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to drive world-class quality in higher education.
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3. Restructure public subsidies to enable access.
4. Achieve better coordination within and beyond higher ed.
5. Enhance federal support of R&D and graduate ed.
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6. Commit nation to universal access to lifelong education.
7. Restore public trust and confidence necessary for
American higher education to serve its public purpose.




Traditional Roles of the University:
The Core

Educating the Young

Seeking Truth Sustaining and

and Creating Propagating
New Knowledge Teaching Culture and Values
and
o Scholarship
Sustaining _

Academic Disciplines Serving as a
Social Critic

and Professions

Critical Thinking
Analysis and Problem Solving
Moral Reasoning and Judgment



The Periphery

Economic Development
(Agriculture, Industry, etc.)

Technology Transfer Health Care
Teaching
and
Scholarship
Entertainment National
(Arts, Sports) Defense

International Development



The Evolution of U.S. Higher Education

1700s-1800s Colonial colleges (elite, private)

1860s Land-grant state universities

1900s Normal colleges, technical colleges

1950s Research universities, community colleges
1960s State university systems

2000 and beyond  For-profit U, cyber U, global U, ...



U.S. Colleges and Universities

Public 4-year institutions 634

Private 4-year institutions 1,546
Public 2-year institutions 1,086
Private 2-year institutions 113
For-profit institutions 852

Total 4,236



Types of Colleges & Universities

Major research universities 94
Other doctoral universities 184
Regional universities 695
Baccalaureate colleges 730
Community colleges 1,086

Other (religious, specialized, etc.) 1,446



Enrolilments

Total enrollments (2003)

Percentage of population
with some college

Percentage of population
with BA/BS degree

17.3 million

53.9%

26.6%




Finances

State support (20%)
Federal support (25%)
Student financial aid
Research grants
Private support
(tuition, gifts) (55%)

Total support
(2.6% GDP)

$67 billion

$60 billion
$21 billion

$180 billion

$330 billion



Role of Government

Federal Government

No ministry, no national systems, no controls...no policy
$60 billion/y of financial aid to students
$21 billion/y of research grants to individual faculty
NOTE: The federal government provides grants to people
(students, faculty, patients), NOT to universities

State Government

$60 billion/y to support operation of public universities

Great diversity in state governance, from rigidly controlled
systems (New York, Ohio) to strategic master plans
(California) to anarchy (Michigan)



Other Characteristics

The great diversity among institutions and missions.

The balance among funding sources (private vs. public, state
vs. federal).

The influence of market forces (for students, faculty,
resources, reputation).

Its global character (attracting students and faculty from
around the world)

The absence of a centralized system that leads to highly
decentralized, market-sensitive, and agile institutions,
students, and faculty.

Supportive public policies (academic freedom, institutional
autonomy, tax and research policies).

The research partnership between universities, the federal
government, and industry.
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Attend classes at a convenient

univerSity Of campus location, in the evening or

— = on weekends.
5= [hoenix
v Earn your degree in 2 - 3 years, in
most cases.
Acquire the most important
industry skills.
University of Phoenix:

chosen by more working professionals
than any other university in the U.S.

IR R R b b P P b

Accreditation
Financial Aid

FlexNet® Internet Courses — Submit

Home | Accreditation | Privacy Policy
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search
the OU

e SEARCH by keywords or | Select an OU web site ... 4 )

the OU student open for

experience open for business
e SPOTLIGHT courses and research the .y

qualifications

story 1: Open University lists honorary graduates for 2004
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m McDonald’s Corporation®

ABOUT MCDONALD'S INVESTORS FRANCHISING NEWS

Business Functions

Employee Benefits

Recognition

Contact Information

Hamburger University

Search Jobs

’m lovin’it

OUR VALUES

| Hamburger University

Hamburger University is McDonald's worldwide
management training center

Hamburger University is McDonald's worldwide management
training center located in Oak Brook, lllinois. Designed exclusively
to instruct personnel employed by McDonald's Corporation or
employed by McDonald's Independent Franchisees in the various
aspects of the business. All training programs begin with one
essential ingredient: The Basics of McDonald's Operations.

Founded in 1961, Hamburger University's has come a long way
since we opened our first training facility in the basement of a
McDonald's restaurant in EIK Grove Village, lllinois. Since that time
we've moved Hamburger University twice and watched the size of
classes grow from an average size of about 10 to more than 200

CAREERS

STOCK

Current Price: $28.90
Change: $-.11 -
as of 40704 15:10 CT

Stock spiit and dividend

Corporate

03/08/2004 McDonald's
Revitalzation Plan Delivering
Results

03/05/2004 McDonald's Sales
Momentum Continues; Reports
Record February Sales, Up 23%

02/17/2004 McDonald's Reports
Record $3.3 Billion Cash Flow for
2003; Releases 2003 Cash Flow
Statement

USA

12/30/2003 McDonald's
Applauds and Supporis
Leadership Actions Taken by
USDA



UNISYS

<

Imagine it. Done.

Careers Home

Back to Growth and
Development

Company Profile > Careers > Growth and Development >

Growth and Development
Unisys University

Our Global Corporate University

Created to meet the learning needs of Unisys employees, the
university offers classroom and online training on a large variety of
subjects related to our business. Employees enroll in courses to
gain new sKkills, certifications and knowledge to advance their
careers and the success of our business.

The University is open to all employees and there is no limit on the
number of courses a student can take. Five campuses, located
throughout the world, provide training to employees in every
geographic region.

Our eight schools address the most pressing needs of our
business and constantly update their courseware to meet the
current and future needs of our business.

Search Contact



The Evolving U.S. Education System

For profit U Cyber U
(650) . (1,000)
Doc U |, |l
Open U Comp U |, |l Niche U

Lib Arts Colleges
Community Colleges

Corporate U : o New learning

(1,600) lifeforms

Knowledge Infrastructure
(production, distribution, marketing, testing, credentialling)



/ MICHIGAN
VIRTUAL

UNIVERSITY “ quick links

M about us | courses | high school | careers | corporate training | teaching community

Wherever you're going in life,
Michigan Virtual University
can help you get there faster!
Whether you're polishing
your skills or mentoring your
staff, take a look at what MU
has to offer!

ar

Freedom«o l_ga.rnj "
ed u Cato 'S Michigan's one-to-one wireless
technology program designed to
u ) |ea rners engage and enthrall students!
power .
with corporate

e-Iearnlng

reqgister Launch of Michigan’s First Statewide
l for your Online Summer School
| —
U newsletter! *! State CIO Teri Takai Joins MVU Board

[*JGovernor Granholm Announces

Read More News PP

help contact us privacy policy site map © 2004 Michigan Virtual University
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About Universitas 21 Member Institutions | News and Activities | Contact Us

UNIVERSITAS 21

A Network for Intemational Higher Education _ _
Other information...

Information for Students

Information for Staff
Universitas 21 Global

Legal
Last Update: 2 Apnl 2004



A TEST OF LEADERSHIP

Charting the Futuwe of U.S. Higher Education

Pre-Publication Copy September 2006

A Report of the Commission Appointed by
Q l Secrotary of Educaton Margaret Spelings
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