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INTRODUCTION 

From my perspect ive,  meetings such a s  t h i s  one c lose ly  resemble the peer 

review concept t h a t  has been t r a d i t i o n a l  i n  medicine and other  professions f o r  

a long time. To me, a peer review cons i s t s  of s imilar ly-oriented people coming 

together  t o  express t h e i r  f ee l ings  about each o t h e r ' s  work i n  a cons t ruc t ive ly  

c r i t i c a l  nay. In a meeting l i k e  t h i s  it i s  poss ib le  t o  say th ings  without con- 

cerns of t h i r d  p a r t i e s  l i s t e n i n g - i n .  This meeting i s  closed t o  the publ ic;  the  

proceedings have l imited d i s t r i b u t i o n  and are  intended t o  serve a s  a reminder 

t o  us  about t he  th ings  t h a t  a r e  sa id  here.  This i s  an opportunity f o r  people 

t o  look a t  the problems and progress of colleagues i n  other  places,  t o  comment 

i n  a c r i t i c a l  way, and t o  o f f e r  suggestions.  The primary funct ion i s  one of 

self-educat ion f o r  everyone here .  

R .  L .  Douglass 
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COMMENTS ON PERSONAL IhVGiVEMENT 

1. I'm h e r e  t o  s e e  what everyone i s  up t o  and t o  share  what our  o r g a n i z a t i o n  has  

done r e c e n t l y .  

2 .  I no t i ced  coord ina t ion  has  no t  been s t r e s s e d ,  but perhaps t h a t ' s  t o o  much t o  

expect .  The peer  review no t ion  i s  a  f a r  more v i a b l e  one; it is  more r e a l i s t i c  

than  any n o t i o n s  about coord ina t ion .  

3 .  I share  i n  t h e  view t h a t  peer  review and exchange of thoughts  on our  v a r i o u s  

approaches i s  one of t h e  most v a l u a b l e  c o n t r i b u t i o n s  t h a t  can come ou t  of t h i s  

type of in terchange.  We w i l l  a l s o  s e e  how d i f f e r e n t  o r g a n i z a t i o n s  focus  on t h e  

same t a r g e t  i n  d i f f e r e n t  ways, and how t h e s e  r e l a t e  t o  one ano ther .  That i s  

v e r y  v a l u a b l e  f o r  a l l  o f  u s .  

4 .  Our o r g a n i z a t i o n  h a s  a s e r i e s  of d i f f e r e n t  committees t h a t  d e a l  wi th  a lcoho l  

and a lcohol ism.  The committee on a lcoho l  and drugs was r e c e n t l y  s p l i t  i n t o  two 

s e p a r a t e  committees, one on a lcoho l ,  t h e  o t h e r  on drugs .  They d i d  it because 

t h e y  f e l t  t h a t  a lcoho l  was of such major importance. There were arguments on t h e  

o t h e r  s i d e  a s  we l l ,  a s  might be imagined. I work p r i m a r i l y  on t h e  h e a l t h  educa- 

t i o n  angle  t i e d  wi th  automotive s a f e t y .  This i s  a  b i g  enough p a r t  of t h e  a lcohol  

problem t o  keep a l l  of u s  busy f o r  t h e  next  f i f t y  y e a r s .  We haven ' t  any p a r t i c u -  

l a r  programs going on now on a lcohol  and highway s a f e t y ,  but  we do have one i n  a  

r e l a t e d  a r e a  which i s  an experiment t o  t r y  t o  upgrade t h e  medical knowledge of 

l a y  l i c e n s e  examiners. One of t h e  s u b j e c t s  of t h i s  i s ,  of  course ,  a l c o h o l ,  and 

i t ' s  very  d i f f i c u l t  t o  ge t  l a y  people  t o  do anything i n  t h i s  a r e a .  We made a  

v ideo tape  a t  t h e  U n i v e r s i t y  of Wisconsin: both  t h e  i n t e r n i s t  and t h e  p s y c h i a t r i s t  

covered a lcoho l  problems i n  t h e i r  d i s c u s s i o n s  with a  l a y  group. We w i l l  a l s o  

have a  conference on aging i n  May i n  Washington, D . C .  There a r e  a lcohol  a s p e c t s  

t h e r e ,  of course .  Beyond t h a t  I'm j u s t  i n t e r e s t e d  i n  hear ing  about t h e  v a r i o u s  

Programs t o  be  p resen ted  h e r e ,  hoping t o  l e a r n  from them and perhaps  u s e  some 



of t h e  i d e a s .  We a r e  e s p e c i a l l y  i n t e r e s t e d  i n  t h e  medical a s p e c t s  o f  t h e  ASAP 

e v a l u a t i o n s .  Several  yea rs  ago we d id  our own e v a l u a t i o n  of 4 o r  5 ASAPs. We 

were q u i t e  unhappy with t h i s  p a r t i c u l a r  phase o f  t h e i r  programs. When we went 

t o  t h e  ASAPs a l l  we heard was t h e  c u r r e n t  number of a r r e s t s  a s  compared t o  t h e  

number of a r r e s t s  be fore  t h e  ASAP s t a r t e d .  Far more i n t e r e s t  was placed i n  t h e  

man t h e n  t h a n  i n  what happened t o  him a f t e r  he was a r r e s t e d .  There was some 

school ing,  bu t  t h e r e  was v e r y  l i t t l e  r e h a b i l i t a t i o n  t o  g e t  t h e  man back on h i s  

f e e t .  Some programs have improved s i n c e  then.  

5. Our program i s  doing an innova t ive  t h i n g  by going i n t o  j a i l s  and counsel ing 

with t h e  a l c o h o l i c s .  We counsel  t h o s e  t h e r e  on m u l t i p l e  DWIs, t r y i n g  t o  s e e  t h e  

loopholes  i n  t h e  law which h e r e t o f o r e  have no t  been looked i n t o .  There a r e  

s e v e r a l  men i n  j a i l  now who have been t h e r e  f o r  some t ime because t h e y  a r e  chron ic  

a l c o h o l i c s .  But nothing i s  being done f o r  them. We're t r y i n g  t o  e s t a b l i s h  a  

t r e n d  f o r  o t h e r  programs. We a r e  a l s o  working wi th  t h e  Assoc ia t ion  of Re t i red  

Persons and s tudy ing  t h e  lower l e g a l  d r i n k i n g  age and i t s  p o s s i b l e  e f f e c t s .  

6 .  I was d e l i g h t e d  t o  hear  about t h e  group t h e r a p y  a s p e c t  be ing  used wi th  some 

a l c o h o l i c s  now. T h a t ' s  what our  program i s  doing.  We simply s i t  down and t a l k  

over  t h e i r  problems. We've had g r e a t  success  working i n  r e h a b i l i t a t i o n  programs 

a f t e r  t h e  people have had t h e  oppor tun i ty  t o  g e t  t h e i r  phys ica l  be ings  back i n  

o r d e r .  Some of t h e s e  people need medicat ion o r  t h e  h e l p  of AA. We t h i n k  t h e  

antabuse  program is miraculous;  it a l lows  t h e  person t o  g e t  back t o  r e a l i t y  

without t h e  c r u t c h  of a lcoho l .  One of t h e  b e s t  t h i n g s  being done is t o  d i v e r t  

t h e s e  people  t o  group the rapy  a s  wel l  a s  t o  o t h e r  programs. We a r e  he re  t o  

l e a r n  what o t h e r s  a r e  doing t h a t  we might app ly  t o  our program. 

7 .  When I f i rs t  jo ined our o r g a n i z a t i o n ,  I was t o l d  t h a t  I should t r y  t o  f i n d  

a  way t o  g e t  t o  youth, t h a t  I wouldn't make a l o t  o f  money, bu t  I ' d  make slot of 

f r i e n d s .  Two and a  h a l f  y e a r s  l a t e r ,  we ' re  s t i l l  t r y i n g  t o  f i n d  a  way t o  

g e t  t o  youth. I n  Phoenix, I worked wi th  youth through teenage n i g h t c l u b s  and 



rock and r o l l  promotions f o r  9 years .  I thought I knew them wel l ,  but I 

wonder i f  any of u s  do. I  hope t o  r e t u r n  the re  with,  perhaps, some new ideas  

and a  l i t t l e  s t ronger  d i r e c t i o n .  

8. I'm here t o  pick people 's  b ra ins  and t o  hear and use what o ther  people have 

t o  say. These ideas w i l l  be used not only i n  ASAPs, but i n  o ther  s t a t e  t r a f f i c  

s a f e t y  programs. 

9.  Our program i s  expanding i n t o  the  whole s t a t e .  The program has been endorsed 

by the governor who has a l s o  endorsed a  provis iona l  dr iv ing  l i cense  b i l l  which, 

f o r  t h e  f i r s t  t i n e ,  was used t h i s  pas t  year.  I t  s t r e s s e s  r e h a b i l i t a t i o n  of 

problem d r ive r s .  The f i r s t  two years of t he  program were s t r i c t l y  public-awareness 

or ien ted- - the  consequences and f e a r  of apprehension. This year ,  we're tu rn ing  t o  

more of an educat ional  approach. We've found t h a t  people don ' t  know t h a t  beer  

has t he  same e f f e c t  a s  wine o r  hard l iquor .  WeLre a l s o  s t r e s s i n g  the  causes of 

hangovers. I t ' s  more of a  hea l th  and r e h a b i l i t a t i v e  concept t h i s  year ,  So I'm 

here a l s o  t o  l e a r n  from others  and t o  take  ideas  back with me. 

10. Our organiza t ion  has a  committee t h a t ' s  concerned with alcohol ,  but we 

haven' t had a  we1 1-coordinated a lcohol /publ ic  informat ion program i n  a  couple of 

years .  I'm here t o  s ee  what everybody e l s e  i s  doing and t o  see what I can learn  

and use.  



ALCOHOL SAFETY ACTION PROJECT--COLUMBIA, SOIJTH CAROLINA 
--Mary ?lcDuff i e  

The Columbia ASAP f i l m  "Will 1Je Make I t ? "  was premiered on January 29, 1974 

and about 200 people  saw i t ;  it was wel l  r e c e i v e d .  B a s i c a l l y ,  it shows what 

Columbia i s  l i k e ;  what countermeasures a r e  used.  It i.s n a r r a t e d  by Frank B l a i r  

of NBC News, a fel low-South Caro l in ian ,  who donated h i s  t ime  a t  no c o s t .  Char les  

Weagley, Pub l ic  Informat ion D i r e c t o r  a t  t h e  ASAP, wrote t h e  s c r i p t .  I t  shows t h e  

chron ic  a lcohol ism problem of Fred. The l o c a l  a c t o r  who made t h e  f i l m  i s  an 

a l c o h o l i c .  

Fred,  you should be used t o  t h i s  
by now--the headaches,  t h e  d r y  
mouth, t h e  r e d  eye,  t h e  s i c k - a l l -  
over  f e e l i n g .  You've had them 
o f t e n  enough. Your f r i e n d s  have 
no t iced :  t h e y  even t a l k  about 
you and how much you've been 
d r i n k i n g  l a t e l y .  You know, 
Fred,  they 've  a l l  seen what was 
happening t o  you. I t ' s  j u s t  
t h a t  i n s t e a d  of h e l p i n g  you 
s t o p ,  they 've  r e a l l y  been 
h e l p i n g  you cover up. 
To d r ink  o r  no t  t o  d r i n k  i s  a 
pe rsona l  d e c i s i o n ,  but  when a 
person becomes i n t o x i c a t e d  and 
then  d r i v e s  a v e h i c l e  on pub- 
l i c  roads-- the  same roads  you 
and I a r e  us ing-- then i t ' s  no 
longer  a pe rsona l  m a t t e r ,  bu t  
one o f  concern t o  everyone. . . .  
Problem d r i n k e r s  a r e  a small 
p a r t  of t h e  d r i v i n g  popula t ion ,  
on ly  about 7%,  bu t  t h e y  a r e  
involved i n  about 1 / 3  of a l l  
f a t a l  a c c i d e n t s .  What can be 
done t o  s t o p  people from d r i v i n g  

- - 

a f t e r  becoming i n t o x i c a t e d ?  one 
way i s  through inc reased  enforce-  
ment....To inform t h e  p u b l i c  
[about ASAP s program] ASAP 
u t i l i z e s  a l l  forms of mass 
in format ion  and educa t ion  
programs. . . . I '  



The film was shown on local television stations, reaching most of the 

state at Sunday noon. This conflicted with the church-going public, so we'll 

have another T\! showing soon. 

--Question--Will this be or has this been shown to high school groups, and, 

if so, has there been any reaction? 

--Answer--We will be showing it to high schools, but haven't as yet. 

--Question--What will be your measure of effectiveness for the film? 

--Answer--Basically it will be a questionnaire passed out at the end of the 

film asking opinions about how it affected you and so forth. 

--Question--\hat is the effect on those who don't drink as opposed to those 

who do drink? 

--Answer--We haven't gotten any data on that yet, but I'd guess that those 

at the premier who saw it were drinkers. We haven't shown it yet at a half- 

way house where you'd get a different type of reaction. 

--Question--How would you evaluate the film from DOT'S standpoint? 

--Answer--I don't want to say because I may be prejudiced. Personally, I 

like it, but I want to hear some criticism of it. I think it reflects what 

we have asked the projects to do, It is an excellent representation of the 

guidance that we have given the project. 

--Question--How about from the AFlA standpoint? 

--Answer--It failed to mention what happens to the man; what is going to 

be done with him if he has a serious problem-,low he is rehabilitated. But 

you can't do everything in a single film. As far as I'm concerned, the film 

should start where it ends. Rut as a film showing ASAP1s educational programs, 

it's very good. 

--Comment--What struck me was, here we've got the problem drinker and we've got 

him in jail, and there he sits. He might sit there for a long time. 

--Comment--But that may not be the film1 s problem, it may be the problem of the 

program. 



--Question--Just seeing the film may be taking your public information 

program a little out of context. For example, am I not correct that you 

have specific public information tools dealing with some of the issues 

just raised? 

--Answer--Yes, we work in conjunction with the Mid-Cumberland Council on 

Alcoholism in rehabilitation. They're the ones who have the speakers 

bureau and handle counseling for in-patients . 
--Question--With a title like "Will He Make It?'! did you expect to find the 

answer? 

--Answer--This is the point--will he make it, or should he make it? What 

are you going to do? It's your responsibility and your neighbors1 responsi- 

bility. 

--Comment--That was my second point. It seems that it was left to the audience 

to define for themselves. I didn't see any specific guidance, For instance, 

nobody told the man not to drive--they just let him go and shook their heads. 

The film is a beginning. It gets people thinking. I've always got problems with 

a film that gives all the answers. My one problem is that the perception of risk 

of apprehension comes out loud and clear; however, the guy1 s a fallen-down- 

drunk and I'm not sure that in talking about perception of risk of apprehension 

that that's the type of person you'd want to use, His character acting was a 

little too strong. 

--Comment--Let me make a suggestion, why don1 t you have a short follow-up to the 

film suggesting where this type of fellow can go for help. 

--Comment--I can see that m a speakers bureau this film is dynamite because you 

just leave it there and it's a great jumping off point for starting discussion. 

--Question--So you feel we should suggest that people with problems as des- 

cribed in the film contact the ?lid-Carolina Council on Alcoholism? 

--Comment--Perhaps that depends on how you're going to use the film. If you're 



going to a meeting where there will be a lot of discussion, you can use it as 

a trigger film without an answer. If it's going to be shown to a general audience 

without any background, then perhaps you could iive a phone number. Then that 

could also be used as a measure of evaluation. 

--Question--Could you counsel this person while he's in jail? 

--Answer--When they're put in jail, they're immediately given brochures and 

a packet of information telling what the alternatives are. What they first 

do is to call their lawyer, then we offer them the alternative of a court 

worker. The court worker tells him that if he will go to an Alcohol Traffic 

Safety School, just 10 hours of intensive instruction, we will try to have the 

charge changed--not reduced--to reckless driving. Even though the charge is 

changed, the DUI charge will still be on his record, but as changed to 

reckless driving. 

--Comment--The judges in Dallas in the past couple of years have also been giving 

people a chance for a lesser sentence provided they take the alternative--reha- 

bilitation for alcoholics, meeting attendances, or something of that sort. I 

don't know the success of this, how many have actually made it afterwards, but to 

my knowledge, it's had no ill effects. 

Our rehabilitation rate is very good. We've sent 292 through the school and 

only 3 have been rearrested over a year's time. 

--Question--What is your arrest rate? 

--Answer--We had 2548 arrested in 1972; 2918 in 1973. We had a 33.3% death 

reduction in 1972 and 28% last year as compared to the base year of 1971. 

It's probably the most successful program the state has ever had. And I 

think that's why we're one of the few states whose ASAP is going to be 

statewide. 

--Question--What was the experience in Richland just before you began--was 

it a peak year or a normal year? 



--Answer--They had 69 dea ths  i n  1971 and a f t e r  we s t a r t e d  opera t ing  we had 

46 dea ths .  Right now we're running about 2 ahead o f  t h e  base  year  of 1971. 

