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‘Campaign for Michigan’ endowment goal seeks
lasting resources to nurture ‘heart of institution’

With the announcement of “A
Heritage of Leadership: The Cam-
paign for Michigan’’ on October 14,
the U-M initiated the public phase of
an unprecendented effort — to raise
$160 million from private sources to
increase its endowment and to fund
construction and renovation of facil-
ities. Half of the Campaign objective
— $80 million — is devoted to in-
creasing the University’s
endowment for faculty and student
support.

A permanent resource

An endowment gift adds to the
financial base of an institution by
providing investment funds to gen-
erate additional income. It is a
permanent resource for a university,
the foundation on which most of
America’s finest private institutions
have been built and sustained.

The U-M has four major sources of
support for educational and general
operations: appropriations from the
State of Michigan (now only 34 per-
cent of total revenues), student fees
(25 percent), contracts and grants
primarily for teaching and research
(25 percent), and gifts and endow-
ment income (10 percent). The
remaining six percent comes from
other sources.

For the decade 1972-1982, endow-

ment income has remained constant
as a percentage of U-M’s total bud-
get, about two percent. Combined,
endowment income and revenue
from current gifts and grants has also
held constant, at about 10 percent of
the total.

Support source ‘mix’ changes

In other ways however, the fund-
ing mix to support the University
has changed dramatically during the
decade. State appropriations, as a
percentage of the total budget, de-
creased from 39 to 34 percent.
Revenue from research and other
government-sponsored programs is
down three percent. To offset these
declines, student fees have been in-
creased annually, rising during the
last decade from 18 to 25 percent of
the total.

At the end of June 1983, the market
value of U-M’s endowment and
other invested funds was almost
$180 million. While this portfolio is
among the most valuable of any pub-
lic institution, it is far smaller than
those of private universities with
whom Michigan must compete for
the nation’s best students and most
talented faculty.

If revenue from the state and other
sources were adequate to the educa-
tional and scholarly tasks the

Alumni rate education highly,
say U-M prepared them well

The University recently surveyed
182,000 of its alumni to better evalu-
ate its academic and non-academic
offerings. Preliminary analysis indi-
cates U-M alumni generally work in
the field they prepared for, and a
majority earn more than $35,000 a
year, according to a sampling of sur-
vey responses from 93,000
graduates.

“Some respondents commented
that while they are not working in
the area of their degree, their U-M
education prepared them extremely
well,” states Gerlinda S. Melchiori,
director of research and administra-
tion in the Office of Development
and University Relations. A five per-
cent sample of the data shows 53
percent of the alumni rated their
academic program as ‘“‘excellent” in
preparing them for their field of em-
ployment, while another 35 percent
rated their programs ‘“good.”

Certain schools fare better than
others in rates of employment, ac-
cording to the survey sample. The
College of Engineering ranks at the
top for female graduates, with 100
percent employed in their field (75
percent for males). The School of
Social Work also does well, with 93
percent of the male and 91 percent of
the female respondents working
within the human services.

Other units with at least 87 per-

cent of their graduates working
within their fields of study include
the College of Pharmacy, School of
Nursing, Medical School, Law
School, and School of Dentistry.

“Less than perfect statistics,”
Melchiori explains, “should not be
interpreted to mean unem-
ployability. In some instances they
may indicate upward mobility. For
instance, the 21 percent of males
reportedly not employed in their
field of study - engineering - most
likely classified themselves as em-
ployed in management, government
services, etc.,” she explains.

A valuable aspect of the survey for
U-M, Melchiori notes, is the ability
to track the careers of graduates with
non-professional degrees, such as
English and history majors. The sur-
vey results provide direct input for
the academic planning process, re-
cord-keeping, and admissions
activities, as well as supporting the
efforts in communications, develop-
ment and alumni relations.

“Information on satisfaction with
academic preparation is of value to
individual schools and departments
in assessing the effectiveness of their
curricula,” Melchiori explains. “It is
also of interest to U-M ‘feeder in-
stitutions’ — the high schools and
colleges from which we draw large
numbers of students.”

Universty faces, U-M could rest on
its present endowment. But it is not,
and the University cannot.

Protection from uncertainties

In the face of continuing fiscal
uncertainties, Michigan remains de-
termined to increase the base of
support under its faculty and stu-
dents — its “human capital”’, the
very heart of the institution.

Two key differences between
Michigan’s endowment and its other
forms of support underscore the im-
portance of this challenge. First,
endowment is permanent. It helps
insulate the University from the un-

(see Endowment, page 2)

The University of Michigan

A Special Day for U-M

Friday, October 14, 1983,
marked a very special day in U-
M’s history — the announce-
ment of ‘A Heritage of
Leadership: The Campaign for
Michigan.”

This University-wide, five-
year project to raise $160 mil-
lion to increase Michigan's
endowment and to fund new
construction and renovation of
facilities is the largest fund-
raising campaign ever mounted
by a publicly assisted Ameri-
can university.

A photo-essay in the next is-
sue of Michigan Today will
cover activities linked to the
event, and will introduce the
Campaign’s volunteer leader-

ship team to readers.
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U-M President Harold T. Shapiro, former President Gerald R. Ford, and U-M Regent Robert
E. Nederlander announced The Campaign for Michigan on October 14. Ford is the campaign’s
honorary chairman and Nederlander the campaign chairman. ““A Heritage of Leadership: The
Campaign for Michigan” seeks to raise $160 million for endowment for faculty and students and

for facilities renovation and construction.

Ambassador’s visit marks
century-long ties with China

A summer visit to the U-M Ann
Arbor campus by Zhang Wenjin,
People’s Republic of China
amabasador to the U.S., added an-
other link to the more than 100-year-
old chain of ties between the U-M
and China.

Hosts for the Ambassador’s visit
were Leonard Woodcock, adjunct
professor of political science, and
Michel Oksenberg, professor of po-
litical science. Woodcock was
formerly ambassador to the People’s
Republic of China and Oksenberg
served as a National Security Coun-
cil staff member responsible for
China.

Accompanied by his wife who is a
specialist in literary criticism, Am-
bassador Zhang spent two days in
Ann Arbor in early August. He
toured a number of facilities includ-
ing the Asia Library, the
Replacement Hospital Project, the

Center for Chinese Studies, and the
laboratories of several Chinese
scholars. His U-M visit was made
possible by the Burroughs Corpora-
tion, which has helped sponsor
scholarly exchanges between the U-
M and the People’s Republic.

Ambassador Zhang was accom-
panied on a his visit to College of
Engineering laboratories by Wu Shi-
Ming, who came to U-M from
Chekiang University in Hangchow.
Wu added another link to U-M’s
China connection when he gradu-
ated in August, becoming the first U-
M student from the People’s Re-
public to receive a Ph.D. since the
scholarly exchange between the U-M
and that country was resumed in
1979. Wu’s stay at U-M has been
supported by the Chinese Academy
of Sciences and a pre-doctoral fel-
lowship from the Rackham School of
Graduate Studies.



Endowment, from page 1
certainties of economic and political
change. Second, it provides the Uni-
versity with the additional ‘‘vital
margin’’ that is necessary to ensure
the continued special distinction of
its programs.

“Few fiscal objectives have higher
priority for The University of Michi-
gan than increasing the amount of
our endowment. Meeting the endow-
ment challenge of The Campaign for
Michigan will mean undergirding
the central objectives of the Univer-
sity: distinction in teaching and
excellence in scholarship.”

Harold T. Shapiro

Endowment income at Michigan
works in several ways, all of which
preserve and enhance the attributes
which place U-M among the finest
institutions of higher education in
the world:

...It helps attract meritorious stu-
dents, preserves a student body mix
that contributes to a rich intellectual
and diverse cultural life, and it re-
duces the burden of rapidly rising
tuition costs.

...It provides recognition and reward
for faculty who demonstrate excel-
lence as teachers and scholars.

...It keeps the University at the fore-
front of new knowledge, insight, and
investigation that may lead to
discovery.

...Jt gives the University flexibility to
support growth in selected disci-
plines and academic units so they
can respond to society’s needs for
trained, broadly educated men and
women.

The challenge of increasing Michi-
gan’s endowment must be met, so
the University can continue to pur-
sue its mission of teaching, research,
and service at a level of excellence.

A Heritage of Leadership: The Campaign for Michigan

* Business

Administration $15,000,000
e Chemical

Sciences $20,000,000
* College of

Engineering $ 12,000,000
* Eye Center $ 9,500,000
* School of Music $ 1,700,000

* Replacement

Hospital $20,000,000
¢ Tappan Hall

Renovation $ 1,400,000
Facilities $80,000,000

Campaign Goals Include Both Facilities and People

Endowed Professorships

* Endowed Research &
Teaching Professorships

¢ Endowed Junior
Faculty Appointments

* Endowed Scholarships
& Graduate Fellowships

¢ Endowment for Teaching,
Research and Libraries

Endowment $80,000,000

Freshmen represent ‘cream
of the crop’ from across nation

The academic quality of U-M’s
freshmen remains high, and may be
improving, according to Clifford
Sjogren, director of undergraduate
admissions.

In a report outlining the charac-
teristics of the 1983 freshman class,
Sjogren notes that the College
Board’s Scholastic Aptitude Test
(SAT) scores increased over last
year’s figures. The median SAT
score on the mathematics test is 620
this year, compared to 610 last year.
Median score on the verbal portion
is 550, compared to 540 in 1982. “We
are pleased with the overall quality
of entering freshmen,” says Sjogren.
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“The University is able to attract
these well prepared students be-
cause our academic programs
remain very strong.”

Indicative of the high quality of
incoming freshmen, Sjogren says, is
the fact the 12.9 percent ranked in
the top one percent of their high
school class, 35.8 percent ranked in
the top five percent, and 57.9 per-
cent in the top tenth of their class.
Continued high quality of the stu-
dent body is a key factor in
maintaining general educational ex-
cellence at the University. In
commenting on the admissions re-
port, Billy E. Frye, vice president for
academic affairs and provost, notes,
“The fact that the quality of the stu-
dent body is being maintained, and
even increased, in a time of increas-
ing competition for the most highly
qualified students is evidence of the
U-M'’s strong commitment to institu-
tional excellence in a time of limited
resources.”’

