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INTRODUCTION 

The o rde r  o f  t h i s  b ibl iography has  been e s t a b l i s h e d  i n  what 

i s ,  hopefu l ly ,  t h e  most u s e f u l  form. I n i t i a l l y ,  t h e  l i t e r a t u r e  has  

heen divided i n t o  t h r e e  s e c t i o n s :  U.S. s t u d i e s ,  Canadian s t u d i e s ,  and 

s t u d i e s  from o t h e r  c o u n t r i e s .  Within each s e c t i o n ,  t h e  l i t e r a t u r e  i s  

d iv ided i n t o  t h r e e  a d d i t i o n a l  p a r t s .  The f i r s t  i s  genera l  l i t e r a t u r e  

about campaigns ( t h a t  i s ,  not  p e r t a i n i n g  t o  a  p a r t i c u l a r  program). The 

second con ta ins  l i t e r a t u r e  regarding s p e c i f i c  campaigns which have 

been eva lua ted .  The f i n a l  p a r t  conta ins  c i t a t i o n s  on s p e c i f i c  campaigns 

which have n o t  been eva lua ted .  Within each p a r t  i tems a r e  i n  chrono- 

l o g i c a l  o rde r .  

In some c a s e s ,  anno ta t ions  have been taken d i r e c t l y  from t h e  

au thors :  a b s t r a c t s ,  occas iona l ly  r e v i s e d  o r  with a d d i t i o n a l  comments. 

General ly ,  however, t h e  comments and opinions  a r e  those  o f  t h e  compiler  

of t h i s  b ib l iography .  No e f f o r t  has been made t o  a s s e s s  t h e  q u a l i t y  

o f  t h e  campaign des ign o r  eva lua t ion .  Those i tems judged t o  have been 

more s u b s t a n t i v e  i n  d i s c u s s i n g  campaign elements o r  eva lua t ion  techniques  

o f t e n  have longer  anno ta t ions  than do those  s h o r t e r  o r  l e s s  s u b s t a n t i v e  

works. 

OBSERVATIONS 

I n  t h e  l i t e r a t u r e  on r e s t r a i n t  system p u b l i c  informat ion 

campaigns, s e v e r a l  c o n s i s t e n t  p o i n t s  a r e  made. I t  i s  o f t e n  suggested 

t h a t  t h e  g r e a t e s t  b e n e f i t  o f  campaigns i s  no t  t h e  i n c r e a s e  i n  s e a t  

b e l t  usage,  bu t  t h e  change i n  a t t i t u d e s  about t h e i r  c s e f u l n e s s .  In  

Ontar io ,  i n  p a r t i c u l a r ,  campaigns leading up t o  t h e  s e a t  b e l t  usage 

law c e r t a i n l y  f a c i l i t a t e d  t h e  i n t r o d u c t i o n  and acceptance of t h a t  law. 



In most cases ,  campaign evaluations a r e  performed over a 

short  period of time a t  the  conclusion of the  campaign, with no concern 

given t o  long term e f f e c t s .  When long term e f f e c t s  a r e  s tud ied ,  however, 

we see a decl ine i n  t he  gains i n i t i a l l y  made by them. Therefore,  a need 

t o  study the long term ef fec t iveness  of publ ic  information programs i s  

mentioned frequent ly a s  a necessary element i n  campaign evaluation 

planning. 

F ina l ly ,  i t  i s  general ly  agreed t h a t  a campaign should not 

be developed without including plans f o r  i t s  evaluat ion.  A l l  too of ten 

a campaign i s  run without consideration f o r  whether it i s  

reaching the  cor rec t  t a r g e t  group o r  i s  even conveying the  r i g h t  

information. Baseline, midpoint, and post-campaign surveys w i l l  provide 

the bes t  assessment of success.  

The l i t e r a t u r e  a l so  reveals  disagreements. The question of 

whether the  expense of publ ic  information programs i s  j u s t i f i e d ,  

noting the  l imited e f fec t iveness  i n  modifying behavior,  i s  of ten  discussed. 

The use of "fear" as  an appeal continues t o  be debated, and examples of 

both success and f a i l u r e  can be seen. And, of course,  t he re  a r e  a wide 

va r i e ty  of opinions regarding which media t o  use f o r  d i f f e r e n t  audiences. 

While it i s  impossible t o  draw any conclusions from an 

annotated bibliography, a few pos i t i ve  t rends a r e  obvious. The g rea t e s t  

of these may be the  r e a l i z a t i o n  of t he  need t o  evaluate  publ ic  education 

campaigns. So while the  need f o r  campaigns may be debated, most seem t o  

agree on the value of well-designed and executed programs i n  influencing 

people's a t t i t u d e s .  



Sea t  b e l t s  - one yea r  l a t e r .  T r a f f i c  S a f e t v ,  1'01. 61,  No: 2 ,  Aug 
1962, pp. 10-11. 

E a r l y  a r t i c l e  on s e a t  b e l t  usage which mentions t h e  need f o r  p u b l i c  
in fo rmat ion  programs t o  i n c r e a s e  b e l t  usage.  

You can h e l p  b e l t  America, Pub l i c  Heal th  S e r v i c e ,  Divis ion o f  
Accident P reven t ion ,  Bethesda. 1964. 40 p ,  

This  manual d e s c r i b e s  h o ~  t o  p l a n  and conduct a  s e a t  b e l t  use  
campaign. Examples o f  r a d i o  s p o t s ,  p r i n t  adver t i sements ,  and 
v a r i o u s  suggested s logans  a r e  g iven ,  

.4utomotive r e s t r 3 i n t  systenls - development and use .  D .  C .  Lhotka. 
S a t i o n a l  S a f e t y  Counci l ,  T r a f f i c  Department, Chicago. Oct 1971, 
18 p .  P resen ted  a t  t h e  Human F a c t o r s  S o c i e t y ,  15th  annual meet ing,  
18-21 Oct 1921, New York. 

This document d e s c r i b e s  t h e  h i s t o r y  o f  s a f e t y  b e l t  development and o f  
e a r l y  y b l i c  in fo rmat ion  campaign e f f o r t s .  The need f o r  con t inu ing  
promotional  e f f m t  i s  s t r e s s e d .  

S a t i o n s l  s a f e t y  b e l t  usage conference .  28-30 November 1973, 
h 'ashington,  D . C .  Proceedings.  1973. 127 p .  Sponsored by 
Nat ional  Highway T r a f f i c  S a f e t y  Admin i s t ra t ion .  

In  t h e  papers  conta ined i n  t h i s  proceedings  t h e  importance of  
p u b l i c  i n f w m a t i o n  campaigns i s  o f t e n  mentioned,  p a r t i c u l a r l y  a s  
a  f a c t z r  i n  i n c r e a s i n g  p u b l i c  acceptance  of usage l a b s .  



blotor vehicle safety belt use laws on the national and international 
scene. C.H. Pulley. American Safety Belt Council, Ne\xT Rochelle. 
In International Congress on Automotive Safety. Fourth, Proceedincs. 
h'ashington, D.C., National Highway Traffic Safety Administration, 1975. 
Pp. 561-575, 24 refs. 

This report uses examples of various reports on effectiveness of 
public information c-lpaigns in looking at usage increases. Ro new 
statistics are introduced relating to public information programs, nor 
are conclusions offered regarding their effectiveness. 

Seat belts in the occupant protection system - an American viewpoint. 
F.R. Knaff. Kational Highway Traffic Safety Administration, Office 
of Driver and Pedestrian Programs. In Seat Belt Seminar. blelbourne, 
Australian Commonwealth Department of Transport, 1976. Keynote Address, 
13 p. 

Reviewed in brief are several past efforts at increasing seat belt 
usage by means of public education campaigns. Differences among the 
various techniques used are mentioned. 

Inducements to increased safety belt usage. R.H. Shackson. Ford 
Motor Company, Dearborn, 15 July 1976. 6 p. Presented at the 
Sational biotor Vehicle Safety Advisory Council, meeting, 12-14 
July 1976, Kashington, D.C. 

The author suggests the implementation of an intensive multi-media 
public education campaign in one or two target cities. He concludes 
that such previous efforts along these lines have been inconclusive, 
perhaps because of the short duration, limited media use, or the 
fact that there are now more comfortable restraint designs. Better 
usage data could enable the design of a campaign directed at specific 
demographics and attitudes of the target city. He also suggests 
enlisting the aid of television and motion pictures in portraying 
the use of safety belts. 

jledia policy can save lives; a plea to co~i~'iiunicators. Draft report. 