We may have over - sa tu ra ted  t h e  market r egard ing  f e a r  of apprehension,  t h a t ' s  

why we changed t o  t h e  h e a l t h  aspec t .  The "DUI  i s  a Bummert1 campaign was pro- 

bably  our most success fu l  campaign. We found t h a t  1 out  of every 5 n igh t t ime  

d r i v e r s  was under 20. They were inexper ienced d r i n k e r s  i n  a d d i t i o n  t o  being 

inexper ienced d r i v e r s ;  t h a t  doubled t h e i r  acc iden t  r a t e .  We concen t ra ted  on 

a r e a s  o f  h igh acc iden t  r a t e s  and l o c a l i z e d  t h e r e  on Fr iday  and Saturday n i g h t s ,  

p a r t i c u l a r l y  between 11 pm and 2 am. 

--Question--You're d e a l i n g  p r i m a r i l y  wi th  t h e  s o c i a l  d r i n k e r s  a s  opposed t o  

t h e  problem d r i n k e r s ?  

--Answer--Yes, we're mainly t r y i n g  t o  c r e a t e  an awareness of what has  

happened. Our whole emphasis has  been on knowing your a lcoho l  consumption 

l i m i t  based on our c a l c u l a t o r s .  Ins tead  o f  saying "Don't Drink and Drive" 

we ask them no t  t o  abuse a lcoho l .  

--Question--What do ycu t e l l  a  person when he asks  you p o i n t  blank--am I an 

a l c o h o l i c  o r  a problem d r i n k e r ?  

--Answer--They a r e  r e f e r r e d  t o  t h e  blid-Carolina Council on Alcoholism t o  s e e  

a counselor .  We don ' t  p a s s  t h e  buck, bu t  t a k e  them t h e r e  and in t roduce  them 

t o  a counselor .  I would a l s o  say  t h a t  i f  they  have t o  ask,  t h e r e  must be 

some doubt i n  t h e i r  minds. 



--Comment--Say you ' re  t a l k i n g  t o  a c i v i c  c lub  audience o r  a t e l e v i s i o n  audience 

and you have j u s t  one sho t  a t  them on t h e  s u b j e c t  o f  a lcoho l  and highway s a f e t y ,  

and you have a program you want t o  t e l l  them about.  But a t  t h e  same t ime you want 

t o  educa te  them i n  terms of t h e i r  pe r sona l  s i t u a t i o n  and t h e i r  pe rsona l  r espons i -  

b i l i t i e s  where d r ink ing  and d r i v i n g  i s  involved.  Now t h e  i s s u e  becomes how much 

weight t o  g ive  t o  t h e  program and t h e  problem. I ' d  l i k e  t o  hear  op in ions  about 

t h i s  i n  terms of t h e  f i l m  which I t h i n k  i s  a g r e a t  balance between d e t e r r e n c e  

(because it shows t h e  p o l i c e ,  it shows t h e  j a i l ,  it shows a l l  t h e  t e r r i b l e  t h i n g s  

t h a t  can happen t o  you) and an a t tempt  t o  d e s c r i b e  t h e  problem of a lcoho l  abuse;  

it a l s o  d e s c r i b e s  ASAP a c t i v i t i e s .  The q u e s t i o n  then  becomes, was it t o o  much 

of any o f  those  e lements?  Which one would you have l i k e d  t o  have seen more of?  

Which ones would you have l i k e d  t o  have seen l e s s  o f ?  

--Comment--Just t o  g ive  my persona l  r e a c t i o n ,  I though it was a well-done f i lm,  

bu t  I though it had too  much con ten t .  I t  was jumpy. An audience can on ly  t a k e  

so  much. I t  covered t o o  much t o o  qu ick ly .  Perhaps it could have been s i m p l i f i e d .  

--Comment--I t h i n k  t h a t  v i s u a l l y  it was v e r y  wel l  done, p a r t i c u l a r l y  i n  t h e  place 

where he  was behind b a r s .  The e f f e c t  was v i s u a l  and was d i f f e r e n t  i n  t h a t  t h e r e  

wasn ' t  a l o t  of screaming by t h e  n a r r a t o r ;  it got t h e  p o i n t  a c r o s s  much more 

p e n e t r a t i n g l y .  If I were going t o  f a u l t  i t ,  i t  would be t h a t  t h e r e  was too much 

covered t o o  qu ick ly .  

--Question--Do you t h i n k  t h e y  should have t aken  j u s t  one countermeasure, say  

r e h a b i l i t a t i o n ,  i n s t e a d  o f  seven? 

--Answer--It was a b i t  jumpy. I g o t  a somewhat confused impress ion,  but  I 

knew what it was t a l k i n g  about.  I t  had s o r t  of a back-and-forth f l a v o r .  

Again, I'm t a l k i n g  about t h e  method of p m s e n t a t i o n  and how much should be 

p resen ted .  But how much can you p r e s e n t ?  You're t r y i n g  t o  s e r v e  a l l  purposes 

wi th  one f i l m .  T h a t ' s  one of t h e  d i f f i c u l t i e s .  



--Comment--I f ind  the re  was so much content I couldn ' t  ge t  a  f e e l  f o r  what was 

t ry ing  t o  be sa id .  The only r e a l  message I got was t h a t  there  i s  a  b ig  problem. 

But I  d i d n ' t  come out with a  s ing le  clean-cut message. 

--Comment--The j a i l  scene seemed u n r e a l i s t i c  because it showed one pr i soner  i n  

one c e l l .  The audience t h a t  might be viewing t h i s  might not experience the  humi- 

l i a t i o n ,  perhaps, of being i n  with o ther  drunks. He's alone, so noone e l s e  w i l l  

know about i t .  Perhaps they  could have used a  b r i e f  f l a s h  where h e ' s  i n  t he re  with 

the  d e r e l i c t s :  but t h e r e ' s  no need f o r  screaming nar ra t ion .  Here i s  a  man o f ,  

obviously, above-average income. I f  he were portrayed i n  t he re  with a  skid-row 

bum o r  a  wino, f o r  example, i t  would have more of an impact on t h e  person s i t t i n g  

i n  a  d igni f ied  pos i t i on  who might imagine himself t he re .  

We would have staged it i n  t h e  pr i son ,  but they wouldn't l e t  us  f i lm ins ide  

the  j a i l  and they wouldn't l e t  people 's  faces  be shown. We d id ,  however, do a  

pos t e r  and a  bumper s t i c k e r  which show t h e  so-cal led soc i a ld r inke r  i n  j a i l  with an 

habi tua l  offender .  

--Cornment--That's one of the  problems with motion p i c tu re s :  you have so many 

d i f f e r e n t  p a r t i e s  t o  s a t i s f y ,  so many d i f f e r e n t  ob jec t ives ,  but  you've only got 

one shot a t  i t - - j u s t  a  f ixed  amount of money. So i n  the  process  of t r y i n g  t o  

s a t i s f y  every one (and t h i s  app l i e s  t o  a l l  f i lms ,  not jus t  t h i s  one i n  p a r t i c u l a r )  

they end up t ry ing  t o  do too much. 

--Question--What did you ge t  out of t h i s  f i lm? What do you th ink  it sa id?  

--Answer--I r e a l l y  don ' t  know i f  t he re  was t h a t  much f e a r  of apprehension 

shown i n  the  f i lm,  t h a t  i s ,  enough t o  discourage a  soc i a l  d r inker  about t o  

d r i v e  home. I t  j u s t  d i d n ' t  come across  t h a t  s t rongly  t o  me. 

- -Comen8~- I t  was a good overview, an informational f i lm about t h i s  ASAP'S ac t iv -  , 

i t e s .  I t  was good a s  a  t r i g g e r  f i lm,  a s  was mentioned, a l s o  it was good t o  use 

with se rv i ce  clubs t o  t r y  t o  motivate some cooperation. As f a r  a s  motivating a  

soc i a l  d r inker ,  who's a l ready  had a few dr inks  a t  a  par ty ,  t o  s t a y  o f f  the  road, 



I  j u s t  d o n ' t  know i f  i t  w i l l  work. 

And a s  f a r  a s  r e a l l y  g e t t i n g  t h e  

message home t o  t h e  problem d r i n k e r ,  

I  d o n ' t  s e e  t h a t  it would do t h a t  

a t  a l l .  

--Comment--There's a f i l m  put  out  by 

t h e  Veterans  Adminis t ra t ion which 

might be  worth looking i n t o .  I t ' s  

done by a group of non-paid Ohio ac -  

t o r s  (from a p o l i c e  department)  who 

n a r r a t e  and a c t  i n  i t .  I t ' s  r e a l l y  

fabulous .  I d o n ' t  remember t h e  f i l m ' s  t i t l e ,  but  i t  does show j u s t  what we have 

been t a l k i n g  about and i t  asks  i f  we could have done something, I t  r e a l l y  goes 

i n t o  depth  about a man who i s  so  i s o l a t e d  t h a t  he  commits s u i c i d e .  I t  shows t h e s e  

people  a f t e r  they 've  been dismissed,  pooling t h e i r  money t o g e t h e r  f o r  booze and 

so f o r t h .  

--Comment--I have always thought t h a t  we may, perhaps ,  expect t o o  much of f i l m s .  

For example, t a k e  t h e  percep- 

t i o n  of r i s k  of apprehension.  

I don ' t  t h i n k  any f i l m  o r  TV 

spo t  can ever  convey t h a t .  

That i s ,  u n l e s s  it suppor t s  

t h a t  which i s  about t o  happen 

o r  i s  a l r e a d y  happening. I f  

i t ' s  a  newsworthy event and 

i t ' s  g e t t i n g  coverage,  then 

t h j s  may r e i n f o r c e  \+hat has 

been heard elsewhere.  Then 



raybe people w i l l  s t a r t  thinking about t h e i r  own drinking and dr iv ing .  

--Comment--Thatls why as  a  t r i g g e r  f i lm,  it catches people 's  a t t e n t i o n ,  then you 

can follow i t  up with whatever you have t o  say. 

People don ' t  worry about whether or  not t hey ' r e  dr inking too much. We've had 

a  hard time educating people. They think t h a t  i f  t hey ' r e  130 pounds they can dr ink 

3 dr inks  s a f e l y  i n  a  c e r t a i n  time period.  I  th ink  about t he  personal consequences 

i f  I'm caught dr inking and driving--but  because of my job, not because alcohol i s  

a f f e c t i n g  my b ra in .  

--Comment--I want t o  support a  few th ings  which have a l ready  been sa id .  I a l s o  

think t h a t  it t r i e s  t o  do too  much and t h a t  we expect too much from f i l m s ,  This 

p a r t i c u l a r  f i lm  seems t o  have so many audiences and expects each of them t o  do so 

many th ings .  I t ' s  a  long way from doing what it i n i t i a l l y  says it wants t o  do-- 

increase  awareness. I f  i t ' s  only t o  increase  awareness then I th ink  i t ' s  going 

about it t h e  wrong way. In t he  f i r s t  place,  I  think t h a t ' s  an inappropriate  r o l e  

because most people a r e  already aware t h a t  alcohol i s  a  major problem with regard 

t o  t r a f f i c  s a fe ty .  Over 90% w i l l  say so on survey a f t e r  survey. So i n  a  sense 

you've a l ready  got it made before you make the  f i lm.  As f a r  a s  increas ing  awareness 

of spec i f i c s - - tha t  i s ,  i f  you drink too much and d r ive  you're more l i k e l y  t o  ge t  

picked up--or increasing awareness t h a t  i t ' s  not a  hopeless problem, t h a t ' s  a  very 

d i f f e r e n t  kind of t h ing ,  a  very s p e c i f i c  kind of awareness. But I think t h a t  i f  

you were t o  look a t  t h e  f i lm and ask what t he  audiences were which t h i s  fi lm i s  in -  

tended t o  reach--problem dr inkers  who don1 t know they  have a  problem, soc i a l  d r inke r s  

who sometimes dr ink  too mach, people around problem drinkers--and then t r y  t o  l i s t  

t h e  s p e c i f i c  th ings  theyLre  supposed t o  l ea rn  from t h e  f i lm  o r  do a s  a  r e s u l t  of 

t he  f i lm,  then you would say the re  i s  no way t h a t  any one f i lm  i s  going t o  reach 

a l l  t a r g e t  audiences.  And t o  whatever ex ten t  you reach one group e f f e c t i v e l y ,  you 

almost neces sa r i l y  reach another group l e s s  e f f ec t ive ly .  In  t he  case of t he  use 

of t he  problem dr inker ,  fo r  ins tance ,  i t  i s  hard t o  i d e n t i f y  with the  kind of a  



s o c i a l  d r i n k e r  who looks l i k e  a  fal l ing-down drunk when h e ' s  a c t u a l l y  sober.  

--Comment--In p a r t  I'm no t  q u i t e  s u r e  what t h a t  f e l l o w  i s  supposed t o  do f o r  any- 

body. I f  he i s  supposed t o  be a  problem d r i n k e r ,  people  w i l l  s ay  t h e y ' r e  n o t  l i k e  

t h a t .  I f  he i s  a  s o c i a l  d r i n k e r ,  they  w i l l  say t h e  same t h i n g .  Nei ther  group 

would c a r e  much about him because t h e  on ly  way h e ' s  seen i s  when h e ' s  had t o o  much 

t o  d r i n k .  He never says  anything.  There ' s  no kmwledge of him a s  a  person,  

nothing t o  make you c a r e  about him one way o r  t h e  o t h e r .  A l l  you ' re  t o l d  i s  t h a t  

h e ' a  a  problem d r i n k e r  and could be a  t h r e a t .  So i n  t h a t  sense  you would c a r e  

about him, about keeping him of f  t h e  highway, but  you won't c a r e  about him g e t t i n g  

t r e a t m e n t .  

--Comment--But i f  you were a  problem d r i n k e r  and you saw t h i s  s o r t  of comical guy 

g e t t i n g  booze out  o f  f i l i n g  c a b i n e t s ,  d r ink ing  on a  f i s h i n g  t r i p ,  and so f o r t h ,  

do you t h i n k  i t  would mot ivate  you? Would it make you want t o  seek h e l p ,  t o  admit 

you ' re  a  problem d r i n k e r ,  too?  Would a  problem d r i n k e r  r e a l l y  i d e n t i f y  with tha t  

guy? 

--Comrnent--The f i l m  could s t i l l  have a  ve ry  g r e a t  impact on former a l c o h o l i c s  who 

can i d e n t i f y  ve ry  c l o s e l y  with t h o s e  g e s t u r e s .  Their  minds go back t o  t h e  t ime 

when they  d i d  t h e  same t h i n g .  When t h i s  f i l m  i s  shown t o  most people ,  i n  my 

opinion,  it w i l l  d e f i n i t e l y  mot ivate  them. 

--Comment--There wasn' t  enough response t o  an  e a r l i e r  q u e s t i o n  and I would l i k e  t o  

give  i t  some more c o n s i d e r a t i o n .  I  t h i n k  t h a t  t h e  c r i t i c i s m  t h a t  it t r i e s  t o  say  

t o o  much i s  t o o  easy .  Th is  i s  an ASAP product ,  i t  Is  going t o  be shown t o  c i v i c  

audiences .  There ' s  something i n  t h e  f i l m  f o r  everybody. I d o n ' t  t h i n k  we know 

enough about mass communications t o  chose a  s p e c i f i c  o b j e c t i v e .  I don ' t  t h i n k  t h e  

f i l m  i s  des igned t o  have a  s p e c i f i c  e f f e c t  on an a l c o h o l i c  o r  a  problem d r i n k e r  who 

does n o t  r ecognize  t h a t  he bas  a  problem, o r  on a  s o c i a l  d r i n k e r  i n  terms of h i s  

d r i v i n g  behav ior .  I t h i n k  t h e y  t r i e d  t o  make a  f i l m  t h a t  has  nothing t o  do wi th  

t r y i n g  t o  have impact on any s i n g l e  audience.  The o b j e c t i v e  of t h e  f i l m  i s  t o  



b u i l d  p u b l i c  suppor t  f o r  t h e  ASAP, t o  get  some cooperat ion from t h e  c i v i c  c l u b s ,  

I  want t o  make a  de fense  f o r  t h a t ,  L e t ' s  assume t h a t  you ' re  going t o  t r y  t o  have 

so  many o b j e c t i v e s  i n  communication. I s  t h a t  worthwhile, o r  should we no t  t r y  t o  

do t h a t ,  should we not  have t o  s e l e c t  a  p a r t i c u l a r  group and have a  p a r t i c u l a r  

outcome i n  mind before  going i n t o  t h e  p r o j e c t ?  