A further indication of the high
academic characteristics of incom-
ing freshmen is an increase in the
number of freshmen who partici-
pated in the College Board’s
advanced placement program. This
year more than 1,750 incoming stu-
dents submitted advanced
placement exam scores, compared to
1,471 in 1982, according to Sjogren.

As of early September, prelimi-
nary reports indicate that approxi-
mately 4,250 freshmen are enrolled
on the Ann Arbor campus this year,
about the same figure reported for
the freshman class of 1982.

Building a world class center of excellence

Innovative computer network
aids engineering students

A new Computer-Aided Engineer-
ing Network (CAEN) is being
installed at the College of Engineer-
ing, to help keep the College in the
forefront of computer and commu-
nications technology.

CAEN will provide up-to-date
computer hardware, software, and
technical assistance for the teaching
and research activities of the Col-
lege’s 5,500 students and 300 faculty
members. When implemented, it’s
anticipated that the network will
serve as a model for industry and
other universities.

U-M approach benefits students

The U-M arrangement differs con-
siderably from the approach taken at
other universities, whereby students
have been required to purchase their
own personal computers. All under-
graduate and graduate students in
the College will be assessed a fee,
incorporated into their tuition
charge. In return, the College will
provide each student with unlimited
use of the computing facilities with-
out additional charge. ‘‘Instead of
asking them to invest in a personal
computer, the College will ask its
students to pay the computer user
fee each term to support a vastly
more sophisticated computer en-
vironment,” explains James
Duderstadt, U-M engineering dean.

Better career preparation

This new environment will in-
clude powerful personal computers,
priced at $4,000 to $5,000. “This is
the level of equipment we expect our
students to use when they enter in-
dustry. The College of Engineering
believes that the most effective way
to approach the challenge of provid-
ing personal computing resources
for students is for the educational
institution itself to assume primary
responsibility for acquiring, install-
ing, maintaining, and upgrading the
computer-communications technol-
ogy,” explains Duderstadt.

Some 400 to 500 workstations on
U-M’s Central and North campuses

will link laboratory to classroom to
library to office, and even to dorm,
where many students will have their
personal computers or terminals.
The network will provide a variety
of support activities, including word
processing, computer graphics, data
base management, and communica-
tions with larger data systems and
computing networks.

“This computing environment
will provide students of the College
with a unique opportunity to partici-
pate in ‘the second computer
revolution’ — to integrate this tech-
nology into their daily activities, and
to stay at the cutting edge of this
technology throughout their studies
at Michigan,” Duderstadt adds. “The
network represents the College of
Engineering’s firm commitment to
build a world class center of excel-
lence for the use of modern
computer methods in engineering
education and practice.”

Corporate gifts form network base

Major gifts from two U.S. corpora-
tions are important steps forward in
the College of Engineering’s drive to
develop one of America’s most ad-
vanced computing environments for
teaching and research.

A Harris 800 super-minicomputer
is a gift of the Harris Corporation of
Melbourne, Florida. It will be used
primarily for scientific computation,
especially in areas requiring inten-
sive ‘“numbers crunching.” such as
finite element methods applied to
modeling and analysis of structures
and fluids. CAEN director Prof.
Richard Phillips explains that the
Harris 800 will also support work in
computer-aided design (CAD) and
computer-aided manufacturing
(CAM), areas often referred to as
“factory-of-the-future” technology.

A Calma 7000 series computing
system, with advanced color graph-
ics capabilities, was financed in part
by a gift from Calma Corporation. A
subsidiary of General Electric, Calma
Corporation is one of the leading
manufacturers of equipment for
CAD/CAM.

Installation of the Computer-Aided Engineering Network (CAEN) at U-M will “enhance the

College’s commitment to increasing Michigan's industrial productivity through research and
development in computer-aided automation,” notes Daniel Atkins (above, top), engineering
associate dean for research and CAEN director. When completed, the network will include
some 400 to 500 workstations on the Ann Arbor campus.



Art Museum’s permanent collection is a reflection of world history

Evan Maurer, director of the U-M’s
Museum of Art, likes to be able to
tell alumni not to be ““surprised if
you see ‘On loan from The Univer-
sity of Michigan’ on an identifying
label for an art object at the Louvre or
Metropolitan Museum.”

The Museum'’s permanent collec-
tion of more than 10,000 objects
holds the respect of museum and art
professionals around the world.
“Our permanent collection,” ex-
plains Maurer, ‘“reflects world
history. And, we’re particularly well
known for our Japanese and Chinese
holdings. Our collection of Western
prints and drawings is respected in-
ternationally.”

The permanent collection had its
beginning in 1868 and has grown
mainly through specific gifts, many
of them from Michigan collectors.
It’s also been supplemented by Mu-
seum purchases, supported by donor
contributions and, until recently,
University funding.

To offset the loss of University
support for purchases, the Museum
will holds its first major fund-raising
event in almost ten years this fall.
The proceeds from ““In Search of
Serendipity’”’ — an auction and sale
of donated antiques and art objects
— will go to the acquisitions fund of
the permanent collection.

Many of the University’s holdings
are in constant demand from other
museums for traveling shows and
special exhibitions. “Right now we
have two paintings at the Louvre in
Paris and two at the Metropolitan
Museum of Art in New York. Three
of our Henry Moore sculptures are at
the Met also. And, next year we’ll be

“Nydia, the blind girl of Pompeii,” an 1868 gift to the University and the piece which started

More than 3,500 school children participated in Docent tours at the Museum of Art last vear.

The Friends of the Museum, a volunteer group, raise funds to provide transportation for the students.

sending a Max Beckman painting to
the Munich Museum,’” Maurer adds.

The Museum'’s permanent collec-
tion is more than just a ready source
of exhibit materials, however. It’s
also a valuable resource for U-M fac-
ulty and students. It supports
teaching and research activities for
the School of Art, Department of the
History of Art, and many other hu-
manities-based programs.

As a cornerstone of the Museum,
and a vital resource to the University
and greater community, the perma-
nent collection can’t be allowed to
become stale. “We must constantly
renew and reinforce our holdings,”
Maurer explains. “A collection of
this calibre has to be revitalized with
additional pieces that enhance and
expand our current selections. The
enthusiastic support of the Friends
of the Museum in planning our auc-
tion and sale — ““In Search of

the permanent collection, greets more than 70,000 Museum of Art visitors each year. The
Museum is housed in Alumni Memorial Hall, which anchors the southwest corner of the

“Diag.”

Serendipity”” — is an important step
for us in that direction,” he adds.

The depth and vitality of the Mu-
seum extends well beyond its
permanent collection. “We’re recog-
nized as one of the top 10 university
museums in the country,” Mauer
notes, ‘“‘and we're included near the
head of the list for small museums of
similar type.”

An average of 10 exhibitions are
mounted at the Museum each year.
Many of those originated by Mu-
seum staff travel to major galleries
and museums throughout the coun-
try. An exhibit of Frank Stella prints,
which opened in Ann Arbor last
September, is on a two-year tour
with stops in 14 cities.

Special publications focusing on
current exhibits and objects from the
permanent collection are prepared
for both general and scholarly au-
diences. Extensive, book-size

catalogs are researched and prepared
for each exhibit organized by the
Museum. A volunteer force number-
ing more than 120 helps the Museum
present a variety of events, including
symposia and lecture series. In-
cluded in this group are the
Museum’s Docents, specially trained
to conduct informative and educa-
tional tours for both children and
adults.

Last year some 70,000 people par-
ticipated in Museum activities. “We
see ourselves as both a University
and a community resource,” Maurer
explains. “‘Our activities are free, our
doors open to all who want to share
in the learning and cultural develop-
ment we can provide. We maintain
an active schedule of events and
exhibits that appeal to a wide range
of interests. We're really a treasure
chest, just waiting to be discovered
and enjoyed.”

VitalMarai

Estate gifts support design competition,
enhance architecture library collection

Maijor gifts to the University fre-
quently play dual roles. They
provide funds for special projects, in
an area of interest to the donor,
which might not otherwise be possi-
ble. They also provide an
opportunity for the donor and the
University to permanently honor or
memorialize a relative, colleague or
friend.

The Leonard B. Willeke Design
Prize, offered for the first time this
year by the College of Architecture
and Urban Planning, is an example
of a gift playing such a dual role.
And, it was made possible through
the efforts of two alumni who are
interested in helping ensure the Uni-
versity’s excellence.

The prize is named for the late,
self-taught Detroit architect who
practiced for 50 years, designing
many stately homes in the Detroit
area. Intended to ‘‘promote excel-
lence and innovation in
architectural design,” the competi-
tion was originally proposed by
Louis M. Dickens, Arch. ‘64.

The competition was created from
an endowment fund from the estate
of the late Leona M. Willeke, the
architect’s widow, and administered
by U-M engineering and law alum-
nus Pierre V. Heftler.

Dean Robert Metcalf explains that
the prize competition is a valuable
addition to the teaching resources at
the college. “The competition is
open to any architecture student. All
of them are given the same ‘prob-
lem.’ In working on a solution and

undergoing the judging, the students
learn from each other as well as
receiving professional critiques from
the judges. It’s another dimension in
instruction for us, one that we are
proud to be able to present.”

Mr. Heftler was also instrumental
in arranging to have the College re-
ceive the “Willeke Collection.”
Many of the items in the collection
can be classified as rare books, no
longer available today. A major por-
tion of the collection consists of
“period” photos, collected early in
this century, of buildings which did
not survive World Wars I and II.
“The collection represents a sub-
stantial visual resource pertaining to
architectural monuments which the
College did not have,” Metcalf notes.
“It is a valuable addition to our li-
brary, for both students and faculty
members.”’

Alumni and friends interested in
supporting U-M may return this cou-
pon to receive detailed information.
Send to: Michigan Today, 3510 SAB,
Ann Arbor, MI 48109-1316.

I am interested in supporting The
University of Michigan. Please send
me information on:

[J Making a gift to the University
now.

[J Making a gift to the University by
bequest or trust.

[J Joining The Presidents Club.

