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Part 1:
Optimizing
Your Project
for Visibility

Goals for Part 1:

Gain basic understanding of SEO
Learn SEO Best Practices
Review some on-page
optimizations

Share helpful resources to
continue SEO exploration



SEO Basics



What is SEO?

SEQ is short for Search Engine Optimization. This term
refers to the process search engines use to rank web

pages based on a search query

How Does It Work?

Websites and : Ranking algorithm
- P dexed -
pages are crawled ag:;;rczé?]ezxe is applied to

by bots determine position

0 1




Search Engine Results Page (SERP)

Keyword / Search Quer

Organic Search Results

Carousel

nowledge Graph
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People also ask
Why was the last Jed hated? v
Who s Rey's father? v

Is Rey Luke's daughter?

Is Rey really the last Jedi?

hitps://en.wikipedia.org » wiki » Star_Wars:_The_Last_

Star Wars: The Last Jedi - Wikipedia

Star Wars: The Last Jedi (als0 known as Star Wars: Episode Vil - The Last Jed) is a 2017
pera film written and y Rian Johnson.

Starring: 3 ; Adam Dr Lucasfiim Lt
Budget: $200-317 millon Written by: Rian Johnson

‘Soundtrack - Vice-Admiral Holdo - Skellig Michael

hitps//wwwimdb.com» title

Star Wars: Episode VIII - The Last Jedi (2017) - IMDb

Directed by Rian Johnson. With Daisy Ridley, John Boyega, Mark Hamil, Carrie Fisher. Rey

develops her newly discovered abilties with the guidance of Luke

Stars: Daisy Ridley, John Boyega, Mark Hamill  Director: Rian Johnson

Mation Picture Rating (MPAA): Rated PG-131...  Wrlters: Rian Johnson, George Lucas (base.
Rating: 7/10 - 575770 votes

Full Cast & Crew - The Last Jedi (2017) - Star Wars: Episode Vill - Trivia

Images >

EHE ) Vo nages

Trailers & clips >
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Star Wars: The Last Jed Trailer (Offici...
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710 90% 33/5
IMDb Rotten Tomat. Letterboxd

68% lked this movie,
Google users w)®
Luke Skywalker's peaceful and solitary existence gets
upended when he encounters Rey, a young woman
Wwho shows strong signs of the Force. Her desire to
learn the ways of the Jedi forces Luke to make a
decision that changes theirIves forever. Meanwhile,
Kylo Ren and General Hux lead the First Order

MORE v

Release date: December 15,2017 (USA)
Director:

ian Johnson
Produced by: Kathleen Kennedy; Ram Bergman

Box office: 1.333 billon USD

Animals: Porgs fandom com

Reviews
Critic reviews
@@ Star Wars: The Last Jedi Movie Review: This

Komet - Rian Johnson's version of Star Wars; George
Lucas and JJ A.



Creating and Optimizing Content

Things to keep in mind when creating new pages or

content:

e What is the page about?

e Whatis the goal of the page?

e Who is going to visit the page?

e What are some keyword phrases for this page?

e Does each page have a unique title?



How do | know if my project is on Google?

Search for your site!

Ex: site:yoursite.com

Reasons why your site isn’t on

Google:

e Your site is brand new

e Not linked from other sites

e Navigation makes it hard for

Google to find pages

Google

site:sites.Isa.umich.edu/ocean-climate-astrid/ X Q

Q Al & Images @ News < Shopping @ Maps i More Tools

About 44 results (0.24 seconds)
Google promotion
Try Google Search Console

www.google.com/webmasters/
Do you own sites.Isa.umich.edul "

trid? Get indexing and ranking data from Google.

https:/sites.Isa.umich.edu » ocean-climate-astrid

Ocean Research Group — University of Michigan, Demo Site
“The sea is everything. It covers seven tenths of the terrestrial globe. Its breath is pure and
healthy. It is an immense desert, where man is never lonely, for ...

https://sites.Isa.umich.edu » ocean-climate-astrid » publi...

Publications — Ocean Research Group - University of Michigan
NOAA | State of the Climate. National. National Summary Information — a synopsis of the
collection of national summaries released each month.

https://sites.Isa.umich.edu » ocean-climate-astrid » people

People — Ocean Research Group - University of Michigan
“The sea is everything. It covers seven tenths of the terrestrial globe. Its breath is pure and
healthy. It is an immense desert, where man is never lonely, ...