--Comment--On t h i s  p a r t i c u l a r  f i l m ,  a s  you and o t h e r s  have s a i d ,  t h e r e  was a  spe- 

c i f i c  o b j e c t i v e  which was t o  b u i l d  p u b l i c  suppor t ,  t o  in t roduce  some of  t h e  ASAP 

p r o j e c t s  t o  people.  I t h i n k  wi th  t h a t  a s  an o b j e c t i v e ,  t h e  f i l m  i s  a  v e r y  c l e a r  

and u s e f u l  t o o l .  I  t h i n k  we're loading o t h e r  i s s u e s  i n t o  it by t a l k i n g  about t h e  

problem d r i n k e r .  I t ' s  a  broad-based, general  e x p o s i t i o n  of t h e  problem f o r  a  

genera l  audience.  

--Cornrnent--What t h e y  a r e  t r y i n g  t o  do (and what should be done) i s  t o  fol low up on 

o t h e r  elements v i a  o t h e r  medium, o t h e r  messages, o t h e r  t o o l s .  The ASAP does have 

a  ve ry  n i c e ,  coord ina ted ,  mixed media campaign, i n  f a c t ,  they  have s e v e r a l  cam- 

pa igns ,  

--Comment--One o f  t h e  problems here  i s  s i m i l a r  t o  t h e  Washtenaw County ASAP film 

which very  g r a p h i c a l l y  d e s c r i b e s  t h e i r  system and y e t ,  I t h i n k ,  has  a  v e r y  l i m i t e d  

audience appea l .  It  can be used extremely e f f e c t i v e l y  i n  b u i l d i n g  p u b l i c  suppor t  

f o r  those  k inds  o f  t h i n g s  t h a t  a r e  happening, a s  I t h i n k  t h i s  one could  do. But 

t h e n  it becomes a  ques t ion  of s e l e c t i n g  your audiences  r a ~ h e r  c a r e f u l l y  and t h i s  

i s  where a l o t  o f  programs go wrong. You t h i n k  you have a  good f i l m  and you dec ide  

t o  use it i n  every speakers bureau appearance,  even though it may be t o t a l l y  i n -  

a p p r o p r i a t e  i n  a  nwnber of those .  So if i t ' s  t lshotgunnedft  it can l o s e  i t s  e f fec -  

t i v e n e s s  q u i t e  e a s i l y .  

--Comment--Thatls t r u e ,  bu t  t h i s  f i l m  shows a  problem d r i n k e r ,  it g i v e s  an i n s i g h t  

i n t o  t h e  problem, it shows countermeasures--a l l  o f  t h e s e  t h i n g s  need t o  be shown t o  

t h e  groups mentioned--civic c l u b s ,  l e g i s l a t o r s ,  o f f i c i a l s ,  r e h a b i l i t a t i o n  personnel- -  

s o  t h a t  t h e y  ge t  t h e  whole p i c t u r e .  The f r u s t r a t i o n  is  t h a t  we keep saying t h a t  



we could be more e f f e c t i v e  i f  we chose fewer o b j e c t i v e s .  But then  t h e r e ' s  t h e  

question--which ones?  And t h e r e ' s  no good answer. One of t h e  t h i n g s  t h a t  we 

keep pounding on t h e  ASAPs i s  t h a t  t h e y  have t o  have c l e a r  o b j e c t i v e s  and have t o  

show t h e  achievement of those  o b j e c t i v e s .  But t h e y  keep asking u s  which ones t o  

use and we have t o  say we d o n ' t  know. One o f  t h e  o b j e c t i v e s  mentioned was t o  

t each  t h e  p u b l i c  t h a t  b e e r  and wine a r e  j u s t  a s  po ten t  a s  hard l i q u o r .  T h a t ' s  a 

ve ry  important t h i n g  t o  t each  people who have have a  mistaken opinion.  But a r e  

you going t o  l a y  t h a t  on a  c i v i c  c lub?  

--Comment--You can s e l e c t  a  s p e c i f i c  o b j e c t i v e  ou t  of t h e  a r r a y  a v a i l a b l e .  I  

d o n ' t  t h i n k  t h a t  i s  r e a l l y  t h e  problem. But you two have both  mentioned t h r e e  o r  

f o u r  d i f f e r e n t  o b j e c t i v e s  whi le  you've been t a l k i n g  here--one says  t e a c h  them about 

s o  and so ,  ano ther  says  t h e  d e t e r r e n t  v a l u e  of j a i l ,  p o l i c e  c o n t a c t ,  and s o  f o r t h .  

I f  you want t o  t e a c h  t h a t  d e t e r r e n t  v a l u e ,  t h a t  sugges t s  you a r e  t a l k i n g  t o  an 

audience of people  f o r  whom d e t e r r e n c e  i s  needed, and t h a t  means you ' re  n o t  t r y i n g  

t o  s e l l  t h e  ASAP i n  t h e  f i l m .  I t  does two d i f f e r e n t  t h i n g s  f o r  two d i f f e r e n t  

groups of people .  

--Comment--Okay, but  h e r e ' s  what I  want h e l p  on. L e t ' s  say  t h a t  t h e  audience i s  

a  c i v i c  c lub,  and assume t h e  medium i s  going t o  be f i l m ,  and assume t h a t  t h e  objec-  

t i v e  i s  going t o  be t o  ga in  unders tanding of a  few of t h e  problems and t o  ga in  

support  f o r  a  few of t h e  a c t i v i t i e s  designed t o  a d e r e s s  those  problems. I t  seems 

t o  me t h a t  t h ~ t ' s  what t h e  f i l m  does and I  t h i n k  i t  does a good job.  

--Question--But i s  t h a t  worth a  55000 f i lm?  

--Answer--Yes. Perhaps you can ge t  t h e  same t h i n g  from a  $300 s l i d e  show 

however. 

--Question--I  can s e e  t h e  p o s s i b i l i t y  of p u l l i n g  ou t  c e r t a i n  s e c t i o n s  o f  t h i s  

f i l m  and u s i n g  them a s  t r i g g e r  films. I f  you needed t o  aim a t  t h e  problem 

d r i n k e r ,  you could p u l l  ou t  t h e  j a i l  sequence. Could t h i s  be done? 

--Answer--I don ' t  s e e  why t h a t  wouldn't be p o s s i b l e .  Rut I t h i n k  it would be 



b e t t e r  i f  you were se l ec t ing  a t op ic  l i k e  ge t t i ng  community support.  I t  

seems you can do t h i s  much more e f f e c t i v e l y  by t e l l i n g  the  audience before 

showing the  f i lm t h a t  you know t h a t  they know t h a t  t h i s  i s  a b ig  problem. 

You can t e l l  them t h a t  i n  t h e  pas t  people have f e l t  t h a t  t he re  was nothing 

t h a t  could be done about the  alcohol/highway s$.fety problem because i t ' s  

been with us a long time and so many th ings  have been t r i e d  but none seem 

t o  have worked. We have something now which does work and we have evidence 

t h a t  it works. The f i lm  presents  some th ings  t h a t  t he  ASAP i s  doing and some 

th ings  t h a t  have paid-off .  So, i t ' s  no longer j u s t i f i a b l e  t o  look a t  it  a s  

a hopeless s i t u a t i o n .  End by saying t h a t  t he re  a r e  some s p e c i f i c  things t h a t  

organizat ions can do such as . .  . . By t h i s  you have described t h e  program and 

you have aimed i t  a t  t h a t  audience. In t he  course of your discussion a f t e r  

t he  f i lm,  you can t a l k  about problem dr inkers  and soc i a l  d r inkers  and who 

accounts f o r  how much of t h e  problem, e t c .  Then you can t i e  t h e  control  

measures t o  t h a t  diagnosis  of t h e  problem. By doing t h i s  you're not seeming 

t o  t a l k  t o  problem dr inkers  about t h e i r  dr inking,  t h i s  might scare  them. And 

you're not  seeming t o  t a l k  t o  soc i a l  d r inkers  who may occasional ly dr ink too 

much. 

--Comment--Letts say t h a t  i s  done when t h e  f i lm  i s  introduced, but t he  audience 

wants t o  hear more about t he  program. In nineteen minutes t h i s  f i lm  i s  an 

e f f i c i e n t  way t o  descr ibe  t h e  program, i t s  people, t h e  a c t i v i t i e s .  

--Comment--I agree with what you say, but what I'm suggesting i s  t h a t  sometimes 

we waste resources i n  showing t h i s  s o r t  of f i lm  t o  d r i v e r  education c l a s se s  when 

we could b e t t e r  spend our time showing it t o  o the r  types of audiences. 

--Comment--Youlre r i g h t ,  1 wouldn't use it f o r  d r ive r  education c l a s s e s  e i t h e r .  

But it would be good f o r  groups of doctors  o r  law enforcement people who need an 

explanation of the  problem. 

--Comment--This is  a very  c r i t i c a l  discussion of t he  f i lm,  so, on the  pos i t i ve  



s i d e  I ' d  say it does two t h i n g s  well--1) it zeroes  i n  on t h e  problem d r i n k e r  i n  

a  p r e t t y  i n t e l l i g e n t  way and 2 )  i t  shows t h a t  something new and p r e t t y  s o p h i s t i -  

ca ted  i s  being done about t h e  problem and t h a t  ASAP i s  p a r t  o f  it. Those a r e  t h e  

two dominant impress ions  I  was l e f t  w i t h .  

--Comment--There was a t e c h n i c a l  s e c t i o n  of t h e  f i l m  which I want t o  focus  on 

because I t h i n k  it was probably t h e  b e s t  executed p a r t  of t h e  f i l m .  I'm speaking 

o f  t h e  s t r o b e  l i g h t  p a r t  of t h e  f i l m .  A l l  I  could  do was t o  l i s t e n ,  and I got t h e  

message loud and c l e a r  t h a t  people a r e  dying.  I f  you could c u t  t h a t  p a r t  ou t  and 

have a  group of people  s i t  i n  a  room f o r  a few minutes i n  s i i e n c e  and t h e n  h i t  

them with  t h a t ,  they 'd  c e r t a i n l y  t a l k  about it f o r  a  long t ime.  They know i t ' s  

a  problem a l r e a d y ,  so  t h i s  would r e a l l y  spur  d i s c u s s i o n .  

--Comment--I d i s a g r e e  empha t ica l ly  wi th  something t h a t  h a s  been s a i d .  I f  you s t a r t  

i s o l a t i n g  any p a r t  of t h e  f i l m  f o r  a  p a r t i c u l a r  audience,  y o u ' r e  going t o  be 

a l i e n a t i n g  o t h e r  groups of people .  I t h i n k  t h e  f i l m  i s  very  good i n  one way, 

bu t  if you s t a r t  t a k i n g  out  c e r t a i n  t h i n g s  t h a t  might be  o f f e n s i v e  t o  t h e  so -ca l l ed  

s o c i a l  d r i n k e r ,  then y o u ' r e  going t o  have t h e  p o t e n t i a l  problem d r i n k e r  saying 

t h a t  i t  c o u l d n ' t  happen t o  him. 

Each campaign has  a  p a r t i c u l a r  o r i e n t a t i o n .  The s p r i n g  campaign w i l l  be aimed 

a t  youth and t h e r e  w i l l  be a  summer campaign aimed a t  t h e  b u s i n e s s  i n d u s t r y  and 

l abor - - the  ha rd-ha t  worker who goes t o  t h e  union h ~ l l  o r  a  b a r  f o r  a  beer  a f t e r  

work. 

ASAP campaign workers may go t o  t h e  l o c a l  medical  s o c i e t y  i n  Richland County 

t o  a t tempt  t o  g e t  f i n a n c i a l  s t a tements  about t h e i r  expendi tu res  on a lcohol ism.  I t  

h a s  been found t h a t  t h i s  s o c i e t y  does n o t  want t o  bo ther  wi th  a l c o h o l i c s .  The 

d o c t o r s  j u s t  send t h e  people  t o  a  medical  c e n t e r  elsewhere.  So one of our  messages 

w i l l  be t o  t e l l  t h e  d o c t o r s  t h a t  t h e y ' r e  no t  doing t h e i r  p a r t .  But t h e  doc to rs  

d o n ' t  l i s t e n ,  so  we haven ' t  done much with  them except g e t t i n g  a r t i c l e s  publ ished 

i n  some medical j o u r n a l s .  We've a l s o  come up wi th  s iogans  l i k e  '!Drunk Driving 



Blues Has Got My blind A l l  Messed Up." That w i l l  be f o r  a hard-hat type. 

But i f  you want t o  know about youth, a s  I s a id  before,  one out of every f i v e  

on the  road a t  night  i s  a young person. We found i n  our survey t h a t  none of them 

were over . l o %  which i s  our l ega l  l eve l  of i n tox ica t ion .  The campaign we d id  

l a s t  May was ca l l ed  I'DUI i s  a B~mmer.~' We picked t h a t  because t h a t  was t h e i r  

terminology, We interviewed teenagers about 

what they f e l t  i s  meant and they sa id  they 

thought it means t h a t  I7DUI was a bad t r i p , "  

which was too c lose ly  associated with abuse 

of o ther  drugs. The word "Bummer1' was a 

compromise. This was a one-month campaign 

and the  objec t ive  was t o  c r e a t e  an awareness 

of t he  DUI e f f e c t .  We had bumper s t i c k e r s  

and pos te rs  with t h a t  theme. In one pos te r  

we l i s t e d  what people go through from the  moment they  s t a r t  dr inking and a r e  

picked up on t h e i r  f i r s t  offense;  what i s  involved. So it i s  a scare  technique 

we've used. This was probably the  most e f f e c t i v e  campaign we've done so f a r .  

Radio Announcement--Parents and Teen DUI--60 seconds 

When I was on WIS rad io  and t e l e v i s i o n ,  I was known as  Specs Munzell. 
Many people s t i l l  c a l l  me Specs even though I am now a Presbyter ian 
minis te r .  I have worked c lose ly  with many young people. I s in-  
ce re ly  be l ieve  parents ,  teachers ,  ministers--anyone who inf luences 
young people--have a r e s p o n s i b i l i t y  t o  d iscuss  with them the  e f f e c t s  
of a lcohol  on dr iv ing  a b i l i t i e s .  Alcohol i s  a depressant .  I t  slows 
r eac t ion  time--blurs vision--produces a f a l s e  sense of d r iv ing  
ab i l i ty - -causes  drowsiness. Alcohol can change an otherwise capable 
d r i v e r  i n t o  a very dangerous one, There's a slogan going around 
Richland County, I7DUI i s  a B~rnmer.~~ That i s  t o  say,  driving-under- 
the- inf luence i s  a had experience. I t  can be very cos t ly- - in  
money, time, embarrassment, and poss ib ly  i n  deaths ,  i n j u r i e s  and 
proper ty  lo s s .  For more information, contact  t he  Alcohol Safe ty  
Action Pro jec t  of Richland County. 



Radio Announcement--DUI i s  a  Bummer--60 seconds 

Specs Munzell: 'IDUI i s  a  Bummer ." I f  you d o n ' t  know what t h a t  means-- 
DUI i s  d r iv ing-under - the - in f luence ;  a  bummer i s  a  bad exper ience .  
Anyone who has  ever  been a r r e s t e d  f o r  DUI knows t h a t  it r e a l l y  i s  a  
"burner ,"  I t  s t a r t s  when someone d r i n k s  t o o  much, and t r i e s  t o  d r i v e .  
Then comes t h e  f l a s h i n g  b l u e  l i g h t  of t h e  p a t r o l  c a r .  . . a r r e s t . .  . be ing  
f r i s k e d , .  .having your c a r  towed away and impounded.. . r i d i n g  i n  t h e  
paddy wagon. . .be ing booked a t  h e a d q ~ a ~ t e r s .  . , t a k i n g  t h e  b r e a t h a l y z e r  
t e s t  ... f i n g e r p r i n t e d  ... then  put  i n  j a i l  f o r  up t o  f o u r  hours ,  The f i r s t  
o f fence  f i n e  i s  6105.00, and you l o s e  your d r i v e r f  s  l i c e n s e  f o r  s i x  
months. Your c a r  insurance  r a t e s  go up, and you've got  a  permanent 
record  a s  a  DUI o f f e n d e r .  I'm Specs Munzell. I  used t o  be on r a d i o  and 
TI' h e r e  i n  Columbia. I ' v e  never  been a r r e s t e d  f o r  DUI. I hope you 
haven ' t  e i t h e r .  The Alcohol S a f e t y  Act ion Project - -Richland County can 
h e l p  you avoid i t .  C a l l  them. 

--Question--Tell  me aga in  t h e  d e t a i l s  of where t h e  s logan came from? 

--Answer--We wanted something s h o r t  t o  appeal  t o  t h e  k i d s .  We went o u t  t o  t h e  

schoo ls  and asked t h e  k i d s  what t h e y  thought  of nUI and t h e y  answered--"I t ' s  

a  r e a l  bummer." 

--Question--Did you submit t h i s  campaign t o  any awards compet i t ion? 

--Answer--We have a  compet i t ion coming up i n  a. month and I t h i n k  w e ' l l  submit 

it then .  

We were happy with t h e  campaign, bu t  t h i s  year  t h e  s logan i s  o l d  terminology 

and t h e r e  a r e  new words t o  be used.  