Grey Advertising, i n c . ,  liashington, D.C. 20 July 1976. S p. Sponsored 
by National Highway Traffic Safety Administration. 

The article suggests the need for long-range, sustained media efforts 
that will lead to a real change in the way people drive and in their 
sense of responsibility. It also suggests that companies issue policy 
statements to reinforce people's attitudes, and support public service 
commercials reflecting those statements. 



Psychological  r e s i s t a n c e  t o  s e a t  b e l t s .  G .  W.  Blomgren J r . ,  and 
T. H. Scheuneman. Northwestern U n i v e r s i t y  T r a f f i c  I n s t i t u t e ,  
Evanston,  1961. 42  p. 

Pamphlets us ing  two d i f f e r e n t  themes were d i s t r i b u t e d  t o  s t a f f  a t  
5 IBbf o f f i c e s  i n  t h e  Chicago a r e a .  The f i r s t  approach involved 
t h e  i d e n t i f i c a t i o n  o f  s e a t  b e l t s  wi th  r a c e  c a r  d r i v e r s ;  t h e  second 
approach r e l i e d  on anx ie ty  and f e a r .  Employees were a l s o  o f f e r r e d  
a  d i s c o u n t  on purchase o f  s e a t  b e l t s .  Resu l t s  showed t h e  r a c e  
d r i v e r  approach most e f f e c t i v e ,  t h e  s c a r e  approach l e a s t  e f f e c t i v e .  

An i n v e s t i g a t i o n  o f  t h e  e f f e c t s  of t h e  Oakland County multi-media 
s a f e t y  b e l t  campaign. A.  Pryor .  Highway S a f e t y  Research I n s t i t u t e ,  
.Ann Arbor. Oct 1970. 21 p .  

A s e a t  b e l t  campaign 11sing a l l  media was des igned t o  i n c r e a s e  t h e  
pe rcen tage  o f  s e a t - b e l t  u s e r s  among automobile d r i v e r s .  The campaign 
was based on t h r e e  s u r v e y s - - a t t i t u d i n a l  and behav io ra l  surveys of 
a d u l t  popu la t ions  and a  s m a l l - s c a l e  i n t e r v i e w  survey o f  elementary 
school  c h i l d r e n  who repor ted  p a r e n t a l  s e a t  b e l t  usage h a b i t s .  Scant 
evidence i n  suppor t  of  an i n c r e a s e  i n  s e a t - b e l t  usage was found,  y e t  
t h e  d a t a  c l e a r l y  show t h a t  t h e  mass media messages were comprehended 
by a  l a r g e  segment o f  t h e  a d u l t  popu la t ion .  

.b experiment i n  t h e  use of  broadcast  media i n  highway s a f e t y :  
s y s t e m a t i c  a n a l y s i s  of  t h e  e f f e c t  o f  mass media communication i n  
highway s a f e t y .  F i n a l  r e p o r t .  G . A .  F l e i s c h e r .  Univers i ty  of  
Southern C a l i f o r n i a ,  Department of  I n d u s t r i a l  and Systems Engineering.  
Dec 1971. 141 p .  24 r e f s .  Sponsored by Nat ional  Highway T r a f f i c  
S a f e t y  . i \dminis t ra t ion.  Order Number: PB 208 538. (See a l s o :  
J o u r n a l  o f  S a f e t y  Research,  Vol. 5 ,  No. 1, blarch 1973,  pp. 3-11.) 

A b roadcas t  media campaign was developed i n  t h e  s p r i n g  o f  1971. 
N a t e r i a l s ,  s e l e c t e d  i n  p a r t  on t h e  b a s i s  of reviews by exper t  and 
l a y  p a n e l s ,  were d i s t r i b u t e d  t o  s e l e c t e d  r a d i o  and TV s t a t i o n s  f o r  
subsequent  broadcast  a s  p u b l i c  s e r v i c e  announcements. Observat ions  
of s e a t  b e l t  usage were made i n  two C a l i f o r n i a  communities p r i o r  t o  t h e  
campaign, dur ing t h e  campaign, and immediately a f t e r  t h e  campaign. 
Community a t t i t u d e s  towards s a f e t y  b e l t s  were determined through t e l e -  
phone i n t e r v i e w s .  On the  b a s i s  o f  over  22,000 v e h i c l e  obse rva t ions  and 
2 , 0 0 0  t e l ephone  i n t e r v i e w s ,  i t  was concluded t h a t  t h e  PSA's had l i t t l e  
s i g n i f i c a n t  e f f e c t  on s a f e t y  b e l t  usage o r  r e l a t e d  a t t i t u d e s .  



Nine months and no r e s u l t s ;  how do t h e s e  TV commercials grab you? 
Autosafe,  Vol, 1, No, 2 ,  Sept  1972, pp. 18-20. 

This  a r t i c l e  examines t h e  c a b l e  t e l e v i s i o n  campaign developed by t h e  
Insurance I n s t i t u t e  f o r  Highway Safe ty .  I t  concludes t h a t  n ine  months 
o f  h a r d - h i t t i n g  t e l e v i s i o n  commercials (one o f  which won an a d v e r t i s i n g  
award f o r  exce l l ence)  made n o t  a  b i t  of  d i f f e r e n c e  t o  t h e  use  o f  s e a t  
b e l t s  a f t e rwards  by t h e  viewers exposed t o  t h i s  bombardment of  
propaganda. 

Evaluat ion o f  t h e  e f f e c t s  of  a  s e a t  b e l t  educat ion program among 
e lementary  school c h i l d r e n  i n  Loudoun County, V i r g i n i a .  F i n a l  
r e p o r t .  S. A. Senk, and S. L .  Schwartz. Nat ional  Ana lys t s ,  Inc .  , 
Phi lade lph ia .  Nov 1972. 49 p .  Sponsored by Nat ional  Highway 
T r a f f i c  S a f e t y  Adminis t ra t ion.  Order Number: PB 218 080/0. 

Elementary school c h i l d r e n  were exposed t o  a  program whose purpose 
was t o  acqua in t  them with  t h e  need t o  wear s e a t  b e l t s .  The program 
appeared t o  produce a  s i g n i f i c a n t  i n c r e a s e  i n  t h e  use  of  s e a t  b e l t s  
among 6 t o  11 y e a r  o l d  c h i l d r e n .  There was a  s t r o n g  r e l a t i o n s h i p  
f o r  a l l  groups between t h e  use  o f  s e a t  b e l t s  and t h e  d i s p l a y  o f  
bumper s t i c k e r s ,  a l though it i s  n o t  known whether c h i l d r e n  who wore 
s e a t  b e l t s  were more l i k e l y  t o  r e q u e s t  t h a t  t h e i r  p a r e n t s  d i s p l a y  
t h e  s t i c k e r s  on t h e  c a r s ,  o r  whether t h e  d e c i s i o n  t o  d i s p l a y  them 
a c t u a l l y  served t o  r e i n f o r c e  compliance wi th  t h e  program. I t  is  
important  t o  n o t e  t h a t  t h e  l e v e l  o f  s e l f - r e p o r t e d  s e a t  b e l t  use  was 
cons ide rab ly  h i g h e r  than observed usage.  I t  i s  p o s s i b l e  t h a t  much 
o f  t h e  d i sc repancy  between observed and s e l f - r e p o r t e d  i n c r e a s e s  
r e p r e s e n t s  an i n c r e a s e  i n  i n t e n t i o n  t o  wear b e l t s  r a t h e r  than an 
unde tec ted  change i n  a c t u a l  behav io r .  Also t h e  l e v e l s  o f  observed 
s e a t  b e l t  use  ob ta ined  dur ing  t h e  8-week measurement pe r iod  may not  
r e f l e c t  long-term e f f e c t s .  

A c o n t r o l l e d  s tudy  of t h e  e f f e c t  o f  t e l e v i s i o n  messages on s a f e t y  
b e l t  u s e .  L.S. Robertson,  A . B .  Kel ley ,  B .  O i N e i l l ,  C.1\'. Wixom, 
R.S. E i s iq i r th ,  W. Haddon Jr. Insurance I n s t i t u t e  f o r  Highway S a f e t y .  
American Journa l  o f  Pub l i c  Hea l th ,  Val. 64 ,  No. 11, Nov i974; pp. 