Keyword Research: Foundation of SEO
Strategy

e Choose 1 - 2 keywords per page. These keywords should make sense for
the type of content on the page

e Look at similar project/sites for inspiration

e Use Google to discover related keywords phrases and terms (consider

search suggestions and Quick Answers)

Additional (free!) tools: Moz Keyword Explorer, Google Trends



https://analytics.moz.com/pro/keyword-explorer
https://trends.google.com/trends

On-Page Optimization



On-Page Optimization: Page Title

Go gle ocean climate astrid X Q

QAI Eimages @ News ¢ Shopping @ Maps i More Tools

About 1,110,000 results (0.63 seconds)

A p a ge titl e i S th e m a i n text th at [g::ea:l RI:sI:;:cr:HC;roup —‘ Univt-;r;ityiof Michigan, Demo SiTI

CLIMATE CHANGE. OCEAN IMPACTS. Learn More. Ocean Research Group. Welcome. This is
an example website demonstrating the WordPress Theme Astrid that is

hitps://sites.Isa.umich.edu > ocean-climate-astrid » ocea

d e S C ri b e S a n O n | i n e d O C u m e nt. Ocean Acidification — Ocean Research Gr(;up- University of ...

Ocean acidification is the ongoing decrease in the pH of the Earth's oceans, caused by the
uptake of carbon dioxide (CO2) from the atmosphere.

hitps://www.nationalgeographic.org » find-explorers &

Astrid Hsu - National Geographic Society

Hsu specializes in interd ocean literacy, ing marine and

.
Re C O m m e n d a tl O n S . climate change issues from numerous angles. Hsu leads the effort to ..
.
—

[ ] I Ocean Research Group - Univ: X I +

CcC 0O @& sites.Isa.umich.edu/ocean-climate-astrid/

. Place the ta rget keyword tOWa rdS the EM Projects @ AEMWCM 0 Adobe Experience.. & AEMWCM|Staging =7 Testaccou
Ocean Research Group
front of the page title
e Make them unique for each page
e Tryto keep them around 50-60

characters long




On-Page Optimization: H1 Heading

Ocean Research Group

. H 1 H ea d I ng University of Michigan, Demo Site

o Use H1 only once per page

o Make sure the H1 contains target

Research

keyword

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam in ante
O Try to keep the H 1 at the top Of risus. Etiam consectetur hendrerit commodo. Donec at imperdiet leo,

in volutpat metus. Pellentesque habitant morbi tristique senectus et
netus et malesuada fames ac turpis egestas. Proin dui massa,

fermentum vitae dictum id, pulvinar quis enim. Integer nec molestie

the page

nisi. Suspendisse interdum, arcu eu vehicula maximus, turpis urna
pharetra elit, id tincidunt tortor mauris id orci. Ut laoreet bibendum lectus, sed volutpat nisi
interdum id. Integer orci ipsum, mattis ac quam eget, facilisis pharetra dolor. Nam dapibus

turpis in diam tristique efficitur



On-Page Optimization: Meta
Description

e Meta Description

O

@)

Include strong call-to-actions
Make sure keyword is included
early in the first line

Make them unique for each page
Try to keep them around 156

characters long

ocean climate astrid X | Q

Q All ) Images & News () Shopping @ Maps : More Tools

About 1,110,000 results (0.63 seconds)

https://sites.lsa.umich.edu » ocean-climate-astrid

Ocean Research Group — University of Michigan, Demo Site

CLIMATE CHANGE. OCEAN IMPACTS. Learn More. Ocean Research Group. Welcome. This is
an example website demonstrating the WordPress Theme Astrid that is ...

https://sites.Isa.umich.edu » ocean-climate-astrid » ocea...