[J Joining the Alumni Association.

[(J The Campaign for Michigan



Matching gifts: An important addition to U-M’s ‘vital margin’

provides the University with addi-
tional private assistance necessary to
maintain and enhance its educa-
tional environment.

The company matching gift pro-
gram, a very special partnership
involving the business community,
the University, and U-M alumni,
provides Michigan with an ongoing
additional vital margin of private
support.

A number of businesses, recogniz-
ing the importance and necessity of
private support in maintaining qual-
ity higher education, encourage their
employees to contribute to the col-
lege or university of their choice by
offering to match employee gifts.

Begun in 1955 by the General Elec-
tric Foundation, the matching gifts
program now boasts more than 960
participating companies nationwide
according to CASE (Council for Ad-
vancement and Support of
Education), which serves as a clear-
inghouse for information on the
program. More than 1,200 companies
have matching gifts programs with
provisions for support of The Uni-
versity of Michigan.

This important aspect of the out-

standing level of private support
afforded the U-M by its alumni
resulted in more than $924,600 in
additional gifts during 1982-83 — a
vital margin of supplemental sup-
port.

Donors can double gift value

Generally, the matching gift pro-
gram means that a company
employing an alumni donor will
match the alumni gift to the Univer-
sity on a one-to-one basis, thus
doubling the value of the donor’s
contribution. Many companies
match on a greater than one-to-one
basis, providing an opportunity for
donors to triple or quadruple the
original value of their support of the
University. Some companies extend
the eligible pool of donor partici-
pants to include employee spouses,
retirees and board members.

Steady growth over eight years

Growth of the U-M matching gifts
program over the last eight years

Amount of Matching Gift Dollars Contributed by Companies
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Alumni phonathons promote
matching gift programs

“Hello. This is Jake Eichhorn from
Dow Corporate Research. I'm with a
group of U-M alums calling U-M
alums at Dow. We’re working to en-
sure Michigan’s excellence, and we
need your help.”

For three years, Jake (‘46, ‘47, ‘51)
and his team of callers have led the
other Dow Chemical Company pho-
nathon teams in raising support for
Michigan. Jake also has been the
leading caller in two of those three
years, second the other year.

“It’s not difficult to ‘sell’ support
of The University of Michigan if you
really believe in what it is,” Jake
explains. “The involvement reflects
a personal commitment. When you
realize the value of higher education
- what it has meant to you, and what
it means for the present generation,
the impact it has had on the na-
tion...when you consider what it
costs to provide that education, the
cost of high technology equipment
alone - we have to shoulder up and
do what we can. The phonathon in
support of Michigan is a unique way

to express our interest and belief in
the importance of higher education.”

Reflection of corporate philosophy

The Dow-Michigan Matching Gift
Challenge Phonathon was a natural
outgrowth of Dow Chemical Com-
pany’s interest in higher education
and the company’s philosophy about
philanthropy. A Charter Michigan
Benefactor, Dow was concerned
about the problems facing Michi-
gan’s colleges and universities as a
result of reduced state appropria-
tions, and recognized the need for
more individual and corporate
involvement.

Dow believes in directing its cor-
porate support to areas of employee
interest, explains D. C. “Nick”
Neuchterlein (‘51), coordinator of
the phonathon. “Supporting and en-
couraging the matching gift program
are ideal expressions of that philoso-
phy. The phonathon concept
evolved as a way to personally reach
alumni/ae employees.”

(See Dow, page 2)

(those for which comparable statis-
tics are available) has been steadily
upward. As illustrated in the accom-
panying chart, the amount of dollars
contributed by companies through
the matching gift program has shown
an overall increase of more than six
times — up from $142,700 in 1974-75
to $924,600 in 1982-83.

A 29 percent increase in the num-
ber of gifts (up 1,298) and a seven
percent increase in the number of
companies participating in the last
year demonstrate the growing popu-
larity of the matching gifts program.

This special partnership provides
companies with an opportunity to
show their appreciation for the high
level of educational training employ-
ees have received at the University,
provides alumni with an oppor-
tunity to increase the value of their
contributions to the University, and

Number of Alumni Donors Matched

Donor participation is easy

It’s easy to participate in the
matching gift program. You need
only obtain a matching gift form
from your company’s personnel or
contributions officer, complete it,
and send it along with your gift to
the University.

As always, your contributions can
be designated for a particular Uni-
versity department, program, school,
college or campus, or to the Vital
Margin Fund, for use where the need
is greatest. In general, company
matching funds will follow any des-
ignations specified by alumni
donors.
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Matching grant helps establish
Business School professorship

A combination of pooled alumni
gifts and a matching grant from a
company foundation enabled the
Graduate School of Business Admin-
istration to establish the Peat,
Marwick, Mitchell & Company Pro-
fessorship in Professional
Accounting in the fall of 1982.

“The professorship is being estab-
lished by the gifts of alumni of the
School of Business Administration
who are employed by Peat, Marwick,
Mitchell & Company, and by a spe-
cial matching grant from the Peat,
Marwick, Mitchell Foundation,” ex-
plains Gilbert R. Whitaker, Jr., dean
of the Business School.

Peat, Marwick, Mitchell & Com-
pany is an international public
accounting firm with offices world-
wide. The effort to establish the
professorship was led by Charles T.

Smith, managing partner, and Robert
W. Scharff, partner, both of the De-
troit office of the firm.

Fifty alumni employees, from 13
company offices across the nation,
participated in the program. Their
gifts and pledges, coupled with the
Foundation grant, provided
$250,000 to establish the
professorship.

“Holders of the professorship,”
Dean Whitaker explains, “will be
distinguished scholars who have
made important research contribu-
tions in the field of professional
accounting. The holder of the pro-
fessorship will also teach graduate
and undergraduate courses in ac-
counting,” he adds.

Funds to support the professor-
(See Business, page 2)



Dow, from page 1

Last October, in their third annual
phonathon, the Dow callers garnered
support from 53 percent of their
peers, and a matched gift total of
$33,000, figures they cite with pride.
Overall support of the University by
Dow employees shows that 64 per-
cent of the active employees
contribute to the University, for a
matched gift total of $42,300.

Dow’s idea impressed GE

When officials at General Electric
— initiator of the concept of the
corporate matching gift program —
learned about the Dow Phonathon,
they were interested in trying the
innovative approach.

“GE has always been at the leading
edge of support to The University of
Michigan,” notes John Ingersoll (‘46,
‘47) who helped manage GE'’s first U-
M phonathon last November. “It’s an
important source of professionals in
business, engineering, and science
for our company, and also for seci-

ety. The matching gift program is an
appropriate way to channel GE fi-
nancial support to areas where
employees think it should go.

“The GE Foundation is dedicated
to the support of higher education.
We believe we need more, not less,
education. The future is dependent
on it,” Ingersoll emphasizes. General
Electric Company is a Charter Michi-
gan Benefactor, and the GE
Foundation is also a Michigan
Benefactor.

In their first effort, calling nation-
wide, the GE phonathon teams
dramatically increased participation
of U-M alumni in support of the
University from 10 percent to 25 per-
cent. They accepted almost $5,000 in
pledges, to be matched by GE.

“We learned that calling for Mich-
igan isn’t difficult,” says Ingersoll.
“Most of the alumni we called have
strong positive feelings about the
University. They are happy to do
what they can for Michigan.”

“Individual involvement is important to the success of any project... to
make things happen. We want to make sure the right things happen to

Michigan.”

“Nick’” Neuchterlein
Dow Phonathon Coordinator

Representatives from the Dow-Michigan Matching Gift Challenge Phonathon (left to
right): M.C. “Bud” Carpenter, Vern Gliniecki, Jake Eichorn, Chris Weber, and Don Massnick.

1,200 companies will match
alumni gifts to University

The 1,204 companies listed here
are participants in matching gift pro-
grams with The University of
Michigan. Companies with * preced-
ing the name will provide a greater
than one-to-one match.

If your company is not included
here, check with your personnel or
contributions officer, as more com-
panies join the list regularly. In
addition, the list may not specifi-
cally include separately-named

affiliates, divisions, or subsidiaries
of larger companies. Companies
which restrict their matching gift
contributions to private institutions
are not included in this listing.

If your company does participate
in the matching gifts program with
The University of Michigan, con-
sider joining this special partnership
that helps the U-M maintain its vital
margin of excellence in higher
education.

A

Abbott Laboratories
*A.S. Abell Co. Foundation,
Inc.
Abex Corp.
Acme Cleveland Corp.

Adams, Fox, Marcus, Adels-

tein & Gerding
Adria Labs, Inc.
Aeroglide Corp.
Aerojet-General Corp.
*The Aerospace Corp.
*Aetna Life & Casualty
Aid Association for
Lutherans
*Air Products & Chemicals,
Inc.

Air Reducton Company, Inc.

Airco, Inc.
Ajax Magnethermic Corp.
Aktion Associates, Inc.

Arkwright-Boston Manufac-

turers Mutual Insurance
Co.
Akzona, Inc.
*Albany International Corp.
Albertson’s Inc.
Alco Standard Corp.

Alexander & Alexander
Alexander & Baldwin, Inc.
Allegheny International, Inc.
Allegheny Ludlum Steel
Corp.
Allen Aircraft Products, Inc.
Allen Group, Inc.
Allendale Mutual Insurance
Co.
Allied Corp.
*Allis-Chalmers Corp.
Alloytek, Inc.
Allstate Insurance
Companies
* Aluminum Co. of America
*AMAX, Inc.
Amerada Hess Corp,_
American Airlines, Inc.
American Bank & Trust Co. of
Pennsylvania
American Bell
American Brands, Inc.
American Broadcasting Cos.,
Inc.
American Can Co.
American Cyanamid Co.
American Electric Power
Company, Inc.

*American Express Co.
American General Corp.
American Hoechst Corp.
American Home Products
Corp.

American Hospital Supply
Corp.

American International
Group

American Medical Interna-
tional, Inc.

American Motors Corp.

American Mutual Insurance
Cos.

American National Bank

American National Bank &
Trust Co.of Chicago

American Natural Resources
System

American Optical Corp.

American Standard, Inc.

