dunksand fluit lulce-on hand \lakesure that 
eieryane knoir- h s  Ihml!, andencou!agehllnroohsene ~t 

That ii.li IOU, pal!\. a:Il hea happi  occailanforpou 
and \ou: guest- Even a hen ~ t ' c  met 
[Ye. themahel-and iel lei~oi  rilsrllled .pu~r~.don' t )ust  

ask that i oud l~nhou l  products smilbl? 
\Yeackrhatiou ccrr terh~rn ~ensjhlv 
if you cnoose to arink, arlnh rerponslbiy. 

same w i t h  knowledge about a l c o h o l .  

COMMENT: Yet t h i s  18-20-year-old age group is  r e a l l y  t h e  age when t h e y ' r e  

having c r a s h e s .  Between 16 and 1 8 ,  they  have a  few y e a r s  of d r i v i n g ,  f o r  

t h e  most p a r t ,  wi thout  a l c o h o l .  Then a t  18  they  can d r i n k  and t h e  a c c i d e n t  

t o l l s  mount, wi th  a l c o h o l  showing up i n  a  g r e a t  many o f  them. 

COMMENT: P a r t  of  t h e  problem may be t h e  v e h i c l e  a s  w e l l .  A f t e r  a l l ,  t h e  

t e e n a g e r  is  u s u a l l y  n o t  d r i v i n g  t h e  fami ly  c a r ,  b u t  a  ten-year-old  j a lopy!  

We d e f i n i t e l y  f e e l ,  though, t h a t  you can appea l  t o  t h e i r  sense  o f  r e s p o n s i -  

b i l i t y .  The problem i s  u s i n g  t h e  r i g h t  t o n e  f o r  t h e  ad .  But t h i s  i s  j u s t  L B I ' s  

p o s i t i o n ,  i t ' s  our  e x p l o r a t o r y  theme. 

The nex t  ad "Even when t h e  p a r t y ' s  over" i s  i n d i r e c t l y  r e l a t e d  t o  d r i n k i n g  

and d r i v i n g ,  because a  l o t  of  drunk d r i v i n g  t a k e s  p l a c e  a f t e r  p a r t i e s .  The 

f a c t  t h a t  we, t h e  l i q u o r  i n d u s t r y ,  a r e  s a y i n g  t h i s  may have an edge over  o t h e r s  

say ing  i t .  People may be more 

amenable t o  our message t h a n  t o  t h e  

same message from ano the r  source  

because they  d o n ' t  e x ' e c t  it from u s .  

QUESTION: I s n ' t  t h i s  one of  t h e  

h a r d e s t  t h i n g s  t o  communicate-- 

g e t t i n g  people  t o  know t h e i r  

own l i m i t ?  

ANSWER: No. We've g o t  a  l o t  

of  exper ience  w i t h  t h a t  i n  terms 

o f  t h e  f a c t  t h a t  t h e y  know t h e i r  

l i m i t  i n  d r a s t i c  ways i f  they 've  



had hangovers--they know t h e  consequences. This  comes wi th  matur ing;  

they  know when t h e y  r e a l l y  shouldn'  t have more t o  dr ink, .  

COMMENT: I t ' s  very d i f f i c u l t  t o  t e l l  people t h e i r  limits. You j u s t  hope 

people  can p h y s i c a l l y  and menta l ly  e s t a b l i s h  t h e i r  own p e r s o n a l  l i m i t .  

COMMENT: People who ask you what t h e i r  l i m i t  i s  want a  formula and t h e r e  

i s  none. 

People t end  t o  look a t  t h e  d r ink ing  and d r i v i n g  problem i n  i s o l a t i o n  when 

i t ' s  r e a l l y  a  p a r t  o f  t h e  o v e r a l l  d r i n k i n g  problem, and t h a t  i s  r e a l l y  p a r t  of 

t h e  whole s o c i e t a l  problem invo lv ing  t e n s i o n ,  boredom, monotony, g r i e f ,  e t c .  

These t h i n g s  may r e s u l t  i n  a l c o h o l  problems. So you c a n ' t  view d r i n k i n g  and 

d r i v i n g  a s  an  i s o l a t e d  problem t h a t  t a k e s  p l a c e  j u s t  i n  t h e  c a r .  

COMMENT: People have o f t e n  s a i d  t h a t  i f  you cure  t h e  d r i n k i n g  problem, 

you ' l  1 cure  t h e  d r i n k i n g  d r i v e r  problem. 

COMMENT: But cu r ing  t h e  d r i n k i n g  problem i s  a  much b igger  problem t h a n  

cur ing  t h e  d r ink ing  d r i v i n g  problem. 

LBI1s f i n a l  ad i s  remin i scen t  of  one of  t h e  Canada Safe ty  Counc i l ' s  a d s .  