Ocean Acidification — Ocean Research Group - University of ...
Ocean acidification is the ongoing decrease in the pH of the Earth's oceans, caused by the
uptake of carbon dioxide (CO2) from the atmosphere.

https://www.nationalgeographic.org » find-explorers

Astrid Hsu - National Geographic Society
Hsu specializes in interdisciplinary ocean literacy, approaching marine conservation and
climate change issues from numerous angles. Hsu leads the effort to ...

httneo-/lhittar ram v hoiimar



On-Page Optimization: Image Alt Tags

e Image Alt Text

o Describe the image as specifically

as possible

o Keepitshort (125 characters)

Okay alt text: <img src="escalator.jpg" alt="man on escalator”>
O Use your keywords Better alt text: <img src="escalator.jpg” alt="man walking on escalator">
Best alt text: <img src="escalator.jpg" alt="man wearing backpack walking

down escalator”>

Image Source: BrightEdge



https://www.brightedge.com/

SEO Last Thoughts

e SEO is not a one and done process; searches and trends change over time.
e The algorithm is always changing!

e Changes to rankings and search listings aren’t instant; will occur over time.
e User Experience is tied very closely to SEO. Keep both in mind!

e Share your project as much as possible!

e Linking strategy is also important.



SEO Resources

Informational Resources: Tools:
e SEO in One Hour - Moz.com e SEO Browser Extension (I use
e Beginner’s Guide to SEO - SEO Meta in 1 Click)
Moz.com e (Google Trends
e Ultimate WordPress SEO Guide e (Google Search Console

for Beginners (Step by Step) e Moz Keyword Explorer



https://moz.com/learn/seo/one-hour-guide-to-seo
https://moz.com/beginners-guide-to-seo
https://www.wpbeginner.com/wordpress-seo/
https://www.wpbeginner.com/wordpress-seo/
https://chrome.google.com/webstore/detail/seo-meta-in-1-click/bjogjfinolnhfhkbipphpdlldadpnmhc?hl=en
https://trends.google.com/
https://search.google.com/search-console
https://analytics.moz.com/pro/keyword-explorer

Part 2;
Telling your story



What's a research
impact librarian?

| empower scholars to create the
conditions under which they can establish:

e A strong public identity
e An account of their contributions to the

scholarly enterprise

Find me in my office in Hatcher 260A, or email me at

e A persuasive body of evidence for the  welzenb@umichedu
impact of their work



e What does impact mean for
you & for your work?
. e Charting a path for yourself
For today:

e What resources and support
are available to learn more?



No single
definition!

“The measurement of research
impact is a contested research and
political agenda that poses a
complex academic question.”

(Alla et al. “How do we define the
policy impact of public health

research? A systematic review”

Health Science Policy and Systems,
2017)


https://doi.org/10.1186/s12961-017-0247-z
https://doi.org/10.1186/s12961-017-0247-z
https://doi.org/10.1186/s12961-017-0247-z

No single
definition!

Scholarly impact (e.g.,
citations)

Social, public, economic,
clinical impact

Policy impact

...etc.!



e Start with what you value
SCOPE :

Context considerations

Frq mewo rk e Options for measuring

A process for evaluating responsibly. * Probe deeply

(Himanen and Gadd, December 2019) ¢ Evaluate your evaluation



https://thebibliomagician.wordpress.com/2019/12/11/introducing-scope-aprocess-for-evaluating-responsibly/

Start with what you value

e Who is this project for?
e \Who needs to know about this project and be persuaded of its impact?
e What does success look like for your project?

e Gather evidence/data to serve your purpose — not the other way around.



Context considerations

e What would you need to know in order to:

o Know if your project is reaching your desired audience and accomplishing what you expect
o Make decisions for next steps/future work

o Convince someone else of the value/impact/success of your project?

e Whatis the story you'd like to be able to tell?



Options for measuring

e What evidence do you need in order to support the story you thought
about above?
e Do you have the ability to gather that evidence? (and is it appropriate to do

so—more on this next)

e Can you set up your project to accumulate/receive/generate this evidence?
o Analytics?
o  Survey/feedback/user input/contact information?

o Alternative metrics/user engagement?



Probe deeply

e What do users need to know about the evidence you're gathering of their
use?

e Are there privacy violations?

e Balancing needs and rights of communities and users against your need
for information

e Laws and regulations

e Don’t gather data just for the sake of gathering it. Have a use case in mind.



Evaluate your evaluation

e |s this still working? Has anything changed?

e |s the time/effort worthwhile?

e What level of upkeep/maintenance is required for the impact reporting
piece of your project?

e |Isthere a finish line?



Additional Resource

e SCOPE Framework For Research Evaluation

e Research Impact Challenge Guide



https://inorms.net/scope-framework-for-research-evaluation/
https://guides.lib.umich.edu/research-impact-challenge

Thank you! Questions?

Whitney Dye Rebecca Welzenbach

whitdye@umich.edu rwelzenb@umich.edu