--Comment--That's r e a l l y  t h e  key. I took t h i s  theme t o  a  n a t i o n a l  meeting l a s t  

f a l l  and asked k i d s  from a l l  over  t h e  coun t ry  about it and it was amazing t o  f i n d  

o u t  t h a t  i n  some a r e a s  o f  t h e  country ,  t h a t f s  t h e  way t h e y  were t a l k i n g ,  whi le  

o t h e r  k i d s  were saying t h a t  it was l a s t  y e a r ' s  language. 

We d i d  bumper s t i c k e r s  and p o s t e r s  f o r  t h i s  campaign a long wi th  t h r e e  t e l e -  

v i s i o n  s p o t s  showing t e e n a g e r s  g e t t i n g  i n  a  paddy wagon. What, p a r t i a l l y ,  t r i g -  

gered t h i s  campaign was Norm Southerby 's  a r t i c l e  i n  Newsweek l a s t  year  regard ing  

you thyand  t h e  move toward n o s t a l g i a .  T h a t ' s  where we go t  an  i d e a  f o r  our campaign. 

I d i d  a TV i n t e r v i e w  and t a l k e d  about how people  were moving away from d ~ u , o s , a n d  

back t o  a l c o h o l  because it i s  chaaper .  And t h a t  was t h e  b a s i s  f o r  t h e  whole 

campaign. We had a  c o n t e s t  i n  t h e  schoo is ,  having t h e  s t u d e n t s  w r i t e  on t h e  t o p i c  



"DUI i s  a bummer because...". The e n t r i e s  

were judged by a panel who picked out 

f i r s t ,  second, and t h i r d  p lace  winners. 

A $50 cash p r i z e  went t o  t h e  f i r s t  place 

You've Got Tomorrow winner. This 4appens t o  be where we got 

+:) In Your Hands our next campaign theme--"You've Got Tomor- 

WHY SPOIL IT BY DRIVING UNDER-THE- INFLUENCE^ row i n  Your Hands." To adve r t i s e  t he  con- 
USE THIS W H E E L  TO FIND YOUR B A C  [BLOOD A L C O H O L  CONTENT)  

Match 
n mber 
o ? d r l n k s  
w t t h  
number 
of hours 
l n t h a  

s e c t l o n  

nearest 
Yo'" 
weight 

&yJ 1 Drink: 

0 I N  W H I T E  BELOW 0 5 %  BAC.EYEN ONE D R I N K  MAY AFFECT D R I V I N G  D R I V E  W I T H  C h R E  

t e s t  we got a department s t o r e  t o  mention 

the contes t  i n  i t s  ads encouraging k ids  t o  

en t e r .  They did t h i s  f r e e  f o r  t h r e e  weeks. 

Everybody was qu i t e  cooperative. We a l so  

had messages on the  school intercoms, 

saying t h a t  ASAP was sponsoring a con te s t ,  

p lease  en t e r ,  and have your en t ry  i n  by March 
I N  P INK 0 5 % T O  0 9 %  B A C  LOSS OF D R I V I N G  S K I L L S  SHOULD NOT DRIVE  

IN R E D  10% OR ABOVE BAC LEGALLY DRUNK IN  s o u T n  CAROLINA DON'T  D R I V E  

P r o d u c e d  b y  t h e  
30. We had a d i s c  jockey, a person from the  

ALCOHOL S A F E T Y  A C T I O N  P R O J E C T  IN R I C H L A N D  C O U N T Y ~  RSRP 

Highway Safety Divis ion,  and the  wife of t h e  

former governor a s  judges. In t o t a l ,  we had about 100 e n t r i e s .  It helped us 

r e a l i z e  where we were not being e f f e c t i v e  a s  well  a s  where we were e f f e c t i v e .  

Some kids s a id  t h a t  "God sa id  he would k i l l  t h e  person who drinks" and o the r  

comen t s  on t h a t  order .  It makes you wonder where these  k ids  received t h e i r  

r e l i g i o u s  teachings.  

--Question--Are you saying t h a t  most of the  e n t r i e s  came from people who don't  

dr ink? 

--Answer--Yes, non-drinkers with s t rong r e l i g i o u s  unbringings . 
When we announced the  winners we got news coverage and a r t i c l e s  i n  school 

newspapers. The d i r e c t o r  of t h e  ASAP wrote each person who p a r t i c i p a t e d  i n  t he  

contes t  a personal l e t t e r ,  

Then we re leased  our survey figures--22.9% of d r i v e r s  under 20 were dr inking 



a t  n i g h t ,  no d r i v e r s  under 20 were above . l o %  BAC, d r i v e r s  under 20 make up 

18% of d r i v e r s  a t  n i g h t ,  t h e r e  a r e  84,000 d r i v e r s  under 20 i n  t h e  s t a t e .  Desp i t e  

a l l  t h i s  p u b l i c i t y ,  some d r i v e r s  s t i l l  d i d n ' t  g e t  t h e  message t h a t  DUI i s  a  

bummer. One newspaper a c t u a l l y  r a n  t h e  bumper s t i c k e r s  from our  campaign. We 

a l s o  had 10 b i l l b o a r d s  donated saying "DUI i s  a  Bummer--Last y e a r  2548 Dr ive r s  

i n  Richland County Found Out, Ask One." I  d i d  a  TV i n t e r v i e w  on a  l o c a l  s t a t i o n  

about  t h i s  b i l l b o a r d  and about t h e  r e t u r n - t o - n o s t a l g i a  movement. Our TV and 

r a d i o  announcements b a s i c a l l y  t a l k e d  about  t h e  consequences o f  3UI. We a l s o  had 

a  d i s c  jocket  go on two r a d i o  s t a t i o n s  and t e l l  what you can do i f  you ' r e  a  young 

person--know haw d r i n k i n g  a f f e c t s  your d r i v i n g ;  when you g i v e  a  p a r t y ,  what your 

r e s p o n s i b i l i t i e s  a r e  f o r  t h e  g u e s t s ;  i f  you need a  speaker ;  i f  you need h e l p  c a l l  

ASAP; e t c .  We got  a r t i c l e s  i n  magazines and t h e  p o s t e r  was t h e  cover  of I n t e r -  

change, our n e w s l e t t e r .  A l l  t h i s  was done i n  a  30-day pe r iod .  

Since  then  we have devised an ASAP Youth Council  which has  a  r e p r e s e n t a t i v e  

from every  p u b l i c  and p r i v a t e  h igh  schoo l .  They meet twice  a  month f o r  two hours .  

There a r e  probably  f i v e  o u t  of  t h e  f i f t e e n  who a r e  r e a l l y  i n t e r e s t e d  i n  t h e  

problem. T h e i r  f i r s t  o b j e c t i v e  i s  t o  i d e n t i f y  themselves  t o  th . e i r  schoo l s ,  g e t  

t h e i r  p i c t u r e s  shown i d e n t i f y i n g  them a s  an ASAP r e p r e s e n t a t i v e .  Secondly, t h e y  

a r e  going t o  t r y  t o  inform t h e  s t u d e n t s  by sending o u t  a  q u e s t i o n n a i r e  i n  t h e  h igh 

schoo l s  t o  f i n d  o u t  what t h e y  do and do no t  know. What t h e y  do not  know w i l l  be 

t h e  p o i n t  of emphasis. They were given q u e s t i o n s  l i k e  "out of every  100 t r a f f i c  

d e a t h s ,  how many a r e  caused by d r ink ing  d r i v e r s  . I 1  Only 14% knew t h a t  one h a l f  

were caused by d r i n k i n g  d r i v e r s .  We a l s o  need t o  emphasize impi ied  consent .  They 

a r e  misinformed about t h e  use  of  s t rong  black c o f f e e  i n  h e l p i n g  t o  sober-up a  

person.  I  t h i n k  t h e  Youth Council  i s  good, bu t  ou t  of  2000 people  i n  t h e  schoo l s ,  

o n l y  about  200 a r e  r e a l l y  i n t e r e s t e d  i n  t h e  drunk d r i v i n g  problem. They a r e n ' t  

i n t e r e s t e d  i n  t h e i r  own s c h o o l f s  a c t i v i t i e s  much l e s s  i n  a  s t a t e  agency. I wouldn' t  

r e l y  on groups of  young people  t o  g e t  out  bumper s t i c k e r s  and p o s t e r s .  But we d i d  

u s e  t h e  Jaycees  and found t h e y  a r e  psop ie  we can r e l y  on t o  ge t  p o s t e r s  o u t .  



PRINT AD EVALUATION PROJECT SPONSORED BY LICENSED BEVERAGE INDUSTRIES 
--James W. Swinehart 

A complete r epo r t  of t h i s  p ro j ec t  won't be out fo r  awhile,  but a t  l e a s t  t h i s  

w i l l  be an ind ica t ion  of our progress .  The study i s  an attempt t o  compare the  

e f f ec t iveness  of d i f f e r e n t  kinds of appeals on dr inking and d r iv ing ,  In t h i s  

p a r t i c u l a r  case ,  we r e s t r i c t e d  the  study t o  p r i n t  advertisements,  which a r e  a l s o  

used i n  t e l e v i s i o n  spots ,  b i l l boa rds ,  and the  l i k e .  A s e t  of 25 p r i n t  ads were 

se l ec t ed  from a  v a r i e t y  of organiza t ions- -pr iva te ,  publ ic ,  commercial, governmen- 

t a l .  These were se lec ted  i n  order  t o  cover a  v a r i e t y  of appeals :  some involve the  

t h r e a t  of j a i l  a s  a  d e t e r r e n t ;  some a r e  o the r  kinds of t h r e a t s  such a s  hur t ing  

someone e l s e ,  hur t ing  yourse l f ;  o thers  deal  with the value of prevention; s t i l l  

o the r s  a r e  designed t o  ge t  people t o  support changes i n  laws o r  changes i n  dr inking-  

dr iv ing  behavior;  some a r e  aimed a t  young people; some a t  o lder  people. Some ads 

have the  "them versus us" kind of approach, while o thers  a r e  a  much milder approach 

--supportive and therapeut ic .  So f a r  as we know, the re  has never been an attempt 

t o  compare these  d i f f e r e n t  kinds of approaches i n  t he  same study.  

The p ro j ec t  has two components. F i r s t  we asked a  group of l a y  people how they 

reac ted  t o  t h e  ads. We received d a t a  from over fifteen-hundred people--some of 

them a r e  high school s tudents ,  some a r e  col lege s tudents ,  most of them adu l t s .  

The a d u l t s  Include some problem d r inke r s  and some a lcohol ics  from var ious  t r e a t -  

ment f a c i l i t i e s  o r  educat ional  programs. Some of t h e  people had been picked up 

on drunk d r iv ing  charges and had been put i n  educational programs: but t h a t ' s  a  

r e l a t i v e l y  small proport ion of t h e  t o t a l .  Most of them a re  people who d r i v e ,  and 

who may dr ink  and d r i v e ,  but who have had no contact  with the  po l i ce  a s  a  r e s u l t .  

Most responses were obtained a t  t he  d r i v e r ' s  l i cense  bureau where the re  i s  a  good 

cross-sec t ion  of people.  The sample has a  d i s t r i b u t i o n  of race ,  sex, education, 

income, and o the r  parameters which approximate t h a t  of t he  general d r iv ing  popu- 

l a t i o n .  



The o t h e r  way we went about t h e  s tudy  was t o  ask f o u r  d i f f e r e n t  e x p e r t s ,  

on one a s p e c t  o f  communications o r  a n o t h e r ,  t o  review t h e  same s e t  of 25 ads .  

One of t h e s e  was an exper t  on t h e  s t a t i s t i c s  about d r i n k i n g  and d r i v i n g ;  ano ther  

was a  p r o f e s s o r  o f  a r t  and a d v e r t i s i n g  des ign  and a  former a r t  d i r e c t o r  a t  a  

major ad agency; a  t h i r d  was a  f e l l o w  who h a s  done a  review of  t h e  assessments  

of campaigns on d r i n k i n g  and d r i v i n g ;  t h e  f o u r t h  was a  s o c i a l - p s y c h o l o g i s t  who 

i s  a  communications s p e c i a l i s t  and has  d e a l t  wi th  t h e  des ign  and e v a l u a t i o n  of 

campaigns on d r i n k i n g  and d r i v i n g .  

A quick overview of t h e  r e s u l t s  from t h e  e x p e r t s :  t h e r e  was n o t  much consen- 

s u s .  The person who looked a t  t h e  ads from t h e  t e c h n i c a l  a d v e r t i s i n g  s t a n d p o i n t  

thought some of t h e  ads were g r e a t  whi le  t h e y  may have been looked a t  a s  mise rab le  

from t h e  s t a n d p o i n t  of e f f e c t i v e n e s s  o r  c o n t e n t .  That p a t t e r n  was t h e r e .  One 

of t h e  t h i n g s  we h a v e n ' t  had a  chance t o  do ye t  i s  t o  compare t h e  e x p e r t s 1  

r e a c t i o n s  t o  t h e  l a y  pe rsons1  r e a c t i o n s .  

One of t h e  e x p e r t s  s a i d  t h e  p rocess  was a  "humbling" one f o r  him because 

t r y i n g  t o  judge t h e  ads was a  b i t  u p s e t t i n g  i n  t h a t  he became aware o f  how l i t t l e  

he  knew; he  kep t  having t o  say  t h a t  h e  had no b a s i s  f o r  judging some of t h e  ques- 

t i o n s  asked r e g a r d i n g  such t h i n g s  a s  c o n t e n t ,  a b i l i t y  t o  a t t r a c t  t h e  a t t e n t i o n  o f  

r e a d e r s ,  and so  on. 

Regarding t h e  l a y  persons :  each person  saw m e  ad .  The f i r s t  page of t h e  

f i v e  page q u e s t i o n n a i r e  asked them t o  g ive  a  few a t t i t u d e  and in format ion  answers 

des igned t o  g e t  a t :  whether t h e y  t h i n k  problem d r i n k e r s  o r  s o c i a l  d r i n k e r s  a r e  

causing more of t h e  problem; whether t h e y  would be w i l l i n g  t o  p rov ide  more t a x  

money each year  f o r  a  program t o  coun te rac t  t h e  drunk d r i v i n g  problem; whether 

t h e y  t h i n k  it i s  l i k e l y  t h a t  t h e y  might be  involved i n  an a c c i d e n t  caused by a  

drunk d r i v e r ;  and how many a c c i d e n t s  ou t  of each hundred t h a t  k i l l  somebody 

invo lve  a  drunk d r i v e r .  There  a r e  a l s o  a  few a t t i t u d e  q u e s t i o n s :  whether t h e y  

t h i n k  no th ing  can be done t o  d e a l  wi th  t h e  problem; whether t h e  p o l i c e  should have 



roadblocks  and so on; whether drunk d r i v e r s  should be put  i n  j a i l ;  whether f a r  t o o  

much f u s s  i s  made about t h e  dangers of drunk d r i v i n g ;  whether b r e a t h  t e s t s  should 

be used i n  a l l  r e p o r t e d  a c c i d e n t s .  These a r e  agree-disagree  i tems on a f o u r -  

p o i n t  s c a l e .  Then t h e  second page i s  t h e  ad which they  a r e  asked t o  read  

completely.  Then t h e y  answer a s e r i e s  of q u e s t i o n s  regard ing  t h e i r  a t t i t u d e  

toward t h e  ad. Af te r  t h a t  they  were given t h e  same ques t ions  a g a i n  a s  were on t h e  

f i r s t  page,  but  i n  a scrambled o r d e r .  Th i s  i s  a ve ry  quick measure of immediate 

e f f e c t s .  The following q u e s t i o n s  were asked regard ing  t h e  ad i t s e l f :  i f  you 

were read ing  a magazine and came a c r o s s  t h e  ad,  would it a t t r a c t  your a t t e n t i o n ;  

how much of  t h e  ad would you be  l i k e l y  t o  read;  d i d  you f i n d  t h e  ad i n t e r e s t i n g ;  

was it c l e a r  and easy t o  unders tand;  do you regard  t h e  message i n  t h e  ad as  

important ;  d i d  it c o n t a i n  informat ion t h a t  was new t o  you; do you f e e l  t h a t  t h e  

ad was i n a c c u r a t e  o r  mis leading;  would you be l i k e l y  t o  do anything a s  a r e s u l t  

o f  t h e  ad. I f  t h e y  answered "yesu t o  t h a t  l a s t  ques t ion ,  t h e y  were asked what 

t h e y  would be l i k e l y  t o  do. We a l s o  asked i n  genera l  how they  f e l t  about t h e  ad 

and what they  regarded a s  t h e  main p o i n t  o f  t h e  ad .  The r e s u l t s  t h e r e  a r e  going 

t o  be a b i t  u p s e t t i n g  t o  people  who h a v e n ' t  been through a l o t  of campaigns 

because you w i l l  f i n d  t h a t  many t imes people  w i l l  s ay  t h a t  they 've  r e a d  it and 

l i k e d  it and thought it was g r e a t ,  and then  t h e y  t o t a l l y  miss t h e  p o i n t .  The 

f i n a l  page seeks  background informat ion regard ing  age,  :ex, educat ion,  organiza-  

t i o n a l  involvement, whether they d r i n k  o r  no t  and i f  so  how o f t e n ,  if t h e y  have 

ever d r i v e n  when t h e y  f e l t  t h e y  had had t o o  much t o  d r i n k ,  i f  t h e y  had ever  been 

a r r e s t e d  f o r  drunk d r i v i n g ,  and i f  they  knew anyone p e r s o n a l l y  who had a s e r i o u s  

d r ink ing  problem. 