Again, we on ly  show the  one type o f  g l a s s  because t h e  o t h e r  two t y p e s  of a l c o h o l  

a r e  not  c o n t r i b u t i n g  t o  t h e  ad ,  though they  c e r t a i n l y  do c o n t r i b u t e  t o  t h e  

problem. The head l ine  i s  one we r a n  l a s t  yea r  which we f e l t  was 

e f f e c t i v e .  The f i n a l  paragraph says  you can w r i t e  i n  f o r  a  pamphlet ,  This i s  

t h e  only  one i n  t h e  s e r i e s  t o  do s o .  



PRESENTATION BY NATIONAL HIGHWAY TRAFFIC SAFETY ADMINISTRATION 
--Thomas Enright  and Charles Jenkins 

Phase I of  D O T t s  campaign attempted t o  c r ea t e  an awareness of t he  problem 

on the  p a r t  of t h e  publ ic .  This i s  winding down and wet r e  now g e t t i n g  i n t o  

o the r  a reas .  The Dana Andrews spo t s  and o t h e r s  were designed t o  c r ea t e  an 

awareness of t h e  dr inking  d r i v e r .  "Janiet t  and o ther  r a d i o  spo t s  were a l s o  

created f o r  awareness and they pointed out t h e  tragedy of t h e  19,000 alcohol-  

r e l a t e d  deaths  every year .  Now we're turn ing  t h e  corner ,  but  w e ' l l  have more 

awareness-type spots  with c e l e b r i t i e s  l i k e  Jack Benny, Bob Hope, and F l i p  

Wilson. But now we're saying t h a t  we have t o  do something; t h a t  t he re  should 

be a personal  involvement. Our t e l e v i s i o n  ads cons i s t  of two themes--one a f t e r  

a family par ty  and the  o ther  concerning guys coming home i n  a ca r  pool a f t e r  

a poker game. The t a g  l i n e  w i l l  be "When a problem dr inker  d r i v e s ,  i t ' s  your 

prcblem." We're t r y i n g  t o  ge t  personal  involvement, making t h a t  t h e  main i s sue .  

Here i s  an example of one of the  spo t s :  

Scene: Guys i n  a c a r  coming home from a poker game. 
#1: I must be crazy playing poker u n t i l  two i n  t he  morning. 
# 2 :  I s  it t h a t  l a t e ?  
#3: You know, I don ' t  th ink  Rudy should have dr iven home. 
# 2 :  You're r i g h t ,  he wcn enough t o  take  a cab. 
#3: Well, he should have. I dont t l i k e  t h e  way t h a t  guy dr inks .  
#1:  So h e ' s  got a l i t t l e  problem. He can handle it. 
# 3 : He could bare ly  see the  cards.  
1 :  Then how come he kept winning? 
# 2 :  Yeh, don ' t  worry about Rudy. H e ' l l  ge t  home okay. 
ANNCR: When problem dr inkers  d r ive ,  they k i l l  people. Last year they 

k i l l e d  19,000 people. I f  someone you care about has a dr inking 
problem, don ' t  l e t  him d r ive .  Drive him your se l f ,  c a l l  him a 
cab ,  i f  you have t o ,  c a l l  a cop. Everything you think you c a n ' t  
do you must do. 

# 2 :  Old Rudy i s  probably home s leeping  it o f f  by now. 
Scene: Visual  of red  f l a sh ing  l i g h t s  and sound of a s i r e n .  
ANNCR: When a problem dr inker  d r i v e s ,  i t ' s  your problem. 
#3: Sure,  Rudy's home. 

The nther  ad i s  p r e t t y  much t h e  same th ing .  We end with "Write Drunk Driver and 

w e ' l l  t e l l  you what you can do. 1' 



This  "what you can do1' is  a l i t t l e  S i t  d i f f e r e n t  t h a n  it was be fo re .  We're 
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sending new m a t e r i a l s  t o  people--a r e v i s i o n  of t h e  o l d  pamphlet and a l s o  "The 

Problem Drinker and You." These two w i l l  be s e n t  i n  response  t o  q u e r i e s .  We 

a l s o  have new book le t s  designed f o r  s p e c i f i c  t a r g e t  groups--phqsic ians ,  p o l i c e ,  

c o u r t s .  And we have new youth m a t e r i a l s ,  \ i e 1 r e  mai l ing  t h i s  riew youth m a t e r i a l  

t o  3000 youth-or iented pub l i ca t ions - -h igh  schoo l  and c o l l e g e  newspapers,  a r ~ d  s o  

f o r t h .  