American States Insurance

American Sterilizer
Company

American Stock Exchange

American Sunroof Corp.

American Telephone & Tele-
graph Co.

Business, from page 1

ship will be invested by the
University. Income from the gift will
be used to provide a stipend for the
named professor and will also pro-
vide limited funds to support
research efforts. Dean Whitaker an-
ticipates naming the first Peat,
Marwick, Mitchell professor later

this year.

The Peat, Marwick, Mitchell &

Company professorship is the sec-
ond one to be established at the
Business School by a combination of
alumni employee and company
matching gifts. The Arthur Young
Distinguished Professor of Account-
ing, now held by Associate Dean
Donald H. Skadden, was established
in 1970 by 15 partners in the Arthur
Young Company.

Establishment of the Peat, Marwick, Mitchell & Company Professorship in Professional
Accounting was cause for celebration at the Business School last fall. On hand for the event
were (left to right) Charles T. Smith, Jr., managing partner of the Detroit office of Peat, Marwick,
Mitchell & Co.; Business School Dean Gilbert R. Whitaker, Jr.; Robert W. Scharff, partner in the
firm’s Detroit office; Wilbur K. Pierpont, U-M professor emeritus of accounting; and U-M Regent
Thomas A. Roach.

American United Life Insur-
ance Co.

AmeriTrust Co.

AMF, Inc.

Amfac, Inc.

Ampex Corp.

Amstar Corp.

Amtac, Inc.

Amtel, Inc.

Anaconda-Ericsson, Inc.

Analog Devices, Inc.

Anchor National Life Insur-
ance Co.

Arthur Andersen & Co.

The Andersons

Andrews, Kurth, Campbell &
Jones

Anheuser-Busch Companies,
Inc.

Apache Foundation

Appleton Papers, Inc.

Aqua-Chem

ARA Services Inc.

Arco/Polymers, Inc.

*Armco, Inc.

Armstrong Rubber Company
Armstrong World Industries
Arrow-Hart, Inc.

*ASARCO, Inc.

*Ashland Oil, Inc.
Associated Box Corp.
Associated Dry Goods Corp.
Athos Steel & Aluminum,

Inc.
Atlantic City Electric
Company

*Atlantic Richfield Co.
Augat, Inc.

Austin Company Foundation

Automatic Data Processing,
Inc.

AVCO Corp.

Avon Products, Inc.

Avtex Fibers, Inc.

B
The Badger Co., Inc.
Badische Corp.
Baird and Warner, Inc.
The J. E. Baker Co.
Ball Corp.
Bancroft-Whitney Co.
Bangor Punta Corp.
Bank of Boston Corporation
Bank of California
Bank of Hawaii
Bank of Maine
Bank of New England
The Bank of New York
Bank of Tokyo Trust Co.
Bank of the Southwest
BankAmerica Corp.
Bankers Life & Casualty
The Bankers Life
Bankers Trust Co.
Banner Gelatin Products
Corp.
Barber-Colman Company

BarclaysAmerican
Corporation

C.R. Bard, Inc.

Barnes & Roche, Inc.

Barnes Group, Inc.

Barry Wright Corp.

The Barton-Gillet Co.

BASF Wyandotte Corp.

Baxter Travenol Laboratories,

Inc.iii 290100 WOt
*Beatrice Foods Co.
Bechtel Power Corp.
A. G. Becker Paribas, Inc.
Becktold Co.
Becton, Dickinson & Co.
Beech Aircraft Corp.
Bell & Howell Co.
Bell Federal Savings & Loan
Assn.
Bell Laboratories
Bell of Pennsylvania
Bell Telephone Laboratories
*Bemis Co, Inc.
*The Bendix Corp.
The Bergen Evening Record
Corp.
Bernd Brecher & Assoc., Inc.
Loren M. Berry Fdn.
Best Products Co.
Bethelhem Steel Corp.
BFC Chemicals
Bigelow-Sanford, Inc.
Bird Cos. Charitable Fdn.,
Inc.
Bituminous Casualty
Corporation
The Blandin Companies
Blount, Inc.
Blue Bell, Inc.
The Boeing Co.
Boise Cascade Corp.
Booth Financial Group
Borden, Inc.
*Borg-Warner Corp.
Boston Edison Foundation

Bowater North America Corp.

The Bowery Savings Bank
Brakeley, John Price Jones,
Inc.
Bristol-Myers Co.
Brockway Glass Co., Inc.
Brookwood Studios
Brown-Forman Distillers
Corp.
*Brunswick Corp.
Buckbee Mears Co.
Bucyrus-Erie Co.
Buell Industries, Inc.
Buffalo Color Corp.
Buffalo Evening News
Buffalo Savings Bank
Bundy Foundation Educa-
tional Aid Program
Bunge Corp.
*Bunker Ramo Corp.
Burlington Industries, Inc.
*Burlington Northern, Inc.
Leo Burnett Co.

Burroughs Wellcome Co.

Business Men’s Assurance
Co. of America

Butler Manufacturing Co.

i
*Cabot Corp.
Cadillac Gage Company
Cahill, Gordon & Reindel
Calex Mfg. Co., Inc.
The Callanan Road Improve-
ment Co.
Cameron Iron Works, Inc.
Campbell, Byrd & Black, P.A.
*Campbell Soup Co.
Canadian General Electric
Co. Ltd.
The Carborundum Co.
Cardinal Savings & Loan
Carolina Power & Light Co.
Carolina Telephone & Tele-
graph Co.
Carpenter Technology Corp.
Carter Hawley Hale Stores,
Inc.
Carter-Wallace, Inc.
Cassell Systems, Inc.
Castle & Cooke, Inc.
Catalytic, Inc.
Caterpillar Tractor Co.
CBI Industries, Inc.
CBS, Inc.
*Celanese Corp.
Centel Corp.
Centerre Bank, N.A.
Central Life Assurance Co.
Central Telephone and
Utilities
Century Banks, Inc.
*Certain-Teed Products Corp.
Chamberlain Manufacturing
Corp.
Champion International
Corp.
Champion Spark Plug Co.
Charles River Breeding
Laboratories
The Charter Company
*The Chase Manhattan Bank,
N.A.
Chatham Super Markets, Inc.
Chemed Corporation
*Chemical Bank
Chemplex Company
Chemtech Industries, Inc.
Chesapeake & Potomac Tele-
phone Cos.
The Chesapeake Corp. of
Virginia
Chesebrough-Pond’s, Inc.
*Chessie System Railroads
Chicago Pneumatic Tool
Company
Chicago Title & Trust Co.
Chrysler Corp.
Chubb & Son, Inc.
Chubb LifeAmerica
Church Mutual Insurance Co.



CIBA-GEIGY Corp.
*CIGNA Corp.
Cincinnati Bell, Inc.
C.L.T. Financial Corporation
Citicorp & Citibank, N.A.
*Cities Service Co.
The Citizens and Southern
Corp.

Citizens & Southern Georgia
Corp.

Citizens Fidelity Bank &
Trust Co.

Clark Equipment Co..

*The Cleveland-Cliffs Iron Co.
Cleveland Electric Illuminat-

ing Co.

Cleveland Trust Co.
*Clinton Mills, Inc.

The Clorox Co.

Herbert Clough, Inc.

Clow Corp.

CNA Insurance Cos.

Coats & Clark, Inc.

*The Coca-Cola Co.

The Coleman Co., Inc.

Colgate-Palmolive Co.

Collins & Aikman Corp.

Colonial Bancorp, Inc.

Colonial Parking, Inc.

Colonial Penn Group, Inc.

Columbia Gas System, Inc.

The Columbus Mutual Life

Ins. Co.

Combustion Engineering Inc.

Comerica, Inc.

Commercial Credit Co.

Commercial Union Insurance

Cos.

Commonwealth Energy Sys-

tem, Inc.

Commonwealth Life Insur-

ance Co.

Communication Satelite

Corp.
Connecticut Bank & Trust Co.
Connecticut General Life
Insurance

Connecticut Mutual Life In-

surance Co.

Connecticut Natural Gas

Corp.

Connecticut Savings Bank
*CONOCO, Inc.
*Consolidated Coal Company

Consolidated Edison Co. of

New York, Inc.

*Consolidated Foods Corp.

Consolidated Grain and
Barge Co.

Consolidated Natural Gas Co.

Consolidated Papers, Inc.

Container Corp. of America
“The Continental Corp.

The Continental Group, Inc.

Continental Illinois National

Bank and Trust Co.

R. A. Cooch Company
*Frederic W. Cook & Com-

pany, Inc.

*Cooper Industries, Inc.
Cooper Tire & Rubber Co.
Coopers and Lybrand
The Copley Press, Inc.
Copolymer Rubber & Chemi-

cal Corp.

Cordis Dow Corp.

Corning Glass Works

Covington & Burling
*CPC North America

C & P Telephone

Crane Co.

Cravath, Swaine & Moore

Foundation

Cray Research, Inc.

Criton Corp.

Crocker National Bank

Crompton Co., Inc.

Crompton and Knowles Corp.

Cross & Trecker Fdn.

Crowe, Chizek and Co.

Crown Central Petroleum
Corp.

Crown Zellerbach Corp.

Crum & Forster, Inc.

CSX Corporation

Cummins Engine Co., Inc.

CUNA Mutual Insurance
Group A

*Customized Computer Sys-

tems, Inc.

Cyclops Corp.

CYGNA Consulting

D

3/D International, Inc.
Dadaou Law Firm

Dain, Kalman and Quail Fdn.
Dana Corp.

*Daniel International Corp.
Dart & Kraft, Inc.

Datapoint Corp.

Davis, Polk & Wardwell

Davy, Inc.

Dayton Malleable, Inc.

John Deere & Co.

DEKALB AgResearch, Inc.

Del Monte Corp.

Deleuw, Cather and
Company

Deloitte Haskins & Sells

Delta Drilling Co.

*Deluxe Check Printers, Inc.
Dennison Manufacturing Co.
Deposit Guaranty National

Bank
Detroit Edison Company

*The Dexter Corp.

Diamond Crystal Salt Co.
Diamond International Corp.

*Diamond Shamrock Corp.
A.B. Dick Co.