. 
1071-1080, 25 r e f s ,  

T e l e v i s i o n  messages, based on a  p re l iminary  s t u d y ,  were developed 
and sho\~-n on c a b l e  t e l e v i s i o n  f o r  9  consecu t ive  months. Sea t  b e l t  
usage o f  d r i v e r s  i n  c o n t r o l  and exper imenta l  groups was observed 
be fore  and dur ing  t h e  campaign. R e s u l t s  showed t h a t  t h e  apparent  
f a i l u r e  o f  t h e  campaign does n o t  mean t h a t  i t  i s  imposs ible  t o  
c r e a t e  a  s u c c e s s f u l  campaign, b u t  t h a t  such success  has y e t  t o  be 
proven. 



Pediatric automotive restraints, pediatricians, and the Academy. 
H.?!. Lieberman, N . L .  Emmet I1 and A.H. Coulson. California University, 
Los Angeles, School of Public Health. Pediatrics, Vol. 58, No. 3, 
Sept 1976, pp. 316-319, 9 refs. Sponsored by Mead Johnson Laboratories, 
Evansville, Ind. 

Two groups of pediatricians were exposed to promotional material 
encouraging them to teach parents about child restraint system usage. 
One group was mailed a pamphlet; the other group received a brief 
oral presentation by a pharmaceutical representative. Survey response 
data showed that 61% of the mail group and 49% of the interview group 
claimed that their teaching on this subject increased since original 
contact. 

Social learning approaches to health education: utilization of infant 
auto restraint devices. D.B. Allen and A.B. Bergmen. Children's 
Orthopedic Hospital and Medical Center, Seattle/hrashington University, 
Seattle. Pediatrics, Vol. 58, No. 3, Sept 1976, pp. 323-328, 12 
refs. Sponsored by U.S. Health, Education, and Welfare Department and 
Consumer Product Safsty Commission, Bethesda. 

There has been little critical evaluation of which methods achieve 
desired results in health education. Using purchase of infant auto 
restraint devices as an objective, we assessed the effectiveness of 
three educational approaches. Only 37% of control families had 
purchased an acceptable car seat, compared to 54% of those who 
received literature and had been shown a descriptive film, and 60% 
of those who were given literature, shown the film, and been provided 
with a demonstration of the seat. Purchase of car seats was positively 
correlated with social class and knowledge of auto safety, but not 
with a history of auto accidents. Utilization of auto restraint devices 
is an example of how social learning theory can be applied in health 
education. 

Sea; belt education program. Post-advertising test summary report. 
Lincorp Research, Inc., Southfield, hlich. June 1977. 24 p. 
Sponsored by Motorists Informati~n, Inc., Detroit. 

In 1 ,  1977, a campaign designed to increase public understanding 
and awareness of the value of safety belts and to provide more 
positive attitudes toward safety belt usage was initiated in Grand 
Rapids, hlichi~an. Pre-, mid-, and post-campaign telephone surveys 
\;ere conducted in both Grand Rapids and the control city, blilii7aukee. 
aesults indicate that the advertising has continued to create more 
favorable attitudes toward safety belts and belt usage. 



The use o f  safct!' p o t e r s  and o t h e r  mass media i n  h i g h ~ i a ~ .  s a f e t y .  
T .  h .  "1aneL. Nat ional  S a f e t y  Counci l ,  Chicago. (1969). 30 p .  ?. 
,I r e f .  Presented a t  t h e  I n t e r n a t i o n a l  S>mposium o f  Psychology o f  
9 r i 1  lng ,  7-10 Jan  1009, Brusse l s .  

S e ~ ~ e r a l  techniques .  used i n  p u b l i c  informat ion campaigns--among them 
fe;- and r e a l i s m - - a r e  d i s c u s s e d .  Various campaigns, i n c l u d i n g  one on 
s ez t  b e l t  usage,  a r e  used a s  examples. 

Delle loping a  ra~l io /TV campaign f o r  p u b l i c  s e r v i c e  b roadcas t  . L. bl. 
Dick and G.A'. F l e i s c h e r .  U n i v e r s i t y  of Southern C a l i f o r n i a ,  Depart-  
nent  of  I n d u s t r i a l  and Systems Engineer ing.  Oct 1971. 2 7  p .  
Sponsored by Na t iona l  Highway T r a f f i c  S a f e t y  Admin i s t ra t ion .  Con t rac t  
Sumber: DOT-HS-010-1-012. 

T h i s  r e p o r t  d e a l s  wi th  t h e  development of  radio/TV m a t e r i a l s  f o r  a  
s e a t  b e l t  usage campaign. The f i r s t  s t e p  was a  review o f  p r e v i o u s l y  
i s s u e d  s p o t s  on t h e  s u b j e c t  p r i o r  t o  developing new m a t e r i a l s .  Evalua- 
t i o n  o f  t h e  m a t e r i a l s - - i n c l u d i n g  p r e t e s t i n g  by l a y  and e x p e r t  p a n e l s - -  
i s  d e s c r i b e d .  Based on t h e s e  f i n d i n g s ,  s p o t s  were s e l e c t e d  f o r  r e l e a s e  
i n  2 exper imenta l  communities. Resu l t s  of  t h a t  campaign a r e  no t  g iven .  

3afet:- b e l t s  say  "I love you." T r a f f i c  S a f e t y ,  Vol. 73,  No. 1 ,  
J ~ R  1973, pp. 2 2 - 2 5 ,  

The Xat ional  S a f e t y  Council  b i l l e d  t h i s  campaign a s  a  " t o t a l l y  
e z o t i c n a l  appeal1 '  t o  g e t  people  t o  f a s t e n  t h e i r  s a f e t y  b e l t s .  
?esearch showed t h a t  whi le  p a s t  campaigns may have communicated t h e  
l c r o r t a n c e  of s e a t  b e l t s ,  they  d i d  no th ing  t o  i n c r e a s e  a c t u a l  use .  
Research a l s o  i n d i c a t e d  t h a t  d r i v e r  mot iva t ion  was t h e  key e lement .  
f i e  campaign, t h e r e f o r e ,  was des igned t o  appeal  t o  t h e  s t r o n g e s t  
p o s i t i v e  emotion - love .  No i n d i c a t i o n  of  p o t e n t i a l  campaign 
e i -z lxa t ion  i s  mentioned,  n o r  a r e  any r e s u l t s  g iven.  



I f i s cons in  launches  c h i l d s a f e  program. J .  Fernan.  Niscons in  D i v i s i o n  
o f  Highriay Safet!. C o o r d i n a t i o n ,  bladison. T r a f f i c  S a f e t v ,  \'01. " 5 ,  
X3. 3 ,  hlarch 1975, pp. 2 2 - 2 4 .  

Tne purpose  of  P r o j e c t  C h i l d s a f e  was t o  encourage p a r e n t s  t o  u se  
p r o p e r  c h i l d  r e s t r a i n t s  and t o  warn consumers t h a t  n o t  a l l  r e s t r a i n t $  
a r e  c r a s h - t e s t e d  and s a f e .  The program c o n s i s t e d  o f  a  10-minute 
s l i d e / s o u n d  s e r i e s  : . : t h  accompanying p o s t e r s  and b r o c h u r e s .  I h e  
?rogram v,.ill be made a v a i l a b l e  l a r g e l y  t o  women's groups and will  be 
s h o ~ i n  i n  h o s p i t a l s .  t o  e x p e c t a n t  mothers .  

l n e r e a s i n g  s a f e t y  b e l t  u se  th rough s t r u c t u r e d  e d u c a t i o n a l  programs - 
i s  i t  p o s s i b l e ?  J.D. D e L e l l i s .  American Automobile A s s o c i a t i o n ,  F a l l s  
church-. Highway S a f e t y  L i t e r a t u r e ,  No. 76-4,  30 A p r i l  1976,  pp.  A .  1 -  
A.12, 36 re f i s .  (See a l s o :  J o u r n a l  o f  T r a f f i c  S a f e t y  Educatj .on, Vol .  2 3 ,  - 
So .  3 ,  J u l y  1976, pp.  29-30, 34,  7 r e f s . )  

\ ' a r i c u s  measures t o  improve v e h i c l e  occupant  p r o t e c t i o n  a r e  c u r r e n t l y  
be ing  proposed ,  i n c l u d i n g  mandatory s a f e t y  b e l t  use  laws and p a s s i v e  
r e s t r a i n t  s t a n d a r d s .  T h i s  pape r  s u g g e s t s  an a l t e r n a t i v e  approach ,  
u t i l i z i n g  an e d u c a t i o n a l  program i n  h igh  s c h o o l  d r i v e r  e d u c a t i o n  c l a s s e s .  
I ~ c r e a s e d  usage  r a t e s  by d r i v e r  e d u c a t i o n  s t u d e n t s  and improved c o s t -  
b e n e f i t  v a l u e s  f o r  dri%;er e d u c a t i o n  c o u r s e s  a r e  sugges t ed  a s  p o t e n t i a l  
outcomes.  O b j e c t i v e s  and a c o n t e n t  o u t l i n e  f o r  a  model s a f e t y  b e l t  
program a r e  d e f i n e d ,  a s  a r e  c h a r a c t e r i s t i c s  o f  " t a r g e t "  a u d i e n c e s .  The 
p a p e r  conc ludes  t h a t  i t  i s  p o s s i b l e  f o r  a  p rope r ly -des igned  and imple-  
mented s a f e t y  b e l t  i n s t r u c t i o n a l  program t o  r e s u l t  i n  c o s t - e f f e c t i v e  
i n c r e a s e s  i n  s a f e t y  b e l t  u s a g e .  A t h e o r y  on why t h e  campaign conducted 
b y  t h e  In su rance  I n s t i t u t e  f o r  High!,:ay S a f e t y  may have f a i l e d  t o  have 
had an impact  i s  a l s o  p r e s e n t e d .  



