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Products bought on impulse

“What type of things have you impulsively purchased online in the past?“
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Successful Strategies

“What strategies, if any, have you used successfully to resist making impulse purchases 
online?”
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Unsuccessful strategies

“What strategies, if any, have you used that were NOT successful in helping you resist 
making impulse purchases online?”
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Desired apps/tools 

“If you could talk to the designers of an app or an online tool that is meant to help you 
control the amount of impulse buying you do online, what would you tell them to design / 
build / create for you?”
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