--Question--I may have missed t h i s ,  but  how d i d  you p ick  t h e  people  you 

in terviewed? 

--Answer--We went t o  t h e  d r i v e r ' s  l i c e n s e  bureau where people  have t o  s i t  

down t o  t a k e  a t e s t  anyway. We gave them a two-paragraph l e t t e r  accompanying 



t h e  ques t ionnai re  s t a t i n g  t h a t  p a r t i c i p a t i o n  i s  voluntary and w i l l  take 

5-8 minutes of t h e i r  t ime. We a l so  interviewed a few h i s t o r y  c l a s s e s  i n  

a  l oca l  high school,  a  county d r i v e r s f  school,  two treatment i n s t i t u t i o n s ,  

a  u n i v e r s i t y  journalism l e c t u r e  c l a s s ,  a i r p o r t  wai t ing rooms, and an 

alcohol  education c l a s s .  

Now a quick summary of r eac t ion  t o  t he  ads. I  havenf t  s p l i t  these  

out yet  by the  na ture  of t he  appeal i n  r e l a t i o n  t o  e f f e c t s ;  t h a t  w i l l  be done 

l a t e r .  We got a  f a i r  amount of s c a t t e r  on whether t he  ad would a t t r a c t  a t t en -  

t i on - - the  high was 65% saying yes,  the  low was 15% saying yes; on the  quest ion 

regarding how l i k e l y  they  would be t o  read a l l  of i t ,  the  high was 68% who 

sa id  they would read a l l  of i t ,  and 16% was low, most were around 30%. Asked 

i f  they found t h e  ad i n t e r e s t i n g ,  t he  high t h e r e  was 44%, the  low was 11%, 

most were about 20%. Asked i f  t h e  ad was c l e a r  and easy t o  understand, t he  

high was 84%, the  low was 35%. Did they regard t h e  message i n  the  ad as  

very important (and remember, the  messages were q u i t e  var ied) - - the  range was 

85% t o  44%. Did the  ad contain new information: t h i s  was very low, between 

1-3%, i n  most cases ,  saying t h e r e  was new information. I f  I  were wr i t ing  

campaign mater ia l  r i g h t  now, I  would f ind  t h i s  very i n t e r e s t i n g  because i t  

would say t o  me t h a t  most people think they know a l o t  about t h i s  and would 

ind ica t e  t h a t  I have t o  use some p i t c h  o the r  than I'wefre going t o  t e l l  you 

a l o t  about dr inking and d r iv ing  a s  a  problem.tt When asked i f  anything was 

accura te  o r  misleading, t he  proport ion saying it was not  a t  a l l  misleading 

tended t o  be very high--the high was about 95% saying the re  was nothing mis- 

leading,  the  low 25%. That low was an ASAP ad by the  way, e n t i t l e d ,  ItBefore 

you have t h a t  one dr ink f o r  t he  road,  th ink  about t h e  chaser t t ,  it may have 

been the  pun t h a t  bothered people. But t h a t  was an exception; a l l  of t he  o t h e r s  

were over 50%. F ina l ly ,  asked i f  they would be l i k e l y  t o  do anything a s  a  r e s u l t  

of t he  ad,  the  low as  17% and t h e  high 42% saying they  would do something. The 



range of these answers was very g rea t ,  from "1 would th ink  about i t t t  t o  "1 

would change my drinking-driving habi ts ."  

You might be surpr i sed  a t  the  order i n  which the  ads were ranked on the  

bas i s  of which one i s  general ly  most e f f ec t ive ,  which one people would be l i k e l y  

t o  pay a t t e n t i o n  t o ,  which one i s  c l e a r  and accurate ,  and which one would make 

them do something a s  a r e s u l t  of reading i t .  The one which turned out t o  be 

highest  ranked, i n  general,  was one produced f o r  the Rochester Council on 

Alcohol and Drugs by a small l oca l  ad agency. The t i t l e  of the  ad is  "Boy was 

I smashed.7t I t  Is got s t rong lang~age- -~~You and your kind have murdered more 

than 134,000 innocent people. ..so go ahead Harry, t e l l  us  once more how you 

were smashed.It The lowest one was one we had included s p e c i f i c a l l y  because it 

was the  only one we could f ind  t h a t  offered hope i n  t he  sense of t e l l i n g  people 

t h a t  t he  problem i s  not completely i n t r a c t a b l e ,  t h a t  t he re  have been th ings  

going on i n  the  way of control  programs which have had a favorable  e f f e c t .  This 

was one i n  a s e r i e s  done by the  Char lo t te ,  North Carolina ASAP, e n t i t l e d  

?IHow much a r e  dr inking-driving accidents  up t h i s  year?" The copy reads 

How much are 
drinking driver accidents up 

thiivear? 
S u r y r r  knou 11 ~herc's uconnec,on Bul I 1 5  
H ~ r i  ~k, harincgonc ,pa( 211 rlcr know I h e r a l c d c a n ~  hair 

hh.il, miirr I ~ L  Ch.irloilc \lccklinburg fgurr maah ertr onuard and unvard 
ri1imii Ilia rrrlm r h o ,  j ou  olgh~cxpeci  Somclh3gcan h d u n i  11 ,  .I, 

The w a y  accdunlh havegmun n chi. car* ar k a ~ l n z  \our b11lu.d l r c n d  Inlm 

hdrrcd Lhvl 

Let's keep our friends dive. 



i n  p a r t ,  "Surpr i se ,  he re  t h e y  haven ' t  gone up a t  a l l ,  and what ' s  more t h e  

f i g u r e  i s  down 10% from what you might expect ,"  then  t h e y  go on t o  t a l k  about 

some of  t h e  t h i n g s  t h e y  have done. 

--Comment--This i s  presented i n  a c o n s t r u c t i v e ,  a f f i r m a t i v e ,  and hopeful  way. 

No c la ims a r e  made t h a t  a l l  t h e  answers have been found, but  t h e y  t h i n k  they  

have found something t h a t  seems t o  be working. This  seems good, bu t  perhaps 

it  runs  c o n t r a r y  t o  your f i n d i n g s .  

--Comment--We'll f i n d  o u t  when we look a t  how much informat ion was r e t a i n e d ,  

a t  l e a s t  i n  t h e  s h o r t  run .  That approach might t u r n  o u t  t o  be more e f f e c t i v e .  

--Comment--That's r i g h t  because t h i s  ranking h e r e  i s  based on ly  on people  

saying "1 would read  it" and s o  on and n o t  on t h e i r  o t h e r  responses .  

--Comment--I r e a l i z e  t h a t .  And I t h i n k  it may wel l  be ,  based on o t h e r  s t u d i e s  

t h a t  t h e  l i q u o r  i n d u s t r y  has  commissioned, t h a t  you can have a high ranking 

i n  terms of no t ing  t h e  ad. Rut t h i s  i s  one t h i n g ,  and t h e  thought fu l  absorp t ion  

of t h e  message i s  ano ther  m a t t e r  e n t i r e l y .  

--Question--Let me j u s t  ask one o t h e r  q u e s t i o n .  I s  t h e  Rochester ad a "blood 

and g u t s t t  ad? 

--Answer--Yes, i n  a sense  it i s .  

--Comment--There have been so  many c o n t r o v e r s i a l  s t a tements  on no t  us ing  shock; 

saying t h a t  it t u r n s  people o f f ,  

Th i s  ad does no t  r e a l l y  use  shock but  it does show a smashed c a r  and puns on 

t h e  word "smashed." I t  s  j u s t  a b lack  and whi te  ad and t h e  g raph ic  i s  r e a l l y  

ve ry  s m a l l .  I t ' s  n o t  a body crumpled up under a c a r ,  l i k e  one of t h o s e  we go t  

from England was; it d o e s n ' t  ask people  t o  do anything s p e c i f i c .  Most o f  t h e  

t h i n g s  i n  t h e  ad are v i o l a t i o n s  of a d v e r t i s i n g  p r i n c i p l e s  t h a t  we a l l  seem t o  

accep t  p r e t t y  thoroughly.  Whether anything i s  l i k e l y  t o  r e s u l t  from persona l  

r e a c t i o n  t o  t h e  ad i s  a v e r y  d i f f e r e n t  q u e s t i o n  and t h a t  may be more important  

i n  t h e  long r u n  a s  a b a s i s  f o r  judging t h e  ad.  And t h e r e  w i l l  be  ano ther  ranking 



of t hese  ads based on what people say they w i l l  do. In  a  way a l so  the re  i s  a  

kind of scape-goating the re :  the  "them versus usu  k i n d  of  separat ion.  The 

ad t a l k s  t o  you about somebody e l se .  This might appeal t o  many people. You 

a r e  not making them a pa r t  of t he  problem--i t ' s  t h e  other  people. And t h a t ' s  

reassuring.  One of t he  things we1 11 be in t e re s t ed  i n  looking a t  i s  the  d i f f e r e n t  

r eac t ions  of problem dr inkers  and t h e i r  fami l ies  t o  t h a t  ad a s  compared with the  

general publ ic .  My guess i s  t h a t  the  general publ ic  w i l l  l i k e  the  ad and the  

problem dr inkers  won' t , 

--Question--Do you have plans f o r  a  longer range evaluat ion of t hese  people? 

--Answer--There i s  no way we can t rack  these  people s ince  they completed the  

quest ionnaire  anonymously. This was a small study; we don' t  have the  resources 

t o  go f u r t h e r  with it.  



GENERAL MOTORS CORPORATION PRESENTATION OF THE FILM " D R I N K I N G  DRIVERS" 
--George ?rue t t e  

7 

The f i lm "Drinking Driver" i s  ava i l ab l e  through t h e  General Motors F i l m  

Library. It may be borrowed f r e e  or purchased f o r  about $57.  

--Question--To whom w i l l  t he  f i lm be shown? 

--Answer--It w i l l  be shown t o  anyone who wishes t o  see i t ,  by borrowing it 

from the  f i lm  l i b r a r y .  The intended audiences a r e  high school groups and 

order  groups. The g rea t e s t  usage of our f i lm  l i b r a r y  i s  by high schools,  

although t h i s  f i l m  w i l l  be used 

with our speakers '  bureau where 

the  audience w i l l  be pr imar i ly  

a d u l t s .  

--Question--How do you evaluate  

t he  impact of t h i s  f i lm? There 

a r e  a l o t  of f i lms which d iscus  

t h i s  subject  and I am, f rankly ,  

a t  a l o s s  t o  compare one with 

another .  It i s  s imi l a r  t o  one 

i n  North Carol ina,  f o r  instance,  

ca l l ed  "Levels of Danger" where 

they use stock ca r  d r i v e r s  and t o  

t h e  Canadian f i lm ".0811 where they 

use r ace  ca r  d r i v e r s .  

--Comment--It seems t h a t  you could 

r e l a t e  b e t t e r  t o  t h i s  f i lm  which dea l s  

with a p o t e n t i a l  next door neighbor 

than with one which dea l s  with race  

d r i v e r s  . 
-29-  



--Comment--In one way t h a t  may be t r u e ,  but i n  another it i s n ' t .  The f i lm  shows 

very  young d r i v e r s ,  many of whom may have been comparitively inexperienced 

dr inkers .  They were a t  very  high l eve l s  of intoxicat ion-- .08 and up. So t h a t  

i s n ' t  a representa t ive  population. 

--Comment--That's both good and bad. I t ' s  not a representa t ive  population of 

dr inkers ,  but  I s t i l l  think i t ' s  very convincing. 

--Comment--What I meant i s  t h a t  I think the  impact i s  probably g rea t e r  using 

ordinary people,  I assume t h a t  t he  p r t i c i p a n t  who reached .17% i s  not a t  t h a t  

high a leve l  of i n tox ica t ion  with grea t  frequency, and it may have even been the  

f i r s t  time f o r  he r ,  The impact on her  must have been ruinous.  

--Comment--But with the  lowered lega l  dr inking age i n  some s t a t e s ,  it could be 

t h a t  t h i s  i s  t h e  age t h a t  t he  f i lm may reach.  

--Question--But how can you t e l l  what people w i l l  c a r ry  away from a f i lm  

l i k e  t h i s ?  Do you t e s t  them before and then afterwards? 

--Answer--They a r e  supposed t o  ca r ry  away t h e  knowledge, supposedly, t h a t  

you could be unsafe before you a r e  i l l e g a l  i n  terms of i n tox ica t ion ,  and 

t h a t  a few dr inks  can impair your a b i l i t i e s  and you may not know it. You 

a r e  unable t o  judge it a t  t he  time. Presumably t h a t  i s  going t o  decrease 

t h e  number of dr inks  consumed before dr iv ing .  

The kind of assessment done by Pelz and Schuman i n  comparing one kind of 

d r i v e r  education versus another was t o  present  a quest ionnaire  before and a f t e r  

people were exposed t o  c e r t a i n  ma te r i a l s .  But they a l s o  followed t h i s  up i n  

c e r t a i n  exposed schools .  They looked a t  po l i ce  records of t he  people who were 

exposed,at t h e  a r r e s t s ,  v i o l a t i o n s ,  acc idents ,  and t h e  l i k e .  They got f a i r l y  

hard behavioral  da t a  i n  addi t ion  t o  t he  immediate r e c a l l  of t he  message's 

conten t - -a t t i tude  change, intended behavior, and so on. 



But what does anybody ca r ry  away from a  f i lm? Le t ' s  say you go t o  a  popular 

motion p i c tu re ,  t he  impression you ca r ry  away may r e in fo rce  e i t h e r  something 

you do or  do not be l ieve .  And I think t h a t ' s  t h e  only th ing  you can expect a  

movie of t h i s  type t o  do. People leave a  d r i v e r  education c l a s s  with a  p a r t i c u l a r  

impression which w i l l ,  hopeful ly,  r e t u r n  t o  them i f  they a r e  ever i n  t h a t  s i t u a t i o n .  

--Comment--I don ' t  t r u s t  my own reac t ion  t o  the  f i lm  because I ' v e  been with 

alcohol too long. But, f o r  what i t ' s  worth, I think i t ' s  a  50-30 toss-up a s  t o  

whether t h a t  f i lm says "Drinking and dr iv ing  i s  very dangeroust1 o r  "I d idn ' t  

r e a l i z e  a  person could dr ink t h a t  much and d r ive  so well!" A person might see 

t h a t  small g i r l  dr ink t o  .17% and see her  d r ive  r a t h e r  wel l ,  then  r e a l i z e  t h a t  

he doesn ' t  dr ink near ly  t h a t  much, so therefore  he th inks  h e ' s  sa fe .  

--Comment--That same thought comes up with regard t o  the  various blood alcohol  

c a l c u l a t o r s .  Most people can drink more than they th ink  they can dr ink  without 

becoming l e g a l l y  drunk. I f  you educate them t o  t h a t  f a c t  then what you may be 

doing is  increas ing  r a t h e r  than decreasing the amount of alcohol consumed p r i o r  

t o  dr iv ing .  

--Comment--I don ' t  think they q u i t e  made t h e  poin t  t h a t  another person brought 

up--that t hese  impaired people could d r ive  so well .  I  think everyone of those 

people drove poorly enough t o  be k i l l e d  and t o  k i l l  a  l o t  of o t h e r  people. 

Anyone of those t h a t  ran off t he  road could have h i l l e d  himself very e a s i l y .  

But I  think t h a t  i f  they had smashed up one of t he  ca r s ,  it might have been 

more dramatic.  Verbally they made the  poin t ,  but not v i sua l ly .  

--Comment--The only th ing  t h a t  impressed me a t  a l l  was when a  c a r  h i t  t h a t  p i l e  

of d i r t .  I could see t h a t  a s  a  concrete  p i l l a r .  They made t h e  poin t  with the  

boxes i n  t he  center  of t he  highway, but most people don ' t  think they ' r e  going 

t o  h i t  anything i n  the  center  of t he  highway. 



--Comment--I got a  c e r t a i n  l eve l  of scare  from the  f i lm,  but i t  was the  same 

l eve l  of scare  over and over again; it  got c l i n i c a l .  I  bel ieved it t h e  f i r s t  

time and I bel ieved it the  second time, but then I s t a r t e d  p red ic t ing  what they 

were going t o  say about t he  next person. Then I d i d n ' t  be l ieve  it anymore. 

Then 1 s t a r t e d  th inking  about h ~ w  well they were doing. 

--Comment--One o the r  po in t  which deserves some cons idera t ion  i s ,  i f  you're 

showing it t o  high school d r ive r  education c l a s se s ,  how many of t h e  s tudents  

would know how much alcohol i t  would t ake  t~ get  up t o  .IS%; Dr how many 

dr inks  t h a t  cne sub jec t ,  who got up t o  .17%, had had. 