The s e a t  b e l t  argument. bl. J .  Taylor .  Canadian Min i s t ry  of Transpor t ,  
Road and blotor Vehic le  T r a f f i c  S a f e t y  O f f i c e ,  Ottawa. J u l y  1974 .  30 D .  I 

50 r e f s .  Report Number: CTS-4-74. (See a l s o :  S c i e n t i f i c  Conference 
on T r a f f i c  S a f e t y .  Proceedings.  Ottawa, T r a f f i c  I n j u r y  Research 
Foundation of  Canada, 1974. Pp. 48-71.) 

This document inc ludes  a b r i e f  review o f  s e v e r a l  s e a t  b e l t  campaigns, 
drawing the  conclus ion t h a t  such cclmpaigns may change a t t i t u d e s ,  but  
have no t  been shown t o  change behavior  s u b s t a n t i a l l y .  The need f o r  
campaigns t o  encourage acceptance of  b e l t  use  laws i s  a l s o  mentioned. 

S o c i a l  i n t e r a c t i o n  p a t t e r n s  i n  d r i v e r  behaviour :  an i n t r o d u c t o r y  review. 
G.J.S. Wilde. Queens Univers i ty ,  Kingston. June 1975. 34 p .  58 r e f .  
Presented a t  t h e  Improving Driver  Performance; Research Colloquium, 
4-5 June 1975, Ann Arbor. 

This paper  d i scussed  techniques  used i n  va r ious  p u b l i c  informat ion 
campaigns cover ing a wide range o f  t o p i c s  invo lv ing  d r i v e r  behavior .  

Road s a f e t y  campaigns: des ign and eva lua t ion .  The use  of  mass 
communications f o r  t h e  modif ica t ion of  road u s e r  behaviour ,  
G .  J .  S .  Ki lde ,  J. LIHoste,  D .  Sheppard, and G .  Wind. Organisa- 

t i o n  f o r  Economic Co-operation and Development, Road Research 
Group, P a r i s .  Dec 1971, 75 p. 90 r e f s .  

Severa l  campaigns a r e  desc r ibed  i n  t h i s  major r e p o r t .  One o f  

them i s  t h a t  of t h e  Alber ta  S a f e t y  Council i n  1969 on s e a t  b e l t  
usage,  The campaign involved r a d i o ,  TV, and p r i n t  media. Data 
were c o l l e c t e d  on b e f o r e ,  dur ing ,  and a f t e r  wear - ra tes  by means 
o f  i n t e r v i e w s .  The campaign f a i l e d  t o  have a demonstrable e f f e c t .  



s e a t  ~ e l t  s t u d y .  1971 - 1972,  Volume I .  F .  R .  1Silson. Neid Brur?.si<icL 
Ilni? e r s i t y  , Department o f  C i v i l  Eng inee r ing ,  F r e d e r i c t o n .  Feb 1973. 
" - 

. Sponsored by Sex Brunswich Department o f  t h e  P r o v i n c i a l  S e c r e t a r ~ ~ ,  
I : r e ~ t  r i c t o n  and New Brunswick M i n i s t r y  o f  'Transport .  

.- 
i ~ 3  ; ; - ~ r a t e  su rveys  o f  r e s t r a i n t  system usage  were t a k e n ,  t h e  s econd  
; : f t t : ~  : p u b l i c  e d u c a t i o n  campaign. Survey r e s u l t s  show t h a t  t h e  e f f e c t  
c f  t',-.7 ? romot iona l  czmpaign on s e a t  b e l t  usage was r e l a t i v e l y  s l i g h t ,  
and  :.,:st d e f i n i t e l y  s h o r t l i v e d .  The r e s u l t s  do no t  appea r  t o  warran t  
a c a r - a i p  o f  t h i s  t).pe when c o s t s / b e n e f i t s  a r e  cons ide red .  The r e s u l t s  
f r r -  t h e  t ype  o f  campaign forf i ing p a r t  o f  t h i s  s t u d y  should  n o t  be  
i n - o r - r e t e d  t o  j u s t i f y  t h e  e l i m i n a t i o n  o f  p u b l i c i t y  on s e a t  b e l t  usage .  
An!, ~ e c e r a l  s a f e t y  campaign s h o u l ~  i n c l u d e  r e f e r e n c e  t o  b e n e f i t s  o f  
s e a t  . I t  usage .  I t  appea r s  t h a t  t h e  b e s t  media f o r  t h i s  t y p e  o f  
ad:.cr:ising, i f  c o n t i n u e d ,  a r e  b i l l b o a r d s ,  highway s i g n s ,  and r a d i o ,  
i ihere t h e  pe r son  i s  exposed t o  t h e  mec: ice  wh i l e  i n  t h e  v e h i c l e .  

I nc re2s ing  s e a t b e l t  u se  through a  program p r e s e n t e d  i n  e l emen ta ry  
s c h o c i s ,  K.T.  i i i l s o n ,  L . P .  Lonero, and D .  I s h .  O n t a r i o  b l i n i s t r y  o f  
T rans -13~ ta t ion  and Communications, Systems Research Branch, Torol l to ,  
I n  B s r i c a n  A s s o c i a t i o n  f o r  Automotive hledicine,  15 th  Confer-. 
F r o c e e . 2 m .  S A E ,  New York, 1973. Pp. 372-387, 12 r e f s .  (See a l s o :  
-r . h e  S n z t b e l t  Educat ion  F r o j e c t .  Same a u t h o r s .  O n t a r i o  M i n i s t r y  o f  
T r a n s p o r t a t i o n  and Communications, Research and Development D i v i s i o n ,  
Toronto .  Aug 1973,  19 p .  19 r e f s . )  

In  s eek ing  a  more e f f e c t i v e  p u b l i c  i n fo rma t ion  approach,  a  p r o t o t y p e  
s e a t  b e l t  e d u c a t i o n a l  program f o r  school  c h i l d r e n  was developed and 
i t s  e f f e c t  on s e a t  b e l t  u s e  was t e s t e d .  The p r o t o t y p e  program c o n s i s t e d  
cf  2 l eng thy ,  v a r i e d  s e s s i o n  i n  ~ h i c h  t h e  c h i l d r e n  a c t i v e l y  p a r t i c i p a t e d .  
I n ~ e d i ~ t e l y  a f t e r  t h e  program, p a r e n t ' s  s e a t  b e l t  u s e  \(as observed  i n  
t ~ o  d i f f e r e n t  l o c a t i o n s .  P a r e n t s  o f  t r e a t e d  c h i l d r e n  used t h e i r  b e l t s  
a t  s u b s t a n t i a l l y  h i g h e r  r a t e s  t h a n  o t h e r  p a r e n t s .  The t r u e  t ime c o u r s e  
z f  t h e  e f f e c t  can be on ly  v e r y  roughly  e s t i m a t e d  from t h e  p r e s e n t  s t u d y ,  
. , h i c h  shows t h e  e f f e c t  t o  be no longe r  d e t e c t a b l e  s i x  months a f t e r  
t r e a t s e n t .  

S~;alu.tion o f  t h e  e f f e c t  o f  s e a t  b e l t  l e g i s l a t i o n  i n  O n t a r i o :  
?reiil-i , inarj;  r e p o r t .  J.A. P i e r c e ,  h l .  Toomer, N .  Gardner ,  H. C .  Pang, 
snd  C. Orlo\eski .  O n t a r i o  M i n i s t r y  o f  T r a n s p o r t a t i o n  and Communications, 
33vqcs;.ie~i. 1976. 41 p  6 r e f .  P re sen ted  t o  t h e  T r a f f i c  I n j u r y  
:esearc:-. Foundation o f  Canada, 13 th  annual  mee t ing ,  6-8 Oct 1976, 
3ttav:a. 