Dickson Electronics Corp.

Dickinson, Wright, McKean,
Cudlip and Moon

Difco Laboratories

Digital Equipment Corp.

Dillingham Corp.

DLJ Foundation

Donaldson Co., Inc.

Donaldson, Lufkin & Jenrette

*R.R. Donnelley & Sons Co.

Donovan Leisure Newton &
Irvine Foundation

Dove-Knight and Associates,
P.A., Architects

The Dow Chemical Company

Dow Corning Corp.

Dow Jones & Co., Inc.,

Dravo Corp.

*Dresser Industries, Inc.
Wilbur B. Driver Co.

Dry Dock Savings Bank
Duke Power Co.

*Dun & Bradstreet
Dundee Cement Company
Dykema, Gossett, Spencer,

Goodnow & Trigg
Dyson Kissner Corp.

E

*Eastern Gas and Fuel
Associates
*Eaton Corp.
Jack Eckerd Corp.
Economic Research
Consultants
Economics Laboratory, Inc.
Educators Mutual Life
Insurance
Efficient Engineering Co.,
Inc.

Egan Machinery Co.
EG&G, Inc.
The El Paso Company
Elis Olsson-Cheasapeak
Foundation
Emerald Marine Corp.
Emerson Electric Co.
Embhart Corp.
Ensign-Bickford Foundation
ENSTAR Corp.
Envirotech Corp.
Equibank Charitable Fdn.
Equipmark Corp.
*Equitable Life Assurance So-
ciety of the United States
Equitable of lowa Cos.
Erie Savings Bank
Ernst & Whinney
Ervin Industries
ESB Foundation
ESD Corp.
Esmark, Inc.
Esterline Corp.
*Ethicon, Inc.
Ethyl Corp.
*Ex-Cell-O Corp.
Exeter Exploration Co.
*Exxon Corp.

F

Facet Enterprises, Inc.
Factory Mutual Engineering
and Research/Service
Bureau
Faegre & Benson
Fairchild Industries, Inc.
Farm Credit Banks of
Springfield
Fearn International, Inc.
Federal-Mogul Corp.
Federal National Mortgage
Association
Federal Signal Corp.
Federated Department Stores,
Inc.
H. K. Ferguson Company
Ferro Corp.
*Fidelity Bank
Fiduciary Trust Co.
*Field Enterprises, Inc.
*Fireman’s Fund Insurance
Co.
The Firestone Tire & Rubber
Co.
First & Merchants National
Bank
*First Bank System, Inc.
First Boston Corp.
First Chicago Corp.
First Hawaiian Inc.
First Interstate Bancorp of
California
First Interstate Bank of
Oregon, N.A.
First Interstate Bank of Wash-
ington, N.A.
First Maryland Bancorp
*First Mississippi Corp.
First National Bank in
Bartlesville
First National Bank in St.
Louis
The First National Bank of
Atlanta
First National Bank of Boston
First National Bank of
Chicago
First National Bank of Miami
*First National Bank of
Minneapolis
First National Bank of
Pennsylvania
The First National Bank of St.
Paul

Alumni gifts put seven
companies at top of list

Alumni interest in having their
employers match gifts to U-M has
increased steadily over the past eight
years, and employees in seven com-
panies appear to hold a lion’s share
of the enthusiasm for such programs.

This year, the companies listed
below share the distinction of

Company

Arthur Andersen
Dow Chemical
Exxon

Ford Motor Company

General Electric
_IBM
Upjohn

No. of employee
gifts matched

187
341
101

658
134
213

130

matching more than 100 employee
gifts each, increasing support of edu-
cational endeavors at Michigan by
more than $303,600. These gifts ac-
counted for almost one-third (32.8
percent) of the $924,600 total in
matching gifts received by the Uni-
versity during 1982-83.

Matching gift dollars
contributed by company

$ 36,020
42,386
52,567

107,813
9,461
43,111
12271

First Union Corp.

First Valley Bank, Inc.

First Virginia Banks, Inc.

FirstBancorp, Inc.

Fischbach Corp.

Fleet National Bank
*Fluor Corp.

FMC Corp.

Foley, Hoag & Eliot

Foote Mineral Company

Ford Motor Co.

Ford Motor Co. of Canada,

Ltd.

Foremost-McKesson, Inc.

Foster Wheeler Corp.
*The Foxboro Company

Franklin Mint Corp.

Fredericks & Messinger
*Freeport-McMoRan Inc.

Fruehauf Corp.

Fryer & Company, Inc.

H. B. Fuller Co.

Funderburke & Associates,

Inc.

G
E & ] Gallo Winery
Gannett Foundation, Inc.
The Gap Foundation
The Garrett Corp.
Garris, Garris & Garris
Gary Energy Corp./Samuel
Gary Oil Producer/The
Piton Foundation
Gast Manufacturing Corp.

Gates Corporation/Gates Rub-

ber Co.

GATX Corp.

General Accident Insurance

Company of America

General Atomic Company

General Color Company

General Dynamics Corp.

General Electric Co.
*General Foods Corp.

General Foods, Inc.

General Host Corporation
*General Mills, Inc.

General Public Utilities Ser-

vice Corp.

General Reinsurance Corp.

General Signal

General Telephone,

California
*General Telephone & Elec-
tronics Corp.

The General Tire & Rubber

Co.

Genesee & Wyoming Indus-
mptres dnc. g e o
~ GenRad, Inc, -~ -

Georgia Pacific Corp.

Gerber Baby Foods

Getty Oil Co.

Gibbs & Hill, Inc.

Giddings & Lewis, Inc.

Gilford Instrument Laborato-

ries, Inc.

The Gillette Co.

Gilman Paper Co.

Girard Trust Bank

GK Technologies, Inc.

Glosten Associates, Inc.

Goldman, Sachs & Co.

Goldome

Good Thumb Company, Inc.

The B.F. Goodrich Co.

Goodyear Tire & Rubber Co.

Gould, Inc.

Gould Pumps, Inc.

Government Employees In-

surance Co.

Grace Foundation, Inc.

Graco Fdn.

Gradison & Company, Inc.

Grand Rapids Steel & Supply

*GrandMet USA, Inc.

Alexander Grant & Co.

W. T. Grant Company

The Graphic Printing Co.,

Inc.

Graybar Electric Company

Great Lakes Carbon Corp.

Great Northern Nekoosa

Corp.
Great West Casualty Co.
Greenwood Mills, Inc.

Gregory Poole Equipment Co.

Grinnell Mutual Reinsurance
Co.
Grumman Corporation
The Guardian Life Insurance
Co. of America
*Gulf & Western Industries,
Inc.
*Gulf Oil Corp.
Gulf States Utilities Co.
The Gurin Group, Inc.

H

Hackney & Sons, Inc.
Hale and Dorr
*Halliburton Co.
Hallmark Cards, Inc.
Hamilton Bank
Hammermill Paper Co.

John Hancock Mutual Life In-
surance Co.
The Hanna Mining Co.
Harco Graphic Products, Inc.
Harper & Row Publishers,
Inc.
Harper & Schuman, Inc.
Harris Corp.
Harris Trust & Savings Bank
Harsco Corp.
Hart, Schaffner & Marx
The Hartford Insurance
Group
Hartford National Bank and
Trust Co.
The Hartford Steam Boiler In-
spection & Insurance Co.
*Hawaiian Telephone Co.
*H. ]. Heinz Co.
*Hercules, Inc.
*Hershey Entertainment & Re-
sort Co.
*Hershey Foods
*Heublein Inc.
Hewitt Associates
Hewlett-Packard Co.
HNG Foundation
Hoad Engineers, Inc.
Hobart Corp.
Hoffman-LaRoche, Inc.
Holmes & Narver, Inc.
Homestake Mining Co.
*Honeywell, Inc.
The Hoover Co.
Hoover Universal, Inc.
Geo. A. Hormel & Co.
Hospital Affiliates Interna-
tional, Inc.
Hospital Corporation of
America
Houdaille Industries, Inc.
Houghton Mifflin Co.
Houston Natural Gas Corp.
*Houston Oil & Minerals Corp.
Howmet Turbine
Components
Hoyen-Basso Associates, Inc.
Hubbard Milling Co.
Harvey Hubbell, Inc.
J. M. Huber Corp.
Huck Manufacturing Co.
Hufty Corp.
Hufsey-Nicolaides Associ-
ates, Inc.
Hughes Aircraft Co.
Hughes Tool Co.
Hydreco

I
IBEC Inc.
IC Industries
ICI Americas Inc.
*Illinois Bell Telephone Co.
*Illinois Tool Works, Inc.
INA Foundation
Incom International Inc.
Charitable Trust
Index Systems
Indiana Bell
Indiana National Corp.
Industrial Indemnity Co.
*Industrial Risk Insurers
Industrocraft, Inc.
Ingersoll-Rand Co.
Inmont Corporation
Integon Corp.
Intel Corp.
*Intelligent Controls, Inc.
Interlake, Inc.
*International Business Ma-
chines Corp.
International Flavors & Fra-
grances Inc.
International Harvester
International Minerals &
Chemical Corp.
*International Multifoods
Corp.
International Nickel Co.
(INCO)
*International Paper Co.
International Telephone &
Telegraph Corp.
*InterNorth, Inc.
Interpace Corp.
Inter-Regional Financial
Group, Inc.
Interstate Motor Freight
System
*Investors Diversified Ser-
vices, Inc.
Irving Trust Co.
Itek Corp.
IU International Corp.

Jaju, Inc.
Jamesbury Corp.
Jefferies & Co., Inc.
The Jefferson Mills, Inc.
Jefferson-Pilot Broadcasting
Co.
Jefferson-Pilot Corp.
Jersey Central Power and
Light Co.
*Jewel Cos., Inc.
*Johnson & Higgins
*Johnson & Johnson

S. C. Johnson & Son, Inc.
Johnson Controls Co.
Johnson's Wax Fund, Inc.
Jones & Laughlin Steel Corp.
Josten’s Inc.

JS] Corp.

K

Kaiser Steel Corp.

Kansas City Southern Indus-
tries, Inc.

Karmazin Products Corp.