--Comment--Also, t he  ending of t h e  f i lm  l e f t  me not knowing where t o  go from 

t h e r e .  There was something t o  the  e f f e c t  t h a t  you can ' t  make any judgements 

about your dr inking while you're dr inking,  and you had b e t t e r  know something .... 
but it d i d n ' t  wrap it up. I t  d i d n ' t  suggest you wr i t e  somewhere f o r  a  blood 

alcohol c a l c u l a t o r ,  I t  d i d n ' t  give you an address t o  wr i t e  f o r  information. 

--Comment--Again, perhaps we're expecting too  much. I  have ye t  t o  s ee  a  f i l m  

t h a t  can s tand on i t s  own. 

--Comment--I would f e e l  s a f e r  using t h i s  f i lm  t o  demonstrate t h e  e f f e c t s  of BAC 

l e v e l s  than conducting my own dr ink- in  demonstration. I ' v e  seen so many dr ink- ins  

f a i l  f o r  so many reasons, t h a t  t h i s  f i lm  can do some th ings  f o r  me t h a t  I would 

be a f r a i d  t o  t r y  t o  do. 

--Question--On the  subject  of dr ink- ins  and these  kinds of f i lms ,  i s  it not 

t r u e  t h a t  a l l  of these  f i lms  t e s t  t he  wrong th ing- - they ' re  t e s t i n g  motor 

s k i l l s  ins tead  of judgment. They're t e s t i n g  judgment by implicat ion,  I 

suppose, but wouldn't it be more on-target t o  have something t h a t  focuses on 

judgment ? 

--Answer--Probably, but v i s u a l l y  you can r e l a t e  t o  t he  d r iv ing  t e s t  i n  t h i s  

f i lm.  How can you show judgment and then r e l a t e  i t  t o  t h e  d r iv ing  t e s t .  



--Question--How about repeat ing the  t e s t  i n  a  nighttime s i t u a t i o n  with some 

moving objec ts  i n  the  other  lane? 

--Answer--I could see t h a t  being done, espec ia l ly  given the amount of drinking 

t h a t  i s  done a t  night  compared t o  daytime. They showed one fellow who they 

sa id  drove aggressively,  but they d idn ' t  show him cut t ing  i n  f ront  of 

someone. 

--Comment--I saw some driving t e s t s  done on t h a t  very t e s t  t rack  a t  night and a  

Wall S t r ee t  Journal r epo r t e r  got absolutely smashed; they even wrecked one ca r .  

The following day the  observers described t o  the whole group not only the  

dr iv ing  behavior bu t  a l so  the soc ia l  behavior of the  pa r t i c ipan t .  One fellow 

had such a  hangover he could hardly t a l k ,  but he could do the phys tes te r  

pe r f ec t ly  when he was drunk. 



DISTILLED SPIRITS COUNCIL OF THE UNITED STATES 
--Paul Gavaghan 

As you may know, Licensed Beverage Indus t r ies  has given way t o  a  new name, 

The D i s t i l l e d  S p i r i t s  Council of t h e  United S ta t e s .  But the  a c t i v i t i e s  and 

programs continue and, even under t he  p r i o r  name, we had two fundamental programs. 

One of them is  the  "responsible drinking" campaign and the  o ther  i s  t h e  "know 

your l i m i t t 1  campaign. They a r e  both i n t e r r e l a t e d  except t h a t  t h e  "know your 

l i m i t "  campaign app l i e s  t o  dr inking and dr iv ing .  

One of our members, without our knowledge, had the  idea of va l ida t ing  the  

e f fec t iveness  of our na t iona l  adver t i s ing  campaign. I t  commissioned two s tud ie s ,  

one by the  Starch s t a f f  and the  other  by the  Leo Burnett Research Department. 

This dove-tai led with s tud ie s  done by Gallup-Robinson on the  Bacardi program of 

l a s t  year a s  well a s  with the response t o  a  Seagrams ad i n  Reader's Digest.  

Today I  w i l l  r e f e r  pr imar i ly  t o  the Leo Burnett study and i t s  r e l a t i o n  t o  t he  

Starch study because they both concern one na t iona l  adver t i s ing  program which, 

a s  you know, has j u s t  completed i t s  second year.  DISCllS i s  going t o  embark on 

a  cont inuat ion of t h i s  e f f o r t  again i n  1974. 

--Question--Do you have an agency or a r e  your campaigns done in-house? 

--Answer--We have an agency, Mars te l le r ,  Inc. However, I  want t o  assure  

you t h a t  a  tremendous amount of the work i s  done in-,nouse t o  develop t h e  

objec t ives  and the  copy platform and then t o  hammer i t  i n t o  shape, because 

no two agency people w i l l  approach the  problem t h e  same way. 

We think we've learned something frompersonal experience, from the  s tud ie s ,  

and from the  recept ion from na t iona l  and s t a t e  agencies both na t iona l  and p r iva t e .  

For example, i n  t he  pas t  two months we have answered over 800 requests  f o r  our 

materials--ad r e p r i n t s ,  pos te rs ,  booklets ,  reques ts  t o  launch "know your limits" 

program, e t c .  In 90% of the  cases ,  they a r e  r ep r in t ing  mater ia l s  a t  t h e i r  own 



expense, because our inventor ies  simply arenFt la rge  enough. In many cases  they 

do t h i s  a t  publ ic  expense which I th ink  is  a s i g n i f i c a n t  i nd ica to r ;  they  f e e l  t h a t  

t h e  ma te r i a l s  have relevance and a p p l i c a b i l i t y .  

The study I'm r e f e r r i n g  t o  compared the  1973 program t o  the  1972 program. 

The Burnett Research Department study measured impact i n  terms of some of t he  

obvious f a c t o r s  such a s  a t t en t ion -ge t t i ng  a b i l i t i e s ,  accurate  perception of the 

primary message, percept ion of t he  ad1 s  sponsor, and a  composite a t t i t u d e  va r i ab l e  

r e f l e c t i n g  ove r -a l l  b e l i e v a b i l i t y  i n  view of t he  sponsorship. The program was 

conducted i n  Time, Newsweek, and U .S. News and World Report. (Editor and Publisher - 
was not measured a s  p a r t  of these  s tud ie s  and I think t h a t ' s  j u s t  as  well s ince  

they have a  d i f f e r e n t  audience .) 

One f inding was t h a t  a l l  respondants, and t h i s  i s  qu i t e  remarkable, perceived 

the  primary message as  moderation and common sense i n  dr inking.  The p r a c t i c a l  

na ture  of t h e  ads, t h a t  i s  the notion t h a t  they were of fe r ing  workable suggestions,  

was accepted by a  majori ty  of the  respondants. This t i e s  i n  with our bas ic  

message; we want t o  maintain and expand c r e d i b i l i t y :  We want t o  be low-key, 

non-preachy, and a s  f ac tua l  a s  poss ib le  and t o  o f f e r  workable, a f f i rmat ive  

suggestions.  This a l so  t i e s  i n  with our bas ic  objec t ives  which have not changed: 

1) we have been asked t o  manifest our view of t he  problem and we a r e  doing t h i s  

through these  ads, 2) we want t o  express our supp.)rt  f o r  o f f i c i a l  programs such 

a s  those of NIAAA and DOT and 3) we th ink  we a r e  on the  r i g h t  t rack  with emphasis 

on what i s  ca l l ed  "preventive educationft,  namely encouraging those who choose t o  

dr ink  t o  be responsible  i n  t h e i r  a t t i t u d e s  and p rac t i ce s .  

To ge t  down t o  a  few h igh l igh t s  of the  study by Leo Burnett. Two-thirds 

of t he  respondants grasped the  cen t r a l  message quickly and co r rec t ly  i n  t he  

four na t iona l  ads. I t ' s  i r o n i c  t h a t  t he  ad t i t l e  which we thought would be very 

catchy, "Know when t o  say whenf' did not receive a  good play-back. They got t h e  



Know when to say when, message, but they could not repea t  t he  

headl ine.  The sponsor name r e c a l l  was very 

good; t h i s  i s  i n t e r e s t i n g  t o  u s  because I 

don ' t  think our name i s  very  easy t o  under- 

s tand.  It was perceived a s  those who make 

and s e l l  beverage alcohol ,  which i s  f i n e  

because the  subject  mat te r  covered i s  
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not meeting the problem dr inker  head-on, 
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ac t ions ,  such a s  the  hos tess  o r  wife.  Of 

course t h i s ,  too,  t i e s  i n  with our own objec t ive  because we had not intended t o  

address t h e  problem dr inker  d i r e c t l y .  Another la rge  group f e l t  t h a t  the  ads were 

acceptable  i n  conception and execution. A 

smaller group f e l t  t h a t  t he  ads were powerless 

t o  a f f e c t  t he  dr inking problem, but t h i s  may 

r e f l e c t  t h e i r  view of t he  enormity of t he  prob- 

lem o r  t h e i r  b e l i e f  t h a t  adver t i s ing  a s  a s ing le  

f a c t o r  i s  powerless t o  s e r ious ly  r e a l i g n  the  

problem dr inker ,  

The smallest  group f e l t  t h a t  t he  ads would 

be unsuccessful because they lack shock value; 

they  f e l t  t h a t  t h e  ads were d u l l .  This group 

f e l t  t h a t  a s ca re  headl ine o r  photo was 

necessary f o r  readership and, according t o  t he  
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Burnett s tudy,  "it was seen t h a t  t hese  r eac t ions  might r e f l e c t  a ' t h i s  i s  what 

we're used t o  a t t i t u d e ' . "  Some people,  a t  l e a s t  a minori ty ,  have come t o  expect 

shock t o  be assoc ia ted  with any messages on h e a l t h  o r  s a fe ty .  

I want t o  poin t  out t h a t  t he  p a r t y  ad with t h e  host  and hos tess  met with 

a very favorable  response. Women were very  cognizant of t h e  hos tess  theme and 

Itthe respondants reac ted  very p o s i t i v e l y  toward t h i s  giving of simple, f a c t u a l  

advice a s  a common-sense means of approaching t h e  problem." 

We had a minori ty  who questionned t h e  c r e d i b i l i t y  of t he  message i n  l i g h t  

of  t he  source. Some people f e e l  t h a t  we cannot be i n  t h i s  business  and, a t  

t h e  same time, preach moderation. So t h i s  is  understandible  and, a t  t he  same 

time, something we have been aware of .  

--Question--Why c a n ' t  you do both? 

--Answer--In t h e i r  minds, they l o g i c a l l y  can ' t  l i nk  one with the  o ther .  

Some people have r e l i g i o u s  a t t i t u d e s  and f e e l  t h a t  one assoc ia ted  with 

t h e  l i quor  indus t ry  cannot preach moderation, p r a c t i c e  i t ,  o r  urge i t ,  

We had a l a rge  segment who f e l t  t h a t  t he  indus t ry  was l i v i n g  up t o  i t s  

r e s p o n s i b i l i t y  by conducting t h i s  program, That ' s  g ra t i fy ing  t o  us because t h i s  

was not sought, but was one of t he  by-products of t h e  campaign. 

There was a very small group who f e l t  t h a t  t h e  campaign was he lpfu l  bu t  

was se l f - se rv ing .  In  a sense,  i t  i s  obviously se l f - serv ing .  We a r e  expected t o  

express our view and we a re  doing j u s t  t h a t .  And we're assoc ia ted  with the  

problem because our products a r e  being abused. 

We made a number of changes f o r  t h e  1973 campaign based on experiences i n  

t he  1972 campaign. For one th ing ,  we shortened t h e  copy but kept t h e  e s s e n t i a l  

message. We were ab le  t o  do t h a t  through same very  good copy-writing e f f o r t s .  

We a l s o  put a p i c t u r e  i n  t h e  ads which boosted readership.  



There i s  one i n t e r e s t i n g  f ind ing  of t h e  study with which I d isagree .  

This f inding was t h a t  o f f e r ing  a booklet had l i t t l e  value i n  enhancing reader-  

ship o r  impact. That ' s  probably t r u e  of t he  general publ ic  o r  general reader-  

ship,  but i t ' s  not t r u e  of t he  thoughtful people who a r e  i n  the  f i e l d ,  i n  

s t a t e  and p r i v a t e  agencies,  s a f e ty  counci ls ,  counci ls  on alcoholism, and so  

fo r th ,  because they responded t o  t h e  o f f e r .  Although I must say t h a t  t he  

o ther  ads which had no o f f e r  what-so-ever received an equal ly heavy response. 

We f e e l  we a r e  on the r i g h t  t r ack  i n  terms of subjec t  mat te r ,  publ ic  

acceptance and c r e d i b i l i t y .  Compared t o  o ther  programs, I think the  r e s u l t s  

a r e  i n t e r e s t i n g .  According t o  t he  Burnett study we d id  very well compared t o  

l iquor  brand adve r t i s ing  i n  general .  That is  s i g n i f i c a n t  t o  our indus t ry  

because f o r  q u i t e  a few years some of u s  have been combatting the  b e l i e f  t h a t  

l iquor  brand o r  product adver t i s ing  should not contain any references t o  

hea l th ,  s a f e t y  o r  responsible  dr inking.  I f e l t  t h a t  not only should they 

contain such messages, but I had a theory t h a t  they would p u l l  b e t t e r  i n  terms 

of readership response and i n t e r e s t ,  and it would not hu r t  s a l e s  i n  t he  l e a s t .  

This research v a l i d a t e s  t h i s  theory so much so t h a t  Schenley Indus t r i e s ,  Inc. ,  

which comiss ioned  these  Starch and Burnett s tud ie s ,  went before our indus t ry  

a t  t he  annual conference i n  January and reported on these  r e s u l t s ,  urging 

o ther  members t o  i n j e c t  more s a f e t y  and responsible  dric-cing messages i n t o  

t h e i r  brand adver t i s ing .  For our industry,  t h i s  i s  qu i t e  a g i an t  s t ep .  

For many years  these  subjec ts  were regarded a s  two fundamentally separa te  

bal lparks--responsible  dr inking messages and marketing-oriented messages. The 

Barcardi ad l a s t  year ,  a s  evaluated by Gallup-Robinson showed t h a t  t h i s  could 

be done. The Bacardi ad pul led  th ree  times the  readership of o ther  l iquor  

adver t i s ing .  One of the  r e s u l t s  of our own ad ana lys i s  from Burnett was t h a t  

we were twice a s  high as  t h e  norm f o r  d i s t i l l e d  s p i r i t s  brand adver t i s ing .  



received 1900 favorable  responses and 45 

unfavorable responses. The 45 unfavorable 

responses were pr imari ly  from people who Bqcardi ~ r n  Except driving. 
mixes with 

objected t o  the  f a c t  t h a t  Reader's Digest everylhing* 

accepted an advertisement from a d i s t i l l e r .  

So I think we're fundamentally on the  r i g h t  t r ack .  In terms of the thoughtful 

readers ,  a t  whom we're addressing our messages, t he  playback we've got ten i n  terms 

of requests  f o r  mater ia l s ,  ideas,  and serv ices ,  i s  evidence tha t  there  has been 

a d e f i n i t e  impact which l i t e r a l l y  quadrupled the  number of requests  we've got ten 

from na t iona l  and s t a t e  agencies,  

--Question--Is t he  study conf ident ia l  o r  can we ge t  copies of it? 

--Answer--It i s n l  t conf ident ia l ;  you may get  copies.  This i s  a composite 

of a l l  the  d i f f e r e n t  s tud ie s  by Starch, Burnett, Gallup-Robinson, and 

Seagrams. They a l l  seem t o  be headed i n  t he  same d i r ec t ion  even though 

they have d i f f e r e n t  c r i t e r i a  and d i f f e r e n t  methods. We f e e l  we're on 

the r i g h t  t rack;  t h e  overwhelming response has been favorable.  

--Question--Is there  any evidence t h a t  combining a product ad with a sa fe ty  

message increases  the  c r e d i b i l i t y ?  



--Answer--No. A l l  we know i s  t h a t  i n  t he  case of the  Bacardi ad, i t  

pul led th ree  times b e t t e r  than regular  brand adver t i s ing  i n  i t s  category.  

I t  wasn't j u s t  a message on responsible  drinking, it was a l s o  present ing  

the  product--and it sold t h e i r  product.  

--Question--How a re  the s a l e s  of the  companies t h a t  have done t h i s  type 

of adver t i s ing?  

--Answer--They have gone up because we're t a lk ing  about several  of the  

most successful  companies i n  the  industry.  Their s a l e s  have d e f i n i t e l y  

not been h u r t .  

--Question--Has it appeared t o  have any e f f e c t  on s a l e s  t h a t  can be 

measured? 

--Answer--The only measure i s  i n  terms of gallonage, and the re  has been 

no impairment i n  those f igu res  t o  my knowledge. But Seagrams i s  a t r u e  

be l iever .  Their  adver t i s ing  goes back t o  1934, long before most of u s  

were i n t e r e s t e d  i n  these  subjec ts .  With Bacardi, i t ' s  a more recent  

v in tage ,  but  they a r e  very happy with t h e i r  program. 