Soon a f t e r  t h e  announcement of  O n t a r i o ' s  i n t e n t i o n  t o  mandate s e a t  
bmelt u sage ,  i t  \<as dec ided  t o  i n t r o d u c e  an e x t e n s i v e  p u b l i c  informa- 
:?a;: ercigram t o  t r y  t o  convince  t h e  p u b l i c  t o  buck le  up v o l u n t a r i l y .  
- .  
.nls e d z c a t i o n  program commenced i n  >larch 1975 and con t inued  through 
t h e  su::.:er and f a l l ,  A wide r ange  o f  media \<e re  used .  In  o r d e r  t o  
t e t e r n i n e  t h e  e f f e c t i v e n e s s  o f  t h i s  approach ,  r o a d s i d e  su rveys  of  
-;I - l.,~ use  and t e l e p h o n e  su rveys  t o  measure knowledge o f  and a t t i t u d e s  
roliard b e l t  u s e  l ie re  c a r r i e d  o u t .  i i h i l e  some changes i n  knowledge 
nnd a t ~ i t u d e s  from March t o  October  1975 were shown, b e l t  u s e  remained 
: , i r t u a l i y  unchanged a t  17%.  



Evaluat ing t h e  e f f e c t s  o f  s e a t  b e l t  informat ion and l e g i s l a t i o n  i n  
Onta r io .  L .P .  Lonero, N. Gardner,  I i .  Pang, J .  P i e r c e ,  "1. Toomer, 
and P .  Young. Onta r io  b l in i s t ry  o f  T r a n s p o r t a t i o n  and Communications, 
Systems Research Branch, Toronto.  In  Huelke, D.F. , ed.  American 
,.2ssociation f o r  Autovotive Medicine. ?Pth Conference.  Proceedinps .  
U.YsI, 1976. Pp. 416-329, 3 r e f s .  

The Onta r io  s e a t  b e l t  in fo rmat ion  program i n  1975 was in tended t o  
develop a  b a s i s  of  c - r r e c t  in fo rmat ion  about s e a t  b e l t s  w i t h i n  t h e  
genera l  p u b l i c  and t ~ ,  change a t t i t u d e s  and behaviour toward s e a t  
b e l t s .  Ear ly  e v a l u a t i o n  o f  t h e  program's impact showed t h a t ,  whi le  
t h c  s rogram's  p e n e t r a t i o n  was measurable ,  i t  had no t  y e t  achieved 
measurable p rogress  towards most ~ f  i t s  goa l s  a f t e r  h a l f  a  y e a r ' s  
opera t ion .  C l e a l y  more t ime i s  i 2eded i f  such a  program i s  t o  
markedly i n f l u e n c e  t h e  popu la r  wisdom on s e a t  b e l t s .  A t t i t u d e s  
toward s e a t  b e l t  l e g i s l a t i o n  seemed t o  s h i f t  r a p i d l y  dur ing  t h e  
program, but  it  i s  no t  c l e a r  t h a t  t h e  s h i f t  !<as caused by t h e  
zrogran.  The l a t e r  e f f e c t s  of  t h e  prograr; a r e  obscured by t h e  
i n t r o d u c t i o n  o f  b e l t  use  l e g i s l a t i o n .  

.l,doption o f  shou lde r  b e l t  use  and changes i n  d r i v e r  a t t i t u d e s  i n  
response t o  t h e  Onta r io  s e a t  b e l t  l e g i s l a t i o n :  r e p o r t  on aggrega te  
d a t a .  G .  J . S .  li 'ilde and L .  Cunningham. Queen's U n i v e r s i t y ,  Kingston.  
\lay 1976. 31 p .  13 r e f .  Sponsored by Onta r io  b l in i s t ry  of  Trans-  
p o r t a t i o n  and -Cornqunications , Doimsvieili and Canadian M i n i s t r y  of  
Transpor t ,  Ottawa, 

One yea r  be fo re  mandatory s e a t  b e l t  usage went i n t o  e f f e c t ,  
only about e i g h t  p e r c e n t  of  Onta r io  d r i v e r s  were o f  t h e  op in ion  t h a t  
a  s e a t  b e l t  la\.: iqould save no l i v e s .  Thus, i t  may be argued t h a t  
mass educat ion informing t h e  p u b l i c  o f  t h e  e f f e c t i v e n e s s  of  s e a t  
b e l t s  i n  p reven t ing  i n j u r y  does n o t  con ta in  informat ion t h e  p u b l i c  
does no t  a l r e a d y  have and i s  n o t  d i r e c t e d  a t  t h e  pre-eminent d e c i s i o n -  
making p rocesses  of  i n d i v i d u a l  d r i v e r s .  I t  would seem d e s i r a b l e  t o  
des ign mass educa t ion  programs aimed a t  c o g n i t i v e  and a t t i t u d i n a l  
compcnents t h a t  a r e ,  i n  f a c t ,  c r u c i a l  i n  d r i v e r s '  d e c i s i o n  making. 
I t  i s  recommended t h a t  s e a t  b e l t  obse rva t ion  and a t t i t u d e  s t u d i e s  
be conducted a t  r e g u l a r  i n t e r v a l s .  This  i n f o r m a t h  i s  necessa ry  
a s  a  d a t a  base  f o r  t h e  des ign  ,of p u b l i c  educa t ion ,  a s  w e l l  a s  f o r  
t h e  f a c t u a l  e v a l u a t i o n  o f  t h e i r  e f f e c t s .  

O n t a r i o ' s  buckle-up law i s  paying o f f .  P.G, Green. Canada Safet}? 
Counci l ,  Ottawa. T r a f f i c  S a f e t y ,  i.01. 76,  So. 7 ,  J u l y  1976, pp. 8-11,  
54-55,  

To a d v i s e  c i t i z e n s  o f  t h e  new s a f e t y  b e l t  use lal i ,  an i n t e n s i v e  
educa t iona l  campaign i n  t h e  news media \,'as developed.  I{,%ile t h e  
ne\<s media ga1.e d i s s e n t e r s  ample o p p o r t u n i t y  t o  a i r  t h e i r  v ie i i s ,  
they backed t h e  law 100 p e r  c e n t .  Newspapers publ ished educa t iona l  
m a t e r i a l  on t h e  va lue  o f  b e l t s ;  the),  r an  e d i t o r i a l s ;  they pub l i shed  
r e p o r t s ,  wi th  photographs ,  o f  s e r i o u s  a c c i d e n t s  i n  lihich people  were 
saved f r o n  severe  i n j u r y  by s e a t  b e l t s .  Support  from t h e  media 
c e r t a i n l y  a ided  i n  p u b l i c  accep tance  of  t h e  neii l e g i s l a t i o n .  



Ontar io  s e a t  b e l t  law, H.J. Aiken. Onta r io  Min i s t ry  of T r a n s p o r t a t i o n  
and Cor?nunications, Downsview. 13 J u l y  1976. 2 7  p.  P resen ted  a t  t h e  
S a t i o n a l  Yotor Vehic le  S a f e t y  Advisory Counci l ,  meeting,  12-11 J u l y  
1976, h'ashington, D . C .  

The a u t h o r  d e t a i l s  t h e  p u b l i c  in fo rmat ion  program which p re -da ted  
i n t r o d u c t i o n  o f  t h e  Onta r io  s e a t  b e l t  usage law. The major aim of  t h e  
program were t o  i n c r e a s e  p u b l i c  unders tanding of  t h e  va lue  of  s e a t  
b e l t s ,  t o  produce p o s i t i v e  s e a t  b e l t  a t t i t u d e s ,  and t o  i n c r e a s e  
s e a t  b e l t  use .  A l l  forms o f  media were used and 2 f i l m s  were produced 
f o r  shoh.ing t o  o r g a n i z a t i o n s  throughout  Onta r io .  Local a c t i o n  programs 
were encouraged. For use  i n  p u b l i c  s c h o o l s ,  a t each ing  package con- 
s i s t i n g  of  a  f i l m  and o t h e r  aud io -v i sua l  a i d s ,  p l u s  a  s e r i e s  o f  c h i l d r e n ' s  
t e l e ~ r i s i o n  s p o t s  was developed.  While t h e  a c t u a l  i n c r e a s e  i n  b e l t  use  
\<as no t  shown, t h e  au thor  f e e l s  t h a t  t h e  campaign d i d  f a c i l i t a t e  
acceptance  of  t h e  law. 