Katten, Muchin, Gitles,
Zabin, Pearl & Galler

Kearney-National, Inc.

Keck, Mahin & Cate

Keebler Co.

M. W. Kellog Co.

*Kellogg Co.

Kemper Group

The Kendall Co.

Kennametal, Inc.

Kennecott Corp.

The Kerite Co.

Kerr-McGee Corp.

Kersting, Brown & Co.

Walter Kedde & Co.

Kidder, Peabody & Co., Inc.

*Kimberly-Clark Corp.

Kingsbury Machine Tool
Corp.

The Kiplinger Washington
Editors, Inc.

Kirkland & Ellis

Kirsch Company

K-O Products Company

Kobacker Stores, Inc.

Koehring Co.

H. Kohnstamm Co., Inc.

Koppers Co., Inc.

Ralph Korte, Inc.

L
Laclede Gas
The Lamson & Sessions Co.
Lanier Business Products,
Inc.
The Law Company, Inc.
Lawler, Felix & Hall
Lear Siegler, Inc.
Leeds & Northrup Company
Leesona Corp.

*Lehigh Portland Cement Co.
F.R. Lepage Bakery, Inc.
Lever Brothers Co.

*Levi Strauss & Co.

The Liberty Corp.
Liggett Group, Inc.
Eli Lily and Co.

_ Lincoln National Corp.
Thomas J. Lipton Ce.
Little, Brown & Co.

Loctite Corporation

Loeb & Loeb, Inc.

Loews Corp.

Lone Star Industries, Inc.

Louisiana Power and Light
Co.

*Lubrizol Corp.

Ludlow Corp.

Lukens Steel Co.

Lumbermens Mutual
Casualty

Lummus Company

Lutheran Mutual Life Insur-
ance Co.

Lydall, Inc.

M

J. D. and Catherine T.
MacArthur Fdn.

Mack Trucks, Inc.

MacLean-Fogg Co.

M/A-COM Linkabit

R. H. Macy & Co., Inc.

Maguire Oil Co.

Mallinckrodt, Inc.

P. R. Mallory Co. Fdn.

M & T Chemicals, Inc.

Manistique Papers Charities,
Inc.

Manufacturers Hanover Trust
Co.

Manufacturers Life

Manville Corp.

*Marathon Oil Co.

Maremont Corp.

The Marine Corp.

Maritz, Inc.

Mark Controls Corp.

The Marley Co.

Marsh & McLennan Cos., Inc.

The Marsteller Foundation

*Martin Marietta Corp.

Massachusetts Mutual Life
Ins. Co.

Mattel, Inc.

Mayer, Brown & Platt

The Maytag Co.

MCA, Inc.

McCaleb, Lucas & Brugman

R.J. McCarthy Co.

McCormick & Co., Inc.

McDermott, Will & Emery

McDonald’s Corp.

McDonnell Douglas Corp.

Kathleen McGill Production
Services



Your company can start
a matching gift program

If your company is not already
participating in a matching gifts pro-
gram, detailed information on how
to start one is available from the
Council for Financial Aid to Educa-

tion (CFAE).

A nonprofit service organization
established in 1952, CFAE’s purpose
is to encourage the widest possible
voluntary support of institutions of
high learning, especially by busi-
ness. It promotes, but neither solicits
nor disburses, funds for higher

education.

CFAE’s unique program includes
studies in educational philanthropy
oriented to both the business and
college communities, a corporate

and academic consultation service,
publications directly useful to cor-
porate contributions executives, a
national public service advertising
campaign, informational publica-
tions to help broaden the base of
college support, leadership meetings
for business executives in key cities
and industries nationwide, and peri-
odic symposiums for corporate and
college administrators.

The CFAE’s consulting service is
available, without charge, to any
company that wishes to join the aid-
to-education movement. CFAE can
be contacted at 680 Fifth Avenue,
New York, NY 10019.

McGraw-Edison Co.
*McGraw-Hill, Inc.
McQuay-Perfex, Inc.
The Mead Corp.
Mead Johnson & Co. Fdn.
Mechanics Bank
Medtronic, Inc.
Mellon National Corp.
*Menasha Corp.
Merck & Co., Inc.
Meredith Corp.

*Merit Oil Corp.
Merrill Lynch & Co.
Mesa Petroleum Co.
Metropolitan Edison Co.
Metropolitan Life Ins. Co.
Mettler Instrument Corp.
Michigan Bell Telephone Co.
Michigan Consolidated Gas

Co.

Michigan General Corp.

MidCon Corporation

Middle South Services, Inc.

Middlesex Mutual Assurance
Co.

Midland Federal Savings

Midland Mutual Life Insur-
ance Co.

Midland-Ross Corp.

Midlantic Banks, Inc.

Miehle-Goss-Dexter, Inc.

Miller, Canfield, Paddock &
Stone

Milliken & Co.

*Milton Bradley Co.

Minneapolis Star & Tribune
Co.

Minnesota Mining &
Manufacturing Co., Inc.
(3M Company)

The Minnesota Mutual Life
Insurance Co.

MITE Corp.

The MITRE Corp.

*Mobil Oil Corp.

Mohasco Corp.

Monarch Capital Corp.

Monroe Auto Equipment Co.

Monsanto Company

*Montgomery Ward & Co.

Monumental Corp.

Moog, Inc.

Moore McCormack Re-
sources, Inc.

Morgan Construction Co.

Morgan Guaranty Trust Co. of
New York

Morris Coupling & Clamp Co.

Morrison & Foerster

Morrison-Knudsen Co., Inc.

Morse Shoe, Inc.

Morton-Norwich

Morton Thikol, Inc.

Motorola, Inc.

Charles Stewart Mott
Foundation

Ruth Mott Foundation

Mountain Bell

Mountain States Mineral
Enterprises, Inc.

MTS Systems Corp.

*Murphy Oil Corp.

Mutual Benefit Life

The Mutual Life Ins. Co. of
New York

Mutual of Omaha

Mutual Trust Life Insurance
Co.

N

*Nabisco Brands, Inc.

*Nalco Chemical Co.
Nashville Wire Products Co.
National Bank of Detroit
National Bank of North

America

*National Can Corp.

National City Bank

*National Distillers & Chemi-

cal Corp.

National Gypsum Co.

National Health & Welfare
Mutual Life Insurance
Assn.

National Lead

National Life Insurance Co.

National Medical Enter-
prises, Inc.

National Steel Corp.

Nationwide Mutual Insur-
ance Co.

*Natomas Co.

NCR Corp.

Nepera Chemical Co., Inc.

New England Electric System
Cos.

New England Merchants Na-
tional Bank

New England Mutual Life In-
surance Co.

New England Petroleum
Corp.

New England Telephone

New Jersey Bell Telephone
Co.

New Orleans Public Service
Inc.

New Prospect Fdn.

*New York Telephone Co.
The New York Times Co.
The New Yorker Magazine,

Inc.
Newmont Mining Corp.
Newsweek, Inc.
J. M. Ney Co.
NL Industries, Inc.
NME
Nordson Corp.
Norfolk Southern Corp.
Normano, Ltd.
North American Car Corp.
North American Philips
Corp.
Northeast Utilities
Northern Illinois Gas
Northern Telecom, Inc.
Northern Trust Co.
Northwest Airlines
Northwest Industries, Inc.
*Northwestern Bell
Northwestern Financial
Corp.
The Northwestern Mutual
Life Ins. Co.
*Northwestern National Bank
of St. Paul
Northwestern National Bank
Southwest
*Northwestern National Life
Insurance Co.

*Norton Co.

W. W. Norton & Co., Inc.

Norwest Bank Minneapolis,
N.A.

NRC, Inc.

John Nuveen & Co., Inc.

Nylube Products

O

Oakite Products, Inc.

Occidental Petroleum Corp.

O/E Leasing, Inc.

Oglebay Norton

Ohio Bell Telephone Co.

The Ohio National Life Insur-
ance Co.

Oklahoma Gas and Electric
Co.

Old National Bancorporation

Old Stone Bank

Olin Corp.

Olinkraft, Inc.

Oneida Ltd.

Ontario Charitable Fund

Openaka Corp., Inc.

*Ortho Pharmaceutical Corp.

Owens-Corning Fiberglas

Corp.

Owens-Illinois, Inc.
Oxford Industries Inc.

P

PACCAR Inc.

Pacific Mutual Life Ins. Co.

Pacific Resources, Inc.

Louis Padnos Iron & Metal
Co.

Pan-American Life Insurance
Co.

*Panhandle Eastern Corp.
*Parker-Hannifin Corp.

Ralph M. Parson Co.

The Paul Revere Life Cos.

Peabody International

Corporation

Peat, Marwick, Mitchell & Co.

Peavey Company

Pechiney Ugine Kuhlmann
Corp.

The Penn Central Corp.

J. C. Penney Co., Inc.

*Pennsylvania Power & Light
Co.
*Pennzoil Co.

Peoples Energy Corp.

PepsiCo., Inc.

PET, Inc.

Petro-Tex Chemical Corp.

Pfizer, Inc.

*Phelps Dodge Corp.

PHH Group

Philadelphia Manufacturers
Mutual Insurance Co.

*Philadelphia National Bank
*Philip Morris, Inc.
*Phillips Petroleum Co.

Phoenix Mutual Life Insur-
ance Co.

Piedmont Aviation, Inc.

*The Pillsbury Co.
The Pioneer Group, Inc.
*Pioneer Hi-Bred Interna-
tional, Inc.
Pitney Bowes, Inc.
Pittsburgh National Corp.
*Pitway Corp.

Plainfield Cytology Labora-
tory, Inc.

Plante & Moran, CPA’s

Playboy Enterprises, Inc.

Pogo Producing Co.

*Polaroid Corp.

Pope, Ballard, Shepard &
Fowle

Post Newsweek Stations

Potlatch Corp.

PPG Industries, Inc.

*PQ Corp.

Preferred Risk Mutual Insur-
ance Co.

Preformed Line Products Co.

Prentice-Hall, Inc.

Price Brothers Co.

T. Rowe Price Associates,
Inc.

Price Waterhouse

Prince Corporation

*The Proctor & Gamble Co.