I think t h e r e  has been a change i n  t he  cl imate of adver t i s ing  i n  t h a t  more 

people a r e  looking t o  our indus t ry  a s  a va l id  source of information on the  b a s i s  

t h a t  s ince  we make and s e l l  beverage alcohol ,  we might know a th ing  o r  two 

about the  sub j e c t  . 
--Comment--A general comment on the  presenta t ion  of da t a  with regard t o  publ ic  

reac t ions  t o  ads: One of the  i n i t i a l  hopes of t h i s  seminar s e r i e s ,  which i s  a t  

l a s t  becoming a s e r i e s ,  was t h a t  presenta t ions  would include not only the  

ma te r i a l s  and the  r a t i o n a l e ,  but a l so ,  whenever they were ava i lab le ,  r e s u l t s  

on how they were viewed. This was so t h a t  we'd have more than ju s t  expert 

judgment t o  go on i n  t ry ing  t o  decide about the  next generat ion of ads.  



--Comment--Of course,  a s  you may know, many people h e s i t a t e  t o  evaluate  t h e i r  

programs 1)because they may f e e l  t h a t  t h e i r  judgment may be overturned, and 

2 )  i f  an evaluat ion i s  unfavorable t he re  i s  a  tendency t o  bury i t .  In t h i s  

p a r t i c u l a r  case,  we had three  d i f f e r e n t  measurements and two of them were an 

unexpected blessing-- they were done without our knowledge by somebody who was 

skept ica l  and f e l t  our ads would not have the  impact t h a t  brand adver t i s ing  

would have. 

--Comment--1 am only too aware of the  reasons f o r  not wanting t o  do i t ,  but t he  

f a c t  t h a t  it was done i s  exce l len t .  

--Comment--Another th ing  t o  no t i ce  i 

the  change i n  t he  Seagram ad on coff 

The e a r l y  vers ion  which ran many yea 

ago read l1When i t ' s  one more f o r  the 

road, make it coffee1!; people s t i l l  

remember t h i s .  But i t  i s  now known 

t h a t  t he re  i s  a  widely shared per- 

cept ion on the  p a r t  of a  l o t  of 

people t h a t  i f  you have a  cup of 

coffee even i f  you're drunk, i t ' s  

okay t o  d r ive  home. Now Seagrams 

i s  aiming s p e c i f i c a l l y  a t  t h a t  mis- 

conception. 

--Comment--As a  matter  of f a c t ,  we 

adjusted the  copy on one of our ads i n  order not t o  perpetuate  t h a t  i dea .  



NATIONAL HIGHWAY TRAFFIC SAFETY ADMINISTRATION 
--Dwight Fee and Paul F ie ld  

There a r e  t h r e e  i s sues  t h a t  I hope w i l l  be comnented on and thought about. 

One i s  t he  statement of ob jec t ives  i n  the press  k i t .  In one of t he  e a r l i e r  

meetings t h i s  statement was presented,  but t h i s  i s  a  revised vers ion  of the  

objec t ives  of our adver t i s ing .  We're i n t e re s t ed  i n  your r eac t ions  t o  the  

c r ea t ive  t reatment  of the  p r i n t  and t e l e v i s i o n  spots .  There a l so  happens t o  be 

i n  t he  fo lde r  a  form which was developed f o r  a meeting i n  Washington. This 

was taken from t h e  f i lm  review p ro jec t  i n  New York, but was o r i g i n a l l y  developed 

by J i m  Swinehart. I cut  down and rev ised  t h e  form t o  use t o  get  some r eac t ion  

t o  our ads.  

I th ink  everyone knows t h a t  t h ree  years ago we s t a r t e d  our campaign by 

introducing t h e  problem with Dana Andrews saying he was a  problem dr inker .  

We went from t h a t  awareness phase t o  a  reinforcement phase where we emotionalized 

the  subjec t  and described the  problem. [For s i m p l i c i t y ' s  sake, I ' m  only 

t a l k i n g  about t h e  t e l e v i s i o n  campaign.) Then we went t o  a  c e l e b r i t y  s e r i e s  

r ecen t ly  with Jack Benny, Bob Hope and F l i p  Wilson doing endorsement spo t s .  

We have j u s t  re leased  t h i s  new s e r i e s  which has a  " r e spons ib i l i t y  and take-  

ac t ion t t  theme. 

For t he  new campaign we a l s o  have four  60-second, gzneral audience, 

musical rad io  spots .  There a r e  two tfblack-oriented spots" a s  well a s  two 

Spanish language spots .  

--Comment--These t e l e v i s i o n  spots  r e a l l y  h i t  you hard. You know what t he  

message i s  and you r e a l l y  don ' t  need t h e  cutaways of t he  accident  scenes.  But 

how many people have ever  r e a l l y  seen an accident  l i k e  t h a t ?  This makes it  

e a s i e r  t o  r e l a t e  t o  t he  bedroom scene. 



The use of cutaways i n  the  bedroom 

scene i s  an i n t e r e s t i n g  s to ry .  The spot 

was o r i g i n a l l y  planned without the  cutaways 

and approved by OAC. We a l l  l iked  it i n  

t he  story-boards.  But when we looked a t  

i t  i n  f i lm,  it d i d n ' t  work; it was very  

d u l l .  The major i ty  view was t h a t  t he  

phone r ing ing  a t  t he  end wasn't dramatic 

enough. So we punched it up with the  

cutaways and most of the  people who have 

seen i t  s i n c e  then seem t o  f e e l  t h a t  t he  

cutaways have helped. 

--Comment--One th ing  Grey Advertising 

could do, of course,  i s  t o  e d i t  it so 

t h a t  you have a vers ion  with and one 

without t he  cutaways. Then you could 

compare t h e  two and see what happens. 

Otherwise, i t ' s  j u s t  opinion. 

We did have a provis ion f o r  copy- 

t e s t i n g ,  but  we simply ran out of time. 

We a r e  going t o  copy-test  one of our next 

spots .  Also, we do have a s t r a t e g i c  

research  proposal which d e t a i l s  a very 

extensive and comprehensive study of people 's  

we ' l l  do bo th  an adul t  and a youth study. O f  

if this had been done th ree  years  ago. 
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This new campaign i s  a r e a l  departure f o r  u s .  Some of the  l y r i c s  of  t h e  

songs seem t o  be a quantum jump ahead of t he  old r ad io  spots .  F i r s t  of a l l ,  you 

can understand t h e  l y r i c s .  One of t h e  ve r se s  goes: "You watched and i n  s i l e n c e  

you saw t h a t  he would c rash ,  smash himself up. Drunk and dr iv ing .  Le t t ing  

him d i e  i s  k i l l i n g  him. In r e a l i t y  you d i d n ' t  save your f r i e n d ,  he k i l l e d  

himself ." The voice-over reads:  "If someone you care  about has a dr inking  

problem, don' t  l e t  him d r i v e  i f  h e ' s  drunk. Yel l .  Cal l  a t a x i .  Whatever you 

do don ' t  remain s i l e n t , "  NIAAA's new campaign i s  "Don't be p o l i t e , "  so 

we're p a r a l l e l  i n  t h e i r  e f f o r t  t o  t r y  t o  change the  norm i n  which people a r e  

r e l u c t a n t  t o  say o r  do anything. 

We have some base l ine  da t a  which i s  hard t o  be l ieve .  We interviewed a 

sample of 1500 people across  t h e  country by including two quest ions i n  NIAAAfs 

survey done by Louis Harr i s  and Associates.  One quest ion was "Have you mentioned 

the  subjec t  of dr inking and d r iv ing  t o  a f r i end ,  o r  have you heard it mentioned 

i n  t h e  l a s t  t h i r t y  days?" The second quest ion "Have you, o r  has an acquain- 

tance ,  attempted t o  keep someone from d r iv ing  who has had too  much t o  drink?!' 

Our new campaign i s  t r y i n g  t o  r a i s e  t h i s  a s  a s o c i a l  i s sue ,  b r ing  it more i n t o  

conversation. 

Regarding our  d a t a  on t h i s :  26% of t he  sample s a i d  they had mentioned 

drinking and d r iv ing  t o  somebody i n  t he  l a s t  month. In t he  19-25 age group, 

about 37% s a i d  they  had t r i e d  t o  keep somebody from d r iv ing  who had had too 

much t o  dr ink .  That was before we even s t a r t e d  t h e  campaign! So, people 

may already be doing what we're asking and a r e  way ahead of us. 

--Comment--They d id  a s tudy of t h i s  severa l  years  ago i n  Chicago during 

Judge Berg's per iod of throwing drunk d r i v e r s  i n  j a i l  f o r  7 days. The 

incidence of cab c a l l s  skyrocketed. 

--Comment--Ne have one ASAP d i r e c t o r  who i s  conducting h i s  own study, counting 



t h e  ca r s  i n  bar  parking l o t s  t o  see how many people a r e  leaving t h e i r  ca r s  

overnight.  

--Comment--This kind of th ing  i s  most important, because most of our da t a  on 

publ ic  communications i s  a t t i t u d i n a l .  We d o n l t  have enough behavioral da t a  

t o  back it up. 

One of t he  reasons I have hopes f o r  t h i s  campaign i s  t h a t  when it was 

shown i n  Washington, one person sa id  t h a t  he could see t h i s  becoming an i ssue  

now and being ta lked  about across  the  country. This,  of course,  i s  our goal ;  

t o  t r y  t o  make it an i ssue  i n  groups so t h a t  they begin t o  t a l k  about it. 

Tha t l s  a l l  we're expecting a t  t h i s  po in t .  

You might be in t e re s t ed  i n  some of t he  problems we had i n  developing 

t h i s  program; some of t he  ideas we discarded.  One of t h e  i s sues  was t h a t  

perhaps we were expecting too much. We thought it might have been too un- 

r e a l i s t i c - - t o  ask people t o  take the  c a r  keys, c a l l  a cab, "whatever you think 

you can ' t  do, you must do." I argued t h a t  we wouldn't ge t  people t o  do t h a t ,  

t h a t  we ought t o  show people smaller ,  more sub t l e  things t h a t  they might 

a c t u a l l y  do--such a s  serving food a l i t t l e  e a r l i e r .  The response t o  t h i s  was 

t h a t  we r e a l l y  ought t o  ask f o r  t he  bottom l i n e  o r  the toughest th ings .  And 

then these  o ther  th ings  might grow from t h a t .  The important th ing  was t o  r a i s e  

the  i ssue .  We were persuaded by t h a t  argument anci t h a t ' s  why the  ad was 

wr i t t en  i n  the  way it was with s t rong statements.  

The s t r a t e g i c  research mentioned e a r l i e r  concerns our t ry ing  t o  t a l k  t o  

people who do a l o t  of heavy drinking. We have t o  f i nd  those people. We're 

t ry ing  t o  expose f e a s i b l e  ac t ions ,  what r e a l l y  i s  reasonable t o  expect from them. 

We need t o  know how t h i s  should be portrayed, what kind of language t o  use, 

what kind of s i t u a t i o n  t o  use ,  what themes a r e  most e f f e c t i v e  i n  teaching 

people these  lower r i s k  kinds of countermeasure behaviors ,  



--Question--What kind of research are you going to do to find out what 

low-key things people can do to keep the drunk driver off the road? 

--Answer--First of all, the research proposal details an adult survey and 

a youth survey. We're looking into prime targets for the advertising 

messages, how much can be asked of them in terms of support and action, 

which incentives should be offered to them to take action, and what the 

tone of the communications should be. The proposal also contains some 

pages of objectives which define appropriate target groups, the sizes of 

the groups, their attitudes toward drinking and driving and problem 

drinkers, the situations in which they encounter drunk drivers, their 

willingness to help in types of action that might be taken, etc. 

--Comment--One of the processes that's being used is that research people are 

observing and participating in interviews of problem drinkers in the Fairfax 

ASAP. They're listening to their language, issues, situations, and so forth. 

They're trying to pick up some indicators as to the themes and the language 

that ought to be used in communicating with people who are in their situation. 

Our survey will use a sample of 1400-1700 people, 350 who have had no 

contact what-so-ever with drunk drivers, 350 who have some contact but have 

taken limited action and 700 who are highly involved and have had frequent 

opportunities to take action. 

--Comment--You raised an interesting point before about the campaign which is 

being planned and which you are, apparently, now going to pursue--"call a cop, 

scream, yell, etc." These suggested actions are just the opposite of things 

which I would do in a personal situation at home. You would never think of 

calling a policeman; you'd never think of screaming aloud for fear of embarrassing 

the person who is already drunk. This would just intimidate him more than he 

already is intimidated. The things mentioned later are just the things that 



could be done--making the  dr inks a  l i t t l e  ~ e a k e r ,  serving food, o f f e r ing  a  place 

t o  s leep  it o f f .  That seems more r e a l i s t i c ,  and e f f e c t i v e .  

--Comment--People may say t h a t  they'd never do those very  dramatic th ings ,  but  

perhaps they might do o ther ,  more sub t l e  th ings  ins tead;  they'd compromise. The 

use of bottom l i n e  options i s  an emotional, WHEN WOULD YDU RATHER DW 
at tent ion-grabbing device. Wrm A PRo6lEM DRINKER? 
--Comment--The one i n  t he  bedroom scene was 

t e r r i b l y  e f f e c t i v e  t o  me, w e n  though it was 

a  low-keyed approach. It was much more 

e f f e c t i v e  than a  hit-you-over-the-head, 

don1t-drink-and-drive type of ad. 

The p r i n t  ads f o r  the new campaign 

pos i t i on  the  campaign and the  i ssue .  The 

slogan f o r  t he  e n t i r e  campaign was from one 

p a r t i c u l a r  ad. When we saw t h a t  p a r t i c u l a r  

THE UR 
ad we 

He lulled h s e l f  don't let h m  dnve Dnve 6 m  
He ddn't mean to But he yourself Call a cab Take lus 

had lost control of hs dndang car keys Everythng you thlnk 
And after the party, he lost you can't do, you must do 
control of h s  dnvlng and lulled We were lucky t h s  hme 
h~mself T'he llfe of the party krlled only 

Now h s  fnends shake lurnself 
theu heads and stare at the r.-.....-... -..... 

ground and wonder wh But , D R W  DRI.U( I~ 

mx 2% 
the sad fact 1s h ~ s  fnenL ROL~(WLE w'rw?~ 20882 

; I r ~ ? t a ~ n , f n m h d # w  I weren't mends Hk Lends let , ho*dmlrulkll 

lum d e  
They knewhe dldn't dnnk ~ :" - -- ' 

only at p d e s  They knew he L~.W.;- - --!"c .. - l o - - .  : .  

campa 

Drink 

! thought it mighl 

.ign from the  old 

.e r  Off the  Road.' 

There 1s only one answer, of course 
But there 1s another queshon. 
W11l you deal wth  a problem dnnker7 
It won't be easy He's your fnend You 

don't want to hurt hlm or Insult him You 
don't want to lose a fnend But that IS just 
what may happen 

After the party, your fnend IS 
ptentlally a luller He's speeding and 
weavmng, endangering h s  l~fe and the 
lives of others 

Problem dnnkers were respns~ble 
for 19,000 hlghway deaths last year They 
killed themselves Thev lalled Innocent 
people 

4nd they dldn't only lull They 
mppled and mmmed and destroyed llves 
d h o u t  actually tak~ng them - 

If your fnend has a dnnlan problem. 
there arr many ways you can hefp h ~ m  
But first you must help hun stay allve 

If you are really his fnend, don't help 
him dnnk If he has been dnnlang, don't 
let h ~ m  dnve 

Dnve h ~ m  yourself Call a cab Take 
his c;r keys 

Everythng you th~nk you can't do, 
you must do At the party 

,--.------........---. 
DRL!NK DRlCTR 
Box 2345 
ROCKVlLLE hlARI'L4UD2@852 ' 
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: change the whole 

"Get the  Problem 

These ads t r y  t o  

i d e n t i f y  t he  s i t u a t i o n  regarding when you 

would r a t h e r  deal  with the  drunk dr iver - -  

a t  t h e  pa r ty  or  a f t e r  the par ty .  Another 

ad reads "The Life  of the Party i s  Dead." 

The next s e r i e s  of p r i n t  ads, which were 

r ecen t ly  approved, has slogans such as ,  

"For 104 You Could Save a  Fr iend ' s  Life,  

Simply Cal l  a  Cab." Another one says,  



"For $5.95 You Could Save a F r i end ' s  Life." The o ther  one encourages both sexes 

t o  allow the  woman t o  d r i v e  when t h e  guy's had too  much t o  dr ink ,  '!Take Ten 

Minutes t o  Drive H i m  Home." We're doing t h a t  i n  p r i n t ,  but t h e  agency t e l l s  u s  

t h a t  i n  r ad io  and i n  t e l e v i s i o n  you have t o  be r e a l l y  dramatic. However, if 

you want t o  emphasize s p e c i f i c  kinds of s t e p s  t o  be taken, p r i n t  is a b e t t e r  

medium. 