Ac tua l ly  we ' re  i n  a  t r a n s i t i c n a l  pe r iod  between phases I ~ n d  11. The Rob 

Hope, Jack Benny acd F l i p  Wilson s p o t s  a r e  running now, and the  new s c o t s  w i l l  

be r e l e a s e d  I n  October 1973. hye're a l s o  r e l e a s i n g  a  new s e r i e s  o f  ~ r i n t  messages, 

"The wor ld ' s  most expensive op t io r , - - i t  c o s t s  19,000 l i v e s  ." Tkese wepe r e l e a s e d  

a  week ago and a l r e a d y  we've had magazines r e q u e s t i n g  them. 

We a l s o  have been s t r u g g l i n g  f o r  over  a  yea r  wi th  what t o  do w i t k .  t h e  youth 

messages. We f i n a l l y  decided 

t h a t  t h e  b e s t  wzy i s  t o  cha l l enge  

young peop le ,  s i n c e  they  seen t o  

respond b e t t e r  t o  a  chal lenge 

than  t o  a  cmmand o r  i n s t r u c t i o n .  

We l a i d  it , i t  t o  them a s  not  

s t r i c t l y  an a d u l t  problem, b u t  

a s  i n h e r e n t  w i t h i n  t h e  young 

people ' s  sphere  o f  in f luence  , 

i n  t h a t  t h e  nunlber one k i l l e r  of 

joung bniericans i s  young Americans. 

That i s  one of  t h e  h e a d l i n e s  of 

t h e  p r i n t  ads  we ' re  doing.  I n  

i t  we t e l l  them t h a t  more young 

people d i e  i n  a l c o h o l - r e l a t e d  



crashes than i n  a l l  t h e  years  of t h e  Viet  Nam War. This challenge is  t h a t  i t ' s  

your problem, what a r e  you going t o  do about i t ?  The t a g  i s  "Stop dr iv ing  

drunk, s top  k i l l i n g  each o ther . "  Young people have a  tremendous s t r i v i n g  f o r  

l i f e  so  we f e e l  t h i s  challenge is  j u s t . '  One ad did a  dramatizat ion of t he  

e f f e c t  of too much drinking on the  p a r t  of a  young person i n  r e l a t i o n  t o  h i s  

g i r l  f r i end ;  t he  t i t l e  is  "I k i l l e d  Kathy." We re leased  a  s e r i e s  of four  r a d i o  

messages f o r  young people,  supplying youth-oriented rock s t a t i o n s  with d i f f e r e n t  

commercials than o thers .  We a r e  now working on a  new phase t o  be re leased  a t  

the  beginning of next year .  In  October, we '11 r e l ea se  not  only new t e l e v i s i o n  

s p o t s ,  but a  new s e r i e s  of accompanying p r i n t  messages--"When the  problem 

dr inker  d r ives ,  i t ' s  your problem," "How would you r a t h e r  dea l  with a  problem 

drinker--at the par ty  or  on the  road?" This i s  a  very d i r e c t  message, saying 

t h a t  the  l i f e  of t he  par ty  i s  dead. Perhaps he was t h e  l i f e  of t he  pa r ty ,  but 

a r e  we r e a l l y  t r e a t i n g  him i n  h i s  own b e s t  i n t e r e s t  by l e t t i n g  him d r ive?  The 

s t r a t egy  i s  t h a t  we've a l l ,  a t  one time i n  our l i v e s ,  faced someone who's had 

too much t o  dr ink .  We've a l l  had the  opportunity t o  do something about i t ,  

but have abdicated t h a t  r e s p o n s i b i l i t y  by l e t t i n g  him dr ive  anyhow. We'll t r y  

t o  c a p i t a l i z e  on human g u i l t .  

The reg ional  o f f i c e s  a r e  t r y i n g  t o  ge t  people t o  t a l k  t o  one another about 

the  kinds of informational  programs people involved i n  s t a t e  and l o c a l  govern- 

ment might do. Perhaps governorst highway sa fe ty  o f f i c e s  can play a  r o l e  i n  

coordinat ing some of these  th ings .  A few months ago we d id  a  p i l o t  campaign 

aimed a t  governors' highway s a f e t y  r ep re sen ta t ives  and people i n  any s t a t e  

agencies who might be i n t o  publ ic  information programs on dr inking and dr iv ing .  

I t  was successfu l  i n  t h a t  some s t a r t e d  examining what the  resources ava i l ab l e  

t o  s t a t e s  were i n  terms of money and manpower and how t o  combine some of these  

i n  common groups and work toge ther .  One region has already held such a  con- 

ference and o thers  w i l l  be doing s o ,  too .  