The Caiiadian approach t o  t h e  s e a t  b e l t  problem. R . M .  I-Ieron. Queen's 
Uni I re r s i ty ,  Kingston, Department o f  Psychology. 1977. 5  p .  7 r e f s .  
Presented a t  t h e  S o c i e t y  of  Automotive Engineers ,  I n t e r n a t i o n a l  
;utocc;:ive Engineering Ccngress and Expos i t ion ,  28 Feb-4 Flarch 1977, 
D e t r o i t ,  ;\!ich. Report Number: SAE 770153. 

Educat ional  t e l e v i s i o n ,  r a d i o ,  and newspaper m a t e r i a l s  were exposed 
on a  nat ionr i ide  b a s i s  i n  a  dua l  wave campaign i n  December, 1975 and 
A p r i l  1976. R e s u l t s  i n d i c a t e  t h a t  t h e  campaign s u c c e s s f u l l y  t r a n s m i t t e d  
i t s  r e s s a g e s  and a l s o  induced some p o s i t i v e  a t t i t u d i n a l  e f f e c t s .  
T e l e ~ . i s i o n  was most e f f e c t i v e ;  r a d i o  l e a s t  e f f e c t i v e .  



Evaluat ion o f  s a f e t y  campaigns i n  terms o f  behavioural  change. 
K .  Spolander.  S t a t e n s  T r a f i k s a k e r h e t s v e r k ,  Solna. Oct 1971. 
12 p. Presented a t  t h e  I n t e r n a t i o n a l  Conference on Road S a f e t y  
Campaigns, 13-15 Oct 1971, Rome. 

This  r e p o r t  d e s c r i b e s  t h e  p rocess  c a l l e d  e f f e c t  measurement 
which i s  used t o  determine t h e  e x t e n t  t o  which campaign o b j e c t i v e s  
have been achieved.  The measurements, i n  themselves ,  do no t  a l low 
t h e  claim t h a t  t h e  campaign has  brought about a  change i n  t h e  use  
of  s e a t  b e l t s .  The measurements a r e ,  however, supplemented by 
a t t i t u d e  measurements on a  r e p r e s e n t a t i v e  sample o f  road u s e r s .  
The r e p o r t  concludes t h a t  i f  one can observe  p a r a l l e l  changes a t  
a t t i t u d e  and behav io ra l  l e v e l s ,  then  a  change i n  behavior  i s  more 
l i k e l y  t o  be due t o  t h e  campaigns. 

r p t c t s  mdthodologiques de 1 (tude de  1 e f f i c a c i t d  d 'une  campagne 
de secur i t e ' .  (?.lethodological a s p e c t s  of  t h e  s tudy  o f  t h e  e f f i c i e n c y  
of a  s a f e t y  campaign.) Y .  P r igog ine .  Technical  Aspects of  Road 
S a f e t y ,  4 8 ,  Dec 1971, pp. 2.1-2.30.  (Engl ish  summary.) 

Although f o r  s e v e r a l  yea r s  road s a f e t y  campaigns have been conducted 
wi th  t h e  o b j e c t  of  reducing t h e  number o f  a c c i d e n t s ,  l i t t l e  a t t e n t i o n  
has  been given a s  t o  whether t h e s e  campaigns r e a l l y  achieved t h a t  
purpose.  Ke now know t h a t  each road s a f e t y  campaign should be 
accompanied by a  measure of  i t s  e f f i c i e n c y .  This  r e p o r t  has  determined 
t h e  cond i t ions  t o  be met i n  o r d e r  t o  c a r r y  o u t  such a  s tudy .  A 
s a f e t y  b e l t  campaign was chosen a s  an example. The o b j e c t  was t o  
b u i l d  a  s o c i o l o g i c a l  model i n  t h e  form o f  hypotheses p e r m i t t i n g  t h e  
a n a l y s i s  of  t h e  e f f i c i e n c y  of  a  campaign and,  i f  t h i s  model should  
prove c o r r e c t ,  t o  f o r e c a s t  i t s  e f f i c i e n c y  wi th  simple methods. 

E f f i c i e n c y  and e f f e c t i v e n e s s  o f  road s a f e t y  campaigns. Summary of  
papers  p resen ted  a t  t h e  I n t e r n a t i o n a l  Congress,  19-20 October 1972, 
The Hague. I 7 e i l i g  Verkeer Nederland,  Hilversum. 1972. 68 p .  

T ~ i s  group of  papers  inc ludes  6 d i s c u s s i n g  s e a t  b e l t  campaigns. 
Authors a r e  G .  Wilde (on e f f e c t i v e n e s s  o f  va r ious  s a f e t y  campaigns), 
J .  S i j s t a d  (on an inexpensive  way o f  c o s t i n g  and a s s e s s i n g  road 
s a f e t y  campaigns), A .  Mackie ( s tudy ing  d i f f e r e n t  appeals  t o  mot iva te  
the  aud ience) ,  J .  !!orris ( a  case  s tudy  of  a  B r i t i s h  campaign), 
J .  L'Hoste (on t h e  i n f l u e n c e  of p o s t e r s  on d r i v e r  b e h a v i o r ) ,  and 
G .  F l e i s c h e r  (s tudying t h e  e f f e c t i v e n e s s  of  a  r a d i o  and TV campaign 
on s a f e t y  b e l t  usage. )  ?lost of  t h e s e  papers  a r e  covered by more 
e x t e n s i v e  documents ; a b s t r a c t s  a r e  found s e p a r a t e l y .  



Sicherheitsgurte aus psychologischer Sicht . (Safety belts from 
psychological point of view.) K. J. Hb'fner. Kuratorium fir 
Verkehrssicherheit, Verkehrspsychologisches Institut, Vienna. 
Zei tschrift fir Verkehrssicherheit , 19. Jahrgang 1973, 111. 
Quartal, Heft 3, pp. 163-175, 29 refs. (English summary.) 

Measures necessary for planning, execution, and control of 
effective publicity campaigns, and the efficiency of various 
media are described. 

A view of traffic behaviour modification. K, Rumar, Uppsala 
Universit~~, Traffic Safety Research Group. In International 
Road Federation World Meeting. VII. Docunentation. Kashington, 
D.C., IRF, 1973. Paper C1, 2 p., 5 refs. 

The use of public information campaigns in modifying driver 
behavior--particularly self-protection--is encouraged. No specific 
suggestions are given. 

Road safety: the French experience. C. ~krondeau. Traffic 
Engineering and Control, I'ol. 16, KO. 2, Feb 1975, pp. 68-71, 74.  

The author suggests the need for an alliance of information 
campaigns and the implementation of methods of control or enforce- 
ment. 

Seat belts: factors influencing their use. A literature sur7:ey. 
G. ~hankr and b1. Hane. Uppsala University, Department of Psychology. 
Accident Analvsis and Pzyen t ion ,  Vol. 5, No. 1, April 1973, pp. 27-33, 
12 refs. 

.A section of this study summarizes past experience with seat belt 
campaigns in various countries. Effectiveness of types of campaign 
naterials--posters, television or radio spots, etc. - -  is studied. 
It is suggested that campaigns be run for a longer period of time 
and that they be carefully evaluated. 



Prevent ive  measures;  educa t iona l  methods. J .  Shaoul,  P .  K ie lho lz ,  
P . C .  Soordz i j ,  H.T. Zwahlen, B.  Chichignoud, R.J. pot;, I .D .  Brown, 
.A. K .  Copeman. In Driver  Behaviour; P r i n c i p a l  Conclusions and 
Recommendations of  t h e  F i r s t  I n t e r n a t i o n a l  Conference on Driver  
R e h a ~ i o u r .  Courbevoi, I n t e r n a t i o n a l  Dr ive r s '  Behaviour Research 
Associa t ion,  Feb 1974. Pp. 45-60. 

A general  review of  va r ious  campaigns i s  given.  I s s u e s  f o r  
f u t u r e  s tudy i n  t h e  a r e a  of  p u b l i c  informat ion a r e  o u t l i n e d .  

Ef fec t iveness  o f  d i f f e r e n t  "appeals" i n  road s a f e t y  propaganda. 
A,)! ,  blackie and S.D. Va len t ine .  Transpor t  and Road Research 
Laboratory,  Crowthorne. 1975. 1 2  p .  21 r e f .  Report Number: 
TRRL LR 669. 