Provident Life & Accident In-
surance Co.

Provident Mutual Life & Ac-
cident Insurance Co. of
Philadelphia

Provident National Bank

*The Prudential Insurance Co.
of America

Public Service Electric & Gas
Co.

Puget Sound Power & Light
&fe

Purity Supreme, Inc.

*Quaker Chemical Corp.
*The Quaker Oats Co.
Quaker State Oil Refining
Corp.

R

Ranier National Bank
Ralston Purina Co.

Arthur D. Raybin Assoc., Inc.
Raytheon Co.

*Reader’s Digest Foundation
Reading & Bates Corp.
Refrigeration Research

*Reliance Electric Co.
Reliance Insurance Cos.
Republic National Bank of

New York
Republic Steel Corp.
The Research Institute of
America, Inc.
Research-Cottrell, Inc.
Revlon, Inc.

*Rexham Corp.

*Rexnord, Inc.

*R.J. Reynolds Industries, Inc.
Reynolds Metals Co.

W. W. Rich Fdn., Inc.

Richardson, Gordon &
Associates

Richarson-Vicks, Inc.

*Riegel Textile Corp.

C. A. Ritchey, Inc.

RKO General, Inc.

H. H. Robertson Co.

The Rockefeller Brothers
Fund, Inc.

Rockefeller Center, Inc.

Rockefeller Family &
Associates

The Martha Baird Rockefeller
Fund for Music, Inc.

Rockwell International Corp.

Rohm & Haas Co.

ROLM Corp.

Rorer Group, Inc.

Rosenman, Colin, Freund,
Lewis & Cohen

Ross, Johnston and Kersting,
Inc.

Rospatch Corp.

Royal Insurance

Royce Rolls Ringer Co.

Rubbermaid, Inc.

Rust International Corp.

RYCO Division, Reilly-
Whiteman, Inc.

S
*SAFECO Insurance Cos.
Saga Corp.
St. Joe Minerals Corp.
*St. Paul Cos., Inc.
*St. Regis Paper Co.
Salomon Brothers
Sanders Associates, Inc.
Sandoz, Inc.
Santa Fe Industries, Inc.
Santa Fe International Corp.
Schering-Plough Corp.
Schindler Haughton Elevator
Corp.
Schlegel Corp.
J. Henry Schroder Bank &
Trust
Charles Schwab & Co., Inc.
Scientific Brake & Equipment
Co.
*SCM Corp.
Scott, Foresman & Co.
Scott Paper Co.

*Seaboard System Railroad
Seafirst Corp.

*Joseph E. Seagram & Sons,

Inc.
Sealed Air Corporation
Sealright Co., Inc.
Sealy, Inc.
G. D. Searle & Co.
Seattle First National Bank
Seattle Trust & Savings Bank
Security Benefit Life Insur-
ance Co.
Security Pacific Corp.
Security Van Lines, Inc.
Service Bureau Corp.
Seton Co.
S & H Foundation, Inc.

*Shaklee Corp.

*Shell Oil Company
Shenandoah Life Ins. Co.
The Sherwin-Williams Co.
Sidley & Austin
Siemens-Allis, Inc.

SIFCO Industries

The Signal Cos. Inc.

Signode Corp.

The Singer Co.

Skadden, Arps, Slate, Mea-
gher & Flom

SKF Industries

Skinner Corp.

Smith International, Inc.

SmithKline Beckman Corp.

Sohio Industrial Products Co.

*Sonat, Inc.

Sonnenschein, Carlin, Nath &
Rosenthal

Sony Corp. of America

Soo Line Railroad Company

South Carolina National
Corp.

Southeast Bank, N.A.

Southern Bell Telephone &
Telegraph Co.
*Southern New England Tele-
phone Co.
The Southland Corp.
Southwest Forest Industries
Southwestern Bell Telephone
Co.
Southwestern Life Insurance
Co.
Spectra Physics, Inc.
Sperry Corp.
*Springs Industries, Inc.
SPS Technologies, Inc.
The Square D Co.
*Squibb Corp.
The Stackpole Corp.
Stanadyne, Inc.
Standard Coosa Thatcher Co.
Standard Insurance Co.
*Standard Oil Co. of Califor-
nia, Chevron USA, Inc.
*Standard Oil Co. (Indiana)
*The Standard Oil Co. (Ohio)
*The Standard Products Co.
Standex International Corp.
STANHOME, Inc.
Morgan Stanley Co., Inc.
*The Stanley Works
State Mutual Life Assurance
Co. of America
*State Street Bank & Trust Co.
Stauffer Chemical Co.
Stearns-Roger World Corp.
Steel Heddle Mfg. Co.
Steelcase Foundation
Steigler Tractor, Inc.
*Sterling Drug, Inc.
J. P. Stevens & Co., Inc.
Stone & Webster, Inc.
Charles J. Strosacker Fdn.
Student Loan Marketing
Association
*Suburban Propane Gas Corp.
Sullivan & Cromwell
Summit Hill Laboratories
*Sun Co., Inc.
Sun Life Assurance Co. of
Canada
*The Superior Oil Co.
Swain & Moore
SWANK, Inc.
Swiss American Securities,
Inc.
*Sybron Corp.
Syntex Corp.

5

Tandy Corporation
Taylor Wine Company, Inc.
Tech/Ops, Inc.
Tektronix, Inc.
*Teledyne, Inc.
*Tennant Co.
C. Tennant, Sons & Co. of
New York
Tenneco, Inc.
*Tesoro Petroleum Corp.
*The Texaco Philanthropic
Foundation, Inc.
Texas Commerce Bank
*Texas Eastern Corp.
Texas Gas Corp.
Texas Instruments, Inc.
Texasgulf, Inc.
*Textron, Inc.
Thomas & Betts Corp.
*J. Walter Thompson Co.
*J. T. Thorpe Co.
*Ticor
Tiger Leasing Group
*Time, Inc.
The Times Mirror Co.
Times Publishing Co. & Con-
gressional Quarterly
Toms River Chemical Corp.
*The Toro Co.
The Torrington Co.
Total Petroleum, (North
American) Ltd.
Towers, Perrin, Forster &
Crosby, Inc.
Townsend & Bottum, Inc.
Toyota Motor Sales, U.S.A.,
Inc.
Tracor, Inc.
Trane Company
Transamerica Corp.
Transco Companies, Inc.
Transway International Corp.
The Travelers Insurance Cos.
Treadway Cos., Inc.
Tremco, Inc.
Trust Co. of Georgia
TRW Fdn.
TRW, Inc.
Turner Construction Co.

U

UGI Corp.

*William Underwood Co.
Union Bank
Union Camp Corp.
Union Carbide Corp.
Union Commerce Bank
Union Electric Co.
Union Mutual Charitable

Fdn.

Union Oil Co. of California
*Union Pacific Corp.
Union Trust Co.
Unionmutual Insurance Co.
Uniroyal, Inc.
United Bank of Denver, N.A.
United Brands Co.
United California Bank
*United Energy Resources,
Inc.
United Engineers & Construc-
tors, Inc.
United Facilities Group
United Mutual Savings Bank
United Parcel Service
United Telephone of Ohio
US Air
*United States Fidelity &
Guaranty Co.
United States Gypsum Co.
*United States Leasing Inter-
national, Inc.
United States Steel Corp.
United States Tobacco Co.
United States Trust Co. of
New York
*United Technologies Corp.
United Telecommunications,
Inc.
United Telephone Company
of Indiana
United Virginia Bank
UOP Foundation
The Upjohn Co.
*Urban Investment and Devel-
opment Co.
Utah International, Inc.
Utica Mutual Insurance Co.

V

Valley National Bank of
Arizona
VanHouten Electric Sign Co.
*Varian Associates, Inc.
Vedder, Price, Kaufman &
Kammbholz
Victaulic Co. of America
Vulcan, Inc.
*Vulcan Materials Co.

w

The Wachovia Bank & Trust
Co., N.A.

Walker International Import-
ers, Exporters and
Manufacturers

*Wallace-Murray Corp.

The Wallingford Steel Co.

Ware, Fletcher & Freidenrich

Warner Communications

Warner-Lambert Co.

Warner & Swasey Co.

*Warren-King Cos.
Washington National Insur-

ance Co.

*The Washington Post Co.

*Waste Management, Inc.
Watkins-Johnson Co.
Wausau Insurance Cos.

C.]. Webb, Inc.

Weber-Valentine Co.

Welch Foods, Inc.

Wells Fargo Bank, N.A.

West Point-Pepperell, Inc.

Western Administrative Ser-
vices, Inc.

Western Asset Management
Co.

Western Bancorporation

Western Electric Company

Western Publishing Co., Inc.

Westinghouse Electric Corp.

Westvaco Corp.

Wheelbrator Fdn. Trust

Whirlpool Corp.

Whittaker Corp.

*John Wiley & Sons, Inc.
Willamette Industries, Inc.
Williams & Company
The Williams Cos.

Wilmer, Cutler & Pickering

Winn-Dixie Stores, Inc.

Winston-Salem Dental Care
Plan, Inc.

The Wiremold Co.

Wisconsin Electric Power Co.

Wisconsin Telephone Co.

Woollen Associates
Architects

Wolverine World Wide, Inc.

World Book-Childcraft Inter-
national, Inc.

Barry Wright Corp.

Wyman-Gordon Co.

*Xerox Corp.

Yankelovich, Skelly & White,

Inc.

Yarway Corp.

Arthur Young

Young & Rubicam, Inc.
*Zapata Corp.

Zurn Industries

Zyn Technologies, Inc.
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Benefactors mark first decade

The Michigan Benefactor Program,
which recognizes and honors donors
of $100,000 or more to the Univer-
sity, commemorates its 10th
anniversary this year. More than 600
individuals, corporations, founda-
tions, and associations are
designated as Benefactors, a level of
support that is unparalleled among
public institutions of higher educa-
tion.

The names of many Michigan Ben-
efactors are familiar to alumni and
friends as some of the “‘great names
of Michigan.” Their gifts have pro-
vided funds for building
construction and renovation, en-
dowed faculty chairs, created
scholarship programs, financed re-
search projects, and permitted ac-
quisition of library materials.