Wisconsin i s  g e t t i n g  people 

t a l k i n g  about d r i n k i n g  and 

d r i v i n g  by i s s u i n g  a  bu t ton  " I ' m  

t h e  d r i v e r  . ' I  These a r e  passed 

o u t  a t  bowling a l l e y s ,  coc 'c ta i l  

lounges , and s o  f o r t h .  I t  

r e a l l y  g e t s  people  t a l k i n g .  

The b a r t e n d e r s '  r e a c t i o n s  were 

good; people began t a l k i n g  t o  

them about t h e  problem. ~ h ,  Dane 

County S t a t e  Tavern League 

endorsed t h e  program. So f a r ,  

19,000 b u t t o n s  have been d i s -  

t r i b u t e d ;  90,000 have been made f o r  a l l  t a v e r n s  and b a r s  which a r e  members of 

t h e  Tavern League. 

Ohio i s  beginning a  comprehensive p u b l i c  informat ion campaign with t1.e 

"Know your l i m i t s "  theme. L B I  i s  coopera t ing .  The s t a t e  agency had only 

$20,000 f o r  t h e  program, b u t  found o t h e r s  with money w i l  ng t c  c o n t r i b u t e  i n  

g e t t i n g  t h e  message a c r o s s .  Bumper s t i c k e r s  w i l l  be put  on every  s t a t e  and 

municipally-owne? c a r .  The Liquor Control  Board i s  a l s o  participating. S t a t e -  

c o n t r o i l e d  l i q u o r  s t o r e s  w i l l  d i s t r i b u t e  c a r d s .  S t u f f e r s  w i l l  be  i s s u e 5  wi th  

a l l  d r i v e r ' s  l i c e n s e s .  Grey m a t e r i a l s  w i l l  a l s o  be used wi th  l o c a l  t a g s .  

The n e d i a  a r e  g e t t i n g  tu rned  o n ,  t o o .  We do surveys  every t h r e e  m o n ~ h s  

which show t h i s .  DOT only  d i s t r i b u t e d  i n  t h e  top  100 markets which f o r  t e l e -  

v i s i o n  reaches  6 7 %  of t h e  p o ? u l a t i o n ,  and fop radio  reaches  about 59%.  Zr bellalf of  

DOT we send a  q u a r t e r l y  n e w s l e t t e r  t o  t b e s e  s t a t i o n s  and t k e r e  has been enthu- 

s i a s t i c  r e sponse .  They f e e l  t h a t  u s u a l l y  nojody t a l k s  t o  t h e i r  p u b l i c  s e r v i c e  

d i r e c t o r  abaut  why t h e  informat ion i s  impor tan t .  This ne1:sle:ter ilot on ly  t e l l s  

cs ~ ~ d a v  Federal. ?.!ate and 
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them about what i s  coming, bu t  it opens a dialogue.  We' ve received l e t t e r s  

saying t h i s  i s  a g rea t  i dea ,  t h a t  they  want t o  use our ma te r i a l s .  So a l i t t l e  

e x t r a  e f f o r t  i s  worthwhile. 

DOT is  a l s o  developing a 10-minutelfilm t o  be d i s t r i b u t e d  t o  a l l  t h e a t e r s  

i n  t h e  country. They w i l l  be guaranteeing one week's exposure per  t h e a t e r  i n  

more than  1000 t h e a t e r s  i n  t he  f i r s t  year .  

QUESTION: How can they  guarantee one f r e e  week per  t hea t e r?  

ANSWER: We're going through a t h e a t e r  d i s t r i b u t o r .  Normally a t h e a t e r  

owner has t o  pay f o r  a f i lm s h o r t .  This w i l l  be given t o  him f r e e ,  included 

with a f ea tu re  length f i lm .  As long a s  the  f ea tu re  i s  running, s o  i s  the  

s h o r t .  

We're a l s o  developing an LP record f ea tu r ing  e igh t  of t he  top  songs i n  

the  country, i n t e r spe r sed  with 6 of our musical commercials (no voice over)  

t o  make a 30-minute publ ic  s e rv i ce  program. We'll  send t h i s  t o  a l l  small-market 

r a d i o  s t a t i o n s .  The second phase of t h i s  i s  t o  make a ca r t r i dge  of music and 

include it i n  s t e r e o  equipment on a l l  new c a r s ,  so  t h a t  new ca r  owners w i l l  

not only ge t  f r e e  music, but a l s o  our message. 

We're a l s o  developing a s e r i e s  of messages f o r  t he  woman i n  h e r  own unique 

r o l e  i n  s o c i e t y ,  d i sp lay ing  the  ac t ions  women can take t o  inf luence t h e i r  

husbands who might be problem d r inke r s ,o r  t h e  problem drinking of t h e i r  

ch i ld ren .  So, we 're  now segmenting our s p e c i a l  i n t e r e s t  groups and d i r e c t i n g  

spec i a l i zed  mater ia l s  t o  them. 