This r e p o r t  examines t h e  e f f e c t  of mot ivat ing appeals  a s  used i n  
road s a f e t y  propaganda, and compares them with a p l a i n  f a c t u a l  
technique,  bluch of  t h e  work i s  concerned with use  of  h o r r o r  i n  
p r o ~ a g a n d a  b u t  seven o t h e r  appeals  a r e  a l s o  d e a l t  wi th .  The s t u d y  
nakes use  of  s u b j e c t i v e  assessment and o b j e c t i v e  measurements o f  
changes i n  behav io r .  In s u b j e c t i v e  t e s t s  some of  t h s  emotional 
appeals  received h igher  r a t i n g s  than t h e  f a c t u a l  technique,  bu t  
they d i d  not  cause any g r e a t e r  change i n  behavior .  The s t u d i e s  
i iere,  however, c a r r i e d  out  with "capt ive"  audiences and t h e r e  was 
no need t o  a t t r a c t  t h e i r  a t t e n t i o n .  On t h e  b a s i s  of  t h e  l i m i t e d  
knowledge a v a i l a b l e  i t  appears  t h a t  t h e  most e f f e c t i v e  appeal  f o r  
road s a f e t y  propaganda i s  l i k e l y  t o  be b a s i c a l l y  f a c t u a l  wi th  some 
con ten t  of  s e r i o u s  emotion such a s  h o r r o r  o r  family  r e s p o n s i b i l i t y ,  
? r e f e r a b l y  p resen ted  i n  a novel way t o  a i d  memorabil i ty.  

In f luenc ing  road u s e r s 1  behaviour .  P . C .  S o o r d z i j .  I n s t i t u t e  f o r  Road 
Safe ty  Research SWOV, Voorburg. 1976. 34 p.  76 r e f .  

?ne chap te r  o f  t h i s  document r e i t e r a t e s  t h e  model f o r  campaign develop- 
:,ent descr ibed i n  t h e  1971 OECD r e p o r t .  I t  a l s o  cons ide r s  s i x  p o i p t s  
ir campaign des ign :  t a r g e t  groups;  con ten t s  of t h e  message; appeal  of  
T ~ c  message; source  of t h e  message; communication media; i n t e n s i t y ,  phas ing,  
and d u r a t i o n .  Another chap te r  d i s c u s s e s  s e v e r a l  p a s t  s e a t  b e l t  usage 
;az>zigns and draws t h e  conclus ion t h a t  it  seems p o s s i b l e  t o  o b t a i n  
r l i g i t  irnprovenent i n  s e a t  b e l t  use  by means of p u b l i c i t y  by concen t ra t ing  
or. small groups.  This  i d e a  i s  n o t  desc r ibed  i n  d e t a i l .  



Siikerhetsb*Zltens anvzndning i p e r s o n b i l a r  sommaren 1970. S t u d i e r  
rbrande e f f e k t e n  av 5kad in fo rmat ion .  (Use o f  s a f e t y  b e l t s  i n  
p r i v a t e  c a r s  summer 1970. A s t u d y  on t h e  e f f e c t  o f  inc reased  
in fo rmat ion . )  L .  B.  Kritz, H.  Mohlin, E .  Westerberg,  and S.  Kiddn. 
O f f i c i a l  Swedish Council on Road S a f e t y  Research,  Stockholm. Sept 
1970, 14 p. (Engl ish  summary.) 

One of  t h e  aims o f  t h i s  1970 campaign was t o  i n c r e a s e  t h e  use  o f  
s a f e t y  b e l t s .  Observat ions  were c a r r i e d  ou t  b e f o r e  and a f t e r  t h e  
campaign. The number o f  d r i v e r s  and f r o n t  s e a t  passengers  i n  p r i v a t e  
c a r s  u s i n g l n o t  us ing  s a f e t y  b e l t s  r e s p e c t i v e l y  was recorded.  I t  was 
not  recorded whether t h e  c a r s  were equipped wi th  s a f e t y  b e l t s  o r  
n o t .  I t  was found t h a t  t h e  use  of s a f e t y  b e l t s  i n  r u r a l  t r a f f i c  
had inc reased  a f t e r  t h e  campaign i n  on ly  a  few cases .  Otherwise 
t h e  f requency o f  s a f e t y  b e l t  u t i l i z a t i o n  had n o t  changed a p p r e c i a b l y ,  
S i m i l a r l y  t h e  use  o f  s a f e t y  b e l t s  i n  urban t r a f f i c  had n o t  changed 
zpprec iab ly  a f t e r  t h e  campaign. As a  conclus ion it may be s t a t e d  
t h a t  t h e  campaign had no measurable e f f e c t  on t h e  u s e  o f  s a f e t y  
S e l t s  i n  p r i v a t e  c a r s .  

The e f f e c t i v e n e s s  of  p u b l i c i t y .  R .  R .  Schrader .  A u s t r a l i a n  Depart-  
ment o f  Shipping and T r a n s p o r t ,  Canberra.  In  Nat ional  Road S a f e t y  
Symposium. Papers P resen ted .  A u s t r a l i a n  Department of  Shipping and - i r a n s p o r t ,  Canberra,  1972. Pp. 574-578. 

.Im,ong t h e  many campaigns on nxmerous s u b j e c t s  covered by t h e  a r t i c l e  
i s  t h e  f i r s t  n a t i o n a l  campaign on s e a t  b e l t s ,  launched i n  1964. 
According t o  t h i s  e v a l u a t i o n ,  t h e  campaign caused both  s a l e s  and 
; (ear in& r a t e  t o  i n c r e a s e  s i g n i f i c a n t l y .  

Cacpaign case  h i s t o r y .  Sea t  b e l t s  1971. R .  Fabry. Great  B r i t a i n  
3epar tnen t  of  t h e  Environment, London. 1973. 7  p .  

Tr,is t e i e v i s i o n  and p r i n t  campaign l a s t e d  6 weeks dur ing  t h e  summer - 
f a i l  o f  19-1, i n  an i s o l a t e d  a r e a  o f  Great  B r i t a i n .  Campaign evalua-  
t i o n  i ~ c l u d e d  p r e  and p o s t  campaign i n t e r v i e w  and p r e ,  mid, and p o s t  
caE;aign o b s e r v a t i o n s .  Observat ion showed a  marked i n c r e a s e  (p re -  
:aa?aign 1 4 % ;  post-campaign 29%) i n  s e a t  b e l t  wearing among d r i v e r s  
a n 2  a comparable i n c r e a s e  among f r o n t  s e a t  passengers .  



Seat  b e l t s :  changing usage by changing b e l i e f s .  G .  ~ h a n e / r  and $1. Hane. 
S t a t e n s  T ra f ik szke rhe t sve rk ,  Dr iver  License and Research Department, 
Solna .  17 Sept  1973. 65 p. 17 r e f .  Sponsored by Swedish Renau l t ,  
Inc .  

Sea t  b e l t  in format ion  was designed on t h e  b a s i s  o f  a  model o f  s e a t  
b e l t  u se .  Workers i n  a  l a r g e  s t e e l  company, having been observed 
as  c o n s i s t e n t  non-users ,  took p a r t  i n  t h e  informat ion  t e s t i n g .  The 
b e l t  in format ion  groups (N=85) had more f avo rab le  p o s t t e s t  b e l i e f s  
than t h e  c o n t r o l  groups.  The b e l i e f  e f f e c t s  were p a r a l l e l e d  by behavior  
e f f e c t s .  The s t r o n g e s t  e f f e c t s  were obta ined  f o r  t h e  unp re t e s t ed  
b e l t  in format ion  group where almost  45% of  t h e  s u b j e c t s  were observed 
a s  u s e r s ,  i . e .  had a  b e l t  on a t  l e a s t  once du r ing  t h e  fou r t een  week 
pos t - t r ea tmen t  pe r iod .  The usage e f f e c t s  decreased over  t ime,  bu t  
seemed t o  i n c r e a s e  aga in  a f t e r  t h e  b e l i e f  follow-up. The r e s u l t s  
were taken  a s  t e n t a t i v e  suppor t  o f  t h e  proposed model. 