This year also marks a decade of
voluntary leadership of the Benefac-
tor Program by H. Glenn Bixby of
Detroit, Michigan. ““U-M has always
held a place of special affection for
me,”’ Bixby notes. I
firmly believe that
this University is
an unmatched as-
set. [ also believe
that the unique
qualities which
set Michigan apart
from its peers can-
not continue to
evolve without in-
creasing infusions
of private
support.”

During the first decade of the pro-
gram, Michigan Benefactors have
committed approximately $80.5 mil-
lion in gift support to the University.
Aggregating all gifts credited to these
distinguished philanthropists over
the years would produce a total of
nearly $253 million.

U-M a top choice

An article in the June issue of
Money magazine calls the U-M Ann
Arbor campus one of the 10 best
public universities for undergradu-
ates. A Family Circle report on
public institutions cites U-M in its
“first rank of schools of nationwide
distinction.”

“One of the world’s leading re-
search universities,” the Money
article says, “‘the U. of M. is known
for its fine humanities faculty and
for research in the social sciences.
Most of the star professors teach
bachelor’s degree courses.”

Of the 10 best state schools, the
article says, “it’s tough to improve
on what many state universities have
to offer in terms of faculty, facilities
and a diverse student body. Funds
and full professors tend to go to the
graduate departments, but the B.A.
student can get a grade-A educa-
tion.”

An article in the September 13
issue of Family Circle reported on
an informal survey of deans, as-
sistant deans, and admissions
directors of graduate schools across
the country. The 30 respondents
were asked, among other things,
what schools had the best reputa-
tions, according to the academic
grapevine.

U-M was one of five schools in-
cluded in the magazine’s ‘‘first
rank.” The article also notes that U-
M was among the schools cited as
having outstanding graduate schools
in a study recently published by the
Conference Board of Associated Re-
search Councils. “Most of the deans
we interviewed,”’ the article con-
tinues, ‘“‘believe this affects the
quality of undergraduate educa-
tion.”

Acting chancellor named at Flint

M. Joseph
Roberson will
serve as acting
chancellor of the
UM-Flint until a
permanent suc-
cessor to the late
Conny E. Nelson
is found. Rober-
son’s appoint- P
ment was ap-
proved by U-M Regents in June. Nel-
son, 50, who died of cancer in early
May, had been at UM-Flint since
1980. A native of Flint, Roberson has
been on the UM-Flint staff since
1966, and vice chancellor for univer-
sity services there since 1980.

Roberson transferred from Flint
Junior College to UM-Flint in 1956,
the year it was founded. He holds a
B.A. from UM-Flint and M.A. and
Ph.D. degrees from The University of
Michigan.

He joined the UM-Flint as director
of student services and later served
as associate dean for student services
and assistant professor of education,
and dean for student services.

Annual giving undergoes study

A paramount objective of The
Campaign for Michigan is to sustain
the scope and quality of U-M’s aca-
demic programs. This objective is
supported by three primary goals:
...Raising $80 million to fund capital
improvements and construction.
...Raising $80 million to supplement
the University’s endowment.
...Expanding Michigan’s annual giv-
ing programs and increasing
involvement of alumni in University
programs.

To work toward achieving the
third goal, appointment of a Task
Force on Annual Programs was an-
nounced this summer by Jon
Cosovich, vice president for devel-
opment and university relations.
The task force will study the existing
central annual giving programs of
the Development Council Office,
and those of the annual funds pro-
grams conducted by the schools,
colleges, and other campus units.

Dean, vice president combined

Alfred S. Suss-
man has been
named interim
vice president for
graduate studies
and research. The
combined posi-
tion and appoint-
ment of Sussman
were approved by
U-M Regents in
July.

Dean of the Rackham Graduate
School since 1974, Sussman suc-
ceeds Charles G. Overberger who
had been vice president for research
since 1972.

Sussman will head a planning
committee charged with studying
the question of a permanent merger
of the positions of dean of the gradu-
ate school and vice president for
research. The committee, with both
student and faculty representation,
will also examine the appropriate
reporting relationship for each of the
centers and institutes reporting to
the vice president for academic af-
fairs and provost.

Presidents Club a family affair
Stephen F. Gregory quickly be-
came a part of U-M history when he
joined The Presidents Club as its
4,000th member in August. Not only

Business School campaign reaches 80% of goal

Marked by strong support from
Michigan contributors, the Business
School’s component of The Cam-
paign of Michigan has reached 80
percent of its goal of $15 million.
Gifts from corporations, private
foundations, and individuals totaled
just over $12 million in early fall.
More than 90 percent of the gifts and
pledges have come from Michigan
donors. About half of the total is
from Michigan-based corporations,
more than 31 percent from Michigan
foundations, and the remainder from

individuals.

John R. Edman, volunteer general
chairman of the campaign steering
committee, is encouraged by results
so far. “I'm very confident that we’re
going to reach our $15 million goal.
The response from business and in-
dustry has been tremendous,”
Edman notes. ““And, I'm impressed
by the generous support of indi-
viduals in recent months. They've
been more than willing to recognize
their responsibility to the Business
School,” he adds.

Two of three facilities to be funded by the Business School component of The Campaign For
Michigan progressed rapidly during the summer. The concrete structure of the Kresge Business
Administration Library (above) was complete to the fourth floor. The new library will offer open
stacks, computerized circulation, individual and group study areas, and a career center. It’s
located just east of the Graduate School of Business Administration Building. A computing
center/executive education facility, under construction at the corner of Monroe and East
University, will enable students, faculty and participants in management and professional
education programs to practice and research information processing on-site.

did he help mark that milestone for
the Club, he joined a very special
family “fraternity.”” His father,
Franklin K. Gregory of Grand
Rapids, was the 1,000th member in
1971. His brother David was the
2,000th member in 1977, and sister
Susan the 3,000th in 1981.

Established in 1961 with 146 Char-
ter Members, The Presidents Club
recognizes donors of $10,000 or more
to the University. The 100 new mem-
bers listed here joined the Club
during May, June, July and August,
bringing total membership to 4,001.

Thomas D. & Joyce C. Allen, Mr. &
Mrs. Harold S. Barron, Robert
T.Bartlow, Dr. & Mrs. John R. Beljan,
Mr. Harry M. Berberian,
Emerson B. Blair, Albert W. & W.
Joyce Bouw, Mr. & Mrs. George F.
Braidwood, Dr. Leo & Molly
Brickman

Mr. & Mrs. Calvin M.
Chamberlain, Mr. & Mrs. Dale S.
Coenen, Mr. & Mrs. Robert A. Cooch,
Dr. & Mrs. Clifford L. Craig, Mary L.
& William B. Davis, Mr. & Mrs.
Porter W. Dawley, James Delavan,
Mrs. Jane N. Dobbins, Elizabeth A.
Doman, Dr. Thomas L. Edwards,
Rosalie & Martin Edwards, William
D. Ensminger, M.D., Robert K. Erf.

Allan G. & Barbara McVittie Feldt,
William J. & Mary W. Fleming, John
& Rita Forsyth, Mr. & Mrs. Robert H.
Freeman, Mr. & Mrs. Amos E.
Gloster, Elizabeth Needham Graham,
Stephen F. Gregory, David Allen
Grekin, M.D., Dr. & Mrs. H. Barton
Grossman, Dr. Peter & Velma
Gryson, Dr. & Mrs. Gary S. Gutow,
Dr. & Mrs. Robert M. Hall, Mrs.
Lillian Hergert, Mr. & Mrs. Stuart E.
Hertzberg, Roger & Judi Hill, Robert
S. & Carol R. Holbrook, Mrs. Virginia
M. Howard

Donald J. Jarzynski, M.D., Patricia

Lucas & Thomas H. Jeffs II, Herbert &
Susan Johe, Betty Bonisteel Johnson,
Michael & Beverly

Kawalec, M. Jane Kay, Jay A.
Kennedy, Kenneth & Joan Kisabeth,
Mr. & Mrs. Michael J. Kryston, Laura
LaFave, Michael R. Levine, Harry H.
Lunn, Jr., Dr. Bruce & Susan Luria

James R. Mac Kenzie, Byrne R.
Marshall, M.D., Ms. Marguerite E.
Marvin, Frixos & Margaret
Massialas, Gary D. & Mary D.
Maynard, Drs. John & Cynthia Mc
Cormick, Richard B. McElvein, M.D.,
Mr. & Mrs. James B. Mitchell, Sr.,
Jeffrey K. More, Mr. Guy B. & Mrs.
Linda M. Murdock, Dr. & Mrs. John
E. Niederhuber, Mrs. Charles E.
O’Brien, Dr. Allan D. & Judith
Padbury, Don V.W. Person, Michael
A. & Karen A. Peterson, Glen & Rita
Phelps, Professor & Mrs. Leland J.
Quackenbush

John Rewald, Mr. & Mrs. Stark
Ritchie, Charles H. & Anne K. Rubin,
Dr. & Mrs. Walter Z. Rundles, Jr.,
Michael H. Schatzlein, M.D.,
Nataline Vincenti Scott, James R.
Slater, Mr. Lee Sloan, Mrs. Merle
Eugene (Florence Welty) Smith, John
L. & Suzanne Smucker, Mr. & Mrs.
Robert E. Swaney, Jr., Gordon A. &
Dolores J. Teska, Mr. & Mrs. Richard
J. Thoma, Sue C. & John F. Towns-
end, Jr., Janice & Arnold L. Tracht,
M.D., Charles F. Turner, Henry F.
Tyson, Jr.

Mr. & Mrs. Robert P. Wagner,
James R. Waterston, Cornelia R. &
John K. Wesley, M.D., Michael A.
White, Robert & Sandra White, Mr.
Clayton E. & Mrs. Ann D. Wilhite,
June S. Wilson, Mr. & Mrs. Ronald G.
Wilson, Kurt J. & Sanda Dobrick
Wolff, Johnson Edward Woods, Mrs.
L. Hart Wright, Professor Chia-Shun
Yih, Mr. & Mrs. Frank E. Young,
Seymore & Loretta Ziegelman.