--Comment--This theme of " spec i f i c  act ion" i s  such a huge s t e p  forward i n  t he  

d i r e c t i o n  of s p e c i f i c i t y  and p r a c t i c a l i t y  from t h e  themes of only t h r e e  o r  

four years  ago. I ' m  not  jumping on any s p e c i f i c  organizat ion,  but a slogan 

l i k e  "Scream Bloody Murder" i s  so general and so  vague. I t ' s  supposed t o  

upset  people s o  they  wonder what they can do a s  a r e s u l t .  The more concrete  

a recommendation f o r  ac t ion  i s ,  t he  more e f f e c t i v e  it w i l l  be. People may 

know t h e y ' r e  asked t o  do something, but  t h e  quest ion then is ,  what a r e  they 

a c t u a l l y  prepared t o  do? 

As most of you know, most of our p r i n t  messages have had a coupon o r  a 

p l ace  t o  wr i t e  f o r  information i f  people wanted t o  take  f u r t h e r  s t e p s .  Our 

response r a t e  has  been acce l e ra t ing  with t h e  acce l e ra t ion  of t he  campaign. 

We're now g e t t i n g  about 2000 reques ts  per  month. E a r l i e r  it was only about 50 

per  month. 

Let me make one f i n a l  po in t  about something I mentioned near  t h e  beginning 

of  t h i s  presenta t ion .  We inv i t ed  about 50 organiza t ions  t o  come t o  see  our  

program and t o  give t h e i r  r eac t ions  t o  i t .  It may have been a bad time (a 

Friday afternoon) but  we were ab l e  t o  ge t  only about 4 organiza t ions  there .  The 

poin t  I'm t ry ing  t o  make by t h i s  i s  t h a t  it seems t h a t  t he  only way we a r e  going 

t o  f i n d  coordinat ion i s  t o  have it take p l ace  on a peer  review r a t h e r  than i n  an 

organizat ion.  The design of these  meetings and what we do i n  terms of them 

has t o  be more profess iona l ly-or ien ted  and l e s s  organiza t iona l ly-or ien ted .  We 

should br ing  people i n  e a r l i e r  i n  the  process  of developing t h e i r  campaign and 

have a s e t t i n g  where they don' t  have t o  defend themselves a s  organizat ions.  



ALCOHOL SAFETY ACTION PROJECT--PHOENIX, ARIZONA 
--Jack Cur t i s  

We held a dr ink-in demonstration a year ago and i n  no other  p ro j ec t  were 

we ab le  t o  ge t  such t o t a l  cooperation from both. the  p r i v a t e  s ec to r  and from 

c i t y  and s t a t e  agencies.  Cooperation ranged from the  governor donating t h e  land 

on which we conducted the  demonstration, t o  t he  S t a t e  Liquor Control Commission 

approval f o r  having young people 

dr inking on property on which they 

a r e  not supposed t o  dr ink.  The 

bleachers  were provided by Parks 

and Recreation Department, and the  

sound system was provided by the  

Communications Department. We 

a l s o  had po l i ce  and ambulances 

present .  We had a l o t  of media 

CONDUCTED BY BOB BONDURANT 
H:Oh Performance Drlver 
0n:arlo hlotnr S~eednay 

support t o  ge t  a crowd of 250 people t he re ,  and we had good exposure following 

the  event .  Their representatives--newspaper,  r ad io  and t e l e v i s i o n  people--were 

dr inking,  too.  I t  was a l l  conducted s c i e n t i f i c a l l y  by members of the  c i t y  crime 

lab .  

Since t h i s  was a youth p r o j e c t ,  we went t o  t h e  governor 's youth group and 

got grea t  cooperation. They did v i r t u a l l y  a l l  of i t ;  they stayed r i g h t  with the  

p ro j ec t  desp i t e  t h e  f a c t  t h a t  it was 110" t h a t  morning. The sample included 

a professional  race  ca r  d r i v e r ,  a spo r t s  w r i t e r  f o r  t he  newspaper, an automotive 

e d i t o r ,  and a few t e l e v i s i o n  r epor t e r s .  We were covered by four  t e l e v i s i o n  

s t a t i o n s ,  f i v e  r ad io  s t a t i o n s ,  and both loca l  newspapers. 

Now I ' l l  show t h e  r e s u l t s  of the  Youth Survey from l a s t  year.  We a r e  



using a l o t  of t he  da t a  gained i n  a new musical-review t v e  show which i s  i n  

production. We d e f i n i t e l y  s t imulated i n t e r e s t  among t h e  high school s tudents .  

1404 usable 65-item ques t ionnai res  i n  eleven high schools were received.  

Thirty-four of t he  items were core quest ions frm OAC and th i r ty-one  were 

devised e i t h e r  by our s t a f f  o r  by the young people themselves. The 5% sample 

was r e l a t i v e l y  c lose  t o  t he  ac tua l  r a c i a l  s p l i t  i n  Phoenix--5% black, 15% 

Mexican-American, 80% white. Forty-two percent of those we surveyed had 

d r i v e r s  ' l i censes ,  n a t u r a l l y  more among juniors  and sen iors .  Twenty-five per-  

cent  of t he  respondants owned c a r s .  

You can see  t h a t  14% sa id  t h a t  they  w i l l  dr ink any kind of l iquor .  But 

would you have guessed t h a t  22% would say t h a t  they p r e f e r  wine? Wine i s  

becoming qu i t e  a b i g  dr inking problem. We found the  most popular places f o r  

dr inking t o  be p a r t i e s ,  rock concer t s ,  and spor t ing  events.  Twelve percent  

say they  a r e  p r e t t y  much of a loner  when it comes t o  dr inking.  

--Question--Would you say t h a t  they might end up a s  problem dr inkers?  

--Answer--Most of t h e i r  dr inking probably s t i l l  takes  p lace  i n  s o c i a l  

s e t t i n g s .  A t  t h i s  po in t  i n  time they ' r e  probably the  l e a s t  hazardous. 

You'd have t o  follow t h e i r  behavior over a long term. 

--Question--What did you do with the  da t a  i n  terms of feeding it back 

t o  t h e  kids? 

--Answer--Everyone who took the  t e s t  got a five-page booklet of survey 

h igh l igh t s .  We a l s o  gave copies t o  t h e i r  school i n s t r u c t o r s .  Often 

these  ques t ionnai res  a r e  handed out ,  but t he  k ids  never f i nd  out what 

t he  r e s u l t s  a r e  we wanted t o  avoid t h a t .  

To ge t  t he  young people i n t e re s t ed  i n  t he  drinking-driving problem, some 

o ther  quest ions l i k e  one regarding d i s c  jockeys and r ad io  s t a t i o n  f a v o r i t e s  

were used. This was a way t o  a t t r a c t  t h e i r  i n t e r e s t  i n  t h e  whole i ssue .  



The final survey question was "which. of the f 01 lowing consequences Iof 

drunk driving] would make you most uptight?" Sixty-five percent said injuring, 

crippling, or killing someone else. Seven percent said their own bodily injury 

or death. Only 13% said it was the loss of their drivers license. 

--Comment--You may remember the ?JXTSA youth print ads. The one which is run 

consistently is the one entitled "1 was in love with a girl named Kathy, I 

killed her." That's the one the editors choose to run. This research 

supports that decision. 

In response to a question regarding what a girl would do if herboyfriend 

were drunk, 43% said they would drive the car themselves. Both sexes virtually 

agreed about letting the girl drive home under those circumstances. Yet I 

really doubt if that large a percentage would actually do it. 

The younger people seem to feel that the problem drinker is the problem 

and the older students think it is the social drinker. But that could be a 

problem in definition of terms. 

--Question--How was the questionnaire passed out in the schools? By 

kids or adults? 

--Answer--ASAP staff-did the initial work. Teachers passed the question- 

naires out to the students. We picked them up and then took back the 

summary to the students. It was interesting to find that only 50% of the 

students knew that alcohol was a drug. This shows us an area where we 

have to work. 

--Comment--We know there is uniform support for greater police enforcement and 

more severe penalties, but do you know who, in our nail, calls for the severest 

penalties--physicians! 

--Comment--Does it surprise you that the young people would call for improved 

treatment services? 



--Comment--I think t h a t  t h e i r  knowledge i s  growing. There a r e  two campaigns 

running para l le l - -one  is  a crackdown on law enforcement, the  o ther  i s  help 

and knowledge. People a r e  ambivalent about t h i s .  

Eighty-one percent  o f  t he  s tudents  l iked  having t h e  quest ionnaire  and 

were glad we cared. Other s tudents  thought we were "too nosyH. 

--Question--How did  you obta in  the  c r i t i c a l  (evaluative) comments? 

--Answer--We had a f i n a l  sec t ion  where they could say whatever they  

wanted t o  say. Many wanted t o  know why we were asking about alcohol 

when they thought marijuana was today1 s problem. 

--Question--Do you have any f u r t h e r  plans f o r  the use of these  data? 

--Answer--Wetre now using the  r e s u l t s  i n  a show wet r e  pu t t i ng  toge ther ,  

but I guess it r e a l l y  hasn ' t  been ca r r i ed  through a s  much a s  we would 

have l iked .  

--Question--Have teachers  made any use of i t ?  

--Answer--I don ' t  know what they've done, but they have requested 

copies of t he  r epo r t .  We o r i g i n a l l y  p r in t ed  50 copies of t he  complete 

survey, but we've p r in t ed  over 300 now. The D i s t r i c t  Board of Education, 

through which we're t ry ing  t o  ge t  d r ive r  education back i n  t he  schools,  

i s  aware of t h i s  survey and the  survey could he lp  t o  accomplish t h a t  

ob jec t ive .  

--Question--Did you document the  k ids1  ignorance about the  problem? Did 

they need t o  be educated? 

--Answer--Yes. I think if you go through the  f i v e  pages of comments from 

the s tudents  themselves, you ' l l  see t h a t  t he  l eve l  of knowledge was low. 

I t  seems t o  me t h a t  t h i s  i s  the  only way we're going t o  make any headway. 

We need not so much t o  prove our e f fec t iveness ,  but t o  prove the  leve l  of 

ignorance and the  need f o r  education. 



REPORT ON THE EFFECT OF THE LOWER LEGAL DRITJKING AGE ON YOUTH CRASH INVOLVEMENT 
--Richard L .  Douglass 

Michigan and o ther  s t a t e s  r ecen t ly  lowered t h e  lega l  dr inking age t o  18. 

The s p e c i f i c  research quest ions i n  t h i s  lega l  impact study were: 1) Did t h e  

a lcohol - re la ted  crash experience change i n  t he  th ree  study s t a t e s  (Michigan, 

Vermont and Maine) a f t e r  t he  lega l  dr inking age was lowered?, 2 )  I f  changes 

occurred i n  a lcohol - re la ted  crash experiences i n  the  th ree  !lexperimental!! s t a t e s ,  

were those changes a c t u a l l y  r e l a t e d  t o  t he  lega l  change? 

Unt i l  now, evidence from individual  s t a t e s  which lowered the  l ega l  

dr inking age has l a rge ly  consis ted of r e l a t i v e l y  informal observations of 

accident  da t a  with no design or  ana ly t i c  cont ro l  f o r  a l t e r n a t i v e  explanat ions,  

For a  v a r i e t y  of reasons the d i r e c t  information on dr inking and dr iv ing  among 

young people i s  confounded by f a c t o r s  o ther  than the  change i n  dr inking laws. 

I t  has been suggested t h a t  po l i ce  o f f i c e r s  became more a t t e n t i v e  t o  repor t ing  

alcohol involvement i n  crash inves t iga t ions  with young d r i v e r s  a f t e r  t h e  l ega l  

change i n  Michigan, a  p rac t i ce  which a l legedly  has created a r t i f a c t u a l  s t a t i s -  

t i c a l  increases .  Changes i n  accident repor t ing  forms and adminis t ra t ive  

procedures have r e su l t ed  i n  quest ionable v a l i d i t y  of "before-after '!  comparisons 

based on reported alcohol-involvement da ta .  Reporting systems have grown i n  

comprehensiveness during the  same time period which r a i s e s  o ther  quest ions.  

Therefore,  p a r t i c u l a r  a t t e n t i o n  has been given t o  the  problems of research 

design, measurement, and ana ly t i c  technique i n  the  present  inves t iga t ion .  

Attempts have been made t o  def ine  and measure q u a n t i t i e s  which ind ica t e  t r u e  

changes i n  the alcohol-related crash experience of s p e c i f i c  populations and 

a r e  independent of the  kinds of operat ional  v a r i a t i o n s  which have been 

suggested u n t i l  now. 



A quasi-experimental design has been used which included three states-- 

Michigan, Maine, and Vermont--which recently lowered th.e legal drinking age to 

18 as an experimental group. Two control groups were included. New York and 

Louisiana were studied as long-term 18-year-old drinking states and Texas and 

Pennsylvania represented long-term 21-year-old drinking states. An objective, 

empirically-derived surrogate measure of alcohol-related crash frequencies 

was used in comparative time-series analyses. The methodology applied in the 

present investigation is viewed as an important issue, both in appreciating 

the conclusions and in facilitating analyses of other states which have lowered 

their legal drinking ages. 

In Michigan alcohol-related crashes among 18- to 20-year-old drivers 

increased after the lower legal drinking age became effective. The increase 

is statistically significant and of a magnitude large enough to be considered 

socially significant. The effect of the lower legal drinking age appears to 

be directly related to the relative proportion of the 18- to 20-year-old 

population in the jurisdiction under consideration. Increases in alcohol- 

related crashes were accompanied by alterations in the age-specific crash 

frequency distributions of young drivers. After the legal change the 18- and 

19-year-old drivers became more involved than drivers in older age groups, 

which was not true before the legal change. No significant increases in 

alcohol-related crashes occurred among older drivers, 

The results of analyses of Maine data were similar to those of Michigan. 

The legal situation in Maine affords somewhat less confidence in the conclusions 

than in Michigan in that the legal drinking age changed from 21 to 20 in 1969, 

and then from 20 to 18 in June, 1972. 

No significant increases in alcohol-related crash frequencies or rates 

were found in Yermont, for either young or old drivers. In addition to the 



absence of change i n  magnitude, the  age-specif ic  frequency d i s t r i b u t i o n  of 

a lcohol-related crashes of young d r ive r s  did not  change following the lowering 

of the  lega l  dr inking age. 

Increases  which could be a t t r i b u t e d  t o  an inf luence a f f ec t ing  only the  

18- t o  20-year-old dr iv ing  populations were not found i n  any of t he  four  cont ro l  

s t a t e s .  

On the  bas i s  of a l t e r a t i o n s  i n  Michigan and Maine of age-specif ic  alcohol- 

r e l a t ed -c ra sh  frequency d i s t r i b u t i o n s  following t h e  lega l  change, a pred ic t ion  

procedure i s  offered t o  determine t h e  l ikel ihood of an increase i n  crashes i f  

t he  lega l  dr inking age i s  lowered. It is  suggested t h a t  Vermont's age- 

s p e c i f i c  frequency d i s t r i b u t i o n  of a lcohol-related crashes among young d r i v e r s  

was l i k e  long-term 18-year-old s t a t e s  BEFORE t h e  lega l  change; therefore ,  no 

changes occurred a s  a r e s u l t  of the lega l  change. Michigan and Maine, on the  

o ther  hand were d i f f e r e n t  but became l i k e  long-term 18-year-old s t a t e s  AFTER 

the  lega l  change; which explains  why increases  i n  t he  frequency measures were 

found. Pennsylvania, a long-term 21-year-old s t a t e  has an age-specif ic  

frequency d i s t r i b u t i o n  of alcohol - r e l a t ed  crashes l i k e  Michigan and Maine had 

p r i o r  t o  the  lower lega l  dr inking ages i n  those s t a t e s .  Should Pennsylvania 

change the lega l  dr inking age t o  18, it i s  predicted t h a t  a reac t ion  would 

occur much l i k e  t h a t  i n  Michigan and Maine. Texa?, has an age-specif ic  frequency 

d i s t r i b u t i o n  of a lcohol-related crashes among young d r ive r s  l i k e  Louisiana, 

New York and the  experimental s t a t e s  a f t e r  the  lega l  changes t o  18-year old 

lega l  dr inking ages. Texas, where the  l ega l  dr inking age was changed t o  18 i n  

August, 1973, i s  not expected t o  experience an impact i n  crash frequencies o r  

r a t e s  because it i s  already s imi l a r  t o  t h e  s i t u a t i o n  found t o  be a consequence 

of the  lega l  change, i f  an impact were t o  take p lace .  

The e f fec t  of t he  lower l ega l  dr inking age i s  considered t o  be r e l a t e d  t o  

demographic and c u l t u r a l  d i f fe rences  i n  dr inking behavior and dr iv ing-af te r -  



drinking patterns. In addition the probability of a significant impact of a 

lower legal drinking age is associated with the enforcement of alcohol bever- 

age control laws, in general, and laws related to purchase and sales to minors, 

and drinkingldriving laws in particular. 