L ' i n t r o d u c t i o n  de l ' u t i l i s a t i o n  o b l i g a t o i r e  de l a  c e i n t u r e  de s g c u r i t k  - 
l ' h i s t o r i q u e  d 'un  ca s .  (The i n t r o d u c t i o n  o f  mandatory s a f e t y  b e l t  
usage - a ca se  s t u d y . )  J. Lefranc.  France,  ~kl&'gation 'Q l a  ~ d c u r i t k  
~ o u t i e r e ,  P a r i s ,  Oct i973. 22 p .  4 r e f s .  Presented  a t  t h e  I n t e r -  
n a t i o n a l  Conference on DZiver Behaviour, 1 s t )  8-12 Oct 1973, Zurich.  
(Document i s  i n  French . )  

This  campaign, run i n  e a r l y  1973, used p r i n t ,  r a d i o ,  and t e l e v i s i o n ,  
a s  wel l  a s  s p e c i a l  t e l e v i s i o n  i n t e r v i e w s ,  movie s h o r t s ,  and p r e s s  
r e l e z s e s .  In te rv iews  were conducted on s e a t  b e l t  usage h a b i t s  b e f o r e ,  
du r ing ,  and a f t e r  t h e  campaign. Resu l t s  showed an i n c r e a s e  i n  b e l t  
asage  by d r i v e r s  from 9 . 4 %  b e f o r e  t h e  campaign t o  14.2% one month 
a f t e r  t h e  campaign. However t h o s e  who never  wear s e a t  b e l t s  remained 
r e l a t i v e l y  cons t an t .  There was no change i n  p e o p l e ' s  op in ions  on 
s e a t  b e l t  p r o t e c t i o n .  

Zcnception e t  exper imenta t ion  d 'une  campagne d ' i n c i t a t i o n  au  p o r t  
1. 12 c e i n t u r e  de s e c u r i t e .  (Conception and exper imenta t ion  wi th  
a canpaign t o  induce s e a t  b e l t  usage.)  J .  LfHoste and M.J. Labadie,  
Orsar.isme Xat iona l  de s k c u r i d ~ o u t i k r e ,  P a r i s .  Oct 1973. 11 p .  
' resented a t  t h e  I n t e r n a t i o n a l  Conference on Dr iver  Behaviour , l s t ,  
5-12 O z t  1973, Zurich.  (Document i s  i n  French.)  

.4 c c n t r o l l e d  campaign on s e a t  b e l t  usage was focused on a brochure 
a;,d q u e s t i o n n a i r e  mailed t o  i n h a b i t a n t s  of  one to\i.n. Observat ions 
,.(ere nade be fo re ,  du r ing ,  and a f t e r  t h e  campaign. Sea t  b e l t  usage 
?ou j l ed  du r ing  t h e  campaign, t hen  f e l l  aga in  upon i t s  t e rmina t ion .  



The a p p l i c a t i o n  o f  r e s e a r c h  i n  t h e  p lanning and e v a l u a t i o n  of  road 
s a f e t y  p u b l i c i t y .  G . E .  Levens and E .  Rodnight. Research S e r v i c e s  
L t d . ,  London/ C e n t r a l  O f f i c e  o f  In fo rmat ion ,  London. In  Road Accident 
Reduction f o r  Highway Engineers  and P o l i c e :  Proceedings o f  t h e  
Seri inar.  London, PTRC, (1974). Pp. 17-47, 18 r e f s .  

This paper reviews a  program of  r e s e a r c h  s t u d i e s  des igned t o  
e v a l u a t e  t h e  e f f e c t i v e n e s s  o f  p u b l i c i t y  campaigns aimed a t  promoting 
road s a f e t y  i n  genera l  and t h e  use  of s e a t  b e l t s  i n  p a r t i c u l a r .  A 
s e r i e s  of c o n t r o l l e d - a r e a  experiments i n  t h e  use  of  media a d v e r t i s i n g ,  
which aimed t o  i n d i c a t e  t h e  optimum weight and p a t t e r n  of a d v e r t i s i n g  
i n  o rde r  t o  ach ieve  maximum r e t u r n s  i n  r e l a t i o n  t o  expend i tu re ,  
a r e  desc r ibed .  They were con t inuous ly  monitored by surveys  and o t h e r  
r e sea rch  s t u d i e s ,  t h e  r e s u l t s  of which i n d i c a t e d  a  d i r e c t  and p o s i t i v e  
r e l a t i o n s h i p  between t h e  deployment of  a d v e r t i s i n g  and t h e  r e s u l t i n g  
e x t e n t  of  s e a t  b e l t  wearing.  Data have a l s o  been u t i l i s e d  t o  examine 
under ly ing a t t i t u d e s  toward s e a t  b e l t s  and t h e i r  u s e  on t h e  p a r t  of 
m o t o r i s t s ,  and some e v a l u a t i o n  has  been made of t h e  r e l a t i v e  success  
of  z l t e r n a t i v e  themes used i n  t h e  a d v e r t i s i n g .  

The e f f e c t i v e n e s s  of  compulsory wearing of  s e a t - b e l t s  i n  c a s u a l t y  
reduc t ion  (with appendix on ch i - square  p a r t i t i o n i n g - t e s t s  o f  
complex contingency t a b l e s ) .  L . A .  Foldvary and J .C.  Lane. A u s t r a l i a n  
Commonwealth Department o f  C i v i l  Avia t ion ,  bfelbourne. Accident 
Analys is  and Preven t ion ,  Vol. 6 ,  No. 1, Sept 1974, pp.  59-81, 15 r e f s .  
Sponsored by Insurance I n s t i t u t e  f o r  Highway S a f e t y .  

.At t h e  end of  1970, V i c t o r i a  in t roduced  a  law making s e a t  b e l t  
usage nandatory .  Th i s  a r t i c l e  examines t h e  e f f e c t  o f  a  newspaper 
s a f e t y  campaign be ing  run dur ing  t h a t  p e r i o d .  By looking a t  d a t a  
gathered i n  1971 (dur ing  t h e  campaign), t h e  au thors  conclude t h a t  
t h e  ne\;spaper campaign had no e f f e c t  on f a t a l i t i e s .  

Report on some of  t h e  t r a f f i c  s a f e t y  a c t i v i t i e s  ar ranged by Ansvar 
' k t u a l  Insurance Company of  Sweden. Ansvar I n t e r n a t i o n a l  Insurance 
Cornpan!., L t d . ,  Stockholm. 10 Oct 1974. 13  p.  

t2ne of t h e  campaigns desc r ibed  i n  t h i s  paper  was r e l e a s e d  i n  1970 and 
utilized a combination o f  p r i n t  adver t i sements  and d i r e c t  mai l  t o  
encourage s a f e t y  b e l t  usage.  A " fea r"  approach (photograph of  a  
badly  i n j u r e d  face )  was used a long wi th  a  strongly-worded message. 
Ads \sere c a r r i e d  by major n a t i o n a l  newspapers. R e s u l t s  showed t h a t  
the  i r .a jor i ty  in te rv iewed  looked a t  t h e  ad and a p p r e c i a t e d  t h a t  b e l t s  
should a l l ~ a y s  be worn; 10% - 14% would no t  read t h e  ad because of  
t h e  photo.  Use o f  s e a t  b e l t s  a f t e r  t h e  campaign, among Ansvar insurance  
pe r sona l  i n j u r y  c l a i m a n t s ,  i n c r e a s e d  from a  r e p o r t e d  26% t o  36%. 



Organization of t h e  s e a t b e l t  campaign. A .  Thorson. Swedish Nat ional  
T r a f f i c  S a f e t y  Soc ie ty .  I n t e r n a t i o n a l  Road S a f e t y  and T r a f f i c  Review, 
Vol. 9 ,  No. 2 ,  1961, pp. 46-48. 

To encourage i n s t a l l a t i o n  and use  o f  s e a t  b e l t s ,  t h e  National  
Soc ie ty  f o r  Road S a f e t y  conducted an educat ional  campaign i n  t h e  
s p r i n g  of  1959 us ing  r a d i o ,  t e l e v i s i o n ,  p r i n t ,  and speaker  p resen ta -  
t i o n s .  Evidence showed t h e  r a d i o  appeals  t o  have been most e f f e c t i v e ;  
however, no s t a t i s t i c a l  d a t a  on i n s t a l l a t i o n ,  use ,  o r  acc iden t  r a t e s  
a r e  given.  

Sa fe ty  b e l t s  and c h i l d  r e s t r a i n t s  - t h e  p ropor t ion  of  c a r s  f i t t e d  
and of occupants us ing  them. B .  N .  F a r r .  Transpor t  and Road 
Research Laboratory ,  Crowthorne. 1974. 15 p. 1 r e f .  Report 
Sumber: TRRL LR 644.  

Some 2f t h e  c r e d i t  f o r  an i n c r e a s e  i n  s e a t  b e l t  usage by 1973 
i s  given t o  a l a r g e  n a t i o n a l  a d v e r t i s i n g  campaign on t h e  s u b j e c t .  
The canpaign i t s e l f  i s  not  desc r ibed .  